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CAMP holds their 2017 Spring meeting

THE spring meeting of the 
Campground Association 
Management Professionals 
(CAMP) was held recently at 
the Elizabethtown Hershey 
KOA in Elizabethtown, 
Pennsylvania. CAMP is the 
nation’s only association 
specifically designed for 
campground association 
management executives.

“The purpose of the 
meeting is to get together 
and talk about the pertinent 
issues facing each of our 
state associations. We strive 
to share ideas that help us 
improve and streamline our 
associations as well as stay 
on top of the latest trends,” 
said President Beverly Gruber, 
Executive Director of the 

Pennsylvania Campground 
Owners Association (PCOA). 
“We typically have the same 
issues and we try to discuss 
solutions we’ve come across.”

The educational side of the 
meeting included a series of 
information-packed seminars. 
On the first day, Amy Wirtz, 
founder of Family and 
Business Success, discussed 
Transitions on a Board of 
Directors. Attorney Mark 
Hazelbaker of Wisconson 
covered Legal Situations 
Common in Campgrounds 
and how to address them. 
Podcaster and blogger Janine 
Petit talked about.

The Girl Camper Movement 
and what campgrounds 
can do to get on board with 

this trend. Lobbyists Caleb 
Wright and Katie Conter did a 
presentation on Using Current 
Technology to Help Procure 
Sponsors.

In addition to the CAMP 
business meeting, day two 
included presentations by 
several CAMP members. 
Joann DelVescio of the New 
Jersey Campground Owners 
Association (NJCOA) spoke on 
Event Planning; Lori Severson 
of the Wisconsin Association 
of Campground Owners 
(WACO) presented What’s 
Your Pitch? which focused on 
presenting your association 
to the public, and there was a 
panel discussion of Promotion 
and Marketing Ideas featuring 
Michael Moore of the Texas 

Association of Campground 
Owners (TACO), Don Bennett 
of the Campground Owners of 
New York (CONY) and Jason 
Vaughan, past president of 
PCOA and a member of their 
marketing committee.

The two-day meeting 
included a tour of the 
Harrisburg/Hershey area and 
a visit Hershey’s Chocolate 
World in a shuttle provided by 
the KOA. Hosts Karl & Linda 
Schmidt and their daughter 
Stephanie, as well as the KOA 
staff, were very welcoming 
and did a great job.

In addition to President 
Beverly Gruber of PCOA, 
CAMP’s executive committee 
includes Vice President Joann 
DelVescio, Treasurer Meghan 
Lawton of CONY; Secretary 
Lori Severson and Past 
President Michael Moore.

Sponsors of the spring 
CAMP meeting included 
AGS/TxAd, Crowley, Texas; 
Anderson’s Brochure 
Distribution Service, Pittsford, 
NY; Astra/Campground 
Manager Software, Niagara 
Falls, Ontario; Kenyon Press, 
Sherburne, NY; Leavitt 
Insurance, Sturgis, SD; 
Severson & Associates, 
Ettrick, WI; and Utility Supply 
Group, Kingston, WA.

For more information, visit 
www.campgroundexecutives.
com

Source: Press Release

CAMP members enjoy a tour of Hershey’s Chocolate World. Pictured, L-R are Joann DelVescio, New Jersey; 
Kathy Dyer, Maine; Debbie Smith, Pennsylvania; Lori Severson, Wisconsin; Michael Moore, Texas; Jason Vaughan, 
Pennsylvania; Meghan Lawton, New York; Cyndy Zbierski, Northeast Campground Association, Connecticut; 
Beverly Gruber, Pennsylvania; and Don Bennett, New York.

www.campgroundexecutives.com
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PARTNERSHIP with camp 
provides encouragement, 
support, laughter and 
friendship for children 
affected by cancer through a 
connection with nature and 
recreational activities

ELKHART, Ind. : Thor 
Industries, Inc. (NYSE:THO) 

in continued partnership with 
KOA Care Camps, helps bring 
the joy of adventure and 
exploration to local children 
affected by cancer.

On June 12, Thor Industries 
and Keystone RV employees 
and managers will travel 

to Camp Watcha-
Wanna-Do near 
Fort Wayne, Ind., 
to facilitate hands-
on experience with 
outdoor adventuring 
for the campers. 
Outdoor recreational 
activities, such as 
camping, provide 
a retreat from the 
frequent hospital 
visits and doctor 
appointments.

“Thor Industries 
has again stepped 
up to support and 
donate to KOA 
Care Camps in its 
mission to show the 
‘Healing Nature of 
Camping,” said Wade 

Elliott, KOA Care Camps 
Chairman.

“Outdoor adventures 
have the impact to foster 
friendship, support and 
connection," said Rick Schutt, 
Thor Industries Director of 
Community Engagement. "We 
are grateful to partner with 

KOA Care Camps to support 
their mission to provide 
opportunities and support for 
children living with cancer.”

Thor Industries and four of 
its subsidiaries: Airstream, 
Keystone RV, Thor Motor 
Coach, and Jayco will 
partner with multiple camps 
supported by KOA Care 
Camps throughout 2018.

About KOA Care Camps

In 1984 KOA campground 
owners came together to 
create the KOA Care Camps. 
Care Camps raises money to 
send children with cancer to 
specialized summer camps 
throughout North America. At 
these camps, kids have the 
chance to experience summer 
camp with others their age 
who understand what they’re 
going through. For more 
information, go to  
www.koacarecamps.org

Source: Press Release

Thor Industries partners with Care 
Camp to support kids with cancer

http://www.koacarecamps.org
www.focusedwords.com
mailto: pwright@focusedwords.com
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NEARLY 47 million people 
across the United States went 
camping last summer year 
and many of them enjoyed the 
natural beauty of Michigan, 
according to a press release.

The Michigan Association 
of Recreation Vehicles and 
Campgrounds (MARVAC) 
reports campgrounds and RV 
resorts are preparing for a 
surge of younger campers and 
RV travelers to return to the 
state this summer.

“RV owners are becoming 
younger and looking to 
experience the lifestyle 
with their families. Many 
campgrounds are making 
investments into amenities 
and activities – like zip 
lines and WiFi – to give 
vacationers the destination-
type experience that they are 
looking for,” said Maher Sarafa, 
director of RV marketing at 
Sun Communities, which is 

based in Southfield, Mich.
“No matter what type of 

activities (or lack of activity) 
you and your family are 
into, there is a MARVAC 
member campground or 
RV resort ready and able to 
accommodate,” said Darren 
Ing, director of MARVAC.

Multiple new campgrounds 
and RV resorts have opened 
for the summer season. These 
include:

Rippling River Resort, 
Marquette: This new park, 
situated at the base of Mount 
Marquette in the Upper 
Peninsula (UP), offers rustic 
tent camping, full hookup RV 
sites and luxury cabin rentals 
available all year round. The 
resort is next to Carp River and 
offers kayaking excursions, 
hiking and mountain bike trails.

The Bluffs on Manistee 
Lake, Manistee: This RV resort 
caters to 55-plus travelers 

and offers beautiful sites and 
an abundance of outdoor 
adventures including fishing, 
birding and watching glorious 
sunsets.

Manistique Lakeshore 
Campground, Marquette: 
Also located in the UP, this 
RV campground is on the 
shores of Lake Michigan and 
offers full-service hookups 
and an impressive view of the 
Manistique East Breakwater 
lighthouse.

These campgrounds and 
many more, are listed at 
www.marvac.org.

In Michigan, campgrounds 
are experiencing above 
average reservation inquiries 
for the “far-too-short-summer-
season”, notes Ing, but there 
are ways to score a great 
campsite, including:

- Call to confirm. It might 
seem like a long shot but 
calling campgrounds can often 

lead to catching cancelled 

reservations.

 - Check websites. Many 

campgrounds have an online 

presence with reservation-

securing abilities, coupons 

and additional offers. Sun 

Communities, for example, 

www.sunrvresorts.com, has 

special offers for first-time 

guests and military persons, 

among others.

- Consider other dates. With 

weekends always popular, 

weekdays might be more 

accommodating for a family 

getaway.

Source: Press Release

MARVAC is prepped for expected 
busy season

http://www.marvac.org
http://www.sunrvresorts.com


5industrye-news.com  June 14, 2018 |   CAMPGROUND NEWS

www.magicjump.com


6 CAMPGROUND NEWS   |   June 14, 2018 industrye-news.com

INDUSTRY NEWS

AS many of you know, I am 
not a fan of deep discounts 
on rates.  I truly believe you 
end up hurting your image, 
by giving the impression that 
your sites are only worth ½ of 
the rate that you are quoting.  
If you do deep discounts, my 
question would be how many 
of your guests that took you 
up on the discount returned 
for a longer stay at the normal 
rate?

At the same time, it is easy 
to fall into the discount trap 
to try to pull in your guests.  
Here are some ideas that 
may work better for you and 
keep that profit margin on the 
positive side of the ledger.

1.) What makes you 
different from any park 
within a 50 mile radius?

All RV parks have sites.  
Most of them have 50 amp 
hookups.  Trying to attract your 
guest to stay with you based 
on sites alone isn’t going to 
go far.  Look long and hard at 
what physical assets set you 
apart and then take a look at 
your park’s personality. 

Are you a fun loving, kid 
oriented owner?  Would you 
rather have a park full of 
workers who are home on the 
weekends but gone through 
the weekday?  Or would you 
rather have an active older 
community?  The decision 
on the park’s personality 

is essential to starting to 
differentiate yourself from 
everyone around you

2.) Do you have a 
concierge service?

You may think that concierge 
service is only for large hotels, 
but the truth of the matter 
is that offering a concierge 
service can go a long way to 
attracting those repeat guests.  
It doesn’t have to be difficult 
or expensive to provide this 
service.  In fact, you don’t 
even have to have a person to 
perform the service. 

Set up a calendar on your 
website for local events, 
attractions and things to 
do.  Provide that will take 

the visitor to the appropriate 
website/page where they 
can get more information or 
purchase tickets.

The one thing you do need 
to add to this would be 
information on how to get to 
the facilities that you are tying 
into.

3.) Do you provide 
the standard activities 
or do you give some 
thought in making 
them unique?

Have you ever given thought 
to setting up a sign up sheet 
for people who want to go to 
a similar event?  Wouldn’t it 
set you apart if you arranged 
for people to travel to the 
local farmer’s market in a car 
caravan?  How about an outing 
to a local restaurant?  The list 
is endless if you just sit down 
and give it some thought.

4.) Do your marketing 
materials look like 
everyone else’s?

It’s hard to set yourself apart 
if you look like everyone else.  
Most RV Park websites look 
very much alike.  There is the 
Home page where you tell 
everyone how great your park 
is, the About Us page (which 
may have a different name 
but still is about you and your 
park), the rates page, and the 
reservation page. 

Give all of your content on 
your website a second look.  
Is the content boring and 
predictable?  Is it all about 
you?  Is there anything that 
makes you inviting? 

by Pamela Wright

Just how different are you?
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What does your guest guide 
look like?  There is nothing that 
says that you can’t provide the 
content you want added to the 
guide.   Work with your rep to 
make your guest guide look 
different from everyone else’s.

Is there any reason for a 
guest to keep your brochure/
rack card?  Is there anything 
that says you need to hold 
onto this on your business 
card?  Think about putting 
a form on the back of your 

business card where the 
guest can fill out the typical 
reservation information 
such as, length of the unit, 
license number, tow vehicle 
information or anything else 
that you require at your park.

5.) Do your Park Rules 
and Regulations read like 
an ultimatum that has been 
handed down?

One park I spoke with 
recently told me that they 

were working hard to 
eliminate the word “No” from 
the park vocabulary.

This doesn’t mean that 
you have to give the guests 
everything they ask for, but 
rather that you find a way of 
turning their request down 
without saying no.  Give it a 
try.  You will be surprised at 
the response you get.

These are just a few ideas 
on how you can start being 

memorable to your guests.  
There are plenty more out 
there.  Give me a call and let’s 
brainstorm a few of them.

Need a nudge in the right 
direction?  Give me a call 
at 800-478-0516 and let’s 
talk about what problems 
you need solved.   Be sure 
to follow me on Twitter:  @
RVStops and @FocusedWords 
and join my group on 
LinkedIn, “Social Media in 
the RV Industry” and “RV 
Park Management Software 
User’s Group”.   Check out my 
blog at www.FocusedWords.
com/blog for more articles 
about doing business in 
the RV world.  Copyright by 
FocusedWords.  If you would 
like to reprint, please email 
pwright@FocusedWords.com 

http://www.FocusedWords
mailto:pwright@FocusedWords.com
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MILFORD, Ohio, - Many 
campgrounds offer special 
recognition to active duty 
members of the Armed Forces 
and veterans on Memorial Day 
and Fourth of July.

But Jellystone Parks take 
it step further and salute 
the efforts of not only active 
duty and veteran members 
of the military, but current 
and former police officers, 
firefighters and emergency 
responders — and they 
do it with special activities 
throughout the camping 
season.

“Jellystone Parks are big on 

honoring our heroes in 
our families and in our 
communities. So we 
don’t limit ourselves to 
Memorial Day or Fourth 
of July or even Veterans 
Day. We do have 
special weekends for veterans 
and other community heroes 
throughout the year,” said 
Kelly Jones, vice president of 
operations for Milford, Ohio-
based Leisure Systems, Inc., 
which franchises 84 Jellystone 
Parks across the U.S. and 
Canada.

Most Jellystone Parks start 
each day of activities with 

a flag salute with Yogi Bear, 
which provides opportunities 
for park operators to recognize 
active duty and retired family 
members who have served 
our country.

Many Jellystone Parks 
offer discounts to active duty 
military and first responders 
as well as retired veterans. 
Leisure Systems gives its 
franchisees wide discretion 

in developing special 
programs and discounts 
to honor veterans for their 
service.

For example, Chip 
Smith, a Marine Corps and 
Massachusetts Department 
of Corrections veteran 
who co-owns and operates 
the Jellystone Park in 
Monticello, Iowa, provides 
veterans with discounts 
of 10 to 15 percent as well 
as 100 percent discounts 
to veterans who have lost 
limbs.

“We need to 
acknowledge their sacrifice 

and be able to 
give something 
back to them,” 
he said. “It’s 
important that 
we show them 
our support.”

Veterans 
who visit the 
Jellystone Park 
in Monticello 
feel particularly 
welcome. The 
entrance to 
the park not 
only includes a 

60-foot flag pole for the U.S. 
flag, but five additional 10-foot 
poles with flags honoring the 
U.S. Marine Corps, the U.S. 
Army, the U.S. Air Force, the 
U.S. Navy and the U.S. Coast 
Guard.

Smith noted that most 
veterans do not come to his 
park looking for discounts, but 
he said they are pleasantly 

INDUSTRY NEWS

Jellystone Parks salute veterans, 
first responders and teachers 
throughout summer
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surprised when they 
find out that discounts 
are available for them. 
“They are most 
appreciative,” Smith 
said. “They are always 
thankful for what we do 
for them.”

While Jellystone 
Parks are famous for 
their organized family 
activities and themed 
weekends with Yogi 
Bear, Boo Boo and 
Cindy Bear, many 
parks also host “Hero 
Weekends” with special 
activities and promotions to 
honor military veterans and 
first responders, including 
police and fire department 
personnel. Here’s a sampling 
of what Jellystone Parks 
across North America are 
planning this year:

  - Amboy, Ill., Sept. 7-9: 
This will be a Superheroes 
Weekend. The Amboy Fire 
Department will provide 
rescue demonstrations as 
well as kids versus firefighters 
challenges. There will also 
be medical helicopter and 
fire truck displays. www.
jellystoneamboy.com

- Bloomington, Ind., July 2-9 
and Sept. 7-9: This park will 
celebrate the week of July 
4th with a patriotic parade to 
honor veterans with prizes for 
the best decorated wagon, 
golf cart, bike or stroller. 
There will also be fun family 
oriented contests and a 
hot dog eating contest. The 
weekend of Sept. 7-9 will be a 
Patriots Weekend that honors 
military and emergency first 
responders and their families 
with a “Tribute in Light” event 
as the park releases lanterns 

into the night as a thank you 
to military, police, firefighters 
and EMTs. One free night 
of camping will be given 
with a two-night minimum 
to members of the military, 
police, firefighters and EMTs. 
www.lakemonroejellystone.
com

- Elberta, Ala., Sept. 14-
16: This will be a Superhero 
Weekend. Current and former 
members of law enforcement, 
firefighters and Armed Forces 
receive a 25 percent discount. 
www.jellystonegulfcoast.com

- Madison, Me., June 22-24: 
This will be a Great American 
Heroes Weekend that honors 
police, firefighters, emergency 
and Armed Forces personnel. 
Special activities are planned 
to honor America’s heroes. 
Campsites and rentals will be 
discounted 15 percent for any 
active or retired hero with valid 
identification. www.yonderhill.
com

- Mexico, N.Y., July 27-29: A 
Military Appreciation Weekend 
will take place in May in which 
campers, mostly kids, make 
cards, letters and pictures 
for veterans who are being 
treated at the VA hospital 
nearby. The cards, letters and 

pictures are sent to them with 
a letter from the park thanking 
them for their service. The 
park also shows a military 
appreciation video. In July, the 
park organizes a Superhero 
Weekend that includes visits 
by local superheroes and 
their vehicles, including the 
local fire department and 
emergency medical services. 
A station is also set up by 
the county search and rescue 
team to show how searches 
for lost people or boats on 
the lake are conducted. The 
Sheriff’s Department will 
set up a station for parents 
to register their children in 
the “Safe Child” program, 
and the State Police K-9 
division will set up a station 
with one of their police 
dogs to provide search and 
attack demonstrations. The 
event also includes a visit 
by a critical care airlift flight 
helicopter, which lands in the 
park’s recreation field and 
lets the campers get inside 
the chopper to learn about 
critical airlift care. Discounts 
are provided to military and 
first responders. www.
jellystonecny.com

- Mill Run, Penn., Oct. 19-

21: This park organizes 
Heroes Weekends in April 
and October that honor 
military, police, firefighters 
and EMTs. Activities 
include a tug of war, races 
and other competitive 
events. Heroes with 
identification can rent 
a campsite for $20 or 
get 50 percent off the 
summer rate on a cabin on 
these weekends. www.
jellystonemillrun.com

- Scottsburg, Ind., Sept. 
7-9: This park honors 

military, firefighters, police 
and emergency responders, 
who will receive a 20 percent 
discount for a two-night stay. 
www.jellystoneraintree.com

Special Weekends for 
Veterans at Jellystone Parks in 
Canada

- Borden-Carleton, Prince 
Edward Island, June 7-10: This 
will be a Superhero Weekend. 
Children are encouraged to 
dress up as their favorite hero, 
fictional or real. There will also 
be crafts and games. Military, 
police, RCMPs and firefighters 
pay Friday and get Saturday 
free. www.jellystonepei.com

Veterans can find listings 
of Jellystone Park activities 
and special events as well 
as information about special 
veterans’ discounts by 
checking  
www.campjellystone.
com/plan-your-trip/military-
discount/.

Leisure Systems, Inc., which 
franchises Jellystone Parks, 
is also offering special pricing 
for veterans who would like 
to join the Jellystone Park 
system as park owners.

Source: Press Release

INDUSTRY NEWS

http://www.jellystoneamboy.com
http://www.jellystoneamboy.com
http://www.jellystonegulfcoast.com
http://www.jellystonecny.com
http://www.jellystonecny.com
http://www.jellystonemillrun.com
http://www.jellystonemillrun.com
http://www.jellystonepei.com
www.yonderhill.com
www.jellystoneraintree.com
www.campjellystone.com/plan-your-trip/military-discount
www.lakemonroejellystone.com


10 CAMPGROUND NEWS   |   June 14, 2018 industrye-news.com

INDUSTRY NEWS

KAMPGROUNDS of 
America Inc. is teaming up 
with Disney Channel's hit 
series “DuckTales”.

Based on the Emmy Award-

winning series treasured 
by a generation of viewers, 
the new family comedy-
adventure series chronicles 
the high-flying adventures 

of Duckburg's most famous 
trillionaire Scrooge McDuck, 
his mischief-making triplet 
grandnephews – Huey, Dewey 
and Louie, temperamental 
nephew Donald Duck and the 
trusted McDuck Manor team: 
big-hearted, fearless chauffer/
pilot Launchpad McQuack; 
no-nonsense housekeeper 
Mrs. Beakley; and Mrs. 
Beakley's granddaughter, 
Webby Vanderquack, resident 
adventurer and the triplet's 
newfound fierce friend.

The partnership is a 
collaborative cross promotion, 
focusing on both online 
and offline engagement 
for KOA and "DuckTales." 

Participating KOAs will have 

co-branded activity sheets for 

kids and families, and some 

KOAs will even be showing 

"DuckTales"episodes at their 

outdoor movie theaters.

"Disney Channel and KOA 

both focus on engaging with 

families and inspiring fun," 

said KOA Vice President of 

Marketing Whitney Scott. "By 

coming together, we are able 

to bridge offline, online and TV 

experiences. It's an exciting 

opportunity."

Source: Press Release

KOA partners with Disney to promote 
'DuckTales' television show

https://www.youtube.com/watch?v=ZTxX39yinD4&authuser=1
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BURLESON, Texas - 
Three hundred children and 
teens through age 18 will 

participate in “The World’s 
Large Swimming Lesson,” 
which takes place at 8:15 a.m. 

Thursday, June 21.
The free swimming lesson, 

hosted by the North Texas 
Jellystone Park, is one of 
700 such events taking place 
around the world on the same 
day. The lesson is designed to 
teach children to swim to help 
prevent drowning.

Last year’s event drew 
41,068 students at 641 
facilities in 26 countries.

The swimming lesson 
will take place next door to 
Jellystone Park at the Pirate’s 
Cove Water Park at 2461 
S. Burleson Boulevard in 
Burleson.

 The swim instructors will 

be provided by Aqua-Tots 

Swim School and Sigma 

Swim School, both of which 

are now part of a community 

drowning prevention coalition 

that includes Cooks Children’s 

Hospital, Burleson Fire 

Department, the City of 

Burleson and North Texas 

Jellystone Park.

Burleson Fire Department 

personnel will be onsite with 

drowning prevention materials 

and also providing CPR skills 

training beginning at 8:15 am.

Source: Press Release

INDUSTRY NEWS

300 kids to participate in swim lessons 
at North Texas Jellystone Park

www.thejumppad.com
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DENVER, CO – 
Campgrounds across Colorado 
are fielding calls about the 
wildfires. “Yes, we’re open! 
is being echoed from all but a 
handful that we know of,” says 
Mary Arlington, the Executive 
Director of the Colorado 
Campground & Lodging 
Owners Association (CCLOA).

Arlington states, “These 
wildfires are horrific and 
have disrupted the lives of 
so many. They’ve also put 
at risk the lives of all of the 
firefighters. Our hearts go 
out to the owners of Durango 
North / Riverside KO, which 
has been under mandatory 
evacuation. And now the San 
Juan National Forest is closed. 
While all of this is intense 

and it’s emotionally painful to 
us, most campgrounds are 
open! Campground owners 
spent all winter preparing to 
provide incredible camping 
experiences for their 2018 
guests. Sadly, all of the fire 
coverage has caused many 
of those guests to cancel 
their plans, most without due 
cause.”

“Colorado is open!” is 
the message the CCLOA is 
conveying.

As Arlington attests that 
virtually all of the privately 
owned campgrounds in 
Colorado are open, Colorado 
Parks & Wildlife press release 
this morning states, “Mancos 
State Park has closed portions 
of the facility for hiking and 

camping that are adjacent to 
the San Juan National Forest.” 
That means that at this time, 
40 of the 41 state parks are 
open.

Both organizations emphasis 
that this is 
an ongoing 
emergency, 
and conditions 
are changing, 
so please 
monitor online 
sites for the 
latest on 
closures.

The fire 
season wasn’t 
completely 
a surprise. 
When the 
winter season 

was providing so little snow, 
CCLOA published two blog 
posts for campers about 
fires. One was geared toward 
being prepared for wildfires 
and one focused on campfire 
awareness. CCLOA also 
hosted a panel presentation 
for its members where four 
campground owners who 
had endured natural disasters 
in the past shared their 
experiences so that others 
could learn from them.

“We take campground 
ownership very seriously,” 
Arlington says. “We work 
to be a bridge that links 
campground issues to solution 
options, even before they have 
an issue. We also have a large 
following of campers via our 
website and social media, so 
we’re also a bridge that works 
to link campers to campsites, 
even when camping plans are 
disrupted by wildfires.”

CCLOA keeps a pulse on 
things, communicating with 
campground owners and 
campers on a daily basis, 
regardless of wildfires or 

Despite what you have heard, 
Colorado is not closed!

Dolores River Campground
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blizzards. Here is what many 
shared with CCLOA yesterday.

Lainey & Billy Beyhan, 
owners of Dolores River 
Campground (Dolores CO), 
say, “The Durango 416 Fire 
is over 60 miles from us and 
not effecting us at all. The 
Burro Fire is 25 miles from 
us and we see a bit of haze 
in the early morning, but it 
clears by mid-morning. We 
have been getting so many 
cancellations due to the fire 
in Durango, which was totally 
unnecessary. Now with 
the Burro fire closer, I can 
understand people's concerns, 
but it's not impacting our 
property.”

Blue Spruce RV Park & 
Cabins (Bayfield CO) reports, 
“We have had so many people 
call and cancel because of 
the fire even though we keep 
telling them that it is not 
effecting us here at Vallecito 
Lake. The San Juan National 
forest is closed but the lake is 
open and our park is open, and 
we have very little smoke.”

Further north, Nichole 
Imm, owner of Lake John 
Resort (Walden CO) says, 
“We are still open at Lake 
John Resort in the northern 
part of Colorado, even with 
the Wyoming Badger Creek 
Fire close to us we are not 
in danger and the smoke is 
not affecting us as of right 
now. Fishing has been great 
and campers are enjoying 
themselves. There is a lot to 
see in the area. A drive up 
Poudre Canyon at any time of 
the day usually provides great 
wildlife viewing, including 
moose, elk, antelope, deer, 
fox, etc. Big Creek is close to 
us and a beautiful place to see 

as well as the Delaney Butte 
Lakes.”

Mark Hillier, owner of 
Uncompahgre River RV Resort 
(Olathe CO), says, “While 
the San Juan National Forest 
is closed, the Uncompahgre 
National Forest and the 
Mesas are still open just in 
extreme drought. We aren't 
experiencing any smoke 
pollution, and vacationing in 
our area is just as exciting 
as it’s ever been!  Pack extra 
water for those above average 
temps and enjoy the Western 
Slope from The Uncompahgre 
River RV Park!”

Lloyd Delgado, owner of 
High Country RV Park in 
Naturita says, “Hwy 141 is 
open there isn't any fire in a 
hundred miles of us!”

Peri Ann Query of Estes Park 

KOA says their park is open 
and has not been affected by 
the fires. She adds, “Beauty 
and wildlife is abundant at 
7,522 ft!”

Perhaps most heartbreaking 
is the state of the businesses 
in Silverton, since the 614 Fire 
has closed one of the major 
arteries to this high-elevation 
community.

Denny & Sig Martin, owners 
of Silverton’s Silver Summit 
RV Park tell us, “Silverton is 
OPEN for business and we 
have clear skies up here for 
now! The San Juan National 
Forest is closed; however, the 
4-wheel drive trails around 
Silverton are BLM land and 
are open for your enjoyment. 
Come stay with us at Silver 
Summit RV Park and rent a 

jeep from us or bring your own 
jeep or OHV and hit the trails! 
Browse the shops, eat at the 
restaurants, visit the museum 
and do a gold mine tour.”

Nearby Molas Lake 
Campground posted several 
pictures on Facebook 
captioned with, “It's a 
beautiful morning here at 
Molas Lake! We are OPEN 
for camping, fishing, paddle 
boarding, picnicing and more. 
Come on up!”

The Colorado Tourism Office 
issued the following in earlier 
today:

"Colorado is dedicating 
unprecedented resources 
toward containing the three 
active fires in the state. A 
number of state agencies are 
working around the clock to 
contain the fires that have 
begun at the beginning of 
an especially hot and arid 
summer season in Colorado.

Colorado is the eighth 
largest state in the U.S. and 
most of its 104,100 square 
miles remain unaffected by 
fire. The state’s two main 
airports, Denver International 
Airport and Colorado Springs 
Airport, have experienced no 
flight cancellations or visibility 
issues. Despite the wildfires, 
most of the southwest area 
of Colorado is still open for 
business.

It is important to stay current 
on fire conditions across the 
state, but visitors can still 
expect to enjoy a memorable 
Colorado vacation the majority 
of Colorado's destinations.

Up-to-date information 
on location and status of 
the fires can be obtained 
via the Colorado Division of 
Emergency Management 

Lake John Resort
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(www.coemergency.com); 
Twitter at @COEmergency) 
and the Inciweb Incident 
Information Center 
 (www.inciweb.org/state/6). "

Arlington sums it up, 
“Colorado is open. Every 
day of the year we want our 
campers and visitors to use 
utmost care with all fires, 
whether it’s a campfire, a 
cigarette, or even a hot tail 
pipe. Always! Be safe and 
stay safe. Know what’s going 
on around you. And let the 
emergency workers do their 
jobs. Still, with 104,100 square 
miles of Colorful Colorado, 
come and enjoy all that’s not 
affected!”

Source: Press Release

INDUSTRY NEWS

From pg 13

Silver Summit RV Park

http://www.coemergency.com
http://www.inciweb.org/state/6
www.koacarecamps.org
https://www.youtube.com/watch?v=Wsz_tmuAbSM&t=1s


15industrye-news.com  June 14, 2018 |   CAMPGROUND NEWS

PARK yourself and your 
vehicle at these best RV parks 
in every state for travelers 
who like to see the world from 
the comfort of their home on 
wheels, and you’ll surely be a 

happy camper!
Alabama: Gulf State Park 

Campground, Gulf Shores:
Choose from nearly 500 

RV sites with full hook-ups 
and paved pads at Gulf 

State Park with options to 
sit lakefront or in the woods. 
It’s ideal for hikers, who can 
access the 25-mile Hugh 
Branyon Backcountry Trail at 
several points throughout 
the campground, where park 
naturalists are available to 
offer guided nature walks. 
Amenities include air-
conditioned bath houses, 
laundry facilities, tennis courts, 
swimming pool, kayak rentals, 
and bike rentals, so there’s 
never a moment to get bored! 
Rates range from about $48 to 
$63 per day.

Alaska: Edgewater Lodge 
RV Resort, Soldotna:

Located on the banks of 

the Kenai River, Edgewater 
Lodge RV Resort puts guests 
in the heart of the best salmon 
fishing in Alaska, which is 
home to a 97-pound King 
Salmon. RV sites are just a 
short walk to the river, and 
the resort is also close to 
Kenai National Wildlife Refuge 
with bears, caribou, moose, 
sheep, and other wildlife. You’ll 
also find fish cleaning tables, 
fishing charters, a laundry, and 
shower facilities. Sites have 
water and electric and cost 
between $25 and $35 per 
night.

F ull Article: 
https://bit.ly/2sVxyos

INDUSTRY NEWS

Reader’s Digest lists the best RV parks 
in every state

https://bit.ly/2sVxyos
www.ownakoa.com
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FORSYTH, Mo., — Branson 
Family Campground has 
rejoined the Jellystone Park 
network after a two-year 
hiatus.

The campground had 
previously been a Jellystone 
Park but left the franchise 
network under its previous 
owners.

But, when Jeremy and Lacy 
Stucky acquired the park late 

last year, they knew they 
wanted to join the Jellystone 
Park network again.

“It’s a super nice park. It’s 
very well maintained with 
concrete streets and RV 
pads,” Jeremy Stucky said 
of the park, which is about a 
10-minute drive from Branson.

The park has 65 RV and 
tent sites and 14 cabins, the 
largest of which can sleep 12. 
“We plan to add two more 
cabins that sleep six to eight 
in the near future,” he said.

Campground amenities 
include a swimming pool, 
a jumping pillow and pedal 
carts. The Stuckys have also 
purchased a gaga ball pit 
as well as a foam machine, 
which produces enormous 
amounts of foam that children 

can play in when they have 
“foam parties” at the park.

The Stuckys are new to 
the campground business, 
having previously owned and 
operated an auto repair shop 
in Kansas. But, they found 

they kept coming 
back to the Branson 
area on vacation. So, 
when Branson Family 
Campground came up 
for sale, they decided 
to buy it and go into 
the campground 
business. They also 
thought having a 
campground would be 
a great setting to raise 
their two children, 
Bethany and Cody.

“We love the Ozarks, 
love Branson. It was a 
pretty easy decision,” 
Stucky said.

He said the park 
serves as a base camp 
for people visiting 
Branson as well as 
recreational lakes, such 
as Lake Taneycomo, a 
cold water lake known 

for its trout fishing, and Bull 
Shoals Lake, which is popular 
with both boating and fishing 
enthusiasts.

Jellystone Parks, of course, 
are famous for their organized 

INDUSTRY NEWS

Branson area campground rejoins 
Jellystone Park network

WE PLAN TO 
ADD TWO MORE 
CABINS THAT 
SLEEP SIX TO 
EIGHT IN THE 
NEAR FUTURE
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activities and themed 
weekends with Yogi Bear and 
Friends.

Stucky said themed 
weekend activities started 
in May and will continue 
until the end of October. 
Special activities are being 

planned for Father’s Day 
weekend, including a 
watermelon seed-spitting 
contest, tug-of-war, root beer 
chugging competition, a “Ms. 
Jellystone” pageant, Friday 
night movie with free popcorn, 

a hot dog bar on Saturday 
night and an omelette 
breakfast on Sunday morning.  
Other themed weekends 
will include a “Chocolate 
Lovers Weekend,” a “Carnival 
Weekend,” a “Pet Lover’s 
Weekend,” a “Christmas in 
July” weekend and several 
other themed weekends 
leading up to October, which 
many consider to be the 
best month of the year in 
the Ozarks.  Every weekend 
in October will be geared 
towards celebrating autumn 
or Halloween. There will be 
trick-or-treating, site-decorating 
contests, the Magic Pumpkin 
Patch, and a chili cook-off, all 
with cool fall evenings and 
crackling campfires.

 For more information, 
please visit  
www.jellystonebranson.com.

Source: Press Release

INDUSTRY NEWS

EVERY WEEKEND 
IN OCTOBER 
WILL BE GEARED 
TOWARDS 
CELEBRATING 
AUTUMN OR 
HALLOWEEN

http://www.jellystonebranson.com
www.buildingpro.com
mailto: bill@buildingpro.com
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THE number of campers 
staying at provincial 
campgrounds in Nova Scotia 
has reached a four-year high, 
a trend the Department of 
Natural Resources hopes will 
continue.

The department believes 
the $5 million it has put into 
renovating campgrounds is 
drawing in more campers.

But some frequent campers 
disagree. One said some 
people are only going to 
provincial parks because 
they can't get a booking at a 
national park, while another 
believes social media may be 
driving up attendance.

In 2017, there were a total 
of 78,000 campsites booked 
at Nova Scotia's 20 provincial 
campgrounds. That's 20,500 
more bookings than in 2014, 
according to Matt Parker, a 
director with the Department 
of Natural Resources.

He said one of the big draws 
is probably all the upgrades 
the province has made to 
the campgrounds in the last 
four years. Those include 
installing new bathrooms 
and showers and putting in 
water and electrical hookups 
for recreational vehicles and 
trailers.

"That's a big one there, 
that last one, because we're 
seeing a lot of our folks move 
into trailers, RVs, so they want 
those electrical and water 

services," said Parker. "Folks 
that haven't been in provincial 
parks for a while, they're 
coming back, they're seeing 
our improvements."

Parker said programs the 
department has been running 
have also brought more 
people into the campgrounds. 
Those include learn-to-camp 
programs, working with the 
Scouts and offering Grade 4 
students and their families an 
opportunity to camp for two 
nights free of charge.

Allan Dunn, an avid 
camper, isn't sold on Parker's 
reasoning. He's spent a lot 
of time camping in both 
provincial and national parks.

Dunn said while better 
showers and new electrical 
hookups may attract some 
people, it doesn't solve some 
of the basic problems with 
many provincial parks.

He said those include 
campsites that are wet, 

have poor drainage 
and are difficult for 
drivers to access with 
their vehicles. He 
said generally those 
problems don't exist in 
national parks.

"I think it's just a 
general opinion of 
most campers that the 
provincial parks around 
here are less well-taken 
care of than the national 
parks," he said.

Dunn said there 
might be an increase in 
numbers of campers at 
provincial parks because 

campsites at Kejimkujik 
National Park and Cape Breton 
Highlands National Park get 
booked up so quickly.

"There's only like, what, two 
national parks that you can 
really do some good camping 
in [in the province]," he said. 
"I guess if those two fill up 
… your provincial park is your 
next bet."

Full Article: 
https://bit.ly/2ydxN3e

Novia Scotia's provincial parks see
a 4-year high attendance

LEFT: 
The Department of 
Natural Resources has 
been running programs to 
try to get more first-time 
campers into parks. This 
group was camping at 
Blomidon Provincial Park. 

BELOW: 
Parker says there are a 
wide range of things to 
do at provincial parks, 
from taking in beautiful 
scenery at places like 
RIssers Beach Provincial 
Park, to hiking, swimming 
and canoeing 

https://bit.ly/2ydxN3e
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CAMPING means many 
things to many people, from 
bare-bones campgrounds 
where people pitch their own 
tents to luxury tree houses 
with hot showers.

According to a Wall 
Street Journal report, if 
Benchmark-backed Hipcamp 
Inc. has its way, it will make 
camping more appealing - 
and accessible - to rugged 
campers to pampered city 
slickers alike. The company 
operates an Airbnb-like 
marketplace for privately-
owned campsites across the 
U.S.

Steady economic growth 
and aging Baby Boomers 

will drive growth in the 
campground and RV park 
industry, according to a 2017 
report from market research 
firm IBISWorld. Industry 
revenue totaled $6.64 billion 
last year, and it is projected to 
grow 12% to $7.49 billion by 
2022, the report said.

Hipcamp founder and Chief 
Executive Alyssa Ravasio 
wants to expand the market 
by attracting consumers who 
are new to camping.

“We view people who don’t 
own a tent as the biggest part 
of our future market,” Ravasio 
said.

Read more here: 
https://on.wsj.com/2JLn69p

Hipcamp aims to get even the most 
pampered campers outside

https://on.wsj.com/2JLn69p
www.agritainmentshow.com
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Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

 

CPA firm that specializes in working with Campground and RV 
Park owners throughout the USA.  Our industry knowledge 
is focused on taking the headaches out of bookkeeping and 
accounting and helping you grow your campground's value. 

Contact: Donna Bordeaux or Chad Bordeaux  
Phone: 704-752-9845 
Email: info@campgroundaccounting.com   www.campgroundaccounting.com

AQUISITIONS

ACCOUNTING

mailto:dennis@industrye-news.com
mailto:jamie@industrye-news.com
mailto:Jamie@industrye-news.com
mailto:info@campgroundaccounting.com
http://www.campgroundaccounting.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
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Texas Advertising is the publisher of several state campground 
guides as well as an approved ad agent for national publications 
like the Good Sam Directory. Not to mention, Texas Advertising 
owns AGS Guest Guides which publishes hundreds of 
campground guides every year and works with tens of thousands 
of campground-related businesses. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  877-518-1989
www.TexasAdvertising.net   Email: info@texasadvertising.net

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

ADVERTISING SERVICES

  

 
Building Pro: 713-880-2801
www.buildingpro.com     bill@buildingpro.com

Bath House and Commercial Modular Buildings to 
meet any Building Code.
Building Pro the Out House Masters has been custom building 
modular buildings since 1979. We design and build to meet 
your exact needs. We provide Showers, Toilets , Meeting rooms, 
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches, 
Clinics.

BATH HOUSE UNITS

 

www.rvparksforsale.com  
Phone: 830-896-5050  Fax: 866-300-0146  
info@rvparksforsale.com  612 Sidney Baker St. Kerrville, Texas 78028

SPECIALIZING IN RV PARKS AND CAMPGROUNDS. 
We offer professional Park Brokerage Services to those seeking to 
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas, 
and Campgrounds in Texas and Oklahoma. We offer a lot more than 
typical Realtors or unlicensed Business Brokers, plus we have over 
30 years experience just in this specialized Property.

AQUISITIONS

http://www.rvparksforsale.com
mailto:info@rvparksforsale.com
http://www.TexasAdvertising.net
mailto:info@texasadvertising.net
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.buildingpro.com
mailto:bill@buildingpro.com
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Pinnacle Park Homes has served the campground industry for over 
15 years.  With our focus solely on park models and camping cabins, 
Pinnacle Park Homes has become a leader in the industry.  We 
deliver to 48 states and our homes arrive complete – they are not a 
kit. We offer a rental line exclusively to campground owners that are 
designed to bring a return on investment in a short period of time.

Call us today or visit the web.  866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773 
Email: info@pinnacleparkhomes.com   www.pinnacleparkhomes.com

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen 
Consulting Group provides expert experience in all aspects of RV Park and Campground 
design, development, investment, operations and marketing.  
The Gorin + Cohen team exclusively works with investors, developers, campground owners 
and park buyers, providing experience based consulting services at affordable fees.

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

CONSULTANTS

Visit our website to request  
a one hour complimentary 
consultation

Ph: 800 897 8836

Great American Direct leads the industry in providing hospitality 
solutions at factory direct pricing. Our line features mattresses, 
mattress protection, bed frames, futons. Our NEW line provides 
outdoor furniture and umbrellas for your patio sites and pool 
areas. For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

CABINS/PARKS MODELS

 

Owner: Maggie Linnell 
Lake Orion, Michigan 
Toll free number: 855.644.2400
www.YourElectricalSolutions.net      sales@YourElectricalSolutions.net

Use our knowledge for the best electrical fixes and 
upgrades.  YES is a nationwide distributor of electric pedestals, 
surface boxes, electric meters, conversion kits, water meters, 
lighting, power distribution equipment and accessories from 
Millbank, Midwest, Eaton, General Electric and more.

ELECTRICAL EQUIPMENT/SUPPLIES

mailto:info@pinnacleparkhomes.com
http://www.pinnacleparkhomes.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.gorincohenconsulting.com
mailto:dgorin@gorincohenconsulting.com
mailto:jcohen@gorincohenconsulting.com
http://www.YourElectricalSolutions.net
mailto:sales@YourElectricalSolutions.net
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MERCHANDISE AND SUPPLIES
 

Ph: 877 766 7784 
smorsales@smorstix.com   www.smorstix.com

SMORSTIX - The perfect Marshmallow Roasting Stix. The original 
since 1999. Packaged bulk or with pre-loaded clip-strips or 
floor display. Made of 100% untreated white birch without any 
additives, dirt or grime. SMORSTIX are a generous 30" length to 
keep everybody at a safe distance from the fire. Trees & forests are 
left undisturbed which is a good lesson when teaching the kids to 
leave our forests the way we found them.

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

MOBILE APPS
 

CREATE AN EXPERIENCE APP FOR YOUR CAMPGROUND, IN 
MINUTES! Features include a real-time alert system, activities 
calendar with reminders, mobile initiated delivery services, turn-
by-turn directions to nearby things to see and do and MORE.  
No setup fees, 30 day Free trial. Subscriptions start at $30/month.  
Join the network.

Phone: 888-231-CAMP (2267)
Email: info@campersapp.com    www.campersapp.com

 

 

Full Circle Finance has been financing the campground industry 
for nearly 20 years. We finance park models, bath houses, yurts, 
laundry equipment, honey wagons, hardware,/software, pool 
equipment, jumping pads, playground equipment, picnic tables, 
fire rings and just about anything else you can think of for the 
hospitality industry. If it's equipment used for your business, 
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or 
visit us online www.fullcirclellc.us  Kevin@Fullcirclellc.us  APPLY NOW

EQUIPMENT FINANCE

http://www.fullcirclellc.us
mailto:Kevin@Fullcirclellc.us
mailto:smorsales@smorstix.com
http://www.smorstix.com
mailto:info@campersapp.com
http://www.campersapp.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
https://youtu.be/rNHPb4VBV7Q
https://youtu.be/rNHPb4VBV7Q
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PRINTING SERVICES

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

 

AGS is the industry leader in printing and promotional products. 
From site maps to brochures to fun, unique items like dry-erase 
maps for check-ins, floor mats, wine glasses and more! AGS 
prints high-quality and customized products to promote your 
business. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.AGSPub.com    Email: guides@agspub.com

 

The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

RECREATION EQUIPMENT

 

Emerald FX is a design build fiberglass company with a full line 
of American Made products. Our splash pads and water features 
can be found in many campgrounds throughout the country. 
We strive in providing our customers with the utmost quality!

Emerald FX LLC 
502 Industrial Parkway, Norwalk, Ohio 44857
PH: ( 419 ) 663-3279 
Email:  sales@emeraldfx.com  Website: www.emeraldfx.com

http://www.AGSPub.com
mailto:guides@agspub.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:thejumppad@gmail.com
http://www.thejumppad.com
mailto:sales@emeraldfx.com
http://www.emeraldfx.com
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Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

RESORT MANAGEMENT

 

With over 30 years of innovation and 5,500 properties, RMS 
provides customizable, easy-to-use cloud-based reservation and 
property management software for RV parks and campgrounds. 
RMS provides all the necessities needed to drive bookings, 
increase revenue and operational efficiency as well as 
communicate with your guests to maximize business potential.

11120 Roselle St, Suite B
San Diego, CA 92121
Email: ts@rmsnorthamerica.com

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

 

RESERVATION SOFTWARE

Ready to upgrade your reservation system? If you're looking for 
simplicity with flexibility, Open Campground is an affordable and 
easy to use solution for your reservation system needs. Supports 
use in house and reservations by the guest. 
Check out the FREE demo today!

www.OpenCampground.com 
Email: info@opencampground.com

http://www.OpenCampground.com
mailto:info@opencampground.com
mailto:ts@rmsnorthamerica.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
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RV RESORT SEARCH HOME
 

Enhanced Camping, a product of AGS Guest Guides, is a 
first-class RV Resort and Campground search engine that not 
only lists your campground but offers the ability to include a 
banner photo and your guest guide! It also features thousands 
of camping-related services that support RVers all across the 
country. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.EnhancedCamping.com    Email: guides@agspub.com 

SANITATION

Phelps Honey Wagon, Inc. works to provide the best mobile 
sewage handling system in the country. Making every effort to 
set you up with a system that will best fit your needs. Proven 
industrial equipment that makes sewage handling 'so sweet' 
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019 
800-463-3707 
info@phelpshoneywagon.com   www.phelpshoneywagon.com

SITE FURNISHING

Great American Direct introduces a new line of outdoor furniture 
for your patio sites and pool areas. Adirondack chairs, rocking 
chairs, loungers, dining tables, and dining chairs made of high 
density composite plastic in your color of choice are perfect for 
your outdoor spaces. High quality, commercial grade umbrellas 
with or without logo in the color of your choice are also available. 
For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

 

Jamestown Advanced Products manufactures a full line of RV 
power outlets, grills, campfire rings, picnic tables, benches, dog 
park products, trash receptacles and more! Our products can be 
personalized with the use of our in-house laser.

For more information, call 1-800-452-0639. 
www.JamestownAdvanced.com 
Email: shallenbeck@jamestownadvanced.com

SITE FURNISHING

http://www.EnhancedCamping.com
mailto:guides@agspub.com
mailto:info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.JamestownAdvanced.com
mailto:shallenbeck@jamestownadvanced.com
https://www.youtube.com/watch?v=tqvDz7dSLAQ
https://www.youtube.com/watch?v=tqvDz7dSLAQ
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WIFI INTERNET SERVICES
 

TengoInternet delivers WiFi that Works for property owners.  
We are the largest outdoor WiFi provider with 14+ years 
of experience and over 1,500 successful installations.  
TengoInternet's turnkey wireless solutions increase occupancy, 
meet budget, increase guest experience and enable operations. 
Guaranteed

512-469-7660 
sales@tengointernet.com   www.tengointernet.com   

WEBSITE DESIGN/HOSTING

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

 

TXAD Internet has been a web design and online marketing 
agency that focuses on the campground industry since 1994. 
We build superior sites that incorporate online marketing for all 
types of industries but particularly RV Parks & Campgrounds and 
specialize in web design, managed hosting, blogging services, 
Google Adwords campaigns and more.

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.TXADInternet.com   Email: info@txadinternet.com 

SITE MAPS
 

AGS Guest Guides is the industry leader in customer satisfaction 
when it comes to your site map and guest guide needs. Our top-
notch, background-checked marketing representatives work with 
you to determine the product you need for your guests while 
creating a custom program to enrich your customers experience. 

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.AGSPub.com  Email: guides@agspub.com 

http://www.AGSPub.com
mailto:guides@agspub.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.TXADInternet.com
mailto:info@txadinternet.com
mailto:sales@tengointernet.com
http://www.tengointernet.com
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INDUSTRY NEWS
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INDUSTRY NEWS

INDUSTRY news

DISPLAY AD RATES
FULL PAGE:  $450
11”H x 8.5”W

HALF PAGE:  $250
Vertical • 9.2”H x 3.7”W
Hortizontal • 4.5”H x 7.7”W

QUARTER PAGE:  $170
Vertical • 4.5”H x 3.7”W

Hortizontal • 2.3”H x 7.7”W

EMAIL BANNER:  $1800  48 weeks

VENDOR LISTINGS:  $220  48 weeks

VIDEO EMBED:  $30  per video

ARTWORK RATES
Advertising rates are based on artwork being 
supplied to our specifi cation in either high res jpg 
or pdf format. 

TERM DISCOUNTS
12 WEEKS: 7.5% 24 WEEKS: 10%
48 WEEKS: 15%

Campground E News has become the premier news source for owners and 
managers of Campgrounds and RV Resorts throughout the United States and 
Canada.

Published weekly, it reports on events almost as they happen giving readers 
the most up to date information available to the industry.

Advertising rates compared to distribution make the e news a very 
competitive choice for those wanting to reach out to this market.

WHO TO CONTACT
Press releases: e: jamie@industrye-news.com   |   Ad bookings: Jamie Macready 317 408 6849 
e: jamie@industrye-news.com   |   Free subscription: www.industrye-news.com

Campground E News is published by Industry E News LLC, 
419 Saint Francis Ave, Smyrna TN 37167. 
Emailed every Wednesday 48 weeks of the year to industry decision 
makers in the USA and Canada. 
Ad rates shown are based on a weekly booking. However, we have 
a MINIMUM 4 week booking policy for display ads as we believe 
repetitive advertising works far better than a one off ad placement.

DEADLINES
Display ads: Book by 10am Monday prior to publication
Supply artwork: Monday 12 noon prior to publication. jpg or pdf to our 
specifi cations with no crop marks or bleed.

TERMS
New clients invoiced on booking. Existing clients 14 days. 

AD FORMATS

FULL PAGE

HALF PAGE 
horizontal

HALF 
PAGE
vertical

1/4 
PAGE
vertical 1/4 PAGE

horizontal

Subscribe today, it is 
FREE, and get the latest 
Campground E News hot 
off the ‘press’.

CLICK

mailto:jamie@industrye-news.com
mailto:jamie@industrye-news.com
http://www.industrye-news.com
mailto: dennis@industryenews.com



