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with Editor Jamie Macready

Hurricane Michael's devastation  
continues with more deaths  
reported in Florida

FLORDIA - Six days after 
Hurricane Michael pulverized 
parts of the Florida Panhandle, 
officials had more grim and 
devastating news.

The death toll from the 
storm soared Tuesday to 19 
in the state, with a dozen 
victims in hard-hit Bay County, 
according to authorities.

There were no details yet 
on how the people died, only 
that the county has tied the 
12 deaths to the Category 4 
storm, up from four reported 
deaths on Monday.

It appeared one of the 
newly reported deaths was 
a man whose body was 
discovered by a search dog in 

the decimated city of Mexico 
Beach.

Cpt. Virgil Watson of the 
sheriff's office in Jackson 
County, along the border with 
Alabama, said three people 
had been killed there.

In total, the storm has 
killed 29 people across four 

Southern US states, officials 
said.

Officials have said six people 
died in Virginia, three died in 
North Carolina and one person 
was killed in Georgia.

While most of Mexico Beach 
lies in ruins, many evacuated 
residents still haven't seen 

what's left of their homes. 
They've had to wait for 
authorities to secure the area 
and complete search-and-
rescue efforts before returning 
home.

That will change Wednesday, 
when residents will be 
allowed back to Mexico Beach, 
city officials said.

So far, the numbers don't 
look good. Across Bay County, 
more than 2,500 structures 
are damaged, and at least 
162 have been destroyed, Bay 

County Emergency 
Services said.

'We're just going to 
leave it'

Some Mexico Beach 
residents are cutting 
their losses and 
will start a new life 
elsewhere.

Joe Bush, who said 
he loved living there 
for 19 years, said he's 
decided to move. 
His house, furniture 
and vehicles were all 
heavily damaged by 
Michael.

"I couldn't get 
nothing for this land now," 
Bush said. "People gonna be 
scared to death to come down 
here to buy and invest money. 
So we're just going to leave it."

But others, including Randy 
June, said Mexico Beach will 
always be his home -- even 
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though his house is now a pile 
of rubble.

"We ain't going nowhere," 
he said. "We're going to 
rebuild somehow. I just don't 
know how yet."

Thousands still  
without power

More than 158,000 power 
customers didn't have 
electricity Tuesday, including 
nearly 140,000 customers  

in Florida.
The number 

of actual 
people without 
power is 
much higher, 
since a single 
customer can 
represent 
an entire 
household

Drivers have 
been lining up 
for hours to 
get fuel. And 
residents in 
the hardest-
hit areas are 

relying on airdropped food and 
water to survive.

As 4,000 Florida National 
Guard troops continue relief 
efforts, Gov. Rick Scott wrote 

a letter to their employers 

asking for patience and lauding 

the troops' bravery.

The Federal Emergency 

Management Agency has 

12 teams in Florida to help 

people register for disaster 

assistance. It also has 42 

distribution points throughout 

Florida and Georgia where 

people can get food and water.

About 1,200 people are in 

shelters, state officials said.

FEMA said 16,000 federal 

employees, including over 

8,000 military personnel, were 

helping with response efforts.

Source: 

https://cnn.it/2NMcTut

https://cnn.it/2NMcTut
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Potential Canadian campground  
resort draws serious concern

ALBERTA, CANADA -  
A potential development near 
Wabamun Lake has residents 
concerned for their own, and 
Parkland County property.

The potential water 
resort and campground, 
located on Lakeshore Road 
adjacent to the north shore 
of Lake Wabamun near 
Fallis, is owned by Samco 
Developments co-owners 
Cindy and Russell Dolanz.

Thanks to resident concerns 
dating back to 2011, a public 
hearing on the matter, will be 
scheduled in the near future.

In 2011, the developer 
received a permit to create a 
horse pasture on the property, 
but soon installed two large 
hills, which have created 

problems with flooding in 
the area. One neighbour, 
who preferred to remain 
anonymous, said runoff from 
the property has not only been 
affecting residents, but it has 
been doing damage to the 
adjacent roadway belonging to 
Parkland County.

After an anonymous 
complaint in January 2012, the 
Government of Alberta issued 
Samco and it’s directors a 
Water Act Enforcement 
Order, for illegal activity on 
floodplains adjacent to the 
Lake.

“Examination of the 
site concluded that the 
unauthorized activities 
created a significant potential 
for erosion of soil and a 

high potential for increased 
sediment in Wabamun 
Lake, and that insufficient 
precautionary measures had 
been taken by Samco on 
either property to prevent 
this from occurring,” said the 
official order.

The order goes on to state 
appropriate remediation of the 
properties would have to be 
undertaken to minimize further 
erosion of the lands and 
sedimentation of Wabamun 
Lake. Samco was required 
to cease all unauthorized 
activity on the properties, and 
take appropriate measures to 
restore them. This included 
immediately re-grading 
and re-contouring altered 
land, installing silt fencing, 

submitting a written survey 
report signed by an Alberta 
land surveyor, and submitting 
and implementing a written 
remedial plan outlining full 
measures for stabilizing and 
re-vegetating the disturbed 
land.

Despite the order Samco 
continued to make changes 
to the property, restructuring 
the land, stripping trees, and 
excavating gravel, allegedly, 
without a permit. While all of 
this was happening, resident 
concerns were steadily 
growing.

“There are many people 
in the Lake Wabamun 
community, near Fallis 
especially, that already have 
been negatively affected 
by the development of this 
property. The desecration 
of the land will continue to 
further impact the immediate 
community and all Lake 
Wabamun users in the future 
and for generations to come,” 
said the anonymous resident.

During an open house on 
Sept. 28, many residents 
voiced their concern with the 
potential development, and 
one resident was able to bring 
their number of collected 
signatures opposing the 
development to more than 50.

Parkland County is aware 
the developer plans to 
come forward asking for a 
development permit for a 
resort and campground, but 
said no application has been 
made as of yet.

Full Article: 
https://bit.ly/2A7dkfh

https://bit.ly/2A7dkfh
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 • A greAt return on investment • A sAFe FlAt jumping AreA  
• eAsy to instAll & roll up to store over winter  

• mAny sizes to choose From • mAny color choices 

www.thejumppad.org 
Call sales manager randy jenkins on 704 902 1786  e: thejumppad@gmail.com 

for  
the whole  Fun

Family

http://www.thejumppad.org
mailto:thejumppad@gmail.com
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IF you own a business which 
is located in a particular town 
with customers coming from 
the local area to purchase your 
goods and services, it is pretty 
easy to reach out to them. 
There are newspapers, flyers, 
local radio and TV stations, 
local Chambers of Commerce 
(see last week’s article) and 
several other methods of 
securing customers.

Keep in mind (gasp) that 
over 70% of all start-ups fail 
within the first 2 years. One 
of the reasons may be that 
they didn’t get the word out 
fast enough to meet expenses 
with enough sales to keep 
afloat. It’s amazing how new 
business owners will figure 
out what to sell, where to 
sell, about how their business 
looks, but don’t leave enough 

money in their business plan 
for advertising. So, in less than 
24 months, they are gone.

Ah, but what about business 
that look to attract customers 
that are not local- oriented, 
like campgrounds. If all they 
want is someone who will 
travel for 45 minutes to stay 
at their campground, they will 
also find that they will fail very 
quickly – and the investment in 
a campground is much greater 
than that of a brick and mortar 
business. There is a louder 
thud, when they fail.

Fortunately, failing 
campgrounds are a rarity. 
Failing owners are another 
thing however. When a brick 
and mortar business fails a 
different kind of business 
will occupy the space. But a 
campground is a campground 

and it will find a new owner.
So how does a campground 

succeed? By 
getting the word 
out, but to a much 
larger clientele who 
have two things in 
common. Either 
they own an RV, or 
they’d like to stay 
in an RV park that 
has cabins, park 
models or yurts. 
The weather being 
as frisky as it is 
these days, many 
are not choosing 
tents for outdoor 
vacationing.

I realize that I am 
preaching to the 
choir here, but the 
secret of success 
in the campground 

industry is good advertising. 
I’m sure, dear reader, that you 
already know just about all 

Advertising makes all the  
difference in the world
by Art Lieberman
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of the methods for reaching 
out to RVers and others. I’ll 
mention many of them, just so 
you can nod as you read them:

The first begins by joining 
one of the State Associations. 
Their websites list member 
camps, provide information 
to campers, publish state 
directories, hold conferences, 
educate owners – but mainly 
inform RV owners where 
campgrounds are reasonably 
locally. The next step would be 
to go to trade shows to meet 
other owners and to the ARVC 
convention to get an overall 
view of the industry.

You should have a really 
colorful website designed to 
show off your campground, 
replete with a camp map, 
colorful photos (maybe even 
a video) explicit information 
about what amenities your 
campground has, the local 
attractions, and prices, 
payment options, cabins and 
other structures and special 
events each year. The most 
important part is contact 
information.

You could place ads in 
various industry publications 
like Good Sam RV Travel 
Guide, buy flyers or brochures 
to have distributed, advertise 

on a statewide radio or TV 
show, place road signs along 
well traveled highways or 
a dozen other methods of 
reaching out to the camping 
public. Work with a local camp 
supply place like Camping 
World, which has stores 
opening all over America.

Most of all, don’t run an ad, 
and then run away. Recurring 
advertising is the only 
advertising that truly works. 
Repetition works.

Oh, and by the way, this 
article is being brought to you 
by MCPS for Campgrounds, 
the leading credit card 
processing provider for 
campgrounds in the US.

(We snuck that in).

Art Lieberman is President 
of MCPS for Campgrounds 
and has been in the industry 
for over 18 years and has been 
conducting free webinars 
online and seminars on 
credit cards in many State 
and Regional Association 
Conventions.  He can be 
contacted at 877-858-9010 or 
at rvcreditcards@yahoo.com

mailto:rvcreditcards@yahoo.com
mailto:bill@buildingpro.com
www.buildingpro.com
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Connecticut officials aiming to  
bolster state’s tourism

MIDDLETOWN, CONN. 
- Bolstering tourism in a 
cohesive way was the focus 
Tuesday as the state speaker 
of the House announced the 
formation of a committee 
that would create a campaign 
to encourage visitors from 
throughout the region 
to spend their dollars in 
Connecticut.

State Rep. Joe Aresimowicz, 
D-Berlin, was joined by 
industry leaders from around 
the state at the Middlesex 
Chamber of Commerce 
in Middletown - including 
representatives from 
various industries such as 
transportation, lodging and 
cultural destinations. Edward 
Dombroskas, executive 
director of the Eastern 
Connecticut Regional Tourism 
District; Jeffry Muthersbaugh, 
owner of the Nehemiah 
Brainerd B&B in Haddam; 

Bridgeport’s Beardsley Zoo 
Director Gregg Dancho, and 
Don Devivo, president of 
Middletown-based Dattco 
transportation were among 
those who spoke about the 
initiative.

Once in place, the Blue 
Ribbon Panel on Tourism 
will conduct meetings and 
hearings throughout the 
state in the coming months 
to listen and seek input from 

the public, businesses and 
institutions. The committee 
will comprise various sectors 
of the travel industry, 
including convention and 
event planners, campgrounds, 
transportation, lodging, 
parks, cultural organizations, 
agritourism, marine trades and 
retail.

A robust tourism industry 
will boost state coffers, 
create new jobs, and bolster 

businesses big and small, 
officials said.

“We turn on the TV and see 
‘come to Michigan, ‘come 
to New Jersey,’ but we don’t 
see ‘come to Connecticut,’” 
Aresimowicz said.

Other state initiatives, such 
as encouraging people to 
take a ‘staycation’ a number 
of years ago by visiting 
attractions as a day, overnight 
or weekend jaunt, had limited 
results.

“Given the state budgets 
over the past several years, 
they’ve been able to figure out 
a way to do more with less. 
Getting in the room, taking all 
the revenue sources, putting 
them on the table, and talking 
about what’s the best way to 
spend those dollars is actually 
going to save us money in the 
long run,” Aresimowicz said.

“Right now, without an 
overall comprehensive 
strategy, we’re just throwing 
money at the issue and we’re 
not doing it in a way that 
makes sense,” he said.

Tourism in Connecticut 
is a $14.7 billion industry, 
supporting nearly 83,000 jobs 
and producing $1.7 billion in 
total tax revenue, according 
to the state Department of 
Economic and Community 
Development. The questions 
Tuesday were about how 
much the state needs to 
devote to a campaign, how 
to use those dollars wisely, 
and finding innovative ways 
to boost the state’s economy 
through tourism.

Full Article: 
https://bit.ly/2q2iKlL

https://bit.ly/2q2iKlL


9industrye-news.com  October 19th, 2018 |   CAMPGROUND NEWS

INDUSTRY NEWS

CRS welcomes a new Project  
Channel Manager

Ryan Hartberg

VERONA, WIS. – 
Commercial Recreation 
Specialists (CRS) is pleased 
to announce the addition of 
Project Channel Manager 
Ryan Hartberg. Ryan will be 
leading our project team and 
be a resource for both aquatic 
and land-based recreation 
solutions.

As the former Director of 
Sales and Marketing with 
Purple Cow Organics, Ryan 
managed all distributor 
relationships, oversaw 
the sales and marketing 
teams and maintained an 
extensive book of business. 
Ryan brings with him 
exemplary management 
and communications skills 

that will serve him well as 
he oversees both public 
and private sector client 
projects involving Splashpads, 
playgrounds, shade structures, 
site amenities and lightning 
detection.

“Ryan comes to CRS 
with experience in sales, 
management, operations and 
marketing. His experience 
and diverse skill set gives him 
a valuable perspective and 
understanding of different 
types of business models, 
forging mutually beneficial 
strategic relationships, 
building and motivating teams, 
and driving growth.” Said 
CRS President Ron Romens. 
“The addition of Ryan will 
help CRS broaden its reach 
as we continue expanding 
our services to meet our 
customers’ needs. We are 
very excited to have him on 
our team.”

About Commercial 
Recreation Specialists

CRS is headquartered in 
Verona, Wisconsin, with 
representatives in New 
Jersey and Minnesota. It 
serves customers throughout 
the United States and the 
Caribbean. With over 40 
years of combined industry 
experience, CRS not only 

supplies the highest quality 
equipment, it also offers 
design, planning, installation 
and operations services. 
It provides careful analysis 
of each client’s facility and 
business goals in order to 
achieve the best recreation 
solution possible. CRS 
delivers unparalleled industry 
knowledge and proven 

success in the commercial 

recreation market with clients 

including municipalities, 

schools, YMCAs, athletic 

facilities, sports venues, 

amusement parks, family 

entertainment centers, 

campgrounds, resorts, 

summer camps, zoos and 

other recreation venues. For 

more information, you may 

contact the CRS corporate 

office at (608) 848-8781 or 

visit us online at  

www.crs4rec.com.

Source: Press Release

http://www.crs4rec.com
www.koacarecamps.org
https://www.youtube.com/watch?v=Wsz_tmuAbSM&t=1s
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Generating revenue by hosting  
weddings, reunions and other special 
events at your campground
Note from the Editor: The following is a piece that ran in this month's ARVCNews

M Event Centre at Coshocton KOA in Coshocton, Ohio promotes its wedding venue as “A Place for Moments  
that Matter.”

WHEN Ryan McPeek, OHC  
bought  ARVC  member-park  
Coshocton KOA in Coshocton, 
Ohio in 2013, it came with 
something extra.

“There was this large 
building in  the  front  of  the  
campground and it was in 
really bad shape,” he says.

When considering what to 

do with it, he decided it was 
too big to create a camp store, 
so he had another idea.

“We felt there was a need 
in the area for a nice event 
facility and we had the building 
available. So we completely 
rehabbed it and figured we 
could make it work.”

They started construction 

on their new M Event Centre 
during  the winter of 2015  by  
gutting  the  interior - doing  a  
lot  of  the  work  themselves.  
Then,  when  the  venue  was  
about half finished, they put it 
to the ultimate test.

“My wife (Camille) and I 
actually got married here,  
so we had a good way to 

 try it out.”
They finished the rest of 

the construction the following 
winter and began  hosting  
weddings  at  the  venue, 
which can seat up to 150 
guests, in the spring of 2016.

“This year,  we’ve got 18 or 
19 weddings  and  we’d  like 
to keep growing the business. 
Last winter, we started 
attending  bridal  shows  which  
really  boosts  our  wedding  
bookings.”

He says they also advertise 
on weddingwire.com, an 
online  marketplace  for  the  
wedding  industry,  promoting  
the venue as “A Place for 
Moments That Matter.”

When asked what he and 
Camille have learned about the 
event business, he says, “We 
are still learning. I think one  of  
the  hardest  parts  about  it  is  
we  find  ourselves  scattered 
in several different directions. 
So it is challenging to keep up 
on all of it, to keep up on the 
campground and keep up on 
the other events.”

When  they  opened  their  
event  center,  the  McPeeks  
decided to keep things simple 
by just renting out the venue, 
meaning  that  guests  would  
need  to  bring  in  their  own  
caterers. Now they’re ready to 
take the next step.

“This winter, we hope to 
incorporate packages, working 
with  caterers  to  make  it  
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more  all-inclusive  for  our  
guests.  It  could  increase  
the  revenue  we  create  in  
the  business  by  offering  
packages  that  make  it  
easier  for  them,  but  then   
they   would   still   have   
the   option   to   arrange   
everything themselves.”

While weddings make up 
a large part of the M Event 
Centre’s business, it hosts 
other events, as well.

“We’ve  done  luncheons  
for  the  local  Port  Authority,”  
McPeek  says.  “We’ve  
had  the  Junior  Women’s  
Club  and  other   service   
organizations.   I’d   say   the   
second   most   popular 
event to weddings are baby 
showers. There are also bridal 
showers and graduation 
parties. Then at Christmas, we  
actually  decorate  the  event  
center  and  do  company  
Christmas parties.”

He says including  weddings,  
the center now hosts about 40 
events per year.

As far as staffing goes, 
Camille McPeek handles a  
lot of the event business  
with support from the 
campground staff.

“It  would  be  nice  to  hire  
somebody  who  was  just  
dedicated to it, but on the 
other hand, it also takes  
time to be able to afford that,” 
Ryan says.

He says the events have 
provided a good revenue 
stream and he believes they 
will continue to do so as they 
build the business. The events 
also create additional revenue 
for the campground when 
wedding guests stay there. 
“We’ve  even  had  brides  and  
grooms  camp  with  us,”  he 
says.

“We’ve gotten some  
good cross-marketing 

between the campground  
and event center.”

The  M  Event  Centre is 
open year-round, but the 
campground is not.

“A nice thing  about the 
wedding side of the business 
is the bulk of our inquiries, 
visits and bookings happen in 
the  winter  and  really  early  
spring, so  that’s outside of 
the camping season.”

McPeek says he and Camille 
plan to continue putting their  
best  effort into both their 
campground  and  event 
center so each side of the 
business can be operated at 
its highest potential.

“A lot goes into making a 
wedding happen,”  McPeek  
says,  something  he  learned  
when  they  hosted  their  own  
wedding at the new event 
center.  

Michelle  Tupulua, the events 
and catering director  for  The  

Pavilion  at  Pontchartrain  
Landing,  a  waterfront   event   
venue   operated   by   ARVC   
member-park Pontchartrain  
Landing  Marina  &  RV  Resort  
in  New Orleans, La., says 
they have mainly built their 
business by reaching out to 
the community.

“We’re kind of like a little 
hidden oasis, and not many 
people  know  about  it,  so  
we  go  by  word  of  mouth  
a  lot.  Hospitality goes a long 
way here,” she says.

For  Tupulua,  success  in  
the  wedding  niche  is  largely  
based on location, location, 
location.

“Our view is exquisite. 
We have terraces and 
balconies, and  it  does  
make  for  beautiful  photos,”  
she  says.  The  Pavilion 
can accommodate up to 
160 guests for a sit-down 
dinner,and a separate venue, 
The Lighthouse Bar and Grill, 
is also available for private 
events.

The  multiple  venues  also  
allow  Tupulua  to  expand  
beyond just hosting weddings.

“We  do  reunions  and  
birthday  parties  too.  We  
had  a  graduation not long 
ago. We also do a lot of RV 
rallies where the  groups  get  
together  and  we  feed  them,  
whether  it’s  a  dinner  or  
breakfast.  Everyone  gathers  
and  they  hand  out  their IDs 
and let everyone know the 
itinerary. This October, we 
have four different RV groups 
coming in for two or three 
nights a week.”

Pontchartrain    Landing    
offers    full    catering    and    
bar  services  and  provides  
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The Pavilion at Pontchartrain Landing Marina & RV Resort hosts a wide 
variety of events

tables,  chairs  and  linens  
for  their  groups.  The  venue  
offers  a  wide  variety  of  
price  points,  ranging  from  
$15  per  person  all  the  way  
up  to  $70 per person.

“Everyone  has  a  budget,  
so  we  try  to  work  with  it,”  
she says. “I sit down and go 
over details and what we can 
offer  and  guide  them  in  the  
right  direction  to  where  they  
need  to  go.  Not  all  of  them  
know  exactly  what  they’re  

looking for or what they need.”
Tupulua   says   it’s   

important   to   be   prepared   
to   accommodate any 
changes that may come along. 
At a recent event, they had 
an extra 14 people show up 
unexpectedly.

“You have to make sure 
you’re able to take care of 
all these  people  and  have  
enough  seating.  We  were  
able  to  get more chairs in and 
accommodate them and had 

plenty of food, so they never 
ran out.”

She says it takes a good 
staff to be able to handle 
those last-minute changes.

When providing catering 
services, it’s also essential to 
take care of guests who have 
dietary restrictions.

“We had a rally come in 
that wanted a crawfish boil,” 
Tupulua   says.   “We   were   
able   to   accommodate   
them,   but   we   also   had   
some   guests   who   were   
allergic   to   shellfish.  So  we  
allowed  them  to  just  order  
whatever  they  wanted off the 
menu.”

Pontchartrain  Landing  also  
offers  several  amenities  that 
are popular with event guests. 
One is shuttle service, both   
scheduled   and   through   
private   charters,   to   the   
French Quarter, which is only 
about 15 minutes away.

“We  also  have  villas  and  
floating  villas  so  we  can  
accommodate   most   of   
their   guests   that   come   
from   out of town.”

The park also has a pool, so 
when one bride requested a 
poolside wedding, the staff 
was able to make that happen.

The team at Pontchartrain 
Landing continues to look for 
new business opportunities.

“Since we’re on the water, 
we’ve been discussing fishing 
derbies  for  school  trips,  field  
trips  and  things  like  that,”  
Tupulua says. “Eventually, we 
would love to be able to have 
our own boat and do dinner 
and a show. The possibilities 
are   endless   here.   It’s   just   
about   wrapping   our   brain   
and money around them to try 
and get them to work.”

As  these  two  parks  and  
many  other  ARVC  member-
parks have found, with the 
right amount of planning 
and promotion,  hosting  
weddings,  parties  and  other  
events  can  be  a  great  
way  to  generate  additional  
revenue.  And  that’s 
something worth celebrating.

For more info visit:  
https://www.arvc.org

https://www.arvc.org
www.focusedwords.com
mailto:pwright@focusedwords.com
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Campers scare up fun at Michigan's  
Six Lakes Campground

HILLSDALE, MICH. –  
Six Lakes Campground held 
a first-time Halloween trick-
or-treat night almost a month 
early.

Campers decorated their 
trailers and handed out treats 
to kids in the campground for 

what is hoped to become an 
annual event.

As campground event 
coordinator, Kary Hoffman 
said 15 campers participated 
by decorating with pumpkins, 
lights, ghosts and other 
decorations. While some had 

“full-out graveyards, or things 
to scare people, others had 
pumpkins, like one lady who 
offered a carving station.”

A chili cook-off wasn’t held, 
but campers got together to 
enjoy a stew and other potluck 
goodies, Hoffman said. The 
rainy weather cleared up 
around 7 p.m. to allow the 
occasion to occur as planned.

“We decided the first 
weekend might be better 
because of cooler weather,” 
she said. “It was warm out.”

Hoffman and her husband, 
Chris, have camped at the 
campground for four or five 
years.

“They’ve never done an 
event like this, but we did 

do a Christmas in July,” she 
said. “Over the years, it’s 
been more of a hunter’s 
campground. What drew us 
were the boat docks and the 
people. We’ve gotten to know 
everybody and we thought 
it would be fun. Each year, 
we hope to get more people 
involved.”

Six Lakes Campground has 
100 sites and is known as a 
quiet campground located 
on one of six connected, 
all-sports lakes. Visitors can 
spend the day fishing on Boot 
Lake or take the channels to 
Cain, Bass, First, Second, and 
Baw Beese Lakes.

Full Article: 
https://bit.ly/2CRV9wM

https://bit.ly/2CRV9wM
www.ownakoa.com
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Visit our website: 
www.go-usg.com800-800-2811

(Open 8:30 am - 5 pm Coast-to-Coast)

A S K  A B O U T  O U R  E L E C T R I C A L  L AY O U T  S E R V I C E

NATIONWIDE DISTRIBUTORS
AND SUPPLIERS TO RV PARKS & CAMPGROUNDSARVC 2016 

Supplier of 

the Year

We only carry the names you can trust...

and their innovative solutions

•	 Pedestal or Surface mount

•	 Metered or Unmetered

•	 Ring Type Meter Socket

•	 Direct burial or Pad Mount

•	 50/30/20GB Configuration

•	 20	amp	GFCI	Circuit	Breaker
Standard

•	 LED light available

•	 Available	from	USG	Stock

G-SerieS
•	 Pedestal or Surface mount

•	 Metered or Unmetered

•	 Ring-less	Type	Meter	Socket
•	 Direct burial or Pad Mount

•	 50/30/20 Configuration

•	 20A GFCI Circuit Breaker option

•	 LED Light available

•	 Available	January	2018

r-SerieS
•	 Metered or Unmetered
•	 Single or Dual Sided
•	 LED Light & Photocell 

Included
•	 50/30/20 Configuration
•	 Choose Mounting Option, 

Slide-on, Pad or Burial
•	 Choose Options from 

Water, Cord Racks, Cable 
TV, Ethernet

•	 Available	from	USG	Stock

powerSlide 
pedeStal

NEW
!

NEW
!

NEW
!

Industry Experts in Electrical Supplies
for RV Resorts, Campgrounds

& Manufactured Home Communities

• Fast, courteous and professional service
•  The best brands in the industry, including 

Heritage, Eaton, Midwest  &  Milbank
•  Two warehouses ensure immediate 

shipping on most products

• Electric Pedestals-Power Outlets
• Meters- Meter Kits- Utility 

Metering Equipment
• Distribution Equipment
• Wire & Cable
• Water Meters & Hydrants
• Lighting Kits:

Fixtures-Solar-Pedestal Lights
• Hand Dryers 
• Replacement Parts

EXPANDING, UPGRADING OR BUILDING A NEW PARK?

Oklahoma campgrounds are 
closing due to flooding

KINGSTON, OKLA. – Too 
much rain has caused many 
parks, campgrounds and 
boat ramps to close at Lake 
Texoma.

“It`s a little muddy out 

there,” said Roger Raines, a 
fishing guide on Lake Texoma. 
“The lake level is a little high, 
but the fishing is great, so no 
complaints. Just a little trouble 
loading and unloading.”

Lake Texoma is 11 
feet above normal 
right now and still 
rising.

The Army Corps of 
Engineers say they`re 
letting out about 128 
thousand gallons a 
second to bring it 
down.

Although Gary 
Scarberry and Roger 
Raines say the fish 
are still biting,  
the flooding has 

made their job as guides a 
little tough.

“Just getting our people 
in the boat for the most part 
because we get a lot of elderly 

folks and going down these 
hills with everything being 
muddy and slick,” said Raines. 
“We try to do our best to try 
to find a good spot for them.”

They say in 2015, it was 
much worse than this - 
seventeen feet higher than it 
is now.

Julie Roach, the State Park 
Manager, says they’ve shut 
down one of their most 
popular campsites and a few 
boat ramps.

“We move all of the things 
that we can,” said Roach. “If 
we have wooden picnic tables, 
we move all of those out. 

Full Article: 
https://bit.ly/2Pck5Vm

https://bit.ly/2Pck5Vm
http://www.go-usg.com
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Adventurous retirees are turning to 
RVs but the costs are daunting

THE symbol of a retirement 
filled with travel and relaxation 
arrived last year for Bruce and 
Lisa Anderson of Calgary in 
the form of a 12-metre long 
package.

That’s how big their diesel-
powered Class A motorhome 
is – about the same size as a 
city bus with, as Bruce points 
out, a bigger weight-carrying 
capacity.

It’s big enough that it doesn’t 
fit into some campgrounds. 
It’s so big it has two wry 
nicknames: “Motorhome” and 
“My Daughter’s Inheritance.”

“Our camping experience 
has run the whole gamut 
from tent to travel trailer to 
motorhome,” said Bruce, 
acknowledging that purists 
might not consider it camping 
if you stay in air-conditioned 

luxury with more 
floor space than a 
small apartment.

“As a teenager, 
I camped under a 
lean-to. At age 60, 
I like my house on 
wheels.”

When it comes 
to buying a trailer 
or motorhome 
to get out into the 
great outdoors or 
just avoid paying 
hotel rates on vacation, the 
choices can be daunting and 
the price in the window is 
just the beginning of what 
ownership will actually cost.

The best prices are usually 
seen now, at the start of the 
off-season, when more used 
units are on the market and 
dealers may be willing to 

bargain to reduce inventory, 
said Jeff Redmond, general 
manager of Bucars RV just 
north of Calgary.

The range of options and 
prices mean it’s best to have a 
good idea of your budget and 
needs before turning up at the 
dealership, he said.

“You can get into a really 

good used RV for around 
$5,000,” he said.

“In the new market, you can 
be as low as … $20,000 (for a 
travel trailer) and we range all 
the way up to over $1-million 
for luxury Class A diesel 
motorhomes.”

A scan of used campers for 
sale online shows a number 
actually being given away for 
free – although sometimes 
with ominous wording such 
as: “Toilet works but valve 
to empty out sewage won’t 
open,” and, “Floor a little 
spongy and will need to be 
replaced.”

The total number of new 
camping units sold in Canada 
this year is expected to be 
about 52,000, up about five 
per cent over 2017, said 
Eleonore Hamm, president of 
the Recreation Vehicle Dealers 
Association of Canada.

Private RV sales represent 
about 50 per cent of used unit 
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sales, with the rest being sold 
by dealers.

“If you’re buying privately, 
the main thing is safety,” 
Hamm said, adding many 

dealers will do safety checks 
for a fee.

“You want to ensure that 
the units have been checked, 
that the propane has been 

recertified, make 
sure there’s no water 
damage, make sure 
the braking system is 
working adequately.”

Renting is the best 
way to go RVing, 
says Brian Gronberg, 
CEO of Calgary-based 
CanaDream Corp., 
which counts about 
85 per cent of its RV 
rental customers from 
outside of Canada.

“Nobody should buy 
a motorhome. They’re 
expensive and they are 
depreciating assets,” 

he said in an interview.
He conceded, however, 

that his company sells used 
RVs as part of its program to 
continually refresh its fleet 

of 1,200 rental units – and 
CanaDream allows renters 
to apply their rental fees to a 
purchase.

The fall rental of a two-
person RV might cost $100 
per night from CanaDream, 
but a last-minute, midsummer 
rental of a big motorhome that 
sleeps six could be $350 to 
$400 per night, Gronberg said.

The Andersons have learned 
a lot about RVing since 
buying their hulking unit for 
about $390,000. They went 
on a three-month vacation to 
Newfoundland and Labrador 
last summer and they are 
planning lengthy vacations on 
Vancouver Island and in the 
southern U.S. in future years.

Full Article: 
https://tgam.ca/2NJ2PCx

https://tgam.ca/2NJ2PCx
https://pelland.com/
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Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

 

CPA firm that specializes in working with Campground and RV 
Park owners throughout the USA.  Our industry knowledge 
is focused on taking the headaches out of bookkeeping and 
accounting and helping you grow your campground's value. 

Contact: Donna Bordeaux or Chad Bordeaux  
Phone: 704-752-9845 
Email: info@campgroundaccounting.com   www.campgroundaccounting.com

AQUISITIONS

ACCOUNTING

INDUSTRY NEWS
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Texas Advertising is the publisher of several state campground 
guides as well as an approved ad agent for national publications 
like the Good Sam Directory. Not to mention, Texas Advertising 
owns AGS Guest Guides which publishes hundreds of 
campground guides every year and works with tens of thousands 
of campground-related businesses. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  877-518-1989
www.TexasAdvertising.net   Email: info@texasadvertising.net

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

ADVERTISING SERVICES

 

 
Building Pro: 713-880-2801
www.buildingpro.com     bill@buildingpro.com

Bath House and Commercial Modular Buildings to 
meet any Building Code.
Building Pro the Out House Masters has been custom building 
modular buildings since 1979. We design and build to meet 
your exact needs. We provide Showers, Toilets , Meeting rooms, 
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches, 
Clinics.

BATH HOUSE UNITS

 

www.rvparksforsale.com  
Phone: 830-896-5050  Fax: 866-300-0146  
info@rvparksforsale.com  612 Sidney Baker St. Kerrville, Texas 78028

SPECIALIZING IN RV PARKS AND CAMPGROUNDS. 
We offer professional Park Brokerage Services to those seeking to 
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas, 
and Campgrounds in Texas and Oklahoma. We offer a lot more than 
typical Realtors or unlicensed Business Brokers, plus we have over 
30 years experience just in this specialized Property.

AQUISITIONS

 

http://www.rvparksforsale.com
mailto:info@rvparksforsale.com
http://www.TexasAdvertising.net
mailto:info@texasadvertising.net
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.buildingpro.com
mailto:bill@buildingpro.com
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Pinnacle Park Homes has served the campground industry for over 
15 years.  With our focus solely on park models and camping cabins, 
Pinnacle Park Homes has become a leader in the industry.  We 
deliver to 48 states and our homes arrive complete – they are not a 
kit. We offer a rental line exclusively to campground owners that are 
designed to bring a return on investment in a short period of time.

Call us today or visit the web.  866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773 
Email: info@pinnacleparkhomes.com   www.pinnacleparkhomes.com

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen 
Consulting Group provides expert experience in all aspects of RV Park and Campground 
design, development, investment, operations and marketing.  
The Gorin + Cohen team exclusively works with investors, developers, campground owners 
and park buyers, providing experience based consulting services at affordable fees.

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

CONSULTANTS

Visit our website to request  
a one hour complimentary 
consultation

Ph: 800 897 8836

Great American Direct leads the industry in providing hospitality 
solutions at factory direct pricing. Our line features mattresses, 
mattress protection, bed frames, futons. Our NEW line provides 
outdoor furniture and umbrellas for your patio sites and pool 
areas. For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

CABINS/PARKS MODELS

 

Owner: Maggie Linnell 
Lake Orion, Michigan 
Toll free number: 855.644.2400
www.YourElectricalSolutions.net      sales@YourElectricalSolutions.net

Use our knowledge for the best electrical fixes and 
upgrades.  YES is a nationwide distributor of electric pedestals, 
surface boxes, electric meters, conversion kits, water meters, 
lighting, power distribution equipment and accessories from 
Millbank, Midwest, Eaton, General Electric and more.

ELECTRICAL EQUIPMENT/SUPPLIES

mailto:info@pinnacleparkhomes.com
http://www.pinnacleparkhomes.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.gorincohenconsulting.com
mailto:dgorin@gorincohenconsulting.com
mailto:jcohen@gorincohenconsulting.com
http://www.YourElectricalSolutions.net
mailto:sales@YourElectricalSolutions.net
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MERCHANDISE AND SUPPLIES
 

Ph: 877 766 7784 
smorsales@smorstix.com   www.smorstix.com

SMORSTIX - The perfect Marshmallow Roasting Stix. The original 
since 1999. Packaged bulk or with pre-loaded clip-strips or 
floor display. Made of 100% untreated white birch without any 
additives, dirt or grime. SMORSTIX are a generous 30" length to 
keep everybody at a safe distance from the fire. Trees & forests are 
left undisturbed which is a good lesson when teaching the kids to 
leave our forests the way we found them.

MOBILE APPS
 

CREATE AN EXPERIENCE APP FOR YOUR CAMPGROUND, IN 
MINUTES! Features include a real-time alert system, activities 
calendar with reminders, mobile initiated delivery services, turn-
by-turn directions to nearby things to see and do and MORE.  
No setup fees, 30 day Free trial. Subscriptions start at $30/month.  
Join the network.

Phone: 888-231-CAMP (2267)
Email: info@campersapp.com    www.campersapp.com

 

Full Circle Finance has been financing the campground industry 
for nearly 20 years. We finance park models, bath houses, yurts, 
laundry equipment, honey wagons, hardware,/software, pool 
equipment, jumping pads, playground equipment, picnic tables, 
fire rings and just about anything else you can think of for the 
hospitality industry. If it's equipment used for your business, 
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or 
visit us online www.fullcirclellc.us  Kevin@Fullcirclellc.us  APPLY NOW

EQUIPMENT FINANCE

MCPS for Campgrounds is the industry’s largest credit/debit card 
processor with very low rates to save you money. We have a 
virtual terminal, PCI Compliance Protection with up to $100,000 
indemnification and many other services. We are on the Suppliers 
Council of ARVC and over a dozen state and regional associations. 
We work with most of the reservation services. MCPS processes 
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA 
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com   www.mcpsforcampgrounds.com

FINANCIAL SERVICES

http://www.fullcirclellc.us
mailto:Kevin@Fullcirclellc.us
mailto:rvcreditcards@yahoo.com
http://www.mcpsforcampgrounds.com
mailto:smorsales@smorstix.com
http://www.smorstix.com
mailto:info@campersapp.com
http://www.campersapp.com
https://youtu.be/rNHPb4VBV7Q
https://youtu.be/rNHPb4VBV7Q
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Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

MOBILE APPS

RECREATION EQUIPMENT

PRINTING SERVICES

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

 

AGS is the industry leader in printing and promotional products. 
From site maps to brochures to fun, unique items like dry-erase 
maps for check-ins, floor mats, wine glasses and more! AGS 
prints high-quality and customized products to promote your 
business. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.AGSPub.com    Email: guides@agspub.com

 

Emerald FX is a design build fiberglass company with a full line 
of American Made products. Our splash pads and water features 
can be found in many campgrounds throughout the country. 
We strive in providing our customers with the utmost quality!

Emerald FX LLC 
502 Industrial Parkway, Norwalk, Ohio 44857
PH: ( 419 ) 663-3279 
Email:  sales@emeraldfx.com  Website: www.emeraldfx.com

http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.AGSPub.com
mailto:guides@agspub.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:sales@emeraldfx.com
http://www.emeraldfx.com
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Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

RESORT MANAGEMENT

 

With over 30 years of innovation and 5,500 properties, RMS 
provides customizable, easy-to-use cloud-based reservation and 
property management software for RV parks and campgrounds. 
RMS provides all the necessities needed to drive bookings, 
increase revenue and operational efficiency as well as 
communicate with your guests to maximize business potential.

11120 Roselle St, Suite B
San Diego, CA 92121
Email: ts@rmsnorthamerica.com

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

RESERVATION SOFTWARE

Ready to upgrade your reservation system? If you're looking for 
simplicity with flexibility, Open Campground is an affordable and 
easy to use solution for your reservation system needs. Supports 
use in house and reservations by the guest. 
Check out the FREE demo today!

www.OpenCampground.com 
Email: info@opencampground.com

 

http://www.OpenCampground.com
mailto:info@opencampground.com
mailto:ts@rmsnorthamerica.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
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RV RESORT SEARCH HOME
 

Enhanced Camping, a product of AGS Guest Guides, is a 
first-class RV Resort and Campground search engine that not 
only lists your campground but offers the ability to include a 
banner photo and your guest guide! It also features thousands 
of camping-related services that support RVers all across the 
country. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.EnhancedCamping.com    Email: guides@agspub.com 

SANITATION

Phelps Honey Wagon, Inc. works to provide the best mobile 
sewage handling system in the country. Making every effort to 
set you up with a system that will best fit your needs. Proven 
industrial equipment that makes sewage handling 'so sweet' 
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019 
800-463-3707 
info@phelpshoneywagon.com   www.phelpshoneywagon.com

SITE FURNISHING

Great American Direct introduces a new line of outdoor furniture 
for your patio sites and pool areas. Adirondack chairs, rocking 
chairs, loungers, dining tables, and dining chairs made of high 
density composite plastic in your color of choice are perfect for 
your outdoor spaces. High quality, commercial grade umbrellas 
with or without logo in the color of your choice are also available. 
For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

 

Jamestown Advanced Products manufactures a full line of RV 
power outlets, grills, campfire rings, picnic tables, benches, dog 
park products, trash receptacles and more! Our products can be 
personalized with the use of our in-house laser.

For more information, call 1-800-452-0639. 
www.JamestownAdvanced.com 
Email: shallenbeck@jamestownadvanced.com

SITE FURNISHING

http://www.EnhancedCamping.com
mailto:guides@agspub.com
mailto:info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.JamestownAdvanced.com
mailto:shallenbeck@jamestownadvanced.com
https://www.youtube.com/watch?v=tqvDz7dSLAQ
https://www.youtube.com/watch?v=tqvDz7dSLAQ


26 CAMPGROUND NEWS   |   October 19th, 2018 industrye-news.com

WIFI INTERNET SERVICES
 

TengoInternet delivers WiFi that Works for property owners.  
We are the largest outdoor WiFi provider with 14+ years 
of experience and over 1,500 successful installations.  
TengoInternet's turnkey wireless solutions increase occupancy, 
meet budget, increase guest experience and enable operations. 
Guaranteed

512-469-7660 
sales@tengointernet.com   www.tengointernet.com   

WEBSITE DESIGN/HOSTING

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

 

TXAD Internet has been a web design and online marketing 
agency that focuses on the campground industry since 1994. 
We build superior sites that incorporate online marketing for all 
types of industries but particularly RV Parks & Campgrounds and 
specialize in web design, managed hosting, blogging services, 
Google Adwords campaigns and more.

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.TXADInternet.com   Email: info@txadinternet.com 

SITE MAPS
 

AGS Guest Guides is the industry leader in customer satisfaction 
when it comes to your site map and guest guide needs. Our top-
notch, background-checked marketing representatives work with 
you to determine the product you need for your guests while 
creating a custom program to enrich your customers experience. 

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.AGSPub.com  Email: guides@agspub.com 

http://www.AGSPub.com
mailto:guides@agspub.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.TXADInternet.com
mailto:info@txadinternet.com
mailto:sales@tengointernet.com
http://www.tengointernet.com
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INDUSTRY NEWS
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INDUSTRY NEWS

INDUSTRY news

DISPLAY AD RATES
FULL PAGE:  $450
11”H x 8.5”W

HALF PAGE:  $250
Vertical • 9.2”H x 3.7”W
Hortizontal • 4.5”H x 7.7”W

QUARTER PAGE:  $170
Vertical • 4.5”H x 3.7”W

Hortizontal • 2.3”H x 7.7”W

EMAIL BANNER:  $1800  48 weeks

VENDOR LISTINGS:  $220  48 weeks

VIDEO EMBED:  $30  per video

ARTWORK RATES
Advertising rates are based on artwork being 
supplied to our specifi cation in either high res jpg 
or pdf format. 

TERM DISCOUNTS
12 WEEKS: 7.5% 24 WEEKS: 10%
48 WEEKS: 15%

Campground E News has become the premier news source for owners and 
managers of Campgrounds and RV Resorts throughout the United States and 
Canada.

Published weekly, it reports on events almost as they happen giving readers 
the most up to date information available to the industry.

Advertising rates compared to distribution make the e news a very 
competitive choice for those wanting to reach out to this market.

WHO TO CONTACT
Press releases: e: jamie@industrye-news.com   |   Ad bookings: Jamie Macready 317 408 6849 
e: jamie@industrye-news.com   |   Free subscription: www.industrye-news.com

Campground E News is published by Industry E News LLC, 
419 Saint Francis Ave, Smyrna TN 37167. 
Emailed every Wednesday 48 weeks of the year to industry decision 
makers in the USA and Canada. 
Ad rates shown are based on a weekly booking. However, we have 
a MINIMUM 4 week booking policy for display ads as we believe 
repetitive advertising works far better than a one off ad placement.

DEADLINES
Display ads: Book by 10am Monday prior to publication
Supply artwork: Monday 12 noon prior to publication. jpg or pdf to our 
specifi cations with no crop marks or bleed.

TERMS
New clients invoiced on booking. Existing clients 14 days. 

AD FORMATS

FULL PAGE

HALF PAGE 
horizontal

HALF 
PAGE
vertical

1/4 
PAGE
vertical 1/4 PAGE

horizontal

Subscribe today, it is 
FREE, and get the latest 
Campground E News hot 
off the ‘press’.

CLICK

mailto:jamie@industrye-news.com
mailto:jamie@industrye-news.com
http://www.industrye-news.com
mailto:dennis@industrye-news.com



