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Millennial siblings are building a
Florida glamping resort
campers from Orlando to
Atlanta or within about six
hours of the resort.
O’Neill said he is
transitioning Twin Lakes Camp
Resort into a glamping resort
because that’s what more
and more consumers want:
experience-based vacations.

DEFUNIAK SPRINGS, FL
- The Florida Panhandle has
a new glamping destination
with availability over Labor Day
weekend.
Twin Lakes Camp Resort
has just completed the
installation of seven luxury
glamping tents, each of which
is furnished with a king size
bed with a large decorative
100 year old sinker pine
wood frame, fine linens, a full
bathroom and kitchenette with
hot water on demand, a small
refrigerator and a microwave
oven. The units also come
equipped with air-conditioning,
ceiling fans, indoor and
outdoor dimmable LED
lighting, as well as a heavy
gauge outdoor grill for cooking
your favorite camp-style meal.
“It has taken us close to
two months to install these
‘eco-tents,’ which we imported
from Australia. They sit on
elevated platforms with all the
comforts of a hotel or your
house,” said park co-owner
Patrick O’Neill, who has been
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“I try to watch what’s
going on in the industry and
listen to my customers,”
he said. “We’re finding that
more and more people want
to be outdoors and they
want to experience non-RV
accommodations. So we are
marketing to people who are
looking for awesome outdoor
experiences.”

working the past two years to
transform Twin Lakes Camp
Resort from a traditional
campground into a glamping
resort destination that features
luxurious Eco-tents as well as
private cabin suites and lake
house rentals.
The seven new Eco-tents
complement two other
glamping tents that were
installed four years ago.
O’Neill said four of the
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tents, which are close to the
lake, are for adults only, while
five other Eco-tents are set
250-feet back from the lake
and are designed for families
with children. The adults
only Eco-tents also include
bathtubs while the family
tents have showers.“We think
these units will appeal to
people of all ages throughout
the Southeast,” O’Neill
said, adding that Twin Lakes
Camp Resort typically draws

The resort’s amenities
include boat and kayak rentals;
an activity center with kitchen
facilities, a swimming pool,
and a beautiful bathhouse with
wine barrel sinks with copper
basins; laundry facilities; and a
boutique store with souvenirs,
camping supplies and a
selection of grocery items,
such as coffee, ice cream,
refreshments, homemade
jams, specialty jerky and old
fashioned candies.
For more information about
Twin Lakes Camp Resort,
please visit
https://bit.ly/2m13S8J
Source: Press Release
industrye-news.com
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Chincoteague campground,
water park sold for $15 million

CHINCOTEAGUE, VIRGINIA
- A Chincoteague waterpark
and campground have been
sold for more than $15 million.
According to a deed
recorded Aug. 13 in Accomack
County, the Maui Jack's

industrye-news.com

Waterpark property on
Maddox Circle was sold
for $4.1 million by Island
Waterpark LLC to Sun Maui
Jack's Waterpark LLC, a
Southfield, Michigan, limited
liability company.

The assessed value
was given as $3.2 million,
according to the court record.
Additionally, four parcels
were sold for $11 million by
Oceanside Resort LLC to Sun
Chincoteague Island LLC,
also of Southfield, Michigan,
according to a deed recorded
Aug. 13.
The former Maddox Family
Campground was sold in
2016. After a $5 million
renovation, it is now called
the Chincoteague Island KOA
Campground.
The campground, on 200
acres near Assateague
Channel, has more than 400
campsites, as well as cabins
and other amenities.

The assessed value was
given as $4.7 million in the
court record.
An an official statement
from seller Blue Water
Development Corporation
of Maryland regarding the
transactions stated: "This
transaction is a deepening of
the relationship between Blue
Water Development and Sun
Communities, Inc."
Blue Water will maintain
management and operations
at both the campground
and Maui Jack’s waterpark,
according to the statement,
which went on to state, "...
Full Article:
https://bit.ly/2m20c6N
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Here’s what RV camping looked
like 100 years ago
As Americans hit the road for Labor Day weekend, we salute the Tin Can Tourists the DIY auto enthusiasts who started it all.

"MR. LANDLORD HAS
NOTHING ON US” begins
a poem printed on a small
Curt Teich postcard from
1921. Above the passage’s 13
lines - which call for “Alligator
shooting” and “Razorbacks rooting” - a colorized
photograph shows a shaggy
outdoorsman posing in an
overgrown Florida campsite,
surrounded by oak trees
dripping with Spanish moss.
It’s a dead-on depiction of
the card’s subject: the Tin Can
Tourists, a group whose DIY
naturalist spirit paved the way
for today’s RV campers.
Equal parts car club and
camping collective, the Tin
Can Tourists of the early 20th
century were a membership
organization based around
camper travel in its
incipiency—a sort of fraternity
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for nomads looking for a life
in permanent transit. Their
earliest organized meeting
was in 1919 in Tampa’s
Desoto Park (unintentionally
establishing Florida as the
perennial RV vacation spot for
years to come). That’s where
22 campers driving their “tin
lizzies” worked to establish a
culture of order and high moral
values while retaining a sense
of freedom behind the wheels
of their tricked-out Model Ts.
The group’s goal was
to “unite fraternally all
autocampers,” and its word-of-
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mouth marketing led to a rapid
growth in membership and
annual events in the 1920s
and ’30s. Gatherings were
held in state and local parks
from Florida to Michigan (and
occasionally at the base of
the Washington Monument
in D.C.). Attendees numbered
in the thousands, and as
more American workers
lost their jobs during the
Great Depression, there was
more time to attend Tin Can
Tourist conventions around
the eastern U.S. According
to news reports, the club

counted 150,000 members by
the mid-1930s.
The Tin Can Tourists hit their
stride during this period thanks
to highway improvements
across the U.S - a precursor
to the Interstate Highway
System, authorized in 1956 by
President Eisenhower - and
affordable, mass-produced
vehicles (between 1908 and
1927, Ford built some 15
million Model Ts). Families
found an affordable new way
to travel and camp overnight,
while other enthusiasts found
a new hobby: redesigning
cars to suit campers’ needs.
Many of the group’s annual
conventions - most took
place in Florida, though
Michigan and other states
played host as well - doubled
as expositions for displaying
cars modified to carry kitchen
equipment, barrels of water,
and, in some cases, all the
luxuries of a family home.
With the onset of World
War II, however, the group’s
decline seemed inevitable. As
a national war-first mentality
took hold and rationing began
in earnest, Tin Can Tourist
membership dwindled.
(According to a LIFE magazine
article, attendance at an
annual meeting in 1936 was
over 1,500. By 1939, a mere
645 campers showed up for
the same event.)
Full Article:
https://bit.ly/2k4rHvK
industrye-news.com
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Rude campers forcing changes to
Williams County campgrounds

Blacktail Dam

NORTH DAKOTA - There
will be big changes coming
to the way Williams County is
managing its campgrounds,
after several incidents this

summer highlighted the need
for enforcement of what
had been largely an “on your
honor” system, managed by
volunteer camp hosts.

Better than half of the
campers at Blacktail Dam did
not pay the required fee in
any given week, according to
Rogene Ralph, who served
as a volunteer camp host for
the Blacktail Dam campsite
this past summer. She was
present at the Tuesday, Sept.
3, Park Board meeting to talk
about several incidents that
occurred at the campground
during the past summer.
Among these, an oilfield
company brought in a large
barbecue grill and camper,
serving several hundred meals
out of it. Rather than placing
it in an approved location,
however, the employees drove

it over a playground area,
removed various equipment
that was in their way, and took
over that area in a way such
that children could no longer
play in it.
Ralph said some of the
employees were also housing
their dogs inside restrooms,
and that the dogs left a mess
for Ralph and her husband to
clean up. A company official
later called the Ralphs to
apologize, and offered to send
her money for her trouble.
“I don’t want money,” Ralph
told commissioners.
Full Article:
https://bit.ly/2lzmJHO

ALL-IN-ONE
CAMPGROUND MANAGEMENT SYSTEM
Our easy-to-use software will
streamline your operations,
unchain you from the
reservation desk, and increase
bookings and revenue. RMS
lets you spend more time
on the most valuable part of
your business — creating an
exceptional experience for
guests.
SCHEDULE A FREE DEMO!

RMSNorthAmerica.com/
IndustryENews
MULTI-PARK MANAGEMENT • ONLINE RESERVATIONS • DYNAMIC PRICING • POS
MOBILE CHECK-IN • GUEST MARKETING • INTERACTIVE MAPS • 24/7 SUPPORT

industrye-news.com

858.427.1200
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Atlanta Motor Speedway opens
camping facilities to Dorian evacuees

ATLANTA, GA. - As
Georgians, South Carolinians,
and Floridians move north
away from the coast, there is
a place to go.
Atlanta Motor Speedway is
opening its camping facilities
to evacuees seeking refuge
from Hurricane Dorian.
The Speedway will provide
camping space free of charge
for dry RV and tent campers in
its Legends Campground. The
facility is equipped to handle
thousands of campers.
A limited number of
camping spaces with water,
power and sewer are also
available for a nominal fee of
$20 per night in the Premier
Campground.
Located adjacent to the
campgrounds, AMS will also
open The Rinnai Shower
Station camper bath house,
allowing evacuees free access
to hot showers and restroom
facilities during their stay.
This is not the first time
Atlanta Motor Speedway
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has opened its grounds to
hundreds of people seeking
refuge from powerful storms.
During Hurricane Irma in 2017,
the Speedway hosted more
than 100 campers; in 2018
dozens more stayed in the
Speedway’s camping areas
during Hurricanes Florence
and Michael.
“Our facility is uniquely
suited for just this type of
situation and making space
available for people seeking
refuge from hurricanes and
other natural disasters is
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simply the right thing to do,”
Executive Vice President
and General Manager
Brandon Hutchison said in a
press release. “Our staff is
maintaining an open line of
communication with local
emergency management
officials to keep track of
Dorian’s projected path.
We encourage anyone
who chooses to stay at
the Speedway to continue
watching the storm’s
forecasted movement and
have a plan of action should
Dorian come this way.”

DIRECTIONS
Those interested in RV
or tent camping in the free
Legends campground at
Atlanta Motor Speedway
should enter the facility
at Entrance “E” off GA
Highway 19/41. The Legends
Campground is on the right.
From I-75 and GA Highway
20, campers should see signs
to AMS and follow Lower
Woolsey road to Entrance “H”
and the Speedway Credential
Building. Make a right into
Speedway property and then
another immediate right onto
Richard Petty Boulevard.
Follow Richard Petty Boulevard
and turn left into Entrance “G”.
The Legends campground will
be on the right.
The Premier Campground
is located adjacent to the
Legends campground and
campers should enter the
facility at the main entrance
off GA Highway 19/41. The
Premier Campground is on
the left at the AMS security
command post. From I-75
and GA Highway 20, campers
should see signs to AMS
and follow Lower Woolsey
road to Entrance “H” and the
Speedway Credential Building.
Make a right into Speedway
property and then another
immediate right onto Richard
Petty Boulevard. Follow
Richard Petty Boulevard and
turn left into Entrance “G”.
The Premier campground will
be on the right.
Full Article:
https://bit.ly/2m229QF
industrye-news.com

St. Mary Campground restricted to
hard sided camping due to bear activity
Hiker/biker sites temporarily unavailable
GLACIER NATIONAL PARK
- Glacier National Park officials
said in a press release on
Monday that the St. Mary
Campground, located on
the east side of the park, is
temporarily restricted to hardsided camping only due to
bear activity.
The hiker/biker sites will also
be temporarily unavailable at
this campground due to the
change.
Park officials explained that
in late summer and into the
fall, bears enter hyperphagia,
which is a period of excessive
eating and drinking to prepare
for winter.
This results in more active

industrye-news.com

feeding and searching for food.
The campground typically
sees an abundance of berries
in late summer. The last time
the campground was moved
to hard-sided only status due
to bear activity was in late
August of 2017, and before
then, late August 2015.
No significant incidents
between humans and bears
have been reported in the
campground year to date.
RVs, motorhomes, trailers,
and hard-sided pop-ups are
currently allowed in St. Mary
Campground.
Full Article:
https://bit.ly/2lyL28G
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Some sales of tiny homes stuck
in jurisdictional gap

SALEM, OREGON A jurisdictional gap between
two Oregon state agencies is
holding up sales of a certain
type of tiny house, leaving
sellers and buyers in the lurch.
The impasse has left
homeowners stuck with the
tiny houses they’re trying to
sell and would-be homebuyers
unable to move in.
“We know of buyers who
are still, to this day, sitting in
a hotel room waiting for this
process to get ironed out,”
said Bret Curtis, a Brookings
real estate broker.
At issue are so-called park
model recreational vehicles.
They sit on wheels but are
too wide for most streets.
They often have wood siding
and pitched roofs and are
usually found in recreational
vehicle parks rather than
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manufactured home parks.
“I feel like the place is like a
man in a casket - all dressed
up and nowhere to go,” said
Dennis Asnicar, who listed
his park model RV for sale
last month at the Whaleshead
Beach Resort north of
Brookings.
Since then, he’s watched
other sales sit in limbo and the
inventory of similar homes pile
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up because of the stalemate
between the state Building
Codes Division and the DMV.
The Building Codes Division
had long processed ownership
documents for park model
RVs. But the agency decided
last year that the tiny houses
aren’t RVs or manufactured
homes intended for long-term
living. The agency stopped
accepting title transfer

documents for them earlier
this year.
The affected tiny houses on
wheels are a small subset of
mobile homes. It’s not clear
how many are bought and sold
each year, but the number is
likely relatively small.
The Oregon DMV,
meanwhile, said state law
until recently prohibited it
from providing titles to park
model RVs because they’re
not street-legal and aren’t
considered a vehicle. The
Legislature passed House Bill
2333 to expand the DMV’s
responsibilities to include
park model RVs, but that law
doesn’t take effect until Jan. 1.
The Oregon DMV says it
can’t do anything until then
and in any case, it needs to
reconfigure its computer
system to handle the park
model RVs.
“We have been in
discussions on this issue with
them for more than a year,”
DMV spokesman David House
said. “We landed on this
legislation. Unfortunately, that
does leave people without a
place to transfer title or obtain
title for some of these.”
Under the new law, House
said the tiny houses would
be titled but not registered
as vehicles. They can only
be hauled on roads by a
professional mover who
obtains an oversized load
permit.
The Building Codes
Division has had computer
systems to handle
documentation for mobile
home ownership for years, but
industrye-news.com
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title officers and brokers say
that system stopped accepting
title transfers for park model
RVs in mid-June, around the

industrye-news.com

time the Oregon Legislature
approved transferring that
responsibility to the DMV - but
six months before that law

would take effect.
The Department
of Consumer and
Business Services,
which oversees
the Building Codes
Division, found in
2016 that recreational
vehicle manufacturers
were improperly using
certification stickers
from the division
on tiny houses, said
spokeswoman Leah
Andrews.
As a result of
the subsequent
investigation, the
division barred the
manufacturers from using
the certification stickers on
tiny houses, but also stopped

processing their ownership
like manufactured homes.
“They never had any rules
that related to assigning title
for park models,” Andrews
said.
Real estate brokers say
they’ve received mixed
messages from both agencies.
Some said they were told to
close sales and transfer the
title at a later date. Instead,
they’ve suspended sales.
“The liability is just
outrageous,” said Ron Reel, a
Brookings broker. “I can’t tell
my seller to let this person
move in. ‘You can’t transfer
title, but maybe someday
you’ll be able to.’”
Source:
https://bit.ly/2lyNADM
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Expansion plans at Fiddlestix RV
and Golf Resort

ISLE, MINNESOTA Fiddlestix RV & Golf Resort,
located in Isle, Minn., is
seeing some big changes
to turn the resort into a
seasonal destination and
give Fiddlestix the honor of
hosting some of Minnesota’s
largest RV sites.
Owners Chuck and Marilyn
Appeldoorn (who also own
Appeldoorn’s Sunset Bay
Resort in Isle and Northwood
Hills Golf Course in Garrison)
said with the nature of golf
evolving they are revamping
the current 18-hole golf course
into a 9-hole course.
They will be adding 200
seasonal RV sites with a
number of amenities including
a large activity center with two
outdoor swimming pools, hot
tub, putting green, chipping
green, netted driving range,
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paintball course, water war
site, laser tag, fling golf,
foot golf, a fishing pond, and
playground with plans to add
more with customer input.
When asked about the
motivation behind the resort
upgrade, Chuck Appeldoorn
said, “With the demand
going down in golf and the
demand of RVing exploding,
we decided now is the time
to transcend into a family
seasonal RV resort with a
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golf theme. We plan to have
something for everyone.”
“We’re RVers ourselves,
and some of the things we’re
doing here, we’ve seen in
other places. When we’ve
gone to other parks and
saw how many kids were
around, we wanted those
types of amenities to draw
the families,” added Marilyn
Appeldoorn.
On the RV site upgrades,
Marilyn said, “A big highlight

is that the majority of sites
are three times the size of a
typical RV park. The minimum
requirement for an RV site is
2,000 square feet, and the
smallest one here will be
5,000 square feet. Also, if
you’re coming in with a big
rig, there will be plenty of
room to maneuver, and each
site will have three car sites
for guests or a boat. All sites
will be full hook up as well.”
Brittany Grove, Chuck
and Marilyn’s daughter,
added, “We’re looking
forward to adding these
brand new amenities to the
area and providing more
job opportunities while
bringing in a higher traffic of
vacationers to help everyone
on Mille Lacs benefit.”
These upgrades are the
first in a multi-phase plan.
The first phase will consist
of the new activity center
and outdoor pool along
with 91 RV sites ready for
this fall and for the 2020
camping season. Planned
for the second phase are the
remaining number of sites,
up to 200 sites, for the 2021
camping season.
“This is something the
area needs. We also need
more activities for kids,”
said Marilyn. “On the ninth
fairway, there will be laser
tag, paintball and water wars
which we anticipate having
available to the public, but we
will have more information to
follow on those activities.”
Full Article:
https://bit.ly/2ktkiWX
industrye-news.com
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Michigan camping continues
after Labor Day

OKEMOS, MI. - Camping
fun doesn’t need to end once
the kids are back to school and
the leaves begin to change.
If anything, fall camping
offers participants unique
opportunities to appreciate a
new perspective on camping.
“Even though we like to
think RVing and camping is
never out of season, RVing
and camping after Labor Day
gives families a different
impression of the activity,”
said Darren Ing, director
of Michigan Association
of Recreation Vehicles and
Campgrounds, (MARVAC).
In Michigan, the camping
season usually goes until the
end of October, with many
campgrounds hosting special
events for Halloween, or other
fall-themed activities.
“We love when families
make reservations after
the typical camping season
because it gives them the
opportunity to enjoy our
campground and stunning
sunsets over Lake Huron
when it is less crowded,”
said Anthony Gallo, owner of
Sunset Bay Marina and RV
Park in Bay City, Michigan.
industrye-news.com

Fall camping has more
benefits other than increased
availability of sites, said Ing.
Cooler temperatures mean
better sleeping conditions,
more active natural wildlife
and fewer mosquitos and
traffic. Area attractions and
trails are also typically less
crowded then the summer
season.
There are also unique
excursions and events
that only happen in the fall
including leaf peeping color
tours, harvest festivals,
farmers markets and more.
Check activities at www.
michigan.org
As if another reason to try
fall camping is needed, but
many MARVAC campgrounds
offer reduced rates in the
waning months of the year.
“While there may be more
availability after Labor Day, it
is still strongly suggested to
call and make a reservation, as
opposed to just showing up,”
said Ing.
To find a MARVACmember campground, visit
www.marvac.org. Multiple
campgrounds will also be at
the 30th Annual Fall Detroit

RV & Camping Show October
2-6 at Suburban Collection
Showplace, Novi. Many will
be taking reservations for the
2020 camping season.
The Michigan Association
of Recreation Vehicles and

Campgrounds (MARVAC)
is a statewide, nonprofit
organization dedicated to
encouraging growth in the
recreation vehicle and private
campground industries while
contributing to the quality of
Michigan tourism. For more
information, visit MARVAC’s
website, www.marvac.org.
MARVAC, 2222 Association
Drive, Okemos, Mich.
48864-5978; 517.349.8881.
For more information,
Contact Gretchen Monette at
586-752-6381;
gmonette@
allseasonscommunications.
com
Source: Press Release

Healing
doesn’t just
happen in a
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Marketing: goods vs: services
by Art Lieberman

Conestoga wagon

IN my life of sales and
marketing I have almost
always favored marketing,
services rather than products.
My reasoning seemed simple
to me. When you market a
product, you have an object
to sell that is as good as the
manufacturer can design it
must stand on its own and any
problems that the consumer
finds with the product is
outside your area of expertise.
You usually can’t fix it yet the
responsibility for its failure
to perform as specified falls,
usually on the salesperson.
Services, however, are
ureteral, how they perform
when you sell them can
be influenced by changing
the service to adapt to
the customer’s need. In
selling the service, you are
describing what will happen
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if the customer purchase it
and he will have to use his/
her imagination as to how
it will perform based upon
your description and sales
ability. Of course, the truth is
invaluable.
In both cases, good
salespeople can offer a
reference list of satisfied
customers for the potential
customers to call. However, in
service-oriented businesses,
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it is less likely for the
potential customer to hear
“It’s great, BUT…. That
“but” could kill your sale.
Almost ALL products have
something that consumers
would improve if they could.
They could look better, work
faster, or be cheaper. With a
service, a good salesperson
will familiarize customers
with every detail of the
performance of the service.

If customization is required
for customer satisfaction, it
is much easier to change a
function of a service, than to
alter the design of a product.
As I mentioned, I have
rarely sold products for some
of the reasons I mentioned
above. That is why when
the notion of establishing
CAMPGROUND ADVOCATE
occurred to us, we set it up
for services only and didn’t
consider products. We also
wanted these services to be
essential services, one that
campgrounds could not exist
without. Insurance, credit
card processing, a
source of capital,
an accounting firm,
a website and
advertising company,
a seller and buyer of
campgrounds and,
finally a reservation
company were the
ones we selected.
We did get six
services to start with
us and one productbased company with
an imperial reputation
for marketing their
product throughout
the industry.
That was the way it
began. But as the marketing
concept began to succeed,
we were approached by and
we considered some unique
businesses. The business that
broke the ice was Conestoga
Log Cabins and Homes. We
have always considered cabins
as an “essential” business
for campgrounds since they
work for the masses of people
industrye-news.com
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who would love to go to an RV
Park, but don’t own an RV.
We kept reading about
the charity, Tents for Troops,
and I called Charlie Curry
and offered him our services

gratis. We also were called
by Kenny Blackmon, on
behalf of Cody Talbert who
sold RV parts and other
goods to campground
stores. Finally, we spoke to

Dennis and Donna Steinman
whose company, Plainscraft,
manufactures a glamping
phenom, a Conestoga wagon
that is 25 feet by 10.5 feet.
If we were going to market
(at least for leads) these
businesses, we had to be sure
of their reputation within the
industry and their membership
in our “fellowship”: ARVC.
This past August represents
the completion of the first
year of Campground Advocate.
We have received 1,408
leads for Advocates partners,
during this past year. If all had
received the same amount
of leads (which they didn’t)
each would have received 128
lead this past year.
Here’s what so strange

to me. The businesses
offering HARD GOODS have
outpaced the services by a
substantial margin, at least
for leads. Maybe I should find
something substantial to sell!
(Art Lieberman is President
of MCPS for Campgrounds
a credit card processor
sponsored by Woodforest
Bank. Art has been in the
Credit Card industry for
20 years. Art has been
conducting seminars on
credit cards in many State
and Regional Association
Conventions. He can be
contacted at
rvcreditcards@yahoo.com
or at 877-858-9010.)

Beat the competition, every day of the week.
We were stunned! Our mid-week
business went up 50 percent our first
year with KOA. It was amazing!
Jim Kersten – Milton, Wisconsin KOA
Adding the KOA brand to your park is a great way to
increase your mid-week business.
You’ll also benefit from national marketing programs, a
cutting-edge reservation system and the name recognition
that comes with being a KOA franchised location.

Call 800.548.7239 or visit ownakoa.com today!
industrye-news.com
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Canadian government removes
"Small Business" status of parks
Editor's Note: This is a statement from Camping in Ontario after a judge's
decision to remove the "Small Business" label from private campgrounds.

CANADA - While Canadians
enjoyed the last long
weekend of the summer in
early September, Ontario's
incorporated campgrounds
are deemed invaluable in
the province's economy and
Canada.
In a judge's decision on
Friday (Aug. 30), incorporated
campgrounds are too small to
qualify as small businesses.
Under direction from the
Ministry of Finance Canada
and the Ministry of National
Revenue; the Canadian
Revenue Agency (CRA)
has targeted small Ontario
businesses and won a
manipulated tax law ruling.
Since the 2015 federal
election, Prime Minister
Trudeau's government has
taken aim at the camping
industry not only in Ontario,
but Quebec and Alberta as
well. This is impacting tourism
and rural economic prosperity
across the country. With the
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judge's decision, it is a nail in
the coffin for family-owned
businesses.
The ruling will inevitably
stretch to negatively impact
other seasonal smallbusinesses such as ski hills,
golf courses, marinas and
tree-top trekking. Because
of the description from
the judge, park model RVs
are now deemed "mobile
homes," which is a misguided
and naive description of
campgrounds in Ontario.
These campgrounds have
meticulously followed federal,
provincial and municipal laws
and by-laws to be a profitable
business. This decision could
not be more misguided in
its understanding of the
difference between a mobile
home park and a campground.
In 2016, the CRA changed
its application of a tax law
and determined that based
on business structure, some
private-sector campgrounds
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were too small to qualify
for the small business tax
deduction. Largely because
most campgrounds do not
employ five plus full-time
year-round staff, ignoring the
fact that most do not have
five year-round employees, as
the majority of campgrounds
in Ontario close during the
winter months to comply with
municipal zoning.
The decision by the judge
has now effectively prohibited
these family-run campground
owners from retiring, as they
now have lost out on capital
gains options. They now must
pay hundreds of thousands of
dollars in back taxes for being,
as the CRA claims, "inactive"
and "essentially a mobile home
park" - which is an entirely
false claim.
Campgrounds require a
tremendous amount of work
to turn a profit. Maintaining
land, park amenities, camper
management, buying and

selling RV's, septic and
waste management, water
management, flooding
mitigation, and marketing and
advertising for their business.
It is illogical for the CRA,
federal government and the
courts to claim campgrounds
are an "inactive" business.
"I am extremely
disappointed," said Alexandra
Anderson, executive director
of Camping In Ontario. "The
decision did not provide the
industry with the clarity that
we were seeking. We are now
exploring appeal strategies."
"This is our association's
50th anniversary and we are
heartbroken with the decision
handed down today by the
courts," said campground
owner and President of the
Board of Camping In Ontario
Mike Tomaszewski. "We
are family businesses that
provide sustainable jobs
for rural communities. We
deliver on environmental and
economic prosperity and life
for Ontariotowns. We're not
tax evaders, we contribute to
our economy."
The camping industry in
Ontario is beyond disappointed
in the federal government's
decision to stifle Canadian
small businesses that provide
prosperity and sustainable
economies to many rural areas
across Ontario and the rest of
Canada.
Source: Press Release
industrye-news.com
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Frontier Town campground lives
up to promise

BERLIN, MARYLAND When a guy from Queens
talked about building a great
campground, I was more than
a little skeptical. This was 2017,
when Gov. Andrew Cuomo
announced plans to build a
new state campground and
craft brewery at the site of
the abandoned Frontier Town
amusement park, just off Exit
29 of the Northway in North
Hudson.
Politicians have a selfinterest in talking about shiny
new investments rather than
boring, old upkeep of existing
facilities. This is necessary for
their self-preservation –
I understand.
From a practical standpoint,
I thought the campground
would be noisy. Much of the
old Frontier Town site is within
a half-mile of the Northway. I
imagined campers nestled in
their sleeping bags with just
industrye-news.com

a thin layer of nylon between
them and the sound of FrenchCanadian truckers pushing
their rigs up the highway.
With my wife, Gillian, away
on a kayaking trip, I decided it
was time for a father-daughter
camping weekend at Frontier
Town with my 9-year-old
daughter, who we call "Little
Wren."For your sake, my good
readers, as a test, I picked a
site as close as possible to the
Northway.

You're welcome.
We put up our tent and, with
some feeling of vindication, I
heard the Northway through
the trees. I patted myself on
my back for my insight but in
all honesty, the sound was
barely noticeable and never
bothered us.
Whoever created Frontier
Town had fun and it shows.
The outhouses and playground
are designed to look like

old west buildings and
campground loops boast
names like: Blacksmith Way
and Prairie Junction.
State campgrounds in New
York are an idiosyncratic affair,
to say the least. Campsite
quality and campground
amenities are all over the map.
There are beautiful, flat, scenic
sites where you feel you could
happily live out the rest of your
days. Then, there are some
real clunkers that will make
you look for the nearest open
motel room. You can often
find both types at the same
campground.
The sites at Frontier Town
were of a quality I haven't
seen before. Technically, our
site was a "walk-in," although
it was only about 30 feet
from tent to car. The site was
covered with fine crushed
gravel with a section of sand
as a tent pad. Each site was
nicely screened from the
others in our loop.
The beauty of the crushed
gravel was apparent when
rain storms pushed through.
A normal campsite would get
muddy; the Frontier Town site
stayed, well, gravel. If you
have multiple tents or a very
large tent, the sand tent pad
may be a problem, but it fit our
six-person tent perfectly and
sleeping on the soft sand was
a delight.
There are a few other
thoughtful amenities at
Frontier Town. For starters, the
camping loops have pavilions
with picnic tables.
Full Article:
https://bit.ly/2lBjOhE
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ARVC announces Hytropy as latest
Member Benefit Provider
Hytropy offers ARVC members an exclusive 20% discount, plus a special
OHCE-attendee offer.

THE National Association of
RV Parks and Campgrounds
(ARVC) continues to build
value for its membership by
adding Hytropy as its newest
Member Benefit Provider
(MBP). Member Benefit
Providers offer deep discounts
exclusive only to ARVC
members.
Hytropy, led by CEO Patrick
Hardy, is one of the most
innovative companies in the
disaster management industry
and is offering its products and
services to ARVC members
at an exclusive 20% discount.
This includes all disaster and
emergency preparedness
plans, trainings and live
exercises.
In addition, attendees
of ARVC’s 2019 Outdoor
Hospitality Conference and
Expo (OHCE) in Knoxville,
Tenn. (Nov. 4-7), can
experience first-hand what
industrye-news.com

Hytropy has to offer
during a first-of-its-kind
and completely interactive
Emergency Response Plan
Workshop on Nov. 4.
The workshop, which
will be led by Hardy, who
is a Certified Emergency
Manager®, Certified
Risk Manager® and a
FEMA Master of Exercise
Practitioner®, along with his
team of trainers and a group
of local first responders. The
event promises an immersive
educational experience for
park owners and operators
unlike anything they’ve
experienced before. Each
attendee will walk away
from the workshop with
an emergency response
plan they can implement
immediately upon returning to
their park or campground.
“This workshop will be a
first in the industry,” says

Hardy. “This will be something
people will be talking about
as the highlight of their
conference experience.”
In addition, workshop
attendees will also receive
an emergency response kit
to take home and an offer
for Hytropy to update their
emergency response plan
for free for the first 3-months
of 2020.
“Hytropy is a company that
brings a wealth of experience
and knowledge that will help
every ARVC-member park,

no matter the size, build
an emergency plan that
fits its needs,” says Paula
Horwitz, ARVC’s executive
director of education and
events. “Patrick has so
much energy, passion
and knowledge about
disaster preparedness and
emergency management,
and we can’t wait for him
to get a chance to share his
expertise with our members.”
Hytropy is a disaster
management company
committed to helping
companies prepare for,
respond to, and learn from,
a disaster. Hytropy creates
professional, certified disaster
planning for businesses of all
sizes.
Full Article:
https://bit.ly/2k62cKA
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Unique lodging at Pacific Northwest's
Hoh Rainforest Caravan Cabins

We’re counting the days
until flying into space is as
commonplace as a crosscountry flight. For now,
though, when we need to
escape society, we’ll settle for

18
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a few weeks in a treehouse
or a cabin in the Alaskan
wilderness. Few regions of
the U.S. guarantee a proper,
off-grid digital detox like the
wilds of the Pacific Northwest.

September 6th, 2019

Enter: The Hoh Rainforest
Caravan Cabins.
The mini-compound of
travel trailers is situated in
Washington’s Hoh Rainforest
on the coast of the Olympic
Peninsula. The prime spot
inside the state’s Olympic
National Park is remote, offgrid, and offers panoramic
views of the Pacific Ocean.
By day, visitors will want to
commit to doing nothing, to
finding connection through
complete disconnection. Just
steps from the caravan, the
park’s pristine beaches are
prime spots for beachcombing
amid tidal pools, crab
searching, and taking in the

waterfront scenery. Otters,
dolphins, and even whales
can often be seen playing
offshore. Farther afield, the
1,400-square-mile park is
home to vast and varied
ecosystems that include
mountains, rainforests, and
old-growth forests - all perfect
for exploring on foot.When
it’s time to retreat inside
the cabins, guests will find
plenty of tiny-house-worthy
conveniences. Each of the
four units boasts a minimal,
Scandinavian-inspired interior
that’s bright, clean, and
streamlined.
Full Article:
https://bit.ly/2k2xuSq

industrye-news.com
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Higher camping fees possible at
Rocky Mountain National Park

ROCKY Mountain National
Park - Higher camping fees
could be in the future at Rocky
Mountain National Park, where
park staff is considering a
slight increase in campground
fees.
Campground fees are
based on comparable fees
for similar services in nearby
campgrounds. Under the
structure being considered,
summer campsite fees would
go from $26 to $30 per night,
while winter camping fees
would go from $18 to $20 per
night.
The park also is proposing
a flat rate at group sites at
Glacier Basin Campground.
Currently, the fees are $4
per person, per night. The
proposed flat rates would be
as follows: small group site (915 people) $40; medium group
site (16-25 people) $50; and
large group site (26-40 people)
$60.
industrye-news.com

Camping is very popular in
Rocky Mountain National Park.
There are five campgrounds
with a combined 570 sites
open during the summer.
The park’s three reservation
campgrounds, Moraine Park,
Glacier Basin and Aspenglen,
normally fill up six months
in advance. The park’s two
first-come, first-served
campgrounds, Longs Peak
and Timber Creek, fill quickly

most days. Timber Creek
Campground, located on the
west side of the national
park, normally fills up last.
Moraine Park Campground
remains open during the
winter, with 77 sites available.
The Federal Lands Recreation
Enhancement Act is the
legislation under which the
park currently collects
entrance and amenity fees,
including camping. This

law allows national parks
to retain 80 percent of the
fees collected for use on
projects that directly benefit
visitors. The remaining
20 percent is distributed
throughout the National
Park System. Since the
beginning of FLREA and its
predecessor the Recreational
Fee Demonstration Program,
the park has spent millions of
dollars in repairs, renovations,
improvements and resource
restoration.
Ninety percent of surveyed
park visitors have continually
expressed support for this
program. Some of the projects
funded through these fees
at Rocky Mountain National
Park include the park’s
visitor shuttle system, which
last year transported over
700,000 visitors throughout
the Bear Lake Road corridor
and to and from Estes Park;
renovation of all restroom
facilities throughout the park’s
campgrounds; extensive
hazard tree mitigation
near facilities such as
campgrounds, parking lots,
road corridors, housing areas
and visitor centers; and
hiking trail enhancements
including maintenance and
reconstruction on much of
Rocky’s 350 miles of trails.
“Camping is very popular
in Rocky Mountain National
Park. We want to keep our
campground fees affordable
and provide visitors with the
best possible experience,” said
Superintendent Darla Sidles.
Full Article:
https://bit.ly/2lySlgC
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Majority of Florida's campgrounds
and RV parks remain open and
continue normal operations

TALLAHASSEE, FL. The vast majority of Florida’s
RV parks and campgrounds,
with the exception of some
on the Northeast and Central
Atlantic Coast, are currently
open and operating as normal,
according to the Florida
Association of RV Parks and
Campgrounds.
“It appears as though
Florida got very lucky this
time,” said Bobby Cornwell,
president and CEO of the
Florida Association of RV
Parks & Campgrounds, which
hosts www.campflorida.com,
the statewide travel planning
website. “Our prayers and
thoughts go out to all the
families in the Bahamas who
suffered the worst of this
storm. Our hope is that
Dorian continues to head
Northeast out into the Atlantic
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Twin Lakes Camp Resort

and away from all of the
Eastern Coastal States.”
Cornwell cautioned that
there is still the possibility
of some strong winds and
coastal and river flooding in
NE Florida, but all weather
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reports indicate that the
worse for Florida is over as
Dorian continues to move
northeast and away from
the Florida coast.
The state of Florida issued
evacuation orders for low-lying

and flood prone areas in many
counties along the Atlantic
Coast, however most have
been lifted, except for the
following: Brevard, Clay, Duval,
Flagler, Nassau, Putnam, St.
Johns County, Volusia. In
total, Cornwell estimates that
approximately 35 to 45 parks
were temporarily affected by
the evacuation orders, but
these RV parks are expected
to reopen as soon as all
orders are lifted – hopefully
by Thursday, September 5.
Cornwell advises campers
to check with park operators
first (at least those on the
East Coast) to make sure
all evacuation orders are
lifted and the RV park or
campground is prepared to
reopen. For evacuation and
emergency updates, please
visit:https://bit.ly/2kdGjZW
Fortunately, with over 600
RV parks in the state, the vast
majority have been unaffected
by Dorian, including the RV
parks and campgrounds
located in South Florida and in
the Keys. “Florida is definitely
open for business,” Cornwell
said.
For a list of campgrounds
and RV parks in Florida, please
visit www.campflorida.com.
For more information on RV
park availability and updates
on the Florida’s outdoor
hospitality industry, please
contact the Florida ARVC
office at 850-562-7151,
or visit https://bit.ly/2lA95UG
Source: Press Release
industrye-news.com

RVers enjoy travel so much, some
make it a permanent abode

THERE are some Hudson
Valley residents who are
skipping hotel stays and
choosing to vacation in
the comforts of their own
recreational vehicle. Some
travel for weekends, some
for weeks or even months at

Industry Experts in Electrical Supplies
for RV Resorts, Campgrounds
& Manufactured Home Communities

a time. Some have loved the
RV lifestyle so much, they are
now full-timers.
Nearly 25 million Americans
traveled in RVs this spring
and summer (nearly 15 million
on Memorial Day), visiting
the country’s 18,000-plus
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for conventional travel
trailers; $18,000-$160,000
for fifth wheel trailers;
$60,000-$150,000 for Type
B and C motorhomes; and
$60,000-$500,000 for Type A
motorhomes.
If you're looking to purchase
a RV, make sure you also
budget for maintenance, just
like when buying a car, but
the good news is you’ll save
on hotel fees. RVers will often
stay overnight at various
campgrounds, both in privately
owned RV parks and in state
parks.
Full Article:
https://bit.ly/2kxbu2a

NATIONWIDE
DISTRIBUTORS
AND SUPPLIERS TO RV PARKS & CAMPGROUNDS

• Fast, courteous and professional service
• The best brands in the industry, including
Heritage, Eaton, Midwest & Milbank
• Two warehouses ensure immediate
shipping on most products

• Electric Pedestals-Power Outlets
• Meters- Meter Kits- Utility
Metering Equipment
• Distribution Equipment
• Wire & Cable
• Water Meters & Hydrants
• Lighting Kits:
Fixtures-Solar-Pedestal Lights
• Hand Dryers
• Replacement Parts

campgrounds and sites,
according to the latest survey
of RV owners by Go RVing
and Cvent.
The two main categories
of RVs are motorhomes and
towables, which are towed
behind a car, van or pickup.
A fifth wheel is designed to
be towed by a pickup truck
equipped with a device known
as a fifth-wheel hitch.
According to the RV
Industry Association, there’s
an RV for every taste and
budget. Prices for new RVs
are typically $6,000-$22,000
for folding camping trailers;
$6,000-$55,000 for truck
campers; $8,000-$95,000

•

•

NEW

Metered or Unmetered
Single or Dual Sided
LED Light & Photocell
Included
50/30/20 Configuration
Choose Mounting Option,
Slide-on, Pad or Burial
Choose Options from
Water, Cord Racks, Cable
TV, Ethernet

!
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•

Pedestal or Surface mount

•

Pedestal or Surface mount

•
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•
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•

Ring Type Meter Socket

•

Ring-less Type Meter Socket

•

Direct burial or Pad Mount

•

Direct burial or Pad Mount

•

50/30/20GB Configuration

•

50/30/20 Configuration

•

20 amp GFCI Circuit Breaker

•

20A GFCI Circuit Breaker option

Standard

•

LED Light available

•

LED light available

•

Available January 2018

•

Available from USG Stock

Available from USG Stock

EXPANDING, UPGRADING OR BUILDING A NEW PARK?

A S K A B O U T O U R E L E C T R I C A L L AY O U T S E R V I C E

800-800-2811

(Open 8:30 am - 5 pm Coast-to-Coast)

Visit our website:

www.go-usg.com
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ACCOUNTING
CPA firm that specializes in working with Campground and RV
Park owners throughout the USA. Our industry knowledge
is focused on taking the headaches out of bookkeeping and
accounting and helping you grow your campground's value.

Contact: Donna Bordeaux or Chad Bordeaux
Phone: 704-752-9845
Email: info@campgroundaccounting.com www.campgroundaccounting.com

Experienced bookkeeping firm focused solely on the Outdoor
Hospitality Industry. Our accounting and operations knowledge
allow us to offer turnkey accounting solutions to RV park owners,
freeing you to spend your time focusing on your business, not on
data entry.

Contact: Lindsey Foos
Phone: (303) 816-8528
Email: Chat@FiresideAccounting.com www.firesideaccounting.com
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ADVERTISING SERVICES

INDUSTRY NEWS

Texas Advertising is the publisher of several state campground
guides as well as an approved ad agent for national publications
like the Good Sam Directory. Not to mention, Texas Advertising
owns AGS Guest Guides which publishes hundreds of
campground guides every year and works with tens of thousands
of campground-related businesses.

910 S. Crowley Rd, Ste. 9-504,
Crowley, TX 76036. 877-518-1989
www.TexasAdvertising.net Email: info@texasadvertising.net

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

Did you know our weekly Campground & RV Park E-News is sent
to over 11,000 in-boxes of owners and managers? The vendor
listings appear every week for 48 weeks of the year and provide a
valuable service to the industry.
Owners don't have to go searching for a product or service as the
information is provided in their in-box each week under easy to
find categories.

For more information, contact Jamie at...
jamie@industrye-news.com

AQUISITIONS
Specializing in acquisitions and sales of RV properties
Nationwide. If you have considered selling, let’s discuss how we
may be able to assist you in ways others cannot. Not ready to
sell? We offer full-service management options for far less than
you might imagine

Contact: Randy Hendrickson, 805-253-1562
Email: Randy@1Horizon.com www.1Horizon.com
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AQUISITIONS
SPECIALIZING IN RV PARKS AND CAMPGROUNDS.
We offer professional Park Brokerage Services to those seeking to
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas,
and Campgrounds in Texas and Oklahoma. We offer a lot more than
typical Realtors or unlicensed Business Brokers, plus we have over
30 years experience just in this specialized Property.

www.rvparksforsale.com
Phone: 830-896-5050 Fax: 866-300-0146
info@rvparksforsale.com 612 Sidney Baker St. Kerrville, Texas 78028

BATH HOUSE UNITS
Bath House and Commercial Modular Buildings to
meet any Building Code.
Building Pro the Out House Masters has been custom building
modular buildings since 1979. We design and build to meet
your exact needs. We provide Showers, Toilets , Meeting rooms,
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches,
Clinics.

Building Pro: 713-880-2801
www.buildingpro.com
bill@buildingpro.com

CABINS/PARKS MODELS
Pinnacle Park Homes has served the campground industry for over
15 years. With our focus solely on park models and camping cabins,
Pinnacle Park Homes has become a leader in the industry. We
deliver to 48 states and our homes arrive complete – they are not a
kit. We offer a rental line exclusively to campground owners that are
designed to bring a return on investment in a short period of time.

Call us today or visit the web. 866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773
Email: info@pinnacleparkhomes.com www.pinnacleparkhomes.com

Great American Direct leads the industry in providing hospitality
solutions at factory direct pricing. Our line features mattresses,
mattress protection, bed frames, futons. Our NEW line provides
outdoor furniture and umbrellas for your patio sites and pool
areas. For a full list of products, visit our website.

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188
Email: shop@greatamericandirect.com www.greatamericandirect.com

industrye-news.com
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CONSULTANTS

Visit our website to request
a one hour complimentary
consultation

Ph: 800 897 8836

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen
Consulting Group provides expert experience in all aspects of RV Park and Campground
design, development, investment, operations and marketing.
The Gorin + Cohen team exclusively works with investors, developers, campground owners
and park buyers, providing experience based consulting services at affordable fees.

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

EQUIPMENT FINANCE
Full Circle Finance has been financing the campground industry
for nearly 20 years. We finance park models, bath houses, yurts,
laundry equipment, honey wagons, hardware,/software, pool
equipment, jumping pads, playground equipment, picnic tables,
fire rings and just about anything else you can think of for the
hospitality industry. If it's equipment used for your business,
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or
visit us online www.fullcirclellc.us Kevin@Fullcirclellc.us APPLY NOW

FINANCIAL SERVICES
MCPS for Campgrounds is the industry’s largest credit/debit card
processor with very low rates to save you money. We have a
virtual terminal, PCI Compliance Protection with up to $100,000
indemnification and many other services. We are on the Suppliers
Council of ARVC and over a dozen state and regional associations.
We work with most of the reservation services. MCPS processes
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com www.mcpsforcampgrounds.com

MERCHANDISE AND SUPPLIES
SMORSTIX - The perfect Marshmallow Roasting Stix. The original
since 1999. Packaged bulk or with pre-loaded clip-strips or
floor display. Made of 100% untreated white birch without any
additives, dirt or grime. SMORSTIX are a generous 30" length to
keep everybody at a safe distance from the fire. Trees & forests are
left undisturbed which is a good lesson when teaching the kids to
leave our forests the way we found them.

Ph: 877 766 7784
smorsales@smorstix.com www.smorstix.com
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MOBILE APPS
CREATE AN EXPERIENCE APP FOR YOUR CAMPGROUND, IN
MINUTES! Features include a real-time alert system, activities
calendar with reminders, mobile initiated delivery services, turnby-turn directions to nearby things to see and do and MORE.
No setup fees, 30 day Free trial. Subscriptions start at $30/month.
Join the network.

Phone: 888-231-CAMP (2267)
Email: info@campersapp.com

www.campersapp.com

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

PLAYGROUND EQUIPMENT
The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com

PRINTING SERVICES
AGS is the industry leader in printing and promotional products.
From site maps to brochures to fun, unique items like dry-erase
maps for check-ins, floor mats, wine glasses and more! AGS
prints high-quality and customized products to promote your
business.

910 S. Crowley Rd, Ste. 9-504,
Crowley, TX 76036. 817-426-9395.
www.AGSPub.com Email: guides@agspub.com
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PRINTING SERVICES
Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

RECREATION EQUIPMENT
Emerald FX is a design build fiberglass company with a full line
of American Made products. Our splash pads and water features
can be found in many campgrounds throughout the country.
We strive in providing our customers with the utmost quality!

Emerald FX LLC
502 Industrial Parkway, Norwalk, Ohio 44857
PH: ( 419 ) 663-3279
Email: sales@emeraldfx.com Website: www.emeraldfx.com

The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com

RESERVATION SOFTWARE
Ready to upgrade your reservation system? If you're looking for
simplicity with flexibility, Open Campground is an affordable and
easy to use solution for your reservation system needs. Supports
use in house and reservations by the guest.
Check out the FREE demo today!

www.OpenCampground.com
Email: info@opencampground.com
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RESERVATION SOFTWARE
With over 30 years of innovation and 6,000 properties, RMS
provides customizable, easy-to-use cloud-based reservation and
property management software for RV parks and campgrounds.
RMS helps drive bookings, boost operational efficiency and
streamline communication with guests to increase revenue and
maximize business potential.

11120 Roselle St,
Suite B San Diego, CA 92121
Email: ts@rmsnorthamerica.com

https://www.rmsnorthamerica.com/

MySites Reservations System uses the latest technology to
manage both online and internal bookings. With both robust
mobile features and real time reporting, you can access and
manage your business anywhere in the world.
The best part, it’s FREE.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

RESORT MANAGEMENT
Specializing in acquisitions and sales of RV properties
Nationwide. If you have considered selling, let’s discuss how we
may be able to assist you in ways others cannot. Not ready to
sell? We offer full-service management options for far less than
you might imagine

Contact: Randy Hendrickson, 805-253-1562
Email: Randy@1Horizon.com www.1Horizon.com

RV RESORT SEARCH HOME
Enhanced Camping, a product of AGS Guest Guides, is a
first-class RV Resort and Campground search engine that not
only lists your campground but offers the ability to include a
banner photo and your guest guide! It also features thousands
of camping-related services that support RVers all across the
country.

910 S. Crowley Rd, Ste. 9-504,
Crowley, TX 76036. 817-426-9395.
www.EnhancedCamping.com Email: guides@agspub.com
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SANITATION
Phelps Honey Wagon, Inc. works to provide the best mobile
sewage handling system in the country. Making every effort to
set you up with a system that will best fit your needs. Proven
industrial equipment that makes sewage handling 'so sweet'
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019
800-463-3707
info@phelpshoneywagon.com www.phelpshoneywagon.com

SITE FURNISHING
Great American Direct introduces a new line of outdoor furniture
for your patio sites and pool areas. Adirondack chairs, rocking
chairs, loungers, dining tables, and dining chairs made of high
density composite plastic in your color of choice are perfect for
your outdoor spaces. High quality, commercial grade umbrellas
with or without logo in the color of your choice are also available.
For a full list of products, visit our website.

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188
Email: shop@greatamericandirect.com www.greatamericandirect.com

Jamestown Advanced Products manufactures a full line of RV
power outlets, grills, campfire rings, picnic tables, benches, dog
park products, trash receptacles and more! Our products can be
personalized with the use of our in-house laser.

For more information, call 1-800-452-0639.
www.JamestownAdvanced.com
Email: shallenbeck@jamestownadvanced.com

SITE MAPS
AGS Guest Guides is the industry leader in customer satisfaction
when it comes to your site map and guest guide needs. Our topnotch, background-checked marketing representatives work with
you to determine the product you need for your guests while
creating a custom program to enrich your customers experience.

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395. www.AGSPub.com Email: guides@agspub.com
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WEBSITE DESIGN/HOSTING
Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

TXAD Internet has been a web design and online marketing
agency that focuses on the campground industry since 1994.
We build superior sites that incorporate online marketing for all
types of industries but particularly RV Parks & Campgrounds and
specialize in web design, managed hosting, blogging services,
Google Adwords campaigns and more.

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395. www.TXADInternet.com Email: info@txadinternet.com

WIFI INTERNET SERVICES
TengoInternet delivers WiFi that Works for property owners.
We are the largest outdoor WiFi provider with 14+ years
of experience and over 1,500 successful installations.
TengoInternet's turnkey wireless solutions increase occupancy,
meet budget, increase guest experience and enable operations.
Guaranteed

512-469-7660
sales@tengointernet.com www.tengointernet.com
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