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VIRGINIA -  
When Joe Murray, Dan 
Murray, and Gloria Shepherd 
invested in buying a 
campground in rural Virginia 
in 2006, they never could’ve 
envisioned the response 
they’d get from an event 

they’d host there.
Attendees at Freedom 

Fest - a weekend of events 
supporting the Wounded 
Warrior Project (WWP) at 
Stoney Creek Resort and 
Campground in Greenville, 
Va. - raised more than $67,000 

recently for injured veterans 
and their families.

“I can’t think about it 
without tears coming to my 
eyes,” Joe said. “It all comes 
down to the young men and 
women who go overseas and 
fight for our country. They 
deserve to be able to come 
back and be respected and 
helped in any way that we 
can.”

This was the fourth Freedom 
Fest and the event has grown 
to welcome more than 4,000 
participants who share Joe, 
Dan, and Gloria’s passion for 
honoring our nation’s military.

“It humbles you in every 
way imaginable,” Gloria said. 

“When they realize you’re 
jumping in with two feet, 
people tend to follow.”

Scott and Debbie Belcher 
help coordinate Freedom Fest, 
which draws people from 
hundreds of miles away.

One hundred percent of the 
donations at the event support 
wounded veterans and their 
families.

“This is the best way we 
can give back to those who 
gave everything but the 
ultimate sacrifice,” Joe said.

To learn about other ways 
you can support veterans visit: 
https://bit.ly/32pIR7Z

Source: Press Release

Park raises $67G for Wounded Warriors

INDUSTRY news
with Editor Jamie Macready

https://bit.ly/32pIR7Z
www.twhalloweenshow.com
www.twitter.com/haashow
www.facebook.com/haashow
www.instagram.com/transworldshows
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Here are the most haunted  
campgrounds in the United States

INDUSTRY NEWS

Forget haunted houses and corn mazes. Head out to the woods instead,  
where the real scares await.

THE campfire is out, it’s 
dark outside your tent, and 
you hear something rustle 
in the woods. You know it’s 
probably nothing, but your 
body is on alert. Then, as 
a moonlit shadow slowly 
passes over your vulnerable 
tent, you ask yourself: Why 
did I think it would be a good 
idea to spend the night at a 
haunted campground? For the 
thrill, of course. But haunted 
houses are cliché, and you 
visited the corn maze last 
October, so put your nerves 
to the test and head out into 
the woods, where strange 
sounds, floating figures, 
and high electromagnetic 
readings abound. Here are a 
few campgrounds across the 

spooky spectrum that you can 
visit this Halloween.

On one occasion, reported 
the newspaper, when a ranger 
hosted a relative in his house, 
she woke in the night to see 
“a baby’s christening gown 
across the room. It floated 
to her, brushed her cheek, 
floated back where she had 
first seen it and disappeared.” 
In the years since, guests have 
reported similar experiences 
of floating figures, unexplained 
sounds, and even a woman 
in white standing at the 
shoreline.

LAKE MORENA, 
CALIFORNIA

This lakeside campground, 
near the start of the Pacific 
Crest Trail and not far from 
the Mexican border, has 
experienced unexplained 
activity for at least 40 years. 
On October 26, 1983, the 
San Diego Union ran a story 
with the headline “More than 
Fish Haunt Morena.” At the 
time, park volunteers and 
rangers attested to witnessing 
levitating bodies, hearing 
heavy footsteps when nobody 
was around, and seeing an old 

man in their peripheral vision.

On one occasion, reported 
the newspaper, when a ranger 
hosted a relative in his house, 
she woke in the night to see 
“a baby’s christening gown 
across the room. It floated 
to her, brushed her cheek, 
floated back where she had 
first seen it and disappeared.” 
In the years since, guests have 
reported similar experiences 
of floating figures, unexplained 
sounds, and even a woman 
in white standing at the 
shoreline.

BIG MOOSE LAKE,  
NEW YORK

Stories of hauntings are 
often preceded by legends 
of murders, and - if the 
murder happened at all - the 
details are murky. This isn’t 
the case for the story of 
Big Moose Lake, site of the 
well-documented murder of 
Grace Brown in 1906. Located 
in a remote region of the 
Adirondacks near Fourth Lake, 
in a place that has primitive 
campsites, the lake and the 
killing that took place there 
have inspired numerous 
fictitious accounts, including 
Theodore Dreiser’s novel An 
American Tragedy and the 
movie A Place in the Sun, 
starring Elizabeth Taylor.

Full Article: 
https://bit.ly/2qm2cc6

https://bit.ly/2qm2cc6
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ALL-IN-ONE
CAMPGROUND MANAGEMENT SYSTEM

MULTI-PARK MANAGEMENT • ONLINE RESERVATIONS • DYNAMIC PRICING • POS
MOBILE CHECK-IN • GUEST MARKETING • INTERACTIVE MAPS • 24/7 SUPPORT

Our easy-to-use software will 
streamline your operations, 
unchain you from the 
reservation desk, and increase 
bookings and revenue. RMS 
 lets you spend more time 
on  the most valuable part of 
 your business — creating an 
exceptional experience for 
guests.

SCHEDULE A FREE DEMO!

RMSNorthAmerica.com/
IndustryENews

858.427.1200

KOA releases their first  
glamping report

BILLINGS, MT – Interest 
in glamping – or, “glamorous 
camping” – is growing 
among North American 
leisure travelers, according 

to the 2019 North American 
Glamping Report. The 
report, which represents the 
first-of-its-kind look at the 
North American glamping 

market and is supported by 
Kampgrounds of America, Inc. 
(KOA), reveals that 30% of 
North American travelers say 
they have taken a glamping 
trip, which is self-defined, over 
the past two years.

Research results revealed in 
the North American Glamping 
Report show the growing 
popularity of glamping is 
being fueled by high levels 
of participation among 
young and diverse leisure 
travelers, including young 
families and high frequency 
travelers (those who take 
10+ trips per year). It appears 
glamping is appealing to 
experienced travelers who are 

seeking new, unique travel 
opportunities. What’s more, 
based on the interest of Gen 
X, millennial and ethnically 
diverse travelers, the trend is 
well-positioned for continued 
growth in the years to come.

“We’ve been tracking 
glamping as an emerging 
travel trend for the past 
several years as we’ve 
seen growing demand for 
different types of glamping 
experiences, and Deluxe 
Cabins in particular, at our 
KOA campgrounds across 
North America,” said Toby 
O’Rourke, President and CEO 
of KOA. “The results of this 
new research reinforce that 

www.rmsnorthamerica.com
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North American travelers are 
in fact seeking different ways 
to experience the outdoors, 
even if they aren’t traditional 
campers. One of the most 
interesting findings in the 
report was how the self-
definitions of glamping varied 
among travelers, indicating 

that there’s interest in a variety 
of glamping experiences. This 
presents opportunities for 
those in the outdoor industry 
to innovate and create the 
types of glamping experiences 
today’s traveler seeks.”

Travelers report cabins 
(64%), followed by tree 

houses (58%) and tiny 
homes (55%), are the 
accommodations that best fit 
their definition of glamping. 
Travelers also seek services 
and amenities that are 
reminiscent to that of hotels 
or resorts when they glamp, 
including Wi-Fi, a full kitchen 
and private restrooms, along 
with linen service and the 
availability of social activities, 
both on-site and among local 
attractions. 

ADDITIONAL KEY FINDINGS 
OF THE INAUGURAL 
2019 NORTH AMERICAN 
GLAMPING REPORT 
INCLUDE:

A Look at Who’s Fueling the 
Growth of Glamping

• Sixty percent of leisure 
travelers who indicated they 
had glamped in the past two 
years represent the millennial 
or Gen Z generations.

• Of travelers who glamp, 
42% are non-white. The 
highest representation among 
non-white groups is by African 
Americans (15% of travelers 
who glamp), followed by 
Hispanic (12%) and Asian (9%) 
travelers.

• Forty-five percent of 
travelers who glamp are 
couples with children.

Why Travelers are Turning to 
Glamping Experiences

• Sixty-seven percent 
of travelers agree that 
glamping is a unique vacation 
experience.

• What’s more, the same 
percentage of travelers 
(67%) who are interested 
in glamping say that their 
interest stems from a 
desire for a unique outdoors 

experience. They also say 
they want their glamping 
experience to encompass 
services and amenities that 
aren’t available with traditional 
camping (63%).

 HOW TRAVELERS  
PREFER TO GLAMP

• As different glamping 
experiences and 
accommodations open across 
the U.S. and Canada, findings 
from the North American 
Glamping Report reinforce that 
there is not a single, defined 
way to glamp.

• Twenty-seven percent 
of travelers prefer a family-
friendly glamping atmosphere. 
However, travelers have 
mixed feelings when it 
comes to a laid-back and 
quiet-only atmosphere versus 
an atmosphere that offers 
a mix of social and private 
opportunities (21% of interest 
in each option).  

 THE FUTURE OF THE 
GLAMPING MARKET

• The interest in future 
glamping trips is highest 
among leisure travelers who 
have already tried glamping at 
least once – 77% of travelers 
who have glamped before 
say they are interested in 
glamping again.

• Demographically, 66% 
of Gen X and 61% millennial 
travelers have expressed the 
greatest interest in taking a 
glamping trip in the future.

• Families with children 
also have high interest in 
future glamping trips, at 68%. 
Travelers across all ethnicities 
expressed high interest in 
future glamping.
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President and CEO Toby O’Rourke

Call 800.548.7239 or visit ownakoa.com today!

Adding the KOA brand to your park is a great way to 
increase your mid-week business.

You’ll also benefit from national marketing programs, a 
cutting-edge reservation system and the name recognition 
that comes with being a KOA franchised location.

We were stunned! Our mid-week 
business went up 50 percent our first 
year with KOA. It was amazing!

Beat the competition, every day of the week.

Jim Kersten – Milton, Wisconsin KOA

Findings from the North 
American Glamping Report 
provide insights and 
benchmarking of glamping 
behavior and preferences 
among U.S. and Canadian 
travelers, which will help the 
travel industry better track 

this trend in coming years.
[KW2]  The full version of the 
North American Glamping 
Report breaks down findings 
further by age, ethnicity, travel 
frequency and, in some cases, 
by traveler type. To view the 
findings of the 2019 North 

American Glamping Report, 
or obtain related imagery and 
graphs, visit  
https://bit.ly/2MllGWP

 SURVEY METHODOLOGY
The North American 

glamping survey was 
conducted by Cairn Consulting 
Group, an independent 
market research firm with 
extensive experience in 
the hospitality and services 
industries. The survey was 
conducted in July 2019. 
The sampling methodology 
targeted a randomly selected 
sample of U.S. and Canadian 
households. Sampling 
was designed to obtain 
n=4,034 completed survey 
among representative U.S. 

households and representative 
Canadian households.

A sample of n=3,554 U.S. 
households is associated with 
a margin of error of +/- 1.66%. 
Among Canadian households, 
a sample of n=500 is 
associated with a margin of 
error of +/- 4.37%.

All surveys were completed 
online via an outbound 
solicitation sent to a randomly 
selected cross-section of U.S. 
and Canadian households. 

The sample of households 
from which the surveys were 
completed was statistically 
balanced to ensure that the 
results are in line with overall 
population figures for age, 
gender and ethnicity.

Source: Press Release

https://bit.ly/2MllGWP
www.ownakoa.com
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Swipe the damn card!!
by Art Lieberman

IN the past, I have written 
several articles about the 
changes that chip cards will 
cause in processing. By the 
end of the year, signatures 
will no longer be necessary 
and PIN transactions will be 
the norm. The newest credit 
and debit cards are being 
issued without a place for the 
signature on the back. The 
reason, as I have stated many 
times, is because signatures 
have been the incentive for 
people to steal credit cards. 
Billions of dollars of credit card 
fraud have been lost due to 
the insecurity of a signature-
based card. That is the reason 
that EMV chip cards are 
now the norm – and after 
December – the requirement, 
for all transactions. At this 

time, all on-site transactions 
at every business, including 
campgrounds, must be a PIN 
transaction.

But what about transactions 
done through a reservation 
service or by phone or by your 
own computer? “There”, as 
Shakespeare said, “is the rub.”

There is a HUGE problem 
when you do NOT have a PIN 
transaction - as witnessed by 
three calls that we’ve had in 
the past several months. The 
calls were about chargebacks, 
ALL of them were results 
of transactions that were 
done when the transaction 
was a “Card Not Present” 

transaction. All the owners 
lost on the appeal. It became 
apparent that the loss was 
because there was no 
evidence of a PIN transaction. 
Remember PIN stands 
for Personal Identification 
Number. Without that number 
there is no evidence that the 
transaction was verified by the 
camper.

These calls also had one 
more thing in common. They 
either blamed the processor 
or us. Truly, however, the 
oneness is on the merchant 
when a transaction is not 
completed properly. I have 
told our campgrounds that for 
calls or reservations they take 
themselves over the phone, 
there is a solution. It is the 
same one used by hotels.

When you make a hotel 
reservation whether by phone 
or internet, and the clerk 
asks you for your credit card 
number, they put it into a place 
on their terminal or program 
marked AUTH. This is a pre-
authorization of the card used 
until you arrive at the hotel. 
When you do arrive, they 
ask for your card and press 
TKT, which stands for “ticket”. 
It registers the transaction 
as almost complete. It is 
awaiting the final charge after 
meals or amenities have been 
charged to you room. Then 
the transaction is completed 
by being totaled. But the PIN 
transaction was done when 
you entered the hotel.

If YOU are taking your own 
transactions either over the 
phone or through your own 
website, you too can use 
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the AUTH and TKT method 
of accepting transactions. 
This way, you will have a 
PIN transaction which is the 
priority to avoid chargebacks. 
It is the first question asked by 
chargeback arbitrators.

If, however, you are 
dealing with one of the many 
reservation services which 
takes the transaction for you, 
you have a different problem. 
There is no evidence of a 
swipe. When the camper 
comes to your campground 
you must swipe their card. 
We used to recommend the 
old manual imprinter but now 
credit cards are not being 
issued with raised numbers 
so there is nothing to imprint. 
You could swipe their card 
with a terminal and in place 

of the amount put $0.00 and 
write on the receipt “paid in 
advance” by this card.

That would do.
Most importantly, if you do 

not get evidence of a swiped 
or PIN transaction, YOU are 
responsible. You alone have 
control of this portion of credit 
card processing. The security 
measures set up by the 
industry have got to be dealt 
with by your business. All we 
know is that we have received 
an inordinate amount of 
complaints about chargeback 
in an industry that used to be 
almost free of them

(Art Lieberman is President 
of MCPS for Campgrounds 
a credit card processor 
sponsored by Woodforest 

Bank.  Art has been in the 
Credit Card industry for 
20 years.  He has been 
conducting seminars on 
credit cards in many State 

and Regional Association 
Conventions.   
Art can be contacted at 
rvcreditcards@yahoo.com or at 
877-858-9010.)

mailto:rvcreditcards@yahoo.com
https://youtu.be/4_j3vRDijTA
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National Park campers opposed  
to upgrades

THERE is little support 
among National Parks Traveler 
readers for commercializing 
more national park 
campgrounds and adding 
WiFi, food trucks, and other 
amenities.

While an advisory 
committee to Interior 
Secretary David Bernhardt is 
calling for such upgrades on a 
trial basis, strong opposition 
was voiced both on Traveler's 
flagship website as well as its 
social media channels.

"The National Park System 
is America's Best Idea. 
Upgrading the campgrounds 
to the point of destroying their 
natural wonder is the worst 
idea," Jesse Joksch wrote on 
Traveler's Facebook page. "For 

me, I go to the parks to enjoy 
nature, incredible scenery, 
and the food I cook while I am 
there. Only thing I would add 
is more tent sites. Can be very 
difflicult to find camping inside 
the parks these days."

Jo Fulk added that, "The 
reason why we stay in 
state and national parks is 
to get away from phones, 
technology, the rat race! 
What happened to leave no 

trace? What's the point of 
going if you're staring at a 
machine instead of potential 
endangered wildlife and the 
wild expanse? How about 
updating what's already there- 
trails, staffing, the basics?"

More than 450 comments 
have been made on Traveler's 
story on a draft proposal 
to bring more amenities to 
national park campgrounds 
and to let for-profit companies 

try to show how park 
campgrounds could be better 
managed. The proposal also 
calls for blocking Senior Pass 
holders, those 62 an older 
who hold a lifetime pass that 
entitles them to 50 percent 
savings on campsite fees, 
during peak seasons.

"I do know absolutely that 
today's campers are more 
urban in background than they 
were 20 or 30 years ago, and 
in many cases are looking for 
greater support," said Derrick 
Crandall, who worked with 
Interior's Subcommittee on 
Recreation Enhancement 
Through Reorganization in 
drafting the proposal. "They do 
want WiFi. They do want some 
food options. What we're 
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WWW.CARECAMPS.ORG | 800-431-0513

CLICK TO SEE YOUR DONATIONS IN ACTION!

Healing 
doesn’t just 
happen in a 

hospital...

National Park campers opposed  
to upgrades

saying is we think there is a 
strategy to deal with providing 
food in a campground as 
opposed to telling people 
that they basically have to go 
out of a park to a gateway 
community to find dinner and 
come back."

Not all comments opposed 
such upgrades.

"Food trucks? That's a 
great idea especially for tent 
campers. Don't have to worry 
about keeping perishables cold 
day after day," wrote Kevin 
Kaitis. "Put in a food truck at 
campsites, even if it's just 
once a day, and they will have 
happy customers. Would not 
use it for every meal."

Linda Tyler was in favor of 
upgrades.

"Many parks were built 
before the days of class A's 
or any camper with slide outs 
especially in the Northeast," 
she wrote. "Plus the turns 
are not wide enough for 
the larger campers be they 
towable or Class A or C's. 
WiFi never works beans at any 
campground so that is not a 

big deal. If going to have it a 
solid signal you can use at one 
larger room in office would be 
a big help. Would rather have a 
great signal there than a weak 
one all over the park.

"Also some parks were 
made with no sense of 
people need to be able to get 
whatever they are coming 
with other than a small pop 
up level!!!" she added. "Even 
people in tents would like a 
level place to put them. Scary 
when you see some with 
wheels totally off the ground. 
More people are hurt climbing 
in and out of their campers 
than any other way and the 
inability to get level can cause 
a big problem getting in and 
out of your camper."

In a comment on the 
Traveler website, Bill from 
Montana expressed an opinion 
that surfaced quite a bit on 
Traveler's Facebook page.

"WiFi in national park 
campgrounds? No way! Keep 
national park campgrounds 
primitive, and focus on the 
natural beauty," he wrote. 

"Already, most national park 
campgrounds cater too much 
to RVs, to the detriment of 
us tent campers. They allow 
generators, etc.  If people 
want WiFi, food trucks and 
such, they should stay at 
a KOA, not in a national 
park.  And I fully agree with 
commenters above who 
say that RV folks should pay 
more in national parks than 
tent campers. I have long 
suspected that we  
tent campers were subsidizing 
RV folks." 

There are campgrounds 
across the National Park 
System that already 
are operated by private 
companies, as opposed 
to Park Service staff. But 

turning more over to for-profit 
companies is not as easy as 
proposing it, said Phil Francis, 
who spent more than four 
decades with the National 
Park Service, with stints as 
superintendent of both the 
Blue Ridge Parkway and Great 
Smoky Mountains National 
Park.Francis, who now heads 
the Coalition to Protect 
America's National Parks, 
said that as superintendent 
of those two park properties 
he did consider turning 
campgrounds over to the 
private sector, but came away 
convinced that that wasn't the 
best move.

Full Article: 
https://bit.ly/2VODAnX

https://bit.ly/2VODAnX
www.carecamps.org
https://www.youtube.com/watch?v=Wsz_tmuAbSM&t=1s
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Massachusetts campground approved, 
subject to conditions

NORTHFIELD, MA- –  
The Planning Board approved 
the much debated “Idyllwood” 
campground, subject to more 
than a dozen conditions.

Roughly a dozen residents 
turned out to the Planning 
Board’s regularly scheduled 
meeting Monday night to hear 
its deliberation and decision. 
Residents have voiced 
concerns with the proposed 
campground throughout the 
public hearing, which closed 
Sept. 26 after more than two 
months of ongoing discussion.

“We have had two public 
hearings and all the questions 
that were raised have been 
answered appropriately,” 
Planning Board Chair Stephen 
Seredynski said.

The campground will be 
constructed on Moody Center 
property, along Pierson Road 
in Northfield. While located on 
its grounds, the campground 
would not be operated 

directly by The Moody 
Center. According to the 
plan presented at the public 
hearing, it would consist of 12 
cabins and 27 large furnished 
tents.

During Monday’s meeting, 
the board read through the 
campground’s proposal to 
ensure it fit the criteria for 
Northfield’s zoning bylaws 
and the board’s conditions. 
They also read a letter from 
Michelle Wood, a Northfield 
resident who wrote on behalf 
on her parents, abutters of the 
Moody property at 73 Pierson 
Road. Seredynski said raised 
points and concerns from the 
letter related to the board’s 
own conditions.

A required septic field would 
be constructed in the field 
uphill toward Pierson Road, 
from where the camp’s main 
building would be located. 
Planning Board member 
Homer Stavely said the camp’s 

fabric tents and cabins would 
also be constructed behind the 
main building, downhill and 
minimally visible from Pierson 
Road.

“Something to take into 
consideration is a limit on 
construction hours,” said 
Planning Board member 
Tammy Pelletier.

According to Northfield’s 
legal counsel, K.P. Law, the 
proposed “Idyllwood” camp 
meets the legal definitions 
of a campground in the 
town’s zoning bylaws. The 
constructed a-frame cabins 
would not be considered 
dwellings, as questioned 
during the public hearing, 
because the definition of 
a dwelling does not apply 
to structures designed for 
“transient or overnight 
occupancy.”

Another contested aspect 
of the camp’s plan related to 
traffic and parking. According 

to estimates by the developer 
Clockwork Architecture, 
there would be a limit of 
approximately 39 cars, roughly 
one per campground space. 
Stavely pointed out that it 
would be hard to predict 
this fully, and any additional 
parking would be located 
further downhill from Pierson 
Road, below the fabric tents.

The Planning Board said 
a basic camp store would 
operate to sell items like 
locally sourced firewood, 
toiletry essentials and small 
snacks. The board noted that 
alcohol would not be sold on 
the campground premises.

“The plan meets all 
requirements of zoning 
bylaws and bylaws regarding 
development of the Northfield 
Campus,” Seredynski said.

According the board, the 
campground plan meets 
Northfield Zoning Bylaws 
section 8.1.1. – Principles of 
Rural Design and section 
9.4. – Campus Planned 
Development Master Plan 
Special Permit, among other 
required regulations. Based 
on required criteria, the board 
determined the campground 
would not be detrimental to 
the neighborhood and would 
not significantly alter the 
character of the zoning district.

“The idea is to set 
conditions that will address 
neighbors’ concerns,” 
Seredynski said.

Full Article: 
https://bit.ly/31kZSyF

https://bit.ly/31kZSyF
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New Hampshire becomes 16th state to 
create Office of Outdoor Recreation

THE state of New 
Hampshire has created an 
Office of Outdoor Recreation 
(OREC), joining 15 other  

states across the nation  
that have established  
an OREC office responsible  
for helping to grow the 

outdoor recreation economy. 
OREC offices play a critical 

role in increasing outdoor 
recreation participation 
by working with local 
communities to improve 
infrastructure, coordinating 
recreation efforts statewide 
and promoting the benefits of 
engaging in outdoor recreation 
among the citizens of their 
state. In particular, these 
offices are a way to create 
opportunities for the RV 
industry to grow or expand in 
states across the country.

The New Hampshire 
OREC office’s fate had been 
held up for the last several 
months as overarching state 

budget negotiations were 
underway between the state 
legislature and the Governor 
in an extended legislative 
session. An agreement was 
reached, and this new office 
will be housed within the 
New Hampshire Department 
of Business and Economic 
Affairs.

The RV Industry Association, 
along with other members 
of the Outdoor Recreation 
Roundtable, have called for 
governors in all 50 states to 
establish an Office of Outdoor 
Recreation. 

Full Article: 
https://bit.ly/2pwmLSu

https://bit.ly/2pwmLSu
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Lakeside Luxury Park Models  
partnering with ARVC

THE National Association of 
RV Parks and Campgrounds 
(ARVC) and builder of Lakeside 
Luxury Park Models, Clayton 
Home Building Group, have 
officially entered into a “Select 
Partnership,” according to a 
press release.

The two companies will be 
working together to increase 
the Lakeside’s brand visibility 
throughout the year within the 
outdoor hospitality industry, 
states the release.

Highlights of the partnership 
include a Clayton Home 
Building Group sponsorship 
of a portion of the Takeaway 
Tours at ARVC’s 2019 Outdoor 
Hospitality Conference and 
Expo (OHCE) in Knoxville, 
Tenn., which is being held Nov. 
4-7. Attendees participating in 

this year’s OHCE Takeaway 
Tours will be touring Clayton’s 
Maryville, Tenn., headquarters, 
as well as three Knoxville-area 
ARVC-member parks.

In addition, Lakeside will be 
exhibiting at this year’s OHCE 
as a “Title Sponsor.”

The release says the 
partnership also includes other 
opportunities for the ARVC 
community to engage with the 

Lakeside brand throughout the 
year — including sponsorship 
of member-focused content, 
such as the ARVC Member 
Handbook and online content 
intended to educate ARVC 
members on the return on 
investment (ROI) of park 
model RVs.

“We are thrilled to be 
partnering with the Clayton 
Home Building Group to 

promote their Lakeside 
products on this Select-
level Partnership,” says 
ARVC’s President and CEO 
Paul Bambei. “They are a 
mainstay in our industry 
and, like ARVC, have always 
been at the forefront of 
innovation. Besides increasing 
engagement opportunities 
with the ARVC community, 
this partnership will also allow 
our members to learn more 
about the revenue-driving 
benefits of park models and 
how they can help drive 
revenue.”

Clayton also sees the  
value of a solid partnership 
with ARVC.

“Relationships like the one 
with ARVC are so important 
to Clayton as we continue to 
seek new markets and ways 
to deliver innovative housing 
solutions to families across 
the country,” says Michael 
Burleson, plant manager of 
Clayton Addison, home builder 
of Lakeside Luxury Park 
Models. “We are committed 
to continue pushing ourselves 
to improve our efficiencies, 
quality, design and home 
features to provide a beautiful 
collection of floor plans 
through the Lakeside brand.”

Visit the Clayton website at 
https://lakesideparkmodels.
com/about/lakeside-clayton/ 
for more information or stop 
by Booth 721 at OHCE.

Source: Press Release

https://bit.ly/33LhtBL
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ARVC announces launch of  
store at OHCE

THE National Association of 
RV Parks and Campgrounds 
(ARVC) is announcing 
the opening of a new 
store featuring ARVC and 
GoCampingAmerica.com 

branded items. These items 
will make their debut at 
the Outdoor Hospitality 
Conference & Expo (OHCE), 
allowing attendees the first 
chance to get their hands on 

merchandise at special OHCE 
pricing, before it’s available for 
purchase online.

The ARVC store will initially 
consist of merchandise  
every camper and 
campground employee will 
need, including hats, shirts, 
vests, battery-powered 
lanterns and travel mugs. 
Each of the items will feature 
either the ARVC logo or 
GoCampingAmerica.com logo.

A portion of the proceeds 
from the ARVC Store will 
benefit the ARVC Foundation.

The opening of the store 
coincides with OHCE 2019 in 
Knoxville, where the ARVC 
staff will solicit feedback from 

attendees on their favorite 
items and designs, with the 
goal to create a complete 
online store that will serve 
the needs of the camping 
industry, providing high-quality 
items to support the outdoor 
hospitality industry.

OHCE is a four-day event 
from Nov. 4-7 in Knoxville, 
Tenn. including more than 40 
educational seminars, a trade 
show with more than 120 
vendors, Takeaway Tours of 
local campgrounds, ARVC’s 
Awards of Excellence dinner 
and ARVC Foundation auction.

Source: 
https://bit.ly/2MooSAY

https://bit.ly/2MooSAY
https://pelland.com/
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Available in various sizes or made to suit, the  
patent pending Jump Pad is manufactured  
with a  series of inflatable tubes that provide  
kids and adults of all ages to jump side  
by side and have fun.

The flat open area surface ensures both  
children and adults can use the Pad together.

Keeping safety in mind and for outdoor use, the 
Jump Pad comes with metal stakes and tie downs 
and with a simple secure process for indoor 
installation.

Ideal fitness activity for young and old, helping  
to teach children balance and co-ordination.

Want to move it to another location or put  
it into storage? No problem, simply roll  
it up and pack it away!

A true kid magnet and one that will add  
incentive to encourage repeat business.

&  
FitnessFun
- at the -
same time!

Jump
Pad

the
Jump 
Pad

the

®

www.thejumppad.com • thejumppad@gmail.com • Ph: 704 902 1786

http://www.thejumppad.com
mailto:thejumppad@gmail.com
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Hair-raising haunt returns  
to campground

CLOVERDALE, CA. -  
A successful event in its 
first year, Donna Montante 
and her husband Marc 
decided to once again open 
their campground for the 
special weekend of scares 
and screams.

According to Montante, 
about 300 visitors  
walked through in two  
days last year.

“2018 was our first year,” 
Montante said. “We were 
going to do a haunted 
house but since we have 
a ravine we went for a 
haunted forest.”

She added the impetus 
to create the event was 
the fact that Cloverdale 
did not have many 
Halloween haunted house 
experiences, unlike Santa 
Rosa, which holds the 
popular Blind Scream event 
every year.

While the RV 
campground is typically for 
members and guests only, 
the event is open to the 
public.

Entry is based on car 
load ($5 per car, free for 
members and guests) and 
around 10 to 12 people at 
a time are guided through 
the walk by a creepy cast-
member.

For those who are 
wondering what’s in store, 
the walk itself takes around 
10 minutes and goes past 
several haunted displays.

Montante said guests will 
be taken through a haunted 
campsite, past a witch’s 
lair and through several 

ghoulish graveyards.

To add an extra eerie 
touch to the experience, 
actors are swathed in 
wrappings to emulate the 
look of a body bag and lay 
among dummies, making it 
hard to tell what is real and 
who will jump out at you.

“We also have zombies 
hiding in the forest, they’ll 
do their zombie thing,” 
Montante said.

Haunted forest cast-
members said being able 
to interact with people is 
the fun part of the whole 
experience.

Montante stressed 
that while there are a 
few frights in store for 
attendees, the event is 
family-friendly.

She said kids of a 
reasonably young age can 
still enjoy walking through 
the area without getting too 
scared.

The weekend will also 
feature kids activities, 
refreshments and site 
decorating contests. It 
will be open weather 
permitting.

For tickets or for more 
information about the 
haunted forest, visit  
https://bit.ly/2ppmqRQ.

When and where: Oct. 25 
and 26, tours from 6:30 to 
9:30 p.m. 33655 Geysers 
Road, Cloverdale.

Source: 
https://bit.ly/2oDkVzr

https://bit.ly/2ppmqRQ
https://bit.ly/2oDkVzr
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Disclaimer: Opinions expressed in Campground & RV Park E News 
are not necessarily the opinion of the editor, publisher or staff.  
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Experienced bookkeeping firm focused solely on the Outdoor 
Hospitality Industry. Our accounting and operations knowledge 
allow us to offer turnkey accounting solutions to RV park owners, 
freeing you to spend your time focusing on your business, not on 
data entry.

Contact: Lindsey Foos  
Phone: (303) 816-8528 
Email: Chat@FiresideAccounting.com   www.firesideaccounting.com

 

CPA firm that specializes in working with Campground and RV 
Park owners throughout the USA.  Our industry knowledge 
is focused on taking the headaches out of bookkeeping and 
accounting and helping you grow your campground's value. 

Contact: Donna Bordeaux or Chad Bordeaux  
Phone: 704-752-9845 
Email: info@campgroundaccounting.com   www.campgroundaccounting.com

ACCOUNTING

mailto:dennis@industrye-news.com
mailto:jamie@industrye-news.com
mailto:Jamie@industrye-news.com
mailto:info@campgroundaccounting.com
http://www.campgroundaccounting.com
mailto:Chat@FiresideAccounting.com
http://www.firesideaccounting.com
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Texas Advertising is the publisher of several state campground 
guides as well as an approved ad agent for national publications 
like the Good Sam Directory. Not to mention, Texas Advertising 
owns AGS Guest Guides which publishes hundreds of 
campground guides every year and works with tens of thousands 
of campground-related businesses. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  877-518-1989
www.TexasAdvertising.net   Email: info@texasadvertising.net

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

ADVERTISING SERVICES

 

Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

AQUISITIONS

Did you know our weekly Campground & RV Park E-News is sent 
to over 11,000 in-boxes of owners and managers? The vendor 
listings appear every week for 48 weeks of the year and provide a 
valuable service to the industry. 
Owners don't have to go searching for a product or service as the 
information is provided in their in-box each week under easy to 
find categories.

For more information, contact Jamie at...
jamie@industrye-news.com

INDUSTRY NEWS

http://www.TexasAdvertising.net
mailto:info@texasadvertising.net
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:jamie@industrye-news.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
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Pinnacle Park Homes has served the campground industry for over 
15 years.  With our focus solely on park models and camping cabins, 
Pinnacle Park Homes has become a leader in the industry.  We 
deliver to 48 states and our homes arrive complete – they are not a 
kit. We offer a rental line exclusively to campground owners that are 
designed to bring a return on investment in a short period of time.

Call us today or visit the web.  866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773 
Email: info@pinnacleparkhomes.com   www.pinnacleparkhomes.com

Great American Direct leads the industry in providing hospitality 
solutions at factory direct pricing. Our line features mattresses, 
mattress protection, bed frames, futons. Our NEW line provides 
outdoor furniture and umbrellas for your patio sites and pool 
areas. For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

CABINS/PARKS MODELS

 

www.rvparksforsale.com  
Phone: 830-896-5050  Fax: 866-300-0146  
info@rvparksforsale.com  612 Sidney Baker St. Kerrville, Texas 78028

SPECIALIZING IN RV PARKS AND CAMPGROUNDS. 
We offer professional Park Brokerage Services to those seeking to 
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas, 
and Campgrounds in Texas and Oklahoma. We offer a lot more than 
typical Realtors or unlicensed Business Brokers, plus we have over 
30 years experience just in this specialized Property.

AQUISITIONS

 

 
Building Pro: 713-880-2801
www.buildingpro.com     bill@buildingpro.com

Bath House and Commercial Modular Buildings to 
meet any Building Code.
Building Pro the Out House Masters has been custom building 
modular buildings since 1979. We design and build to meet 
your exact needs. We provide Showers, Toilets , Meeting rooms, 
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches, 
Clinics.

BATH HOUSE UNITS

http://www.rvparksforsale.com
mailto:info@rvparksforsale.com
http://www.buildingpro.com
mailto:bill@buildingpro.com
mailto:info@pinnacleparkhomes.com
http://www.pinnacleparkhomes.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com


22 CAMPGROUND NEWS   |   October 18th, 2019 industrye-news.com

 

Full Circle Finance has been financing the campground industry 
for nearly 20 years. We finance park models, bath houses, yurts, 
laundry equipment, honey wagons, hardware,/software, pool 
equipment, jumping pads, playground equipment, picnic tables, 
fire rings and just about anything else you can think of for the 
hospitality industry. If it's equipment used for your business, 
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or 
visit us online www.fullcirclellc.us  Kevin@Fullcirclellc.us  APPLY NOW

EQUIPMENT FINANCE

MCPS for Campgrounds is the industry’s largest credit/debit card 
processor with very low rates to save you money. We have a 
virtual terminal, PCI Compliance Protection with up to $100,000 
indemnification and many other services. We are on the Suppliers 
Council of ARVC and over a dozen state and regional associations. 
We work with most of the reservation services. MCPS processes 
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA 
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com   www.mcpsforcampgrounds.com

FINANCIAL SERVICES

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen 
Consulting Group provides expert experience in all aspects of RV Park and Campground 
design, development, investment, operations and marketing.  
The Gorin + Cohen team exclusively works with investors, developers, campground owners 
and park buyers, providing experience based consulting services at affordable fees.

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

CONSULTANTS

Visit our website to request  
a one hour complimentary 
consultation

Ph: 800 897 8836

MERCHANDISE AND SUPPLIES
 

Ph: 877 766 7784 
smorsales@smorstix.com   www.smorstix.com

SMORSTIX - The perfect Marshmallow Roasting Stix. The original 
since 1999. Packaged bulk or with pre-loaded clip-strips or 
floor display. Made of 100% untreated white birch without any 
additives, dirt or grime. SMORSTIX are a generous 30" length to 
keep everybody at a safe distance from the fire. Trees & forests are 
left undisturbed which is a good lesson when teaching the kids to 
leave our forests the way we found them.

http://www.gorincohenconsulting.com
mailto:dgorin@gorincohenconsulting.com
mailto:jcohen@gorincohenconsulting.com
http://www.fullcirclellc.us
mailto:Kevin@Fullcirclellc.us
mailto:rvcreditcards@yahoo.com
http://www.mcpsforcampgrounds.com
mailto:smorsales@smorstix.com
http://www.smorstix.com
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MOBILE APPS
 

CREATE AN EXPERIENCE APP FOR YOUR CAMPGROUND, IN 
MINUTES! Features include a real-time alert system, activities 
calendar with reminders, mobile initiated delivery services, turn-
by-turn directions to nearby things to see and do and MORE.  
No setup fees, 30 day Free trial. Subscriptions start at $30/month.  
Join the network.

Phone: 888-231-CAMP (2267)
Email: info@campersapp.com    www.campersapp.com

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

PLAYGROUND EQUIPMENT
 

The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

PRINTING SERVICES
 

AGS is the industry leader in printing and promotional products. 
From site maps to brochures to fun, unique items like dry-erase 
maps for check-ins, floor mats, wine glasses and more! AGS 
prints high-quality and customized products to promote your 
business. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.AGSPub.com    Email: guides@agspub.com

mailto:info@campersapp.com
http://www.campersapp.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:thejumppad@gmail.com
http://www.thejumppad.com
http://www.AGSPub.com
mailto:guides@agspub.com
https://youtu.be/rNHPb4VBV7Q
https://youtu.be/rNHPb4VBV7Q
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Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

RECREATION EQUIPMENT
 

Emerald FX is a design build fiberglass company with a full line 
of American Made products. Our splash pads and water features 
can be found in many campgrounds throughout the country. 
We strive in providing our customers with the utmost quality!

Emerald FX LLC 
502 Industrial Parkway, Norwalk, Ohio 44857
PH: ( 419 ) 663-3279 
Email:  sales@emeraldfx.com  Website: www.emeraldfx.com

 

The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

RESERVATION SOFTWARE

Ready to upgrade your reservation system? If you're looking for 
simplicity with flexibility, Open Campground is an affordable and 
easy to use solution for your reservation system needs. Supports 
use in house and reservations by the guest. 
Check out the FREE demo today!

www.OpenCampground.com 
Email: info@opencampground.com

PRINTING SERVICES

 

 

 

http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:sales@emeraldfx.com
http://www.emeraldfx.com
mailto:thejumppad@gmail.com
http://www.thejumppad.com
http://www.OpenCampground.com
mailto:info@opencampground.com
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Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

RESORT MANAGEMENT

 

With over 30 years of innovation and 6,000 properties, RMS 
provides customizable, easy-to-use cloud-based reservation and 
property management software for RV parks and campgrounds. 
RMS helps drive bookings, boost operational efficiency and 
streamline communication with guests to increase revenue and 
maximize business potential.

11120 Roselle St,  
Suite B San Diego, CA 92121  
Email: ts@rmsnorthamerica.com    https://www.rmsnorthamerica.com/

MySites Reservations System uses the latest technology to 
manage both online and internal bookings. With both robust 
mobile features and real time reporting, you can access and 
manage your business anywhere in the world.  
The best part, it’s FREE.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

RESERVATION SOFTWARE

RV RESORT SEARCH HOME
 

Enhanced Camping, a product of AGS Guest Guides, is a 
first-class RV Resort and Campground search engine that not 
only lists your campground but offers the ability to include a 
banner photo and your guest guide! It also features thousands 
of camping-related services that support RVers all across the 
country. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.EnhancedCamping.com    Email: guides@agspub.com 

mailto:ts@rmsnorthamerica.com
https://www.rmsnorthamerica.com/
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
http://www.EnhancedCamping.com
mailto:guides@agspub.com
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SANITATION

Phelps Honey Wagon, Inc. works to provide the best mobile 
sewage handling system in the country. Making every effort to 
set you up with a system that will best fit your needs. Proven 
industrial equipment that makes sewage handling 'so sweet' 
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019 
800-463-3707 
info@phelpshoneywagon.com   www.phelpshoneywagon.com

SITE FURNISHING

Great American Direct introduces a new line of outdoor furniture 
for your patio sites and pool areas. Adirondack chairs, rocking 
chairs, loungers, dining tables, and dining chairs made of high 
density composite plastic in your color of choice are perfect for 
your outdoor spaces. High quality, commercial grade umbrellas 
with or without logo in the color of your choice are also available. 
For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

 

Jamestown Advanced Products manufactures a full line of RV 
power outlets, grills, campfire rings, picnic tables, benches, dog 
park products, trash receptacles and more! Our products can be 
personalized with the use of our in-house laser.

For more information, call 1-800-452-0639. 
www.JamestownAdvanced.com 
Email: shallenbeck@jamestownadvanced.com

SITE MAPS
 

AGS Guest Guides is the industry leader in customer satisfaction 
when it comes to your site map and guest guide needs. Our top-
notch, background-checked marketing representatives work with 
you to determine the product you need for your guests while 
creating a custom program to enrich your customers experience. 

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.AGSPub.com  Email: guides@agspub.com 

 

 

 

mailto:info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
mailto:shop@greatamericandirect.com
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WIFI INTERNET SERVICES
 

TengoInternet delivers WiFi that Works for property owners.  
We are the largest outdoor WiFi provider with 14+ years 
of experience and over 1,500 successful installations.  
TengoInternet's turnkey wireless solutions increase occupancy, 
meet budget, increase guest experience and enable operations. 
Guaranteed

512-469-7660 
sales@tengointernet.com   www.tengointernet.com   

WEBSITE DESIGN/HOSTING

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

 

TXAD Internet has been a web design and online marketing 
agency that focuses on the campground industry since 1994. 
We build superior sites that incorporate online marketing for all 
types of industries but particularly RV Parks & Campgrounds and 
specialize in web design, managed hosting, blogging services, 
Google Adwords campaigns and more.

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.TXADInternet.com   Email: info@txadinternet.com 

 

Contact Jamie at:
jamie@industrye-news.com 

www.industrye-news.com  Ph: 317 408 6849

YOUR AD
COULD BE HERE!

http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.TXADInternet.com
mailto:info@txadinternet.com
mailto:sales@tengointernet.com
http://www.tengointernet.com
mailto:jamie@industrye-news.com
http://www.industrye-news.com
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INDUSTRY news

DISPLAY AD RATES
FULL PAGE:  $540
11”H x 8.5”W

HALF PAGE:  $300
Vertical • 9.2”H x 3.7”W
Horizontal • 4.5”H x 7.7”W

QUARTER PAGE:  $200
Vertical • 4.5”H x 3.7”W

Horizontal • 2.3”H x 7.7”W

EMAIL BANNER:  $1800  48 weeks

VENDOR LISTINGS:  $240  48 weeks

VIDEO EMBED:  $30  per video

ARTWORK RATES
Advertising rates are based on artwork being 
supplied to our specification in either high res jpg 
or pdf format. 

TERM DISCOUNTS
12 WEEKS: 7.5% 24 WEEKS: 10%
48 WEEKS: 15%

Campground E News has become the premier news source for owners and 
managers of Campgrounds and RV Resorts throughout the United States and 
Canada.

Published weekly, it reports on events almost as they happen giving readers 
the most up to date information available to the industry.

Advertising rates compared to distribution make the e news a very  
competitive choice for those wanting to reach out to this market.

WHO TO CONTACT
Press releases: e: jamie@industrye-news.com   |   Ad bookings: Jamie Macready 317 408 6849  
e: jamie@industrye-news.com   |   Free subscription: www.industrye-news.com

Campground E News is published by Industry E News LLC,  
419 Saint Francis Ave, Smyrna TN 37167. 
Emailed every Wednesday 48 weeks of the year to industry decision 
makers in the USA and Canada. 
Ad rates shown are based on a weekly booking. However, we have 
a MINIMUM 4 week booking policy for display ads as we believe 
repetitive advertising works far better than a one off ad placement.

DEADLINES
Display ads: Book by 10am Monday prior to publication
Supply artwork: Monday 12 noon prior to publication. jpg or pdf to our 
specifications with no crop marks or bleed.

TERMS
New clients invoiced on booking. Existing clients 14 days. 

AD FORMATS

FULL PAGE

HALF PAGE 
horizontal

HALF 
PAGE
vertical

1/4 
PAGE
vertical 1/4 PAGE

horizontal

Subscribe today, it is 
FREE, and get the latest 
Campground E News hot 
off the ‘press’.

CLICK
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