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with Editor Jamie Macready

Jellystone Park in Grayling, Michigan  
celebrates 50 years

GRAYLING, Michigan —  
The Jellystone Park Camp-
Resort of Grayling celebrates 
its 50th anniversary this 
month and next with a series 
of gold theme weekend 
activities.

“We are the third oldest 
Jellystone Park in North 
America,” said Lori Cameron, 
who has owned and operated 
the Grayling campground for 
the past 16 years.

The park was originally 
developed by James E. Ford 
of Farmington and Dr. George 
Rovin of Livonia, who were 
featured in a groundbreaking 
photo that was published 
Aug. 11, 1970 in The Holland 
Evening Sentinel in Holland. 
Initial campground amenities 
included a swimming pool, a 
wading pool, a shuffleboard 
court and a mini golf course.

Today, as one might 
expect, the campground 
has been transformed into 
a 21st century Jellystone 
Park location with three 
playgrounds, a jumping pillow, 
water wars games, pedal 
cart rentals, volleyball and 
basketball courts, a gaga 
ball pit, an 18 hole miniature 
golf course and an outdoor 
cartoon theater. The park has 
completely remodeled its 
swimming pool and deck area 
this year and added a patio 
outside the Ranger Station 
with a window for takeout 
food orders.

Jellystone Park locations 
are famous for their family 
activities and Yogi Bear 
costumed characters. 
The Grayling park’s theme 
weekends range from family 
athletic competitions featuring 

a myriad of sporting events to 
Hawaiian themed weekends 
with luau parties and backyard 
carnival weekends with games 
and prizes.

The park also has 
Halloween-theme weekends 
with costume and campsite 
decorating contests and trick-
or-treating.

Special theme weekend 
activities to celebrate the 
park’s anniversary include 
a pirate’s golden treasure 
hunt this Saturday, July 11, 
a Western gold rush theme 
weekend Aug. 21-23, and a 
gold medal theme weekend 
with sports competitions Aug. 
28-30.

“We have quite a few 
activities and attractions to 
keep families entertained,” 
Cameron said, noting that 
two, three and even four 

generations of the same 
family camp at the Jellystone 
Park at Grayling every 
summer.

Longtime campers include 
four generations of Jim 
Rathbun’s family, who have 
been camping at the park 
for the past 22 years. His 
family started camping with 
a popup trailer and eventually 
purchased a large trailer, 
which they now leave at the 
campground on a seasonal 
campsite.

“We know the staff so well 
they’re like a second family 
to me. We feel like we’re 
going home every time we go 
there,” said Rathbun, a 77-year-
old Mt. Pleasant resident 
who camps with his children, 
grandchildren and great 
grandchildren.

“It’s very family oriented,” 
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said Rathbun, who retired 
20 years ago after a 30-year 
career with General Motors 
and now keeps busy as a 
congregational pastor and 
marriage counselor.

“They keep the kids busy 
with a lot of activities. We 
have celebrated birthdays with 
Yogi. The kids just loved it. 
They couldn’t wait to see Yogi 
and Boo Boo.”

Younger campers with 
family traditions at Jellystone 
Park at Grayling include Stacy 
Parks, who started cabin 
camping there three years ago 
with her four-year-old son and 
six-year-old daughter.

“We go with my family  
and another family with young 
kids who just got an RV,” she 
said. “We love the family 

atmosphere. We can bring 

the kids and everybody at the 

Ranger Station is so good 

with the kids. And there’s Yogi 

Bear! The kids just love it!”

Even some of the 
campground staffers grew up 
camping at the Grayling park. 

“My family has been camping 
here since I was five!” said 
Adam J. Michels, the park’s 
35-year-old activity director, 
adding that he has been 
helping with campground 
activities since he was a 
young boy.

For more information  
about the Jellystone Park in 
Grayling, including information 
about cabins, trailers, and 
campsites and activity 
schedules, please visit  
https://bit.ly/2BRgLdK

There are more than 75 
Jellystone Park locations in  
the U.S. and Canada.  
For more information, visit 
www.jellystonepark.com and 
www.jellystonefranchise.com.

Source: Press Release

https://bit.ly/2BRgLdK
http://www.jellystonepark.com
http://www.jellystonefranchise.com
https://www.newbook.cloud/enews
mailto:%20sales@newbook.cloud
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A family prepares dinner at their campsite in Difficult Campground east 
of Aspen last July. Difficult Campground's future is secure and the Forest 
Service has funds to repave the roads this summer.

INDUSTRY NEWS

Virus keeps two Aspen-area  
campgrounds closed for summer

COLO. - Two U.S. Forest 
Service campgrounds in the 
Aspen area likely will remain 
closed all summer because 
they are too remote to be 
regularly disinfected for 
coronavirus, an official said 
Tuesday.

Concessionaires who 
operate campgrounds on 
behalf of the Forest Service 
asked the agency to keep Lost 
Man Campground — located 
up Independence Pass — 
and Elk Wallow Campground 
near Meredith (above Ruedi 
Reservoir) closed for the 
season because of their 
locations, and the agency 
agreed, said Kevin Warner, 

district ranger for the Aspen-
Sopris Ranger District.

Concessionaires currently 
clean campground bathrooms 
in the Aspen area two to 
three times a day, Warner told 
Pitkin County commissioners 
Tuesday. In addition, most area 
campgrounds will only allow 
people with reservations to 
camp in order to cut down 
on contact with hosts during 
the coronavirus pandemic, 
he said. The exceptions 
are campgrounds near the 
Maroon Bells, which allow 
some flexibility for people who 
just show up, Warner said.

Full Article: 
https://bit.ly/3gHscUc

https://bit.ly/3gHscUc
https://www.youtube.com/watch?v=-oI8P2ZzvbI 
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mailto:%20thejumppad@gmail.com
https://thejumppad.org/
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How to eliminate dead ends and  
reduce abandoned bookings

THERE is no better feeling 
than seeing new bookings 
consistently roll in, agreed? 
Sadly, most visitors will 
inevitably abandon their 
booking – 81% of them, to be 
exact. That’s no small number, 
but the answer to this issue 
might not be obvious at first, 
especially if you feel like you’re 
doing everything right. There 
are actually many factors that 
determine whether a guest 
chooses to book with you 
or not, but the good news 
is, most of them can be 
controlled by you. Let’s find 
out what they are…

YOUR BOOKING PROCESS 
IS TOO COMPLICATED…

Planning a holiday is 
supposed to be fun! If your 
Online Booking Engine 
makes it a chore, users 

will simply turn to Online 
Travel Agents (like Booking.
com), meaning you pay 
commission, or worse… they 
could book somewhere else 
altogether! The first step in 
capturing those bookings is 
to streamline your booking 
process to make things easy 
and reduce the time between 
browsing and checkout. 

Having an Online Booking 
Engine that integrates with 
your website, means users 
don’t need to navigate to a 
separate window, allowing 
them to complete the full 
process within your website. 
Not only is this easy, it also 
creates trust as some users 
may feel uncertain about 
providing payment information 

in a new window that has a 
different look and feel to your 
website. If your guests can 
easily navigate their way to 
checkout, they’ll be less likely 
to fall victim to frustration 
and leave their booking in the 
lurch.

YOU AREN’T CATERING TO 
ALL DEVICES…

A whopping 86% of 
travelers are disappointed by 
their experience with online 
travel agents whilst using a 
mobile device. This poses a 
priceless opportunity to get 
ahead of the game, but can 
also be a major bummer if 
your Online Booking Engine 
isn’t mobile responsive. 
Having a Booking Engine 
that looks great and works 
like a dream is all well and 
good… just as long as this 
carries through to whatever 
gadget your guest may be 
using. Making sure your site 
is optimized for a mobile 
experience is essential, 
especially as more and more 
tech-hungry millennials are 
taking the tourism world 
by storm. If your booking 
process is buggy or tricky 
to navigate, users are more 
likely to give up on their 

booking all together. If you’re 
thinking about optimizing 
your Booking Engine for 
mobile use, it’s important 
to remember that not all 
Online Booking Engines are 
equal… or integrated. If your 
Online Booking Engine uses 
an iframe, it won’t be mobile 
responsive, not to mention 
further implications for SEO 
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performance. If you aren’t 
sure if your Booking Engine 
is integrated (or if you aren’t 
familiar with this tech-jargon), 
check with your website 
developer.

YOU AREN’T OFFERING 
ALTERNATIVES…

“No Dead Ends” is 
something we preach here 
at NewBook, and with good 
reason. If you aren’t providing 
alternatives, you’re more than 
likely turning bookings away. 
Everyone has a fear of missing 
out – if their preferred dates or 
accommodation options aren’t 
available, disappointment is 
imminent. Instead of letting 
sleeping dogs lie, tap into this 
by offering flexible options! For 
Example, NewBook’s Booking 
Engine automatically offers 
similar dates to the ones they 
had their hearts set on. Users 
can also place multi-category 
bookings online if their 
preferred accommodation 
option isn’t available for their 
whole stay. Instead of having 
to call your property or make 

two separate 
bookings, 
NewBook will 
prompt your 
guest to choose 
from different 
room types for their visit. 
Easy!

THE VISUALS ARE PUTTING 
PEOPLE OFF…

You wouldn’t upload an 
old, blurry photo from 1987 
to your dating profile (would 
you?), so treat your Online 
Booking Engine the same! 
Potential guests want to see 
everything your property has 
on offer, and I’ll hedge my bet 
that doesn’t include a photo 
you took on your flip-phone 
back in the early 2000’s. 
Outdated, blurry images can 
give users the wrong idea and 
have them hunting for other 
options within minutes. Use 
professional, well-lit imagery, 
utilize interactive booking 
maps for them to see site 
or room locations, and make 
sure your descriptions are 
complete and well-written. If 

your property is a little dated 
and daytime photography 
isn’t doing it any favors, try to 
take the photos at night with 
the lights on – it’s best if the 
lighting is warm, rather than 
fluorescent, to give the room 
an inviting feel. If you look the 
part, they’ll have no choice but 
to fall in love!

YOU’RE LACKING PAYMENT 
OPTIONS…

Once all the above is said 
and done and your guest 
makes their way to the final 
step of checkout, the only 
thing that can go wrong is a 
payment problem. If you’re not 
incorporating enough payment 
options and their preferred 
method isn’t available, then 
this scenario might become 
a reality and might mean a 
missed sale (and one very 
irritated potential guest). With 
NewBook, online payments 

are fast, easy and varied, 
allowing you to instantly 
take payments from online 
bookings using Credit Card, 
PayPal and even ACH/BPAY 
for guests not arriving straight 
away. Some more options 
you could offer include the 
flexibility to create payment 
plans or place a deposit and 
pay the balance at check-
in, giving potential guests 
the confidence to book. If 
you’re having trouble with 
securing bookings, our advice 
is to take a little walk in your 
guests’ shoes and wander 
through your booking process 
from their perspective. Are 
you making any of these 
mistakes? If you are, now you 
know how to fix them!

Source: 
https://bit.ly/38Jpmer

https://bit.ly/38Jpmer
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What is dynamic pricing?
DYNAMIC pricing — the 

once elusive term that has 
recently become one of 
the campground industry’s 
hottest topics — is much 
less mysterious than you 
may think. Hotels, airlines, 
restaurants, and other 
hospitality sectors have 
capitalized on demand-based 
and time-specific pricing for 
years. While our industry at 
large lags behind, Campspot 
makes it easy to test and 
explore the many bottom line 
benefits of using dynamic 
pricing at your own pace with 
minimal training, time, and 
effort. First, let’s define and 
demystify this term.

 DEFINE & DEMYSTIFY
Dynamic pricing is the 

strategy of adjusting the 
selling price of something 
based on demand and time. At 
its core, the goal of dynamic 
pricing for campground 
owners is to maximize the 
amount you could charge for 
any given site on any given day 

based on the current supply 
and demand. Odds are, you 
are already taking advantage 
of a simple version of this 
strategy without even knowing 
it. Next, we will debunk 
some common myths about 
dynamic pricing.

Myth: I’ve never used 
dynamic pricing before at my 
campground.

Truth: Most parks already 
use dynamic pricing without 
realizing it.

Do you offer different rates 
for holidays, during your high 
and low seasons, or over 
weekends versus weekdays? 
If so, you’re using dynamic 
pricing. With Campspot’s 
dynamic pricing engine, you 
can take your strategy to 
the next level by adjusting 
pricing based on your real-
time occupancy and how far in 
advance guests are booking. 
This ensures that you’re 
getting the most value out of 
each and every site you offer.

 Full Article: 
https://bit.ly/2BNYU7E

https://bit.ly/2BNYU7E
https://ownakoa.com/
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Campgrounds are helping people  
escape impacts of the pandemic
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CLICK TO SEE YOUR DONATIONS IN ACTION!

Healing 
doesn’t just 
happen in a 

hospital...

TWO HARBORS, Minn. – 
The Covid-19 crisis may still 
have a grip on the entire 
world, but campgrounds like 
Penmarallter in Two Harbors 
is giving people a chance to 
escape that reality.

Tucked away behind a 
busy highway, you can find 
Penmarallter Campground.

“This campground is 
absolutely beautiful and we 
enjoy it,” said Kit Hautamaki.

It’s quiet and quaint, which 
just might be the answer 
for people looking to relieve 
stress.

“People have been cooped 
up for a very long time. Now 
they are able to get out to 
enjoy the fresh air, sunshine, 
and nature’s beauty,” said 
Penmarallter Campground’s 
Owner Pennie Burton.

One couple is up from 
Florida to visit with family.

They are also patiently 
waiting for the arrival of their 
new grandchild.

Instead of staying with 
family members, they chose 
to spend the month at this 
North shore campground.

“We just enjoy the camping 

experience,” said Hautamaki. 
“It’s so nice to be out and it 
feels really safe.”

A safe environment isn’t the 
only expectation.

Many campers are hoping to 
find relaxation in the midst of 
the impacts of the pandemic.

“It’s everywhere. It’s on the 
news, you hear about it all day 
long. It’s just nice to get away 
and not have it in your face,” 
said Hautamaki.

Although the campground is 
offering everyone an escape 
from reality, the owner says 
she was worried about how 
people would react to camping 
again.

“I was afraid that people 
would be afraid to come out,” 
said Burton.

But that fear later turned 
into amazement.

“We’re very pleasantly 
pleased and surprised that 
people are coming from so 
many places,” said Burton. 
“They aren’t just coming from 
Minnesota but from as far 
away as Florida and California.”

People coming from all over 
can add to the attraction of 
visiting a campground.

“We have met so many 
wonderful people,” said 
Hautamaki. “I think that’s the 
wonderful part.

Whether they are meeting 
new people or looking for 

relaxation, many could say 
visiting a campground during 
these times is exactly what 
the doctor ordered.

Source: 
https://bit.ly/3eeeXbZ

https://bit.ly/3eeeXbZ
https://www.youtube.com/watch?v=Wsz_tmuAbSM&t=1s
https://koacarecamps.org/
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Hip, hip hooray!  
ARVC is going virtual
by Art Lieberman

THE National Association 
of Campground Owners has 
finally decided that, due to the 
COVID19 virus, to make their 
2020 Convention a virtual one.

As a producer of several 
previous virtual events in 
the hospitality industry, I 
can honestly say that ARVC 
is in for some very pleasant 
surprises.

The first one should be 
obvious. They will discover 
that if they make exhibiting 
at their event less expensive, 
given that they don’t have to 
pay for the venue or the show 
dresser or the people that 

handle the drayage and the 
security, it should considerably 
lower the price of a booth. 
What this will mean is that 
many more companies will 
want to exhibit at the most 
important conference in the 
RV Campground industry.

Next the impact on the 
people attending their show 
will be equally outstanding. 
For exhibitors there will be 
no shipping of goods and 
returning them to storage, 
no flights or long drives to 
the venue, no hotels, no 
food costs – in fact- no costs 
at all except sponsorship 

www.campingscene.com
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or exhibiting. This could, 
and obviously will, increase 
attendance at their show. 
Thousands of people could 
attend rather than hundreds. 
Of course much of this 
depends what ARVC will 
charge for participating. BUT, 
business at their show will 
increase, and attendance WILL 
break all of the attendance 
records that ARVC ever had.

But there is a concern which 
I personally learned the hard 
way. It is the PROGRAM for 
the virtual show that must 
run correctly. In 2010 and 
again in 2011, my company 
Campground Expo ran a 
virtual expo. The first one had 
a major flaw, buy there were 
2000 attendees and we did 
a ton of business. In 2011, 

we had 3,304 people log in 
and 1400+ were owners of 
hospitality businesses. It was 
amazing - but still -there was 
a communication flaw, so we 
stopped running the event.

As a member of the Supplier 
Council of ARVC for 15 years, 
we also stopped attending 
th ARVC conventions for the 
last several years. Travel and 
the expense plus leaving 

our business for 3 or 4 days, 
became a hindrance.

Then, this year, as State 
associations of ARVC began 
to have to cancel their own 
events, several of them called 
us and asked about a virtual 
show. That was in March. We 
decided to run one once again. 
This time we hired the most 
experienced virtual provider 
with 25 years of working on 

malls, shopping center and 
conferences.

What has happened is 
amazing. Companies are 
signing on that NEVER DID A 
SHOW BEFORE. Our event, 
The virtual Hospitality Expo, 
will be held 2 months before 
ARVC, and we WILL be at 
ARVC again as Exhibitors to 
congratulate them and to 
market our services if the 
price is right.

For more information, 
Campground Expo can 
be reached at 855-666-
6277, Their website is 
virtualhospitalityexpo.com 
and their e-mail address is 
virtualhospitalityexpo@yahoo.
com.

mailto:%20virtualhospitalityexpo@yahoo.com
https://www.youtube.com/watch?v=HNt-I_P9RVA&feature=youtu.be
https://www.virtualhospitalityexpo.com
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Activating your RV park’s online  
marketing with the right firm

DIGITAL marketing helps 
increase awareness and build 
business for your RV park, 
connecting you to prospective 
guests online. Turning those 
prospects into actual guests 
takes experience and know-
how. You’ll need an expert 
to craft the right message, 
in effective formats, across 
the web to make your online 
marketing investment worth 
every penny.

A generic marketing firm will 
make big claims about what it 
can deliver for your RV park’s 
online marketing presence. 
But not all marketing 
companies are created 
equal. Driving real results 
for your RV park requires 
specialized knowledge of the 
platforms and networks you’re 
targeting, strategic thinking 
to use keywords in direct yet 
creative ways and experience 
developing effective ads online 
and pivoting a marketing 
strategy as the landscape 
evolves. Just as you’d go 
to a specialized practice for 
specific medical expertise, 
so should you reach out to a 
qualified digital marketer with 
the experience to drive results 
for your business.

GENERAL VS. SPECIALIZED
A general marketing firm 

has experience in traditional 
print marketing and graphic 
design. These firms have 
evolved, following the ad 
spend of businesses as they 
shift focus to the web and 
promising to deliver impactful 
online marketing solutions. 
Adding the term ‘web’ or 
‘digital’ to a company name 

and a digital coordinator to the 
roster doesn’t give a general 
marketing firm the years of 
online experience required 
for your RV park’s online 
marketing needs.

Specialized marketing firms 
were born online. As a digital 
first company, it honed online 
marketing skills to get the job 
done and done right.

Let’s compare the process 
of a general marketing firm 
with a specialized marketing 
firm and spot the key 
differences in how these 
companies can drive results.

 GENERAL MARKETING 
FIRM (JOE SHMOE)

-Created a generic ad
-Set a daily budget
-Picked a laundry list of 

keywords
-Directed the searcher to 

your homepage

SPECIALIZED MARKETING 
FIRM (PRO)

-Designs multiple ads with 
distinct message variations 
and several calls-to-action

-Gathers data on each ad, 
pivoting marketing strategy to 
deliver the most clicked on ads 
more frequently

-Maximizes SEO by 
selecting the highest value 
keywords, limiting them 
to geographies and time-
windows, and minimizes 
wasted add spend by adding 
‘negative keywords’ to 
eliminate irrelevant searches

-Utilizes full platform 
capabilities, adding Google 
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Display and YouTube ad 
networks

-Creates focused landing 
page copy that shares relevant 
information geared to the 
searcher’s inquiry

-Regularly analyzes results, 
bid levels, click through 
rates and other important 
indicators and relentlessly 
makes adjustments to achieve 
maximum performance and 
efficiency

Taking agile, expert-
level actions, a specialized 
marketing firm increases the 
results, number of people that 
find and click on your ad, while 
decreasing cost per click, the 
amount you spent for each of 
those people that clicked.

The difference in approach, 
from general to specialized, 
impacts social media, email 
and content (SEO) marketing. 
Specialist firms understand 
the nuances of these different 
platforms and apply years 

of knowledge, and a well-
rounded team, to craft your 
marketing in specific and 
efficient ways.

Truly effective online 
marketing takes a village. 
These specialized firms 
have an entire team, each 
dedicated to a platform, 
network or practice area, 
expertly triangulated to work 
to your favor and bring you 
the best results for your 
investment. From Google 
specialists who’ve mastered 
AdWords, YouTube and 
remarketing techniques to 
knowledgeable social media 
experts who understand how 
to harness the power of social 
engagement and community, 
firms have assembled 
experienced marketers from 
diverse areas of expertise. 
Each individual on the team 
plays a unique role in crafting, 
launching and evolving your 
online marketing strategy to 

become an effective money-
making tool.

The term ‘marketing 
specialist’ has become an 
over-used and self-proclaimed 
title for many of these 
general marketing firms. 
Here are some useful tips 
you can practice spotting the 
difference between a Pro and 
Joe Shmoe:

Research the team. Take 
a look at how many people 
make up the firm, if you see 
one or two, that might be a 
red flag the firm doesn’t 
 have the fire power you’re 
looking for.

Note the years of 
experience. If the firm is a 
‘new-to-digital’ provider, it 
often doesn’t have the in-
depth expertise.

Find out where the 
employees are located. Some 
firms hire freelancers or 
overseas contractors to work 
on your account and might not 

be able to collaborate with you 
and your business to create 
successful marketing geared 
to your unique industry.

Ensure the firm is a Google 
Certified Partner. Firms 
don’t automatically receive 
a certification; each one has 
to earn it. A Google Certified 
Partner badge is awarded 
to companies that have 
completed training, passed 
testing and demonstrated 
the skill and understanding to 
utilize Google ad platforms to 
the fullest potential.

Of course, as a Google 
Certified Partner digital-first 
marketing firm established 
in 2000 with a team of 
specialists that cover every 
aspect of modern digital 
marketing, we check all the 
boxes and we’d welcome the 
opportunity to work with you.

Online marketing requires 
investment of time and 
money. These steps allow you 
to go into a marketing venture 
with your eyes wide open, 
choosing a partner that will 
help grow your business and 
get you where you want to go.

Before you go all in  
with a firm:
ASK TO SEE A SAMPLE 
COPY OF A MONTHLY 
DIGITAL MARKETING 
REPORT.

If a firm can’t provide a 
sample of a report it provides 
it’s clients, that can be a red 
flag. If a firm shares a report 
but it’s full of acronyms and 
jargon it might be best to say 
‘thanks, but no thanks.’ 

Full Article: 
https://bit.ly/38EpTyl

https://bit.ly/38EpTyl
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Overseas Leisure Group launches  
luxury RV excursions

WITH international 
travel remaining on hiatus, 
premium travel and tour 
operator Overseas Leisure 
Group has launched an 
alternative luxury travel 
option for the adventurous 
to explore America while 
taking responsible health and 
safety measures to ensure 
a minimum risk within the 
remote wilderness: RV 
excursions.

“Discover America” has 
been developed in response 
to the European travel ban 
and a surge in demand for 
domestic travel by offering a 
series of luxury RV excursions 
that are customized for 
affluent travelers. Designed 
to reconnect travels with the 
natural wonder of the U.S. via 
a state-of-the-art recreation 
vehicle, each package is 
tailored to suit the client’s 
profile and their required level 

of on-the-road service or self-
sufficiency, while providing 
authentic experiences along 
the way. A “Discover America” 
luxury RV excursion, Overseas 
Leisure Group says, offers 
travelers “all the conveniences 
and comforts of a hotel,” while 
keeping to secluded areas of 
the country and being as safe 
as possible.

A wide array of luxury RVs 
are available, ranging from 
compact luxury Mercedes 
vans for two or three people, 

up to a 45-foot, converted 
coach for six people that is 
fully serviced and includes 
rooms with a queen- or 
king-sized bed, full-sized 
bathrooms, kitchen, laundry 
facilities, spacious dining 
area and satellite TVs with 
4G Internet. In addition to 
providing an experienced 
driver if required, Overseas 
Leisure Group’s Chase 
Road Concierge offers an 
all-inclusive service that 
provides tech assistance, 
cleaning, groceries, meals, 

maintenance, as well as a 
chauffeur for transportation 
when the RV is parked. 
Clients may also choose an 
alternate mode of transport, 
including an SUV, convertible 
car or even a Harley Davidson 
motorcycle.

“Discover America” offers 
scenic road trips that are 
tailored and pre-determined 
by the required period of 
travel that can often be up to 
two weeks for a single trip. 
From touring the Great Lakes 
or experiencing Wyoming’s 
National Parks, such as Grand 
Teton or Yellowstone, to 
visiting a ranch in Montana, 
any type of RV retreat can be 
planned for any region in the 
country. Trips can also include 
staycations at hotels, villas, 
ranches and resorts along 
the way that accommodate 
RVs on-site and encompass 
activities from cattle drives 
and archery, to a river rafting 
camp trip with an Olympic 
gold medalist.

The following are some 
examples of the excursions 
available from “Discover 
America” by Overseas Leisure 
Group.

“The Invisible House” at 
Joshua Tree, California

Located in the middle of 
the desert on the border of 
the Joshua Tree National Park 
(two hours from Los Angeles) 
and built by "American 
Psycho" film producer, Chris 
Hanley, this 90-acre private 
retreat consists of three fully 
furnished bedrooms with 
en-suite bathrooms, floor-to-
ceiling windows and a 100-
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foot indoor pool adjacent to 
the living room. The master 
suite has a freestanding tub 
and sliding glass doors open 
at either end of the property 
for unobstructed views of the 
desert.

“FROM WYOMING TO 
MONTANA”

This 10-day road trip across 
the northwest United States 
allows trekkers to experience 
two of the most popular 
National Parks in the country 
and stay for multiple nights 
at locations nearby. A drive 
from Jackson Hole Airport 
brings visitors to Wyoming’s 
Jackson Hole Valley Mountain 
Resort and the longest 
vertical rise of any mountain 

area in the U.S, known for 
its wildlife and National Elk 
Refuge. Guests are booked for 
two nights at the Amangani 
Suites resort overlooking 
the Teton Mountains, before 
continuing on to Yellowstone 
to experience its hot springs 
and geysers. An overnight 
stay at the nearby Headwaters 
RV Campground is arranged 
before continuing on towards 
Montana and a two-night stay 
en-route in a Deluxe Tent at 
Under Canvas, a glamping 
destination located on the 
edge of Yellowstone and 
the gateway to Montana’s 
hydrothermal and geological 
sites. 

Full Article: 
https://bit.ly/3gCW2sX

https://bit.ly/3gCW2sX
https://www.youtube.com/watch?v=Derh9_gZ69g 
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How camping became the social  
distancing activity of the summer
After months indoors, people are renting RVs, cabins, and fancy tents to spend time in nature.

DURING the first wave of 
strict coronavirus lockdowns 
in late March, the only outings 
most Americans could look 
forward to with some degree 
of certainty were cautious 
trips to the grocery store. 
Slowly but surely, those 
fortunate enough to work or 
quarantine at home began 
adapting to life indoors: 
People learned new hobbies, 
redecorated their homes, 
dyed their hair, attended lots 
of virtual events on Zoom, and 
even planned mini staycations.

Now, as the weather warms 
up, Americans are eager to 
get back outdoors as most 
states at least partially reopen, 
despite the concerning uptick 
in coronavirus cases. Tired 
of the confines of home 
and its familiarity, many are 
gravitating toward nature 
— planning road trips and 
reserving RVs to visit national 
parks and campgrounds, or 
booking short-term stays at 
tiny cabins and luxury tents 
away from society. People 
crave the experience of travel, 
but there’s an increased 
interest in private spaces and 
areas where they can get 
away from others.

Travelers naturally want 
a greater sense of control, 
especially in the midst of a 
pandemic, said Alan Katz, an 
epidemiology professor at the 
University of Hawaii. And as 
such, many are seeking out 
socially distant leisure options 
that appear to prioritize 
hygiene and overall well-being, 

while spending time alone 
or with those in their social 
cluster.

In recent years, young 
travelers have been drawn 

to camping (or, occasionally, 
luxury camping with added 
amenities, also known as 
“glamping”) in greater 
numbers, but these outdoorsy 

activities have new appeal 
in a world where we’re 
encouraged to remain 6 feet 
apart.

“Nature allows you to social 
distance without thinking 
about it,” said Josh Lesnick, 
president and COO of 
Collective Retreats, a luxury 
camping company. “The 
ability to be just outdoors 
surrounded by fresh air in a 
safe environment, and not  
too prescribed where you feel 
like you’re in a bleach box, I 
think that’s what people are 
looking for.”

From what health experts 
know about the coronavirus, 
outdoor spaces appear to 
present a much lower risk 
than indoors in terms of 
transmission. Plus, being 
close to nature allows for a 
refreshing change in pace and 
scenery for those accustomed 
to the drudgery of daily work 
and life.

Since stay-at-home orders 
started easing in May, tourists 
have been flocking to national 
parks in droves, worrying 
local community members 
who fear the sudden influx 
of people could lead to an 
increase in Covid-19 cases. 
According to RVshare, a  
peer-to-peer RV rental 
company, among the 
most popular destinations 
for renters this year are 
Yellowstone, Zion, and 
the Grand Canyon. State 
campgrounds are also 
anticipating crowds, with 
some preparing to reach 
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capacity during holiday 
weekends.

Car rental companies 
are seeing an uptick in 
reservations, too, especially 
in urban hot spots like New 
York City. RV reservations 
for the July Fourth weekend 
skyrocketed, and overall, 
RVshare has seen “booking 
levels of three times last 
summer and a 1,600 percent 
increase in bookings since 
early April,” a spokesperson 
for the company told Vox in an 
email.

It’s not just RVs and 
campgrounds that are seeing 
unprecedented levels of 
interest. Travel companies in 
the outdoor hospitality space 
— which usually caters to 
more urban, upwardly mobile 

travelers — are receiving an 
overwhelming number of 
bookings. It could be that 
people are itching to leave 
dense cities, even if for a brief 
period of time. Plus, there are 
simply fewer vacation options 

available with activities that 
are socially distant; places 
like family-friendly resorts 
and amusement parks have 
either closed down or could 
be deemed unsafe for wary 
travelers. Camping trips, then, 

seem to be a much safer 
choice, especially if hotel-like 
amenities (such as showers, 
clean tents or cabins, and 
comfy beds) are involved.

Upon first glance at the 
Instagram page for Getaway, 
the travel startup is peak 
cozycore, featuring a grid of 
warm, yellow-toned photos, 
comfy white sheets and 
blankets, and an expansive 
view of the great outdoors. 
The company offers an array 
of small, cozy cabins in the 
woods for short-term rentals, 
located a few hours outside 
major cities, and appears 
designed to cater to young 
professionals in urban areas. 

Full Article: 
https://bit.ly/38CA9Ht

https://bit.ly/38CA9Ht
https://virtualhospitalityexpo.com
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Trump signs extension to apply  
for PPP funds

PRESIDENT Donald Trump 
on Saturday signed into law an 
amendment to the Paycheck 
Protection Program that gives 
businesses affected by the 
coronavirus pandemic more 
time to apply for federal funds.

The law extends the 
deadline to apply for the 
federal government's loan-
based relief program to 
August 8. The original deadline 
to apply for the loans was 
June 30, but Congress moved 
quickly to extend the deadline 
after around $130 billion was 
left over from the initial $660 
billion pot, NPR reported.

The Senate initially approved 
the extension on Tuesday with 
unanimous consent, and the 
House of Representatives 
followed suit the next day. 
Trump signed the bill on July 
4, giving potential recipients 
just over a month to apply for 
the remaining funds.

As of June 30, more than 
4.8 million loans have been 
approved totaling $520 billion, 
with the average loan amount 
around $107,000, according 
to the Small Business 
Administration.

Here's what potential 
applicants should know before 
applying.

WHAT ARE PAYCHECK 
PROTECTION PROGRAM 
FUNDS

Paycheck Program Funds 
are federally backed loans 
that businesses can apply for 
to help cover expenses and 
maintain worker levels. Though 
they start as loans, businesses 
that meet specific criteria from 
the SBA can apply to have 
their loans forgiven so that 
they don't need to be paid 
back.

Part of the program is that 
no fees will be attached to the 

loans for small businesses, 
no collateral is required, and 
repayment starts after six 
months. Interest rates are also 
set at 1%, according to the 
SBA.

WHO CAN APPLY FOR 
PAYCHECK PROTECTION 
PROGRAM FUNDS

While the program is 
intended for small businesses, 
that title covers more than just 
family-owned hardware stores 
and ice cream shops. As 
Business Insider's Dominick 
Reuter reported, freelancers 
and self-employed workers 
including gig-workers can also 
apply for funds.

Businesses with more 
than 500 employees can also 
access funds if they meet 
the SBA's size standards. 
Business owners who are 
unsure of whether their 
enterprise counts as a small 

business can use the SBA's 
size standards tool, located on 
its website.

WHAT JULY AND AUGUST 
APPLICANTS NEED TO 
KNOW

Loan applicants completing 
the process after June 5 are 
subject to new loan maturity 
guidelines. The SBA said 
recipients who applied before 
June 5 will be subject to a 
two-year maturity timeline 
while those applying after 
June 5 will have a five-year 
maturity timeline.

Loans are also processed 
through local banks and 
lenders to streamline the 
process as opposed to having 
the federal government do 
it. The SBA provides a list of 
which lenders can process 
applications for and issue PPP 
loans on its website.

HOW TO GET LOANS 
FORGIVEN BY THE  
FEDERAL GOVERNMENT

The SBA's website says 
loan forgiveness will be 
based on "employee retention 
criteria" and only be given 
if the funds are spent on 
"eligible expenses." The 
Payroll Protection Flexibility 
Act recently amended the 
program's rules so that only 
60% of funds received have 
to go to payroll expenses in 
order for loans to be forgiven, 
as Business Insider's Joseph 
Zeballos-Roig reported.

Source: 
https://bit.ly/3iIXvj3

https://bit.ly/3iIXvj3
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Jellystone Parks in Canada see new 
campers this summer

JELLYSTONE Park Camp-
Resorts in Ontario, New 
Brunswick, Newfoundland 
and Nova Scotia are seeing 
a crop of new campers this 
summer as families seek 
new experiences in The Great 
Outdoors.

Jellystone Park locations are 
famous for their amenities, 
activities and theme 
weekends with Yogi Bear, Boo 
Boo, Cindy Bear and Ranger 
Smith, all of which have been 
modified this summer to take 
social distancing guidelines 
into account.

“The safety of our guests is 
our number one priority. Our 
franchisees have developed 
very innovative ways to 
give first-time Jellystone 
Park campers a taste of the 
Jellystone Park experience 
while still adhering to social 
distancing best practices,” 
said Trent Hershenson, vice 
president of marketing for 
Milford, Ohio-based Leisure 

Systems, Inc. (LSI) which 
franchises more than 75 
Jellystone Park locations 
across the U.S. and Canada.

Jellystone Park operators in 
Canada are seeing an influx 
of first-time visitors, many of 
whom have a bit of cabin fever 
and are itching to try new 
camping experiences.

“We are building a new 
client base,” said Peter Clark, 
who co-owns and operates 
the Jellystone Park location 
in Lower Woodstock, New 
Brunswick with his wife, 
Janet. “We’re excited by the 
fact that we have so many 
new guests.”

The new clientele is 
particularly noteworthy for the 
Lower Woodstock park, which 
is only accepting guests who 
live in New Brunswick this 
summer.

Clark added that he has 
installed outdoor hand-
washing stations with hot 
and cold water for each of 

the park’s buildings. The 
Lower Woodstock location is 
also using a new sterilization 
process to clean the park’s 
rental cabins after each use.

Meanwhile, the Jellystone 
Park in Kingston, Nova Scotia, 
is now accepting visitors from 
Canada’s Atlantic provinces, 
including New Brunswick, 
Prince Edward Island and 
Labrador, according to Garrett 
Harrison, the park’s manager. 
He added that all of the 
Kingston park’s amenities 
are open, including its food 
concessions.

The Jellystone Park location 
in Pouch Cove, Newfoundland, 
is offering a 30 percent 
discount on overnight camping 
this summer, according to 
owner David Snow. He said 
the Pouch Cove park is a 
popular location for seasonal 
camping. The park has 300 
campsites that are open year-
round with water, sewer and 
50 amp electrical hookups.

Jellystone Park locations in 
Canada have also been making 
improvements. For example, 
the Jellystone Park in Niagara 
Falls, Ontario has added six 
new three-bedroom, furnished 
trailer rentals that sleep up 
to six people. Park amenities 
that are currently open 
include the swimming pool, 
miniature golf, bike rentals, 
as well basketball, volleyball 
and horseshoes courts. More 
amenities will open when 
the Ontario government 
announces its Stage 3 order.

 The Jellystone Park location 
in Bradford, Ontario, which 
serves the Toronto market, is 
closed this summer due to 
COVID-19 but will reopen in 
2021. For more information 
about Jellystone Park locations 
across North America, please 
visit www.jellystonepark.com

Source: Press Release

http://www.jellystonepark.com
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ACCOUNTING

ACTIVITIES

 

Experienced bookkeeping firm focused solely on the Outdoor 
Hospitality Industry. Our accounting and operations knowledge 
allow us to offer turnkey accounting solutions to RV park owners, 
freeing you to spend your time focusing on your business, not on 
data entry.

Contact: Lindsey Foos  
Phone: (303) 816-8528 
Email: Chat@FiresideAccounting.com   www.firesideaccounting.com

 

Camping Scene has a range of products including wet and dry 
slides, inflatable bike tracks and virtually any inflatable you may 
need. We have access to USA manufactured Bounce Houses and 
other promotional products. The inflatable Maze is a new product 
and proving to be very popular.

Contact: Email only by filling out the contact form  
on www.campingscene.com

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

ADVERTISING SERVICES
 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We are online and print advertising 
experts (Google, Facebook, Instagram, Good Sam & State 
Associations) and can expertly craft the right advertising mix  
that introduces new guests to you.

mailto:Chat@FiresideAccounting.com
http://www.firesideaccounting.com
http://www.campingscene.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:info@bigrigmedia.com
https://www.bigrigmedia.com/rv-park-website-design/
https://www.bigrigmedia.com/rv-park-website-design/


23industrye-news.com  July 10th, 2020 |   CAMPGROUND NEWS

  

Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

 

Pinnacle Park Homes has served the campground industry for over 
15 years.  With our focus solely on park models and camping cabins, 
Pinnacle Park Homes has become a leader in the industry.  We 
deliver to 48 states and our homes arrive complete – they are not a 
kit. We offer a rental line exclusively to campground owners that are 
designed to bring a return on investment in a short period of time.

Call us today or visit the web.  866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773 
Email: info@pinnacleparkhomes.com   www.pinnacleparkhomes.com

CABINS/PARKS MODELS

 

 
Building Pro: 713-880-2801
www.buildingpro.com     bill@buildingpro.com

Bath House and Commercial Modular Buildings to 
meet any Building Code.
Building Pro the Out House Masters has been custom building 
modular buildings since 1979. We design and build to meet 
your exact needs. We provide Showers, Toilets , Meeting rooms, 
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches, 
Clinics.

BATH HOUSE UNITS

AQUISITIONS
 

www.rvparksforsale.com  
Phone: 830-896-5050  Fax: 866-300-0146  
info@rvparksforsale.com  612 Sidney Baker St. Kerrville, Texas 78028

SPECIALIZING IN RV PARKS AND CAMPGROUNDS. 
We offer professional Park Brokerage Services to those seeking to 
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas, 
and Campgrounds in Texas and Oklahoma. We offer a lot more than 
typical Realtors or unlicensed Business Brokers, plus we have over 
30 years experience just in this specialized Property.

mailto:Randy@1Horizon.com
http://www.1Horizon.com
mailto:info@pinnacleparkhomes.com
http://www.pinnacleparkhomes.com
http://www.buildingpro.com
mailto:bill@buildingpro.com
http://www.rvparksforsale.com
mailto:info@rvparksforsale.com
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Great American Direct leads the industry in providing hospitality 
solutions at factory direct pricing. Our line features mattresses, 
mattress protection, bed frames, futons. Our NEW line provides 
outdoor furniture and umbrellas for your patio sites and pool 
areas. For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

CABINS/PARKS MODELS

 

Full Circle Finance has been financing the campground industry 
for nearly 20 years. We finance park models, bath houses, yurts, 
laundry equipment, honey wagons, hardware,/software, pool 
equipment, jumping pads, playground equipment, picnic tables, 
fire rings and just about anything else you can think of for the 
hospitality industry. If it's equipment used for your business, 
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or 
visit us online www.fullcirclellc.us  Kevin@Fullcirclellc.us  APPLY NOW

EQUIPMENT FINANCE

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen 
Consulting Group LLC provides expert experience in all aspects of RV Park and Campground 
design, development, investment, operations and marketing.  
The Gorin + Cohen team exclusively works with investors, developers, campground owners 
and park buyers, providing experience based consulting services at affordable fees.

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

Visit our website to request  
a one hour complimentary 
consultation

Ph: 800 897 8836

CONSULTANTS
 

  
Phone: 608-592-2128  
mrbud@budstyerassociates.com    www.budstyerassociates.com

At Bud Styer and Associates LLC we offer marketing, operations, 
and campground improvement consulting services to 
campground and RV park owners and management, camping 
entrepreneurs, and individuals contemplating a career in the RV 
park and camping industry.
Bud Styer won't simply tell you what to do... 
He'll work BESIDE YOU and he will SHOW you how to do it!

CONSULTING 
ACQUISITIONS 
OPERATIONS

"IT'S ALL ABOUT 
THE FUN STUFF"

INDUSTRY NEWS

mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.fullcirclellc.us
mailto:Kevin@Fullcirclellc.us
http://www.gorincohenconsulting.com
mailto:dgorin@gorincohenconsulting.com
mailto:jcohen@gorincohenconsulting.com
mailto:mrbud@budstyerassociates.com
http://www.budstyerassociates.com
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MCPS for Campgrounds is the industry’s largest credit/debit card 
processor with very low rates to save you money. We have a 
virtual terminal, PCI Compliance Protection with up to $100,000 
indemnification and many other services. We are on the Suppliers 
Council of ARVC and over a dozen state and regional associations. 
We work with most of the reservation services. MCPS processes 
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA 
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com   www.mcpsforcampgrounds.com

FINANCIAL SERVICES

 

Ph: 877 766 7784 
smorsales@smorstix.com   www.smorstix.com

SMORSTIX - The perfect Marshmallow Roasting Stix. The original 
since 1999. Packaged bulk or with pre-loaded clip-strips or 
floor display. Made of 100% untreated white birch without any 
additives, dirt or grime. SMORSTIX are a generous 30" length to 
keep everybody at a safe distance from the fire. Trees & forests are 
left undisturbed which is a good lesson when teaching the kids to 
leave our forests the way we found them.

MERCHANDISE AND SUPPLIES

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

PLAYGROUND EQUIPMENT
 

The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

mailto:rvcreditcards@yahoo.com
http://www.mcpsforcampgrounds.com
mailto:smorsales@smorstix.com
http://www.smorstix.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:thejumppad@gmail.com
http://www.thejumppad.com
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The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

 
Campspot is the industry’s leading campground management 
and reservation software. Our powerful, cloud-based platform 
automatically optimizes to fill your reservation grid and drive 
revenue. Campspot is easy to customize, use, and show others.  
With no setup, support, or subscription fees, we guarantee you’ll 
book more. Schedule your FREE demo!

Join Campspot
www.joincampspot.com/book-more
Contact: Griffin Engel
Phone: (616) 226-5500 x107   Email: sales@campspot.com

RESERVATION SOFTWARE

PRINTING SERVICES

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We are graphic design and printing 
experts. We provide custom designed park maps, rack cards, 
direct mailers, business cards as well as all other design and 
printing needs your property has.

RECREATION EQUIPMENT
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Ready to upgrade your reservation system? If you're looking for 
simplicity with flexibility, Open Campground is an affordable and 
easy to use solution for your reservation system needs. Supports 
use in house and reservations by the guest. 
Check out the FREE demo today!

www.OpenCampground.com 
Email: info@opencampground.com

 

Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

RESORT MANAGEMENT

 

With over 30 years of innovation and 6,000 properties, RMS 
provides customizable, easy-to-use cloud-based reservation and 
property management software for RV parks and campgrounds. 
RMS helps drive bookings, boost operational efficiency and 
streamline communication with guests to increase revenue and 
maximize business potential.

11120 Roselle St,  
Suite B San Diego, CA 92121  
Email: hello@rmsnorthamerica.com   https://www.rmsnorthamerica.com/

MySites Reservations System uses the latest technology to 
manage both online and internal bookings. With both robust 
mobile features and real time reporting, you can access and 
manage your business anywhere in the world.  
The best part, it’s FREE.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

RESERVATION SOFTWARE

http://www.OpenCampground.com
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http://www.1Horizon.com
mailto:hello@rmsnorthamerica.com
https://www.rmsnorthamerica.com/
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com


28 CAMPGROUND NEWS   |   July 10th, 2020 industrye-news.com

SANITATION

Phelps Honey Wagon, Inc. works to provide the best mobile 
sewage handling system in the country. Making every effort to 
set you up with a system that will best fit your needs. Proven 
industrial equipment that makes sewage handling 'so sweet' 
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019 
800-463-3707 
info@phelpshoneywagon.com   www.phelpshoneywagon.com

WIFI INTERNET SERVICES

 

TengoInternet delivers WiFi that Works for property owners.  
We are the largest outdoor WiFi provider with 14+ years 
of experience and over 1,500 successful installations.  
TengoInternet's turnkey wireless solutions increase occupancy, 
meet budget, increase guest experience and enable operations. 
Guaranteed

512-469-7660 
sales@tengointernet.com   www.tengointernet.com   

WEBSITE DESIGN/HOSTING

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We offer custom websites that are 
designed to convert visitors. We integrate seamlessly with all
online reservation platforms and our website services include  
full managed hosting, maintenance and access to our 5-star  
in-house technical team.
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