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The latest trend in RV'ing: Getting
way off the grid

RECREATIONAL vehicle
makers often boast how
their RVs and trailers can feel
just like home. Besides their
cleverly packaged bathrooms
and kitchenettes, when you
park your rig at a campground
you can find something else
that will make you feel you
never left home: neighbors.
Often lots of neighbors.
Sometimes noisy ones. Just
like at home.
That's why a lot of campers
these days are enjoying the
seclusion of "boondocking," or
camping away from traditional
campsites. And away from all
those other campers.
"You drive around. You find
yourself a spot, you don't
have any services of any sort,"
said Amanda Watson who's
been living in a 1998 Safari
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where the land is really wide
open and the cell signal travels
far, that we have gotten a
good cell signal in some really
remote places," Watson said.
It's a trend that has
spawned numerous small
startup companies, like Opus,
Polydrops and EarthRoamer, to
make trailers and recreational
vehicles designed for
venturing far from paved
-- or even unpaved -- roads.
Traditional RV companies, like
Winnebago and Airstream,
have also taken notice and
are now turning out trailers
and camping rigs with bigger,
knobbier tires and more
ground clearance to clamber
over rocks and ruts.

motorhome with her husband
for eight years. "That's what I
consider boondocking."
RV'ing in general has
become increasingly popular
over the past few years. And
that's been especially the case
recently, with the coronavirus
keeping people away from
shared lodgings. Now,
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even once-secluded spots
are getting less secluded,
especially if it's near a cellphone tower. Not having
running water or sewer access
is one thing, but apparently no
one wants to be away from
the Internet.
"We have discovered,
particularly in the Southwest

DRY CAMPING
Some homeowners rent
out campsites that are often
just easily accessible spots
on their private land. But if
you want to get to places
that are more remote and
away from drivable asphalt or
gravel roads, you'll want a rig
designed for that.
Compact size is also
important. You don't want
something that's difficult to
maneuver around boulders or
between trees on the way to
your secluded campsite.
About three years ago,
California architecture student
Kyunghyun Lew set out to
design a camping trailer light
enough to tow behind his
wife's Mazda3 or almost
industrye-news.com
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any SUV. He designed the
Polydrop trailer, now available
in four different styles from
about $14,000 to $20,000,
all of which resemble a
space pod from a 1970's
science fiction movie. With
air conditioning and heating, it
offers a comfortable place to
sleep. A fold out kitchenette
is also available and Lew says
he is also working on a built-in
toilet. For now, campers will
have to improvise.
Another company, Opus
-- founded in the United
Kingdom but with its US
headquarters in Pittsburg,
California -- offers rugged
folding camping trailers.
Advertised as "Tough Luxury,"
most Opus models are
designed as, essentially, a tent

in low-profile metal box riding
on knobby tires.
They come in various
sizes, some with just enough
room for two to sleep or big
enough for four or six. Prices
start at about $20,000. The
tents inflate -- they have an

new!

inflatable frame -- in a couple
of minutes, according to the
company. The trailers have
slide out stoves for cooking
and also offer refrigerators and
freezers. They also have water
tanks that hold enough clean
water to last several days.

Opus offers a hybrid model,
too. For a starting price
of $47,500, it's more like
a traditional metal-bodied
camping trailer with a clothwalled extension that unfolds
from the roof for extra space.
Meanwhile, traditional RV
companies have responded
to the growing popularity of
boondocking with their own
models. Airstream recently
introduced the Basecamp 20X.
Costing nearly $50,000, it is
a more rugged version of the
company's futuristic looking
compact aluminum trailer. It
joins the smaller Basecamp
16X, which costs a little over
$40,000.
Full Article:
https://cnn.it/2ZqHEhn
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California wildfires
rage on

WILDFIRES continued to
burn across the West Coast
Tuesday, with more than a
dozen California firefighters
overrun by advancing flames
in one area and the Creek Fire
devouring more than 144,000
acres in another.
At least one firefighter was
hospitalized in critical condition
after 14 of them hunkered
down in emergency shelters
near where flames destroyed
their remote station in the
Los Padres National Forest,
according to the U.S. Forest
Service. Others suffered burns
and smoke inhalation.
And the worst may be yet to
come.
“Over 2 million acres have
burned this year – SO FAR,”
tweeted California Gov. Gavin
Newsom Tuesday evening.
“We haven’t even hit ‘peak’
fire season.”
By the size and amount
of fires, this year has seen
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far more activity than last,
according to numbers provided
by the governor. In 2019, 4,927
fires scorched about 118,000
acres. So far in 2020, 7,606
fires have charred more than
2.3 million acres.
Over the holiday weekend,
helicopters rescued hundreds
of people from various parts of
the Golden State, where major
fires have broken out in huge
swaths of dry, brush-covered
land and spread. At least two
dozen of them are considered
“major” events.
Some of the airlifts rescued
campers trapped in the Sierra
National Forest by the Creek
Fire. They abandoned their
vehicles and were flown
to safety. It sparked Friday
evening and had grown
cover to roughly 144,000
acres Tuesday with zero
containment.
“It was probably the one
time you’re excited to hear
a helicopter,” camper Katelyn
industrye-news.com
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Mueller told The Associated
Press. “You could almost
feel a sigh of relief seeing it
come in.”
Char Miller, a professor of
environmental analysis at
Pomona College who has
written extensively about
wildfires, said he’s only seen
rescues of this size during
floods, when people need
to be plucked from narrow
canyons.
“This is emblematic of how
fast that fire was moving, plus
the physical geography of that
environment with one road
in and one road out,” Miller
said. “Unless you wanted an
absolute human disaster, you
had to move fast.”
At least 60 homes had been
destroyed in the Creek Fire
along with another 20 “minor”
structures and at least two
commercial buildings, state
fire officials said.
Authorities announced
evacuation orders for the
Bass Lake Basin and issued
industrye-news.com

warnings in Madera and
Fresno counties amid high
temperatures, low humidity
and strong winds Tuesday.
On Monday, the Forest
Service closed eight of
California’s national forests:
Stanislaus, Sierra, Sequoia,
Inyo, Los Padres, Angeles, San
Bernardino and Cleveland. And
ignition sources of all kinds,
including campfires and gas
stoves, have been prohibited
at all National Forest System
properties in the state.
“The wildfire situation
throughout California is
dangerous and must be
taken seriously,” said regional
forester Randy Moore.
“Existing fires are displaying
extreme fire behavior, new
fire starts are likely, weather
conditions are worsening, and
we simply do not have enough
resources to fully fight and
contain every fire.”
Source:
https://fxn.ws/3hkhxOW
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Outdoor recreation industry sees
some rebound from pandemic,
but future remains uncertain

Some sectors report record sales while others not up to full operations
BUSINESS is starting to turn
around for parts of the outdoor
recreation industry, which has
suffered during the pandemic
not only from the shutdown
of stores and manufacturing
plants but also the closure of
national and state parks, trails,
marinas and other places
where people recreate.
In May, the U.S. Census
Bureau ranked the industry
as the second most affected
by the coronavirus-induced
downturn, behind the food and
accommodations sector, said
Lindsey Davis, vice president
of the Outdoor Recreation
Roundtable.
But Davis said a new
survey of the national trade
organization’s members shows
that the financial impacts
are starting to ease as more
Americans have turned to
the outdoors as options for
vacations and entertainment
remain limited. Sales of
recreational vehicles, boats,
motorcycles and all-terrain
vehicles are setting records,
she said during a call with
reporters Thursday.
The surging sales and
the start of a turnaround for
many businesses coincide
with significant increases in
outdoor recreation, Davis said.
Fishing license sales are up
across the country. National
forests and state parks are
experiencing big crowds as
well as problems with litter
and vandalism. In Colorado,
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the Brainard Lake Recreation
Area west of Boulder was
seeing visitation rates two to
four times higher than normal
in July.
In June, state parks
recorded a total of 3.2 million
visitors, compared to 2.3
million in June 2019, according
to Colorado Parks and Wildlife.
“People want to be outside
to enjoy the outdoors safely
with their families where the
virus has less chance of being
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contracted,” Davis said.
But many businesses are
still struggling and could
end up closing their doors
permanently, Davis said.
The industry is advocating
for support in any additional
coronavirus relief aid from
Congress.
And nothing will make up
for the losses due to business
closures in the spring, Davis
added.
The industry’s turnaround

can differ from segment to
segment and even within
sectors. Aaron Bannon,
executive director of America
Outdoors, which represents
travel outfitters, hunting
guides and tour companies,
said while the demand from
the public is high, access to
areas is limited because of
COVID-19 concerns.
“The impacts have been
pretty varied,” Bannon said. “I
would say the vast majority
of outdoor operators are
definitely operating at reduced
capacity — 60% of capacity is
a pretty common number that
I hear.”
Public land managers have
implemented COVID-19
guidelines that affect how
many people can be in certain
areas. Bannon estimates
about 80% of the operators
are able to function at some
level. He is concerned about
the 20% that “couldn’t find a
path to open their doors at all
in a feasible way.”
Recreational vehicle dealers
across the country have
seen record sales starting in
May, with first-time buyers
making up the majority of
the customers, said Monika
Geraci, with the RV Industry
Association. However, the
industry is still about 10%
below where it was a year
ago, she said.
“You can’t simply erase the
six to eight weeks we lost
earlier this year,” Geraci said.
industrye-news.com
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The survey by the Outdoor
Recreation Roundtable follows
one released in June that
found the overwhelming
majority of its members
had laid off or furloughed
employees, experienced drops
in sales and disruptions in
production and distribution
due to the coronavirus.
The latest survey shows
that 91% of the respondents
had supply-chain problems in
August, with 48% reporting
significant impacts. In April,
68% said the problems were
significant.
OTHER FINDINGS WERE:
-In August, 65% of outdoor
industry businesses reported
decreased sales with 17%
seeing a decrease of 50-75%
or greater. But 22% reported
an increase compared to a
year ago. In April, 89% saw
sales drop, with 39% seeing
a decrease of 50-75% or
greater.
-In August, 47% laid off
industrye-news.com

or furloughed part of their
workforce while 36% said
they were hiring. In April,
79% of the businesses had
laid off or furloughed some
employees and 11% closed or
laid off most of their workers.
Twenty-three of the
trade group’s 32 member
associations participated
in the survey, done in
partnership with the Oregon
State University Outdoor
Recreation Economy Initiative.
The respondents represent
about 25,000 businesses with
nearly 2.5 million employees,
according to the Outdoor
Recreation Roundtable.
Before the pandemic, the
outdoor recreation industry
supported 7.6 million direct
jobs nationwide and generated
$887 billion annually in
consumer spending, according
to the Outdoor Industry
Association.
Full Article:
https://dpo.st/2F6D0OB
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The true cost of inefficient software
By: Todd Sabo – President, NewBook North America

FOR growing businesses,
software can easily be
viewed as an expensive and
unnecessary luxury. This often
prompts business owners
to mistakenly pounce on the
cheapest option in pursuit of
convenience and short-term
savings. But for software,
cheaper doesn’t always mean
cheaper.
The real cost of shortsighted software purchases
is often hidden in a classic
case of “too good to be true”.
In fact, settling for subpar
software systems could
very well wreak havoc on
your productivity and profits
through unleashing brand-new
business inefficiencies.
inefficiency
noun: the state of not
achieving maximum
productivity; failure to make
the best use of time or
resources.
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time lost on other important
tasks, money wasted on
wages, phone call fees, and
other expenses that will
inevitably drive your overall
costs up and deplete your
bottom line. The best bet is to
choose a provider that offers
regular, regimented system
updates with transparent
testing and implementation
processes.
CONSISTENCY IS KEY
Skimping on quality might
be acceptable when it comes
to choosing laundry detergent,
but not all software systems
are created equal. When
things don’t work as they
should within your business,
it’s a slightly bigger issue than
having to put your clothes in
for another cycle.
Be wary of systems that
believe they can see you
through without regular
updates. Whilst something
might be good, it can always
be better, and choosing a
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software option that doesn’t
constantly improve its offering
might mean you get stuck
with technology from the
dark ages. However, if your
software provider is overly
eager to release new features
without the proper testing, it
can create an equally troubling
problem.
Features that don’t perform
well, glitchy updates, faulty
Credit Card processing…
these are all things that
can mean complaints from
customers, leading to time
spent on customer service,

DON’T LET DOWNTIME
GET YOU DOWN
Likewise, if you’re finding
that system downtime is
regularly showing up to the
party uninvited, you should
probably consider how this
could be damaging your
business. Picture this: If your
system drops out during a
period of busy bookings, you
could potentially lose out on
revenue from reservations
and booking add-ons, lose
the data from bookings made
during the outage, have to
industrye-news.com
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temporarily resort to manual
processes, spend time
and money rectifying the
aforementioned issues…. the
list goes on! If your software
is causing you more hindrance
than help, get rid of it.
Did you know: Inefficiencies
cost many organizations as
much as 20 to 30 percent of
their revenue each year.
LOOK FOR THE FULLCKAGE
On the other hand,
software designed for longterm business support can
help you save both time
and money. An all-in-one
software solution complete
with helpful integrations and
automated systems eliminates
the need for staff to switch
back and forth between
tabs and various platforms
(#confusing #unproductive).
With integrations for things
like accounting, access
control, self-service systems,
and more, you’ll not only
minimize those timeconsuming processes, but
negate the need for hiring
a staff member for that one
specific area of your business.
Without such a product, you’ll
be forced to supplement
simple, automated processes
with costly manual labor
(#nothanks).
THE RIGHT SUPPORT,
WHEN YOU NEED IT
While your software is
important, if the support
available isn’t equally as
awesome, you’ll never be able
to take full advantage of the
system.
A great software provider
should be spending more than
industrye-news.com

50% of your subscription cost
on support and development.
They shouldn’t just offer
adequate assistance; they
should go above and beyond
to answer the questions you
need whenever you need
them and provide you with
helpful insights so you can
reap all the benefits of their
offering.
Instead of logging a ticket
and waiting several days for
an answer, your software
provider should be equipped
with enough support agents
per client to provide timely
help - we’re talking 10-second
hold times, not 24 to 48
hours of waiting. Webinars,
training tutorials, blogs,
online help articles, and other
resources are all marks of a
thorough system, but nothing
compares to high-quality,
round-the-clock assistance
from industry experts. The
bottom line? You shouldn’t
have to turn to Facebook
groups looking to have your
software queries answered by
your peers.
That’s why it’s so vital
to approach your software
purchases with the right
attitude. Don’t think of them
as an inconvenient up-front
cost that won’t offer you
the immediate answers to
all your problems. Think of
them as long-term solutions
and investments in your
business's future. The right
software system should pay
for itself by saving you time,
saving you money, increasing
your revenue opportunities,
and more!
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Virtual Expo opens Tuesday
by Art Lieberman

IT seems hard to believe
that six months have
passed since several state
associations called us and
asked if we could run a
virtual show since their own
yearly conventions had been
cancelled due to
the pandemic.
In that time, we have called
and e-mailed hundreds of
businesses asking if they
wanted to participate, either
as a sponsor or as an exhibitor.
We also spoke to dozens
of recognized so-called
experts on the various
subjects that we predetermined would be of
interest to almost all of our
attendees.
In 2011, when we ran a
virtual show, we had 34
booths, which also consisted
of 4 sponsors. This time we
also have 34 exhibitors but
11 of them have seen fit to
sponsor the event.
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Many thanks to: Platinum
Sponsor’s; PlainsCraft Covered
Wagons and MCPS for
Campgrounds, Gold Sponsors;
Leavitt Recreation Insurance
and Polly Products; and Silver
Sponsors; Skyline Champion
Park Models. Tengo Internet,
Tent Masters. RMS, Ranger
ready Repellent, It’s All About
Satellites and Duraline by
Allen Ventures.
We also appreciate that
ARVC Michigan, CampCalNow,
the PCOA, the New Jersey
COA and Louisiana ARVC have
joined us in our venture.
We have a wonderful array
of businesses that will be
present. Several of them deal
with glamping, several with
computer-based services,
many businesses address the
essential services that every
attendee’s business requires
and some which are unique
to the hospitality industry.
Later this week, we will list all
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of this year’s participants but
you can get a preview on our
website at
www.virtualhospitalityexpo.
com.
Most of the participants
have been impressed by the
expo’s expertise in running the
software. Intrado was selected
because of the history of
producing these types of
events, formerly under the
name InExpo They have been
designing virtual events for
nearly 25 years, almost as long
as the tern “virtual” became
a word associated with
computer programs.
People who have preregistered will get an e-mail
just prior to the opening of
expo at 11 am, September
15th. After opening the event
will run live for the next two
days. Then for next 113 days,
the expo will still be viewable,
and exhibitor may be “called”
to their booths to explain their

businesses. Once you have
registered, you can return as
often as you want. The $100
fee covers each attendee’s
business and 5 other people
from their organization. The
Open Forums, held during the
LIVE portion of the expo, will
be recorded for future viewing.
The Lounge at the expo,
which is really a chat room,
will be open 24/7 until
December 31st, when anyone
can extend New Year’s wishes
to others in attendance.
To pre-register for the Virtual
Hospitality Expo, you can
either click HERE, or you can
register at the website above.
The Producers, Campground
Expo, are grateful to the press,
particularly Campground and
RV Park e-News and Woodall’s
Campground Management for
their assistance in promoting
the Virtual Hospitality Expo.
industrye-news.com
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Northland campgrounds exceeding
summer expectations
TWO HARBORS, MN. -The pandemic has thrown
a wrench in business plans
for almost everyone but
campgrounds are thriving up
the Northshore, especially on
a holiday weekend.
"It has been a magnificent
summer," said Pennie Burton,
owner of Penmarallter
Campground.
With most summer
activities postponed or
canceled, campgrounds are
seeing numbers like they
never have been.
"We have had people from
49 states visit us. We have
been just about full every
weekend. Weekdays are just
like weekends," said Burton.

industrye-news.com

Penmarallter Campground

Northshore campgrounds,
like Penmarallter in Two
Harbors, are located near
popular tourist destinations,

making booking campsites
that much easier.
"I think one of the best
parts of having this job is

being able to share where
I live. The beauty of the
Northshore, Lake Superior,
all the state parks, national
forests," said Burton.
Penmarallter isn't the only
campground having a summer
to remember.
"In the three years that I
have been working here, this
is the busiest summer that
we have had. I think we've
been full most nights, and if
we do to start out the day with
any openings, we have them
full by the end of the night,"
said Rachel Fleming, officer
worker at Burlington Bay
Campground.
Full Article:
https://bit.ly/3k6Vm0q
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More than 200 trapped in camping
area by California wildfire airlifted
to safety

SHAVER LAKE, Calif. —
More than 200 people were
airlifted to safety early Sunday
after a fast-moving wildfire
trapped them in a popular
camping area in California’s
Sierra National Forest, one
several fires that broke out
amid record-breaking, tripledigit temperatures that baked
the state.
The California Office of
Emergency Services said
Black Hawk and Chinook
helicopters were used for
the rescues that began late
Saturday and continued
overnight. At least two people
were severely injured and
10 more suffered moderate
injuries. Two campers refused
rescue and stayed behind,
the Madera County Sheriff's
Office said.
A photo tweeted by the
National Guard showed at
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least 20 evacuees crammed
inside one helicopter,
crouched on the floor clutching
their belongings. In another
photo taken on the ground
from the cockpit, the densely
wooded hills surrounding the
aircraft were in flames.
The wildfire, named the
Creek Fire, started Friday
and by Saturday afternoon
exploded to 56 square miles
(145 square kilometers),
jumped the San Joaquin
River and cut off the only
road into the Mammoth Pool
Campground, national forest
spokesman Dan Tune said. At
least 2,000 structures were
threatened in the area about
290 miles (467 kilometers)
north of Los Angeles.
Tune said the campers were
told to shelter in place until
fire crews, aided by waterdropping aircraft, could gain
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access to the site.
The lake 35 miles (56
kilometers) northeast of
Fresno is surrounded by thick
pine forests and is a popular
destination for boating and
fishing. Bone-dry conditions
and the hot weather fueled
the flames.
“Once the fire gets going,
it creates its own weather,
adding wind to increase the
spread,” Tune said.
Juliana Park recorded video
of flames on both sides of
her car as she and others fled
down a mountain road.
“A backpacking trip cut

short by unforeseen thunder,
ash rain, and having to drive
through literal fire to evacuate
#SierraNationalForest in time,”
Park tweeted. “Grateful to
the SNF ranger who led us
down... wish we got her
name.”
Lindsey Abbott and her
family were guided to safety
by a stranger they followed
down from their campsite near
Whisky Falls.
“It was so hot, you could
feel the flames going through
the window,” she told KFSNTV in Fresno.
Ashley Wagner was among
industrye-news.com
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those rescued, along with
two relatives and a friend.
They were trapped in Logan’s
Meadow behind Wagner’s
Store, a 63-year-old business
run by her aunt that was
destroyed.
“My family’s history just
went up in flames,” Wagner
told the news station.
In Southern California, a
fire in the foothills of Yucaipa
east of Los Angeles prompted
evacuation orders for eastern
portions of the city of 54,000
along with several mountain
communities. The California
Department of Forestry and
Fire Protection, known as Cal
Fire, said the fire scorched
at least 4.2 square miles (11
square kilometers) of brush
and trees.

industrye-news.com

Bob Fonzi nervously
watched the fire race across
ridges near his remote home
on a winding road.
“If that sweeps around, it
comes into my back door,” he
told KABC-TV on Saturday.
“And the problem with that is

there’s no easy access for fire
personnel.”
The blaze was just 5%
contained Sunday morning.
In eastern San Diego
County, the Valley Fire broke
out Saturday afternoon and fire

officials warned the blaze was
burning at a “dangerous rate
of speed.” By Sunday morning
it had destroyed at least 10
structures after burning 6.25
square miles (16 square
kilometers) and prompting
evacuations near the remote
community of Alpine in the
Cleveland National Forest. At
least two of the lost structures
were homes, KGTV reported.
There was no containment of
the fire.
Cal Fire said nearly 12,500
firefighters were battling
22 major fires in the state.
Despite the heat, firefighters
were able to contain two
major fires in coastal
Monterey County.
Full Article:
https://bit.ly/3m7rMtM
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Big Rig Media helps Great Escapes RV
Resorts shatter first year revenue targets
LA QUINTA, Calif. – Big Rig
Media, the recognized leader
in providing high-growth
modern marketing solutions
to the outdoor hospitality
industry, helped The Jenkins
Organization dramatically
exceed all first year revenue
targets by 86% percent at its
newly formed RV resort brand,
Great Escapes RV Resorts.
The Jenkins Organization,
with a 32 years history of
success and over $500 million
of commercial real estate
assets under management
that includes 60 premier selfstorage facilities, expanded
its investments into RV
resorts and parks with the
establishment of the Great
Escapes RV Resorts brand.
In 2019, the organization first
acquired Jellystone Park’s
Yogi on the Lake, and shortly
following acquired KOA
Colorado Springs.
“We wanted to come out
of the gate in a full sprint as
we expanded into the RV
Resort business,” said Troy
Sheppard, COO. “We knew
having a modern marketing
platform managed by a bestin-class team was going to be
critical to growing awareness
and rapidly driving new
reservations. We chose Big
Rig Media because of their
deep industry knowledge and
proven track record of packing
RV properties.”
Big Rig Media built a highperformance digital marketing
campaign for the Yogi on
the Lake property and then
deployed the right mix of
modern media – including
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Google and Facebook - at
the right levels to drive an
increase of 646% of new
guest prospects to the resorts’
focused landing pages.
“To be candid, modern RV
property marketing is not
especially complicated,” said
Jeff Beyer, Founder & CEO
of Big Rig Media. “It simply
requires a few key elements
working harmoniously with
each playing an important
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role in reaching future
guests at precise times in
their evaluation and booking
journey.”
Since 2000, Big Rig Media
has played an active role
in helping hundreds of RV
resorts, manufactured home
communities and the greater
outdoor hospitality industry
sell their inventory and fill their
properties. The long-tenured
in-house team brings the

full-range of expertise needed
to conceive and execute
business building sales and
marketing programming:
strategy, technology
development, design, digital
media and marketing, social
media engagement, analytics,
security, automation and
project management. Big Rig
Media has built a reputation
for flawless execution and a
relentless focus on delivering
results.
Great Escapes RV Resorts is
committed to building a robust
RV portfolio throughout the
U.S. It has already acquired
three additional properties,
has four new properties
under development and is
aggressively seeking new
acquisition and development
opportunities.
”We’re bullishly confident
about the future,” says
Sheppard. “And a part of this
confidence is knowing we
have a best-in-class marketing
driver in Big Rig Media to
ensure we’re quickly ramping
up reservations at our new
properties and accelerating
the occupancy levels at our
acquisitions.”
To learn more about
Big Rig Media visit www.
bigrigmedia.com, and for
additional information about
The Jenkins Organization and
Great Escapes RV Resorts
visit www.jenkinsorg.com and
www.greatescapesrvresorts.
com. Rig Media can be
reached at (866) 524-4744,
or via email at info@
bigrigmedia.com.
Source: Press Release
industrye-news.com
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Court hears challenge to Maine’s
COVID rules
BOSTON — A panel
of First Circuit judges
appeared extremely reluctant
Wednesday to wade into two
challenges of Maine executive
orders limiting tourism and
church services during the
pandemic.
In both cases the judges
appeared to be looking for
a technicality that would
let them avoid making a
decision on Governor Janet
Mills’ orders, but they also
suggested that, if they did
make a ruling, they would side
with Mills.
“The paramount
consideration here has to be
the health and safety of the

industrye-news.com

people of Maine,” said U.S.
Circuit Judge Bruce Selya, a
Reagan appointee.
In the tourism case, Mills
issued an order in early April
that no visitors can enter the

state unless they quarantine
for the next 14 days, and
they couldn’t stay at a hotel
or other commercial lodging
facility to do so. In effect, the
order banned anyone from

entering Maine who didn’t
own or rent a home there.
The order was challenged
by a group of would-be
tourists and owners of lodging
facilities who claimed that it
violated their rights to travel
and to due process. A federal
judge refused to enjoin the
order.
More recently, though, the
state has allowed tourists if
they can show that they had
a negative Covid test with the
last three days. The judges
suggested that this made the
case moot.
Full Article:
https://bit.ly/3jZkk1Q
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How 2020 staycations changed camping

SUMMER 2020 wasn’t what
anyone expected. As more and
more people tried to socially
distance, the big outdoors
was the obvious escape plan.
And as every type of holiday
maker headed to a campsite,
or parked an RV, or headed
out into the wilderness,
the nature of camping itself
changed, molding itself to fit
its new participants, rather
than the other way around.
And not all of the impacts
were positive.
CAMPSITE TECHNOLOGY
WAS KING
Camping used to be very
low tech, where the idea was
to leave devices at home and
disconnect. Now, campers
increasingly hook everything
up to a mains supply.
The Guardian reported on
how people want campsite
pitches that connect to an
electricity supply, where they
can recharge their phones, and
run equipment to make sure
they take creature comforts
with them.
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have undergone a revolution;
many are now heat-controlled
either through the fabric or
through a thermal heat pad.

THE FOOD GOT
MUCH BETTER
Unsurprisingly, as more
people headed into the wilds,
it made sense that people
demanded more from the food
options.
It’s not uncommon now to
take sophisticated cooking
equipment–foldable pizza
ovens and mini grills. If
electricity isn’t available in the
real wilds, there are electricityfree coffee machines now on
the market and stoves with
USB ports to charge phones
while cooking.
Following the success of
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many local festivals in using
food trucks last year, campsite
owners are now encouraging
them to turn up to sell to the
camping crowd.
THE NIGHTS BECAME
MORE COMFORTABLE
Although packing up in the
rain on a Sunday morning can
still be painful, inflatable tents,
ready in a few minutes, have
made camping accessible to
the masses.
Self-inflating sleep mats
make the night time part more
comfortable and sleeping bags

AND PEOPLE LEFT
LOTS OF RUBBISH
More and more people have
been wild camping, leaving
behind an unprecedented
amount of rubbish. The
National Trust, the body
governing national parks
and historic homes in the
U.K. issued a statement,
condemning the rise in "fly
camping", where campers
have left behind mounds of
rubbish.
One of the National Trust's
rangers, Steve Sudworth, who
manages the north Cornish
coastline in the U.K. said
in the statement that "the
overnighters are frequently
leaving human waste, used
toilet tissue, BBQs and other
litter across the beautiful
countryside they have
themselves come to enjoy.
Full Article:
https://bit.ly/3k1YXNs
industrye-news.com
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Camping in Ontario partners with
App My Community
APP My Community
and Camping In Ontario
are excited to introduce
“CampON,” Camping
In Ontario’s dedicated
mobile app, according
to a press release.
The CampON mobile
app is a standalone,
fully integrated app that
is free to download
on Apple and Android,
and connects campers
to over 440 private
campgrounds across
Ontario. Campers have
the ability to search
by campground name
or use the map to find

industrye-news.com

a park for their next
camping trip.
Camping In Ontario
has three levels of
listing options for
members to choose
from.
-A basic business
listing includes contact
information and a
description of the park
and its services.
-An enhanced listing
includes a description,
photo, contact
information and online
reservation links.
-The third option
provides campers

with the full suite of
App My Community’s
features for an individual
campground. The full
functionality features
include custom forms
with digital signature
capability, activity lists,
RV sales links, time
booking capability and
much more.
This option also
includes the ability for a
campground owner to
send push notifications
to stay engaged with
guests year-round.
For more info visit:
https://bit.ly/3m9YquN
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Jellystone offering socially distant
pre-Halloween weekend activities
— Estes Park, Colorado:
This park will have four
consecutive Halloween theme
weekends starting Sept. 11-13.
Activities will include campsite
decorating contests, trick-ortreating, and a haunted hike.
https://www.
jellystoneofestes.com
— Fredericksburg, Texas:
This park will host five
consecutive weekends of
Halloween fun starting the first
weekend of October. Activities
will include planting magic
pumpkin seeds, pumpkin
painting, costume and
campsite decorating contests,
and trick-or-treating.
https://twcjellystone.com
JELLYSTONE Park locations
are famous for their Halloween
theme weekends and the
good news for kids of all ages
is that the Halloween fun and
games will continue this year
with adjustments made to
align with social distancing and
sanitation best practices.
“Our franchisees have
adjusted their activity plans
so they can still offer as many
of their traditional Halloween
activities as possible,” said
Trent Hershenson, vice
president of marketing for
Leisure Systems, Inc., which
franchises more than 75
Jellystone Park locations
across North America.
While activities vary at each
individual Jellystone Park
location, most parks offer a
variety of Halloween activities
ranging from costume and
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campsite decorating contests
to Halloween-theme crafts.
Some locations even offer
haunted trails or haunted
pavilions. Here is a sampling
of the upcoming Halloween
activities at Jellystone Park
locations across the country:
— Asheboro, North Carolina:
This park will have four
consecutive Halloween theme
weekends beginning Oct. 9-11.
Activities will include pumpkin
hunts, carnival games,
costume parades, campsite
decorating contests and
Saturday night dance parties.
https://asheborojellystone.com
— Bostic, North Carolina:
This park will host six
consecutive Halloween theme
weekends beginning Sept.
25-27. Activities will include
magic pumpkins, campsite
decorating, and costume
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contests. A candy scavenger
hunt will be offered instead
of the traditional site-tosite trick-or-treating. https://
campgoldenvalley.com
— Cave City, Kentucky: This
park will offer six Halloweentheme weekends starting
Sept. 25-27, the first two
of which are “non-scary”
weekends designed for
families with younger children.
Activities will include costume
parades, golf cart parades,
trick-or-treating and costume
contests. Candy will be
distributed to trick-or-treaters
at nine different stations by
staff members wearing face
masks and gloves. Cabin and
campsite decorating contests
will also take place each
weekend.
https://www.
jellystonemammothcave.com

— Gardiner, New York: This
park will have six consecutive
Halloween theme weekends
starting Sept. 25-27. Activities
will include spooky and nonspooky activities for little
kids. There will be spooky fun
crafts, pumpkin decorating
competitions, and a DJ dance
party. There will also be
campsite decorating contests.
https://www.lazyriverny.com
— Harrisville, Pennsylvania:
This park will offer zombietheme weekends on Sept.
11-13 and Sept. 18-20 with
activities that include humans
versus zombie laser tag and
digital scavenger hunts for
body parts. A “Pumpkin Fun
Weekend” takes place Sept.
25-27 with competitive games
such as tossing rings at
pumpkins, passing pumpkins,
bowling with pumpkins,
industrye-news.com
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games, a magic pumpkin
patch, trick-or-treating, and a
campsite decorating contest.
On the weekend of Oct. 4,
the park will host its “Muttz in
the Maze” event during which
dogs are allowed into the corn
maze. On Oct. 24, the park will
host its 11th annual monster
festival with music, games,
and activities.
https://www.
jellystonesiouxfalls.com
— Tyler, Texas: At this
location, Halloween activities
are planned for every weekend
in October, including a Friday
night outdoor movie, a magic
pumpkin patch, haunted maze
rides, and haunted walks
through the woods. https://
jellystonetyler.com

and chucking pumpkins at
targets. Pumpkin activities
the weekend of Oct. 2-4
will be complemented with
a costume contest, trick-ortreating, and a costume dance
party. The last three weekends
of October will include similar
Halloween-themed activities
plus a haunted pavilion. https://
pittsburghjellystone.com
— Larkspur, Colorado:
This park will have three
consecutive Halloween theme
weekends beginning Oct.
2-4. Activities will include
apple launching, Halloween
crafts, costume and campsite
decorating contests, and trickor-treating.
https//jellystonelarkspur.com
— Lodi, California: This
park will host six consecutive
Halloween theme weekends
starting Oct. 2-4. Activities
will include magic pumpkins,
campsite decorating, and
costume contests. A candy
scavenger hunt will be offered
industrye-news.com

instead of site-to-site trick-ortreating.
https://towerparkresort.com
— Natural Bridge Station,
Virginia: This park will start
with a “Pumpkin Patch
Weekend” on Sept. 18-20 with
a variety of activities including
pumpkin decorating, costume
and campsite decorating
contests, and a Saturday night
dance. The next six weekends
will feature the same activities
plus a spooky golf cart parade,
a non-spooky wagon ride for

the little ones, and a haunted
Halloween trail for those who
are ready to be spooked!
https://www.campnbr.com
— Sioux Falls, South
Dakota: This park will
complement its Halloween
activities with a seven-acre
corn maze which will be open
for the park’s five Halloween
weekends, which will take
place Sept. 11, 18, and 25
and Oct. 4 and 24. Activities
will include Halloween crafts,

— Uniontown, Ohio: This
park will have a fall theme
weekend Sept. 25-27 with
crafts and a party with
s’mores, apple cider, and a
campfire. The park will also
have two Halloween theme
weekends with costume and
campsite decorating contests
on Oct. 2-4 and Oct. 9-11.
Guests will receive tickets
to visit Kingsway Pumpkin
Farm. There will also be a
magic pumpkin patch at the
campground and guests will
have opportunities to cut,
carve, paint, and decorate their
pumpkins.
https://
akroncantonjellystone.com
For more information about
Halloween theme activities
at Jellystone Park locations
across the country, please
visit www.jellystonepark.com.
Please note that all activity
schedules are subject to
change.
Source: Press Release
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Coronavirus a $5 billion hit to
Minnesota tourism industry

ST. PAUL -- After four
decades at Grand View Lodge,
Mark Ronnei usually knows
what to expect every summer
at the popular Nisswa, Minn.,
resort. But this isn’t a normal
summer.
“The day before Memorial
Day, I didn’t know if I was
going to have a terrible
summer or a non-existent
summer,” said Ronnei, Grand
View’s managing director.
When it came to summer
travel during the COVID-19
pandemic, resorts and
campgrounds in Greater
Minnesota were among the
bright spots, according to
Explore Minnesota, the state’s
tourism promotion office. On
the flip side, the pandemicrelated travel downturn has
cost Minnesota roughly $5
billion in travel spending
losses from mid-March
through August, according to
industry research by Tourism
Economics.
The virus prompted officials
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to shut down or at least limit
the size of many traditional
events, from weddings to
festivals to conventions.
Health officials urged
Minnesotans to stay home, or
at least close to home when
taking trips.
With more Minnesotans
vacationing in state, resort
and campground owners
reported stronger tourism
business than the metro
region, which experienced
a big downturn in meeting,
convention and event
business, according to Explore
Minnesota’s annual postsummer survey, which was
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released Wednesday, Sept. 2.
As for Ronnei and his lodge:
“I ended up having a great
summer.”
At Grand View, the
occupancy rate from June
through August was around
90%, which was down slightly
from a normal year because
the single-occupancy units
were not being rented out by
conference guests, Ronnei
said. The resort saw more
families and couples looking
for an escape from home like
never before.
“Our family count was
between 10 to 15 percent over
what it’s ever been,” Ronnei

said. “Space was made
available because weddings
and conferences weren’t
there. The families loved it.”
The survey was completed
by 307 Minnesota lodging
businesses throughout the
state, including hotels and
motels, resorts, bed-andbreakfasts, campgrounds,
houseboat operations and
vacation home rentals.
Consistent with close-tohome travel trends during
the pandemic, 47 percent of
respondents reported that a
larger than normal share of
their guests were Minnesota
residents.
Compared with last
summer, 61% of respondents
said revenue was down, while
58% reported decreased
summer demand. By contrast,
29% of respondents said
revenue was up this summer,
and 31% of respondents saw
an increase in demand.
Nearly one in three
respondents stated business
activity has surpassed prepandemic levels, while 31%
said it has returned to preCOVID levels. However, 21%
do not anticipate business
returning to pre-COVID levels
until at least 2022.
Ben Wogsland, director
of government relations for
Hospitality Minnesota, a St.
Paul association representing
hotels, motels, lodges,
restaurants, resorts and
campgrounds, said the annual
survey reflects what they have
been hearing from businesses.
Full Article:
https://bit.ly/3hhvfSL
industrye-news.com
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ACCOUNTING
Experienced bookkeeping firm focused solely on the Outdoor
Hospitality Industry. Our accounting and operations knowledge
allow us to offer turnkey accounting solutions to RV park owners,
freeing you to spend your time focusing on your business, not on
data entry.

Contact: Lindsey Foos
Phone: (303) 816-8528
Email: Chat@FiresideAccounting.com www.firesideaccounting.com

ACTIVITIES
Camping Scene has a range of products including wet and dry
slides, inflatable bike tracks and virtually any inflatable you may
need. We have access to USA manufactured Bounce Houses and
other promotional products. The inflatable Maze is a new product
and proving to be very popular.

Contact: Email only by filling out the contact form
on www.campingscene.com

ADVERTISING SERVICES
Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We are online and print advertising
experts (Google, Facebook, Instagram, Good Sam & State
Associations) and can expertly craft the right advertising mix
that introduces new guests to you.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com
22
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AQUISITIONS
SPECIALIZING IN RV PARKS AND CAMPGROUNDS.
We offer professional Park Brokerage Services to those seeking to
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas,
and Campgrounds in Texas and Oklahoma. We offer a lot more than
typical Realtors or unlicensed Business Brokers, plus we have over
30 years experience just in this specialized Property.

www.rvparksforsale.com
Phone: 830-896-5050 Fax: 866-300-0146
info@rvparksforsale.com 612 Sidney Baker St. Kerrville, Texas 78028

Specializing in acquisitions and sales of RV properties
Nationwide. If you have considered selling, let’s discuss how we
may be able to assist you in ways others cannot. Not ready to
sell? We offer full-service management options for far less than
you might imagine

Contact: Randy Hendrickson, 805-253-1562
Email: Randy@1Horizon.com www.1Horizon.com

BATH HOUSE UNITS
Bath House and Commercial Modular Buildings to
meet any Building Code.
Building Pro the Out House Masters has been custom building
modular buildings since 1979. We design and build to meet
your exact needs. We provide Showers, Toilets , Meeting rooms,
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches,
Clinics.

Building Pro: 713-880-2801
www.buildingpro.com
bill@buildingpro.com

CABINS/PARKS MODELS
Pinnacle Park Homes has served the campground industry for over
15 years. With our focus solely on park models and camping cabins,
Pinnacle Park Homes has become a leader in the industry. We
deliver to 48 states and our homes arrive complete – they are not a
kit. We offer a rental line exclusively to campground owners that are
designed to bring a return on investment in a short period of time.

Call us today or visit the web. 866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773
Email: info@pinnacleparkhomes.com www.pinnacleparkhomes.com

industrye-news.com
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CABINS/PARKS MODELS
Great American Direct leads the industry in providing hospitality
solutions at factory direct pricing. Our line features mattresses,
mattress protection, bed frames, futons. Our NEW line provides
outdoor furniture and umbrellas for your patio sites and pool
areas. For a full list of products, visit our website.

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188
Email: shop@greatamericandirect.com www.greatamericandirect.com

CONSULTANTS

CONSULTING
ACQUISITIONS
OPERATIONS

At Bud Styer and Associates LLC we offer marketing, operations,
and campground improvement consulting services to
campground and RV park owners and management, camping
entrepreneurs, and individuals contemplating a career in the RV
park and camping industry.
Bud Styer won't simply tell you what to do...
He'll work BESIDE YOU and he will SHOW you how to do it!

Phone: 608-592-2128
mrbud@budstyerassociates.com

"IT'S ALL ABOUT
THE FUN STUFF"

www.budstyerassociates.com

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen
Consulting Group LLC provides expert experience in all aspects of RV Park and Campground
design, development, investment, operations and marketing.
The Gorin + Cohen team exclusively works with investors, developers, campground owners
and park buyers, providing experience based consulting services at affordable fees.
Visit our website to request
a one hour complimentary
consultation

Ph: 800 897 8836

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

EQUIPMENT FINANCE
Full Circle Finance has been financing the campground industry
for nearly 20 years. We finance park models, bath houses, yurts,
laundry equipment, honey wagons, hardware,/software, pool
equipment, jumping pads, playground equipment, picnic tables,
fire rings and just about anything else you can think of for the
hospitality industry. If it's equipment used for your business,
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or
visit us online www.fullcirclellc.us Kevin@Fullcirclellc.us APPLY NOW
24
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FINANCIAL SERVICES
MCPS for Campgrounds is the industry’s largest credit/debit card
processor with very low rates to save you money. We have a
virtual terminal, PCI Compliance Protection with up to $100,000
indemnification and many other services. We are on the Suppliers
Council of ARVC and over a dozen state and regional associations.
We work with most of the reservation services. MCPS processes
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com www.mcpsforcampgrounds.com

MERCHANDISE AND SUPPLIES
SMORSTIX - The perfect Marshmallow Roasting Stix. The original
since 1999. Packaged bulk or with pre-loaded clip-strips or
floor display. Made of 100% untreated white birch without any
additives, dirt or grime. SMORSTIX are a generous 30" length to
keep everybody at a safe distance from the fire. Trees & forests are
left undisturbed which is a good lesson when teaching the kids to
leave our forests the way we found them.

Ph: 877 766 7784
smorsales@smorstix.com www.smorstix.com

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

PLAYGROUND EQUIPMENT
The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com

industrye-news.com
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Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We are graphic design and printing
experts. We provide custom designed park maps, rack cards,
direct mailers, business cards as well as all other design and
printing needs your property has.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

RECREATION EQUIPMENT
The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com

RESERVATION SOFTWARE
Campspot is the industry’s leading campground management
and reservation software. Our powerful, cloud-based platform
automatically optimizes to fill your reservation grid and drive
revenue. Campspot is easy to customize, use, and show others.
With no setup, support, or subscription fees, we guarantee you’ll
book more. Schedule your FREE demo!

Join Campspot
www.joincampspot.com/book-more
Contact: Griffin Engel
Phone: (616) 226-5500 x107 Email: sales@campspot.com
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RESERVATION SOFTWARE
Ready to upgrade your reservation system? If you're looking for
simplicity with flexibility, Open Campground is an affordable and
easy to use solution for your reservation system needs. Supports
use in house and reservations by the guest.
Check out the FREE demo today!

www.OpenCampground.com
Email: info@opencampground.com

With over 30 years of innovation and 6,000 properties, RMS
provides customizable, easy-to-use cloud-based reservation and
property management software for RV parks and campgrounds.
RMS helps drive bookings, boost operational efficiency and
streamline communication with guests to increase revenue and
maximize business potential.

11120 Roselle St,
Suite B San Diego, CA 92121
Email: hello@rmsnorthamerica.com https://www.rmsnorthamerica.com/

MySites Reservations System uses the latest technology to
manage both online and internal bookings. With both robust
mobile features and real time reporting, you can access and
manage your business anywhere in the world.
The best part, it’s FREE.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

RESORT MANAGEMENT
Specializing in acquisitions and sales of RV properties
Nationwide. If you have considered selling, let’s discuss how we
may be able to assist you in ways others cannot. Not ready to
sell? We offer full-service management options for far less than
you might imagine

Contact: Randy Hendrickson, 805-253-1562
Email: Randy@1Horizon.com www.1Horizon.com

industrye-news.com
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SANITATION
Phelps Honey Wagon, Inc. works to provide the best mobile
sewage handling system in the country. Making every effort to
set you up with a system that will best fit your needs. Proven
industrial equipment that makes sewage handling 'so sweet'
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019
800-463-3707
info@phelpshoneywagon.com www.phelpshoneywagon.com

WEBSITE DESIGN/HOSTING
Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We offer custom websites that are
designed to convert visitors. We integrate seamlessly with all
online reservation platforms and our website services include
full managed hosting, maintenance and access to our 5-star
in-house technical team.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

WIFI INTERNET SERVICES
TengoInternet delivers WiFi that Works for property owners.
We are the largest outdoor WiFi provider with 14+ years
of experience and over 1,500 successful installations.
TengoInternet's turnkey wireless solutions increase occupancy,
meet budget, increase guest experience and enable operations.
Guaranteed

512-469-7660
sales@tengointernet.com www.tengointernet.com
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