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Facing challenges, many snowbirds
remain RGV-bound

CANADA - Lise FerlandSt-Pierre planned on being
in the Rio Grande Valley by
November.
She and her husband have
traveled from their Eastern
Townships home in Quebec
to the Alamo Rec-Veh Park
for the past two winters, part
of an influx of thousands of
seasonal residents who bring
hundreds of thousands of
dollars to the Valley every year.
Many of those residents are
expected to return this year,
and they can even expect
to be greeted by many of
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the in-park performances
and activities that are a
staple of wintertime in the
Valley’s RV parks — although
those activities will likely be
somewhat diminished by
pandemic policies and the
absence of residents like
Ferland-St-Pierre, who has
resigned herself to being
trapped in snowy Quebec for
the winter.
“The border’s still closed, so
we’re not planning on going
this year,” she said.
The land border between
Canada and the United States

October 23rd, 2020

is set to stay closed through
Oct. 21, the way it has been
for the past seven months.
Last week, Canadian Prime
Minister Justin Trudeau hinted
that that reopening date would
once again be suspended.
Even if the border does open
to land travel other hurdles
stand in front of the Valley’s
winter visitors, including
unavailable or prohibitively
expensive medical insurance
for Canadians living in the U.S.
“For the pandemic, we can’t
be insured, so if we have no
insurance, we can’t go for

sure,” Ferland-St-Pierre said.
She’s disappointed she’s not
coming to the Valley. It was in
the 30s in Quebec on Sunday.
Other Canadian winter
visitors, often referred to as
snowbirds, have been more
intrepid, including some
residents of Pine to Palm
Resort Park in Weslaco.
“One of them is flying in
tomorrow from Winnipeg,”
Park Manager Blanca Beltran
said. “Some are still coming
down if they can fly out, but
they cannot travel on wheels.”
Pine to Palm is a favorite for
winter visitors from Canada.
Canadians account for 453 of
the park’s 619 residents.
The park, Beltran says, has
been quiet. Only a handful
of Canadian snowbirds have
arrived by air, but she says
many of the others are still
waiting in the wings.
industrye-news.com
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The park gives its residents
bi-weekly COVID-19
advisories, and residents
frequently call to ask about
how the pandemic is
progressing in the Valley.
Sometimes Canadians say
they’re not coming at all,
Beltran says. Other times
they say they’re planning on
coming a few months late.
“We do have people waiting
for the ban to lift on travel or
something, the vaccine,” she
said. “Some people have not
made up their mind yet.”
Pine to Palm is a
shareholder-owned park
where residents own their
units and pay a yearly contract
fee, Beltran says, and she
doesn’t expect the absence
of Canadians to affect the
business economically. She
does expect their absence
to affect recreation for her
residents and other winter
visitors in the area, and to
have an economic impact on
the region.
“Just because they’re not
here, they’re still obligated to
make their payments, so the
park survives off of what we
call pad fees,” she said. “It’s
industrye-news.com

not going to financially impact
us, but we have about 20
residents who live here yearround and they are used to
having activities come October
— dancing, playing cards,
shooting pool, shuffleboarding,
all this stuff.”
It does look like those
activities will continue,
although they might be
somewhat muted compared
to years past.
Rod Graham, owner
of the Winter Texan
Connection website, posted
a survey on his page asking
visitors for their thoughts on
the pandemic and the 2020-21
season. He’s gotten
76 responses so far, and
he estimates about 80%
have indicated people are
still coming.
“The general feeling I
get about actual Winter
Texans themselves is that
they would rather come down
here and follow the guidelines
where it’s warm than stay up
north and follow the same
guidelines where it’s cold,”
he said.
Full Article:
https://bit.ly/3oftiLj
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AGS sees a 39% increase in views
of online guest guides
employees and guests during
the COVID-19 pandemic to
rack cards to uniform shirts,
advertising, giveaway items.
AGS’s outside printer,
Lithtex Northwest of
Bellingham, Wash., uses a
“touch free” printing process
to ensure that AGS guest
guides are delivered to park
operators in the safest way
possible. “We started using a
touch-free process when the
pandemic started,” said John
Busch, general manager of
LithtexNW.

CROWLEY, Texas —
A record number of
consumers viewed AGS
guest guides and online
advertisements last summer.
During June, July and
August, 116,000 unique
online consumers accessed
AGS guest guides online, a
39 percent increase over the
previous three-month period
in 2019.
“Our AGS Guest Guide
statistics are truly a barometer
that reflects record consumer
interest in camping and RV
travel,” said Brian Schaeffer,
president and CEO of AGS.
There’s good news for the
advertisers that support AGS
guides, too. AGS recorded
10,000 clicks on guest guide
advertisements, a 103 percent
increase over last year’s
figures for June, July and
August.
“This means there are
more than twice as many
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consumers who are checking
out the restaurants, pet
groomers, RV service facilities
and attractions that advertise
in AGS Guest Guides. This
is fantastic news for the
businesses that support the
parks through our guides,”
Schaeffer said.
AGS guest guides are what
campgrounds, RV parks and
resorts provide to their guests
upon check in. The guides
typically include site maps,
park rules and regulations
as well as information
about restaurants and other
essential services as well as
fun things to see and do in
the area.
AGS sales teams work with
park operators to identify the
best local restaurants, dog
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groomers, RV repair shops,
urgent care facilities and other
local services and attractions
that would benefit from
exposure in the guides. When
the AGS sales teams secure
enough advertising to cover
the cost of producing each
guide, which is usually the
case, park operators receive
the printed guides for free.
AGS also provides park
operators with AGS loyalty
dollars when enough
advertising is secured to
cover the cost of producing
the guides. These AGS
loyalty dollars can be used
to purchase everything from
branded or unbranded clear
plastic face shields and
sneeze guards (PPE) to help
park operators protect their

Not only are the edges of
the printed guides trimmed
off before packaging, but
employees who handle the
guides wear masks and
gloves throughout the
production process.
“There is no human
touching of the sheets,”
Busch said. Even signage
and wallboards produced by
LithtexNW are sanitized with
ultraviolet light.
Based in Crowley, Texas,
AGS publishes over 2 million
guest guides (site maps)
annually in the U.S. and
Canada using environmentally
friendly recycled paper
and soy-based ink. Texas
Advertising Company, Inc.
acquired the 35-year old
company, AGS, from Good
Sam Enterprises LLC in 2011.
For more information about
AGS, visit its website at
www.agspub.com.
Source: Press Release
industrye-news.com
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Campgrounds said to bounce back
from uncertain start of season

Campers are set up at Verona Beach State Park in this file photo. What began as an uncertain season with delays amid the COVID-19 pandemic,
rebounded as the camping season went on, according to members of the industry.

A bright spot in the summer
pandemic economy of the
Mohawk Valley appears to
have been campgrounds,
whose state trade association
reports members had a much
better year than expected
when it started out, and some
even having one of their better
seasons ever.
Some members of the
Campground Owners of New
York group reported business
was up as much as 40%
over 2019. The credit goes
to the COVID-19 pandemic
itself, which appears to have
encouraged more people
to try camping when other
recreation and travel options
were impossible or seen
as risky, and from veteran
campers who opted to stay
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close to home this year,
according to the organization.
The Rochester-area-based
group represents the private
campgrounds and RV park
industry in New York an
operates the CampNewYork.
com website.
“They don’t want to stay
in hotels, and they realize
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that with camping you have
your own housing situation
right with you,” said Truman
Hartshorn of Lebanon
Reservoir Campground in
Madison County. “I think
people perceive it as
much safer.”
The season, which at many
campgrounds ends Columbus

Day weekend, did not start
well. After state orders closed
non-essential businesses in
mid-March, the go-ahead for
campgrounds to open did not
come from state government
until just before Memorial Day
weekend. Oneida County had
set July 1 and then June 1,
when state park campgrounds
were to start their seasons,
but moved it ahead when the
state opening was announced.
The delay frustrated many
campground owners and
campers. At Paradise Cove in
Sylvan Beach, the opening is
normally May 1, so those with
seasonal sites got pro-rated
credit or payments for the
lost time.
“We lost a month of
revenue between the seasonal
industrye-news.com
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sites and the camp store,
the propane, the firewood,
that sort of thing,” said Pam
Bonnice, who co-owns
Paradise Cove with her
husband, Dave. “We lost
financially quite a bit, but I
guess that’s better than not
opening at all over
the summer.”
Campers expressed
frustration over the delay.
“I think a lot of what
campground owners were
upset about is everyone has
their own camper, so i would
have been just like people
being at their own homes
coming here and just
staying at their campsite,”
Bonnice said.
Paradise Cove is a seasonalstay campground, where

industrye-news.com

them to limit the number
that they had. They were all
really good about it and kept
to themselves. It was actually
quite nice.”

visitors typically have a site
for the season, and only two
or three reservations were
canceled, Bonnice said. What
was different this year was
the lack of planned activities,
which were not held to avoid
large gatherings. Friends
and family of campers were

allowed in small groups,
however, and campers
generally found ways to enjoy
the summer.
“People just kind of sat at
their camp fires and had camp
fires. I did let friends and
family of our campers come
in starting in July. I just asked

At Lebanon Reservoir
Campground, some of the
new faces may have been
people new to camping, but
Hartshorn said most were
people who might otherwise
have traveled farther but
were sticking close to home
in this weird, pandemicmodified season.
“A lot of people didn’t realize
what the options were close
by apparently. They thought of
camping as going up north or
going farther away.”
Full Article:
https://bit.ly/3maIzLB
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A few takeaways from this year’s
challenging camping season

IT could be safely said that
this year’s camping season
was unlike any other in
recent memory. Having to
endure so many challenges
presented by this year’s
public health crisis required
the owners and managers of
ARVC member-parks to be
prepared to turn on a dime to
implement changes to policies
and procedures as conditions
warranted. If there are lessons
to be learned from meeting
these challenges, one of them
is the power of being flexible.
ARVC member-park
Rushmore View RV Park in
Keystone, S.D. is a great
example. The park’s season
normally runs from mid-May
to mid-October. But the
beginning of this year was
filled with so much uncertainty
that the park decided it would
close on October 1st instead
this year. That is, until an
increase in demand caused
them to change course once
again. They eventually decided
to stay open until October 17.
Marshall Spezman, who
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lacked basic knowledge
about the operational side,
such as how the plumbing
system works and how to
drain the tanks.
“Being in outdoor
hospitality, my staff is always
prepared to help guests get
in and get hooked up properly
and answer their questions,”
Spezman says. But he noted
that the increased requests
for assistance placed an
unexpected level of demands
on his staff.
“The lesson we learned was
to remember what it was like
to be a new RVer,” he says.

manages the park’s front desk,
attributed the late-season
increase in demand to a
difference in clientele this year.
“Families were traveling
later in the season because of
remote schooling, part-week
schooling and homeschooling,”
he says. “So we extended our
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closing date beyond what we
originally planned.”
Another change the park
encountered this year was
the influx of first-time RVers.
Many people who were no
longer comfortable staying in
hotels decided to try the RV
lifestyle, but many of them

Spezman also noted it’s
important to understand
that many first-time RVers
don’t realize that RV parks
and campgrounds each have
their own “personalities” in
terms of the target markets
they serve, their proximity to
towns and attractions and the
amenities they offer.
Source:
https://bit.ly/2TiAgkq
industrye-news.com
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ROVA Magazine joins forces with
Kampgrounds of America
ROVA magazine, “The
Magazine for Epic Road
Trips,” has partnered with
Kampgrounds of America
Inc. to offer KOA’s Value Kard
members exclusive offers and
discounts on the magazine.
ROVA is the longest-running
independent RV and roadtrip magazine in the United
States, and in recent months
has seen increasing interest
in the lifestyle, and in the
magazine. KOA members
will receive free access to
the online version of the
magazine, and discounts on
print subscriptions.
Giving KOA’s Value Kard

Industry Experts in Electrical Supplies
for RV Resorts, Campgrounds
& Manufactured Home Communities

members greater access to
ROVA will further boost the
circulation of the magazine
and will bring thousands more
road-trippers and RVers into
the ROVA family. It will also
provide valuable information
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the country and the lifestyle
– through the stories of
others who pursue similar
adventures.
“People who live this
lifestyle are really invested
in life on the road,” Peckham
said. “ROVA shares stories
of avid travelers, gives insight
into road-trip destinations,
and is a voice for the new
generation of RVers and roadtrippers. Anyone who signs
up to be a KOA Value Kard
member is looking to get the
most out of their adventures,
and ROVA magazine adds
another element to that.”
Source: Press Release

NATIONWIDE
DISTRIBUTORS
AND SUPPLIERS TO RV PARKS & CAMPGROUNDS

• Fast, courteous and professional service
• The best brands in the industry, including
Heritage, Eaton, Midwest & Milbank
• Two warehouses ensure immediate
shipping on most products

• Electric Pedestals-Power Outlets
• Meters- Meter Kits- Utility
Metering Equipment
• Distribution Equipment
• Wire & Cable
• Water Meters & Hydrants
• Lighting Kits:
Fixtures-Solar-Pedestal Lights
• Hand Dryers
• Replacement Parts

about the RV and road-tripping
lifestyle to a passionate group
of travelers.
With almost 500 locations
throughout the United States,
KOA is one of the most
recognized camping brands in
the country. The company has
been providing campground
experiences for travelers
since 1962, with its variety of
accommodations ranging from
deluxe to rustic.
The publisher and editor
in chief of ROVA, Gemma
Peckham, says that this
partnership will give dedicated
RVers and road-trippers
another avenue for exploring
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Deadline to register for ARVC’s
Virtual OHCE2020 is October 28
industry must attend and
found a way to transfer it to
the virtual world. To get the
most out of the is event,
you’ll want to make sure you
are signed up by October
28 and ready to learn on
November 2!”

TIME is running out
to register for the virtual
2020 Outdoor Hospitality
Conference and Expo (OHCE)
hosted by the National
Association of RV Parks and
Campgrounds’ (ARVC).
The deadline to register is
October 28.
Those interested in
getting the full OHCE2020
experience, including
industry-leading education
sessions, unique networking
experiences, entertainment
and ideas to improve their
campground business need to
sign up before the deadline.
The virtual conference,
which will occur from Nov.
2-5, 2020 on ARVC’s state-ofthe-art virtual platform, can
be accessed from anywhere
with any internet-capable
device. OHCE, which last year
set a modern-era attendance
record, has built a loyal and
invested following over the
years by creating a world-class
environment for education and

10
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Attendees will be able to
interact in real time with
speakers, peers, sponsors and
exhibitors, and will also have
access to watch recordings
of all OHCE content after the
event for the life of their ARVC
membership. This allows
attendees to literally be able
to watch every single OHCE
session, something that has
never happened before, says
Horwitz, but the value of be
logged in to view the virtual
event live is still important.
“All the information will
be available to you after
the conference, but you’ll
still want to focus on your
preferred sessions, events and
the expo, so you get the full
interactive experience. You can
ask the speakers questions,
break out for further
discussion with your peers,
interact with exhibitors and so
much more,” says Horwitz.

networking. ARVC promises
this virtual OHCE will
utilize this technology to
create a great user
experience for attendees.
“You won’t want to miss
out on this amazing event,
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so register now!” says Paula
Horwitz, ARVC’s Executive
Director of Education and
Events. “We have taken
everything that made
attending OHCE in-person
something everyone in the

“Plus, you’re paying the
same price either way for all
this OHCE2020 content live
or via recording, so make
sure you get the most value
out of it by logging in and
getting involved.”
Full Article:
https://bit.ly/2Hq7LyP
industrye-news.com
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Airbnb now includes camping sites

HAVING just moved to
the Pacific Northwest this
summer, I knew I wanted to
plan one last foray into the
outdoors before the autumn
rains took hold of the skies.
A friend recommended the
Okanogan-Wenatchee National
Forest in Washington's Central
Cascades, also known by its
more whimsical name, the
Enchantments. With sheer
granite mountain peaks and
turquoise-blue alpine lakes, it
seemed like the perfect place
to spend a few nights under
the stars.
But I was hardly alone in
my interest. Options to book
a campsite on state booking
sites like Recreation.gov were
long gone.
Thankfully, as an
experienced Airbnb user, I
recalled seeing campsites pop
up in previous search results
and turned my attention to
the vacation rental platform.
industrye-news.com

Indeed, once I sorted by
campsite, under the "unique
stay" category, I found
around a dozen listings in my
desired location. I booked
two nights at a campsite near
Leavenworth for $105 per
night, near the trailhead
where my friends and I
planned to hike.
But like most best-laid plans
during COVID-19, I had to
reschedule my trip multiple
times as a result of wildfire
smoke. For this reason alone,
I was especially glad to have
booked through Airbnb.
Unlike other campsite
booking platforms, Airbnb
was highly flexible and
made it easy to reschedule
and message the host.
Not only was our host
understanding, but she
provided us with updates on
smoke conditions, too.
Full Article:
https://bit.ly/2IV6fFz
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Sun Communities reports $38M
revenue increase
Collections for the third
quarter were approximately
97% and 98% percent,
respectively.

SUN Communities Inc., a
real estate investment trust
that owns and operates,
or has an interest in,
manufactured housing (MH)
and RV communities, reported
its third quarter results for
2020 on Wednesday (Oct. 21),
according to a press release.
For the quarter that ended
Sept. 30, total revenues
increased $38.1 million, or
10.5%, to $400.5 million
compared to $362.4 million
for the same period in 2019.
Net income attributable to
common stockholders was
$81.2 million, or $0.83 per
diluted common share, for
the quarter ended Sept. 30,
as compared to net income
attributable to common
stockholders of $57.0 million,
or $0.63 per diluted common
share, for the same period
in 2019.
For the nine months ended
Sept.30, total revenues
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increased $51.9 million, or
5.4%, to $1 billion compared
to $962.2 million for the same
period in 2019. Net income
attributable to common
stockholders was $124.0
million, or $1.29 per diluted
common share, for the nine
months ended Sept. 30, as
compared to net income
attributable to common
stockholders of $131.7 million,
or $1.49 per diluted
common share, for the
same period in 2019.
Non-GAAP Financial
Measures and Portfolio
Performance
Core Funds from Operations
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for the quarter ended Sept. 30,
was $1.60 per diluted share
and OP unit as compared to
$1.46 in the corresponding
period in 2019.
Same Community Net
Operating Income increased
by 5.5% for the quarter ended
Sept. 30, as compared to the
corresponding period in 2019,
including the impact of $1.1
million of direct COVID-19
related expense.
Revenue Producing Sites
increased by 776 sites for
the quarter ended Sept.
30, bringing total portfolio
occupancy to 97.2%.
MH and Annual RV Rent

“The growth we delivered in
the third quarter demonstrated
the resilience of our platform
and our ongoing positive
operational momentum,”
said Gary Shiffman, CEO of
Sun Communities Inc. “Once
again, our results were ahead
of expectations as solid top
line revenue performance
and certain expense savings
continued to mitigate the
impact of the pandemic. We
achieved same community
NOI growth of 5.5% and
added 776 revenue producing
sites, boosting our occupancy
by 50 basis points. Our RV
resorts were exceptionally
strong, as travelers elected
drive-to vacation options and
took advantage of our varied
vacation destinations featuring
lakes, mountains and beaches.
“Despite the present
challenges of the pandemic,
we remain focused on
positioning Sun for the future,”
he continued. “During the
quarter we acquired five RV
and two MH communities as
we continue to expand our
portfolio. We are particularly
excited about our pending
acquisition of Safe Harbor
Marinas LLC and the
integration of marinas onto our
platform which should further
enhance Sun’s growth profile
over the long term.”
Source: Press Release
industrye-news.com
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As wildfires explode in the West, Forest
Service can’t afford prevention efforts
WASHINGTON —
Residents of the densely
wooded hillsides near Bend,
Ore., are serious about fire.
They gather up fallen
branches, prune trees and
clear their gutters of pine
needles. Their leaders in
Deschutes County have
banned wood-shake roofs
and are considering adopting
tougher building codes to
make homes more fireresistant. Every square mile
of this growing county has
been declared a wildfire
hazard zone.
Yet for all of that effort,
spurred by devastating
wildfires that tore through

industrye-news.com

Ed Keith is the county forester for Deschutes County, Ore.

central Oregon in the 1990s,
Deschutes still has to worry
about its neighbor — the U.S.
Forest Service.
The county is nestled

against Deschutes National
Forest, where the federal
agency has more than
250,000 acres’ worth of
unfinished projects aimed

at preventing catastrophic
wildfire that are on hold
because it doesn’t have
enough funding.
“Each year we have literally
hundreds of fires that start
in the forest, and any one of
those, on a bad day, could
have a disastrous result,” said
Ed Keith, county forester for
Deschutes. “It boggles my
mind to look at the fires in
Oregon this year and how
many millions we’ve spent and
how much those dollars are
needed to get this work done
that’s waiting for money.”
Full Article:
https://lat.ms/3dO4PIe
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Popular interactive registration
systems panel returns at OHCE2020

RESERVATION systems
are always one of the
hottest topics in the outdoor
hospitality industry, as every
park wants to simplify,
streamline and improve its
booking. There are a number
of companies that have
stepped into this space to
offer a helping hand, each with
a different host of features
including interactive mapping
of parks, contactless kiosks,
dynamic pricing and cashless
payment, all offering varying
budget options.
In order to assist RV park
and campground owners and
operators in their search for
the best reservation system
for their park, the National
Association of RV Parks
and Campgrounds (ARVC)
is bringing back the wildly
popular interactive Reservation
Systems Panel during this
fall’s Outdoor Hospitality
Conference & Expo (OHCE).

14

CAMPGROUND NEWS |

win-win for everyone.”

This panel will give attendees
a chance to engage directly
with seven of the premier
companies to gain a better
understanding of the products
and services each offer.
"As one of the most popular
sessions at OHCE2018 and
OHCE2019, it is clear the
Reservation Systems panel
is an absolute hit and needs
to be a staple of OHCE each
year,” says Paula Horwitz,
ARVC’s executive director
of education and events.

October 23rd, 2020

“Bringing representatives from
each of the systems together
allows attendees a ‘one-stopshop' to understand, the key
features each company offers.
Followed by an open Q&A,
attendees are equipped to hit
the virtual Expo Hall floor and
dive into conversations with
their unique needs in mind.
The companies get everyone’s
undivided attention, and
the attendees are better
prepared to make decisions to
meet their park's needs. It’s a

Representatives of seven
reservation management
systems will take the stage
to introduce their products,
followed by a 40-minute,
interactive Q&A session with
the audience. The event will
be moderated by Joe Moore,
CPO, OHC, the Supplier
Council representative on the
ARVC Board of Directors.
The session will take place
from 1:30-2:45 pm ET on Wed.
Nov. 4, the day prior to the
virtual expo portion of OHCE,
allowing attendees to be more
comfortable once the Expo
portion of the conference gets
under way. OHCE attendees
are able to submit questions
to info@arvc.org ahead of time
to better prepare panelists and
the moderator.
Full Article:
https://bit.ly/2FQ5hcp
industrye-news.com
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These Penn. campgrounds promise some
spooky good fun for Halloween 2020
LOOKING for something to
do for the Halloween season
this year? Look no further than
your local campground.
Campspot—one of the
largest online marketplaces
for RV resorts, family
campgrounds, and beyond—
has listed three Pennsylvania
sites that promise fun outdoor
activities the whole family
can enjoy in celebration of
All Hallows Eve. Three sites
in Pennsylvania that have
the spookiest events of the
season would be Silver Canoe
Campground in Rural Valley;
Yogi Bear’s Jellystone Park
in Quarryville; and Bear Run
Campground in Portersville

industrye-news.com

Special Halloween activities
throughout these locations
include but certainly aren’t
limited to “Halloween

at Hogwarts” and the
“Masquerade Ball at Dracula’s
Castle.” They also include
the season’s staples, such as
pumpkin carving and crafts.
The best part about
celebrating Halloween at a
campground? Activities are
outside, with each site putting
in place COVID-19 safety
regulations that won’t put a
damper on the fun.
Campgrounds throughout
the country are looking to
ensure that Halloween will
continue to be observed
during the coronavirus
pandemic, social distancing
and all. There are some
campsites that are offering

their own costume contests
and others still that allow for
trick-or-treating.
Silver Canoe Campground,
Yogi Bear’s Jellystone Park,
and Bear Run Campground
are all relatively accessible
within the Keystone State.
Based on some predictions
on the state’s most popular
costumes, you may see a
lot of bumble bees around
those sites trying to cash in
on that candy.
Check out what other
camping deals Campspot
has to offer at:
https://www.campspot.com/
Source:
https://bit.ly/2Tn6vyR
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RVshare raises over $100 million
in growth capital
RVshare, the world’s first
and largest peer-to-peer RV
rental marketplace, today
announced a $100-plus million
fundraising round led by
global investment firm KKR,
with participation by existing
investor Tritium Partners.
The fundraising will provide
capital, as well as access to
KKR’s operational resources
and global network, to help
RVshare build on its leadership
position and record 2020
growth with goals to rapidly
scale the RV rental industry.
RVshare connects travelers
looking to experience RV travel
with RV owners interested in
turning their RV into a second
source of income. Since the
company’s founding in 2013,
RVshare has successfully
built a leading position in
the emerging market of RV
rentals, amassing more than
two million days booked on
its platform and over 100,000
RVs ranging from luxury
motorhomes to campervans
to travel trailers.
“At RVshare, our mission
is to expand the definition
of travel, providing a unique,
seamless experience that
will allow travelers to build
lifelong memories with loved
ones,” RVshare’s CEO Jon
Gray said. “I am very proud of
our employees and thankful
to our customers for helping
build RVshare into the market
leader it is today – and we are
only at the beginning of where
our business can go. This
financing and the support of
KKR’s global platform positions
us well to invest in future

16
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experience where RV owners
can share their passion for
camping and unlock the value
of their assets.”
“RVshare has helped
provide amazing travel
experiences for millions
of travelers and has seen
sensational growth since its
founding,” Managing Director
of Tritium Partners Phil Siegel
said. “As a result of the
pandemic, RVshare has seen
an acceleration of growth as
consumers have sought out
RVs as a way to travel during
these challenging times.
Tritium is excited to continue
investing in this team,
business, and a category
that is just getting started.
Adding the KKR team,
with their fantastic set of
experiences and resources,
will help take RVshare to much
greater heights.”

growth and provide the best
experience for our owners
and renters.”
“We are thrilled to work
together with RVshare to
build on the success they
have achieved to date as a
market leader in an important
yet underserved category
of travel,” said Jake Heller,
co-head of KKR’s Technology
Growth team in the Americas.
“Jon and team have proven
they can deliver explosive
growth with impressive
capital efficiency and we

October 23rd, 2020

look forward to leveraging
KKR’s global experience and
network in mobility, travel and
technology to help unlock new
opportunities for RVshare.”
Ben Pederson, Principal
with KKR’s Technology Growth
team, added: “RVs are the
preferred accommodation for
the more than 40 million US
households that go camping
each year. Younger generations
of travelers are discovering
and embracing domestic
travel and RVshare is providing
a seamless marketplace

KKR is making its
investment through its
Next Generation Technology
Growth Fund II, a global fund
dedicated to growth equity
investments in the technology
space. KKR has established
a strong track record of
supporting technology-focused
growth companies, having
invested over $2.7 billion in
related investments since
2014.
GCA Global served as a
financial advisor to RVshare on
the deal.
Source: Press release
industrye-news.com
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ACCOUNTING
Experienced bookkeeping firm focused solely on the Outdoor
Hospitality Industry. Our accounting and operations knowledge
allow us to offer turnkey accounting solutions to RV park owners,
freeing you to spend your time focusing on your business, not on
data entry.

Contact: Lindsey Foos
Phone: (303) 816-8528
Email: Chat@FiresideAccounting.com www.firesideaccounting.com

ADVERTISING SERVICES
Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We are online and print advertising
experts (Google, Facebook, Instagram, Good Sam & State
Associations) and can expertly craft the right advertising mix
that introduces new guests to you.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

AQUISITIONS
SPECIALIZING IN RV PARKS AND CAMPGROUNDS.
We offer professional Park Brokerage Services to those seeking to
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas,
and Campgrounds in Texas and Oklahoma. We offer a lot more than
typical Realtors or unlicensed Business Brokers, plus we have over
30 years experience just in this specialized Property.

www.rvparksforsale.com
Phone: 830-896-5050 Fax: 866-300-0146
info@rvparksforsale.com 612 Sidney Baker St. Kerrville, Texas 78028
18
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AQUISITIONS
Specializing in acquisitions and sales of RV properties
Nationwide. If you have considered selling, let’s discuss how we
may be able to assist you in ways others cannot. Not ready to
sell? We offer full-service management options for far less than
you might imagine

Contact: Randy Hendrickson, 805-253-1562
Email: Randy@1Horizon.com www.1Horizon.com

BATH HOUSE UNITS
Bath House and Commercial Modular Buildings to
meet any Building Code.
Building Pro the Out House Masters has been custom building
modular buildings since 1979. We design and build to meet
your exact needs. We provide Showers, Toilets , Meeting rooms,
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches,
Clinics.

Building Pro: 713-880-2801
www.buildingpro.com
bill@buildingpro.com

CABINS/PARKS MODELS
Pinnacle Park Homes has served the campground industry for over
15 years. With our focus solely on park models and camping cabins,
Pinnacle Park Homes has become a leader in the industry. We
deliver to 48 states and our homes arrive complete – they are not a
kit. We offer a rental line exclusively to campground owners that are
designed to bring a return on investment in a short period of time.

Call us today or visit the web. 866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773
Email: info@pinnacleparkhomes.com www.pinnacleparkhomes.com

Great American Direct leads the industry in providing hospitality
solutions at factory direct pricing. Our line features mattresses,
mattress protection, bed frames, futons. Our NEW line provides
outdoor furniture and umbrellas for your patio sites and pool
areas. For a full list of products, visit our website.

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188
Email: shop@greatamericandirect.com www.greatamericandirect.com

industrye-news.com
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CONSULTANTS

CONSULTING
ACQUISITIONS
OPERATIONS

At Bud Styer and Associates LLC we offer marketing, operations,
and campground improvement consulting services to
campground and RV park owners and management, camping
entrepreneurs, and individuals contemplating a career in the RV
park and camping industry.
Bud Styer won't simply tell you what to do...
He'll work BESIDE YOU and he will SHOW you how to do it!

Phone: 608-592-2128
mrbud@budstyerassociates.com

Visit our website to request
a one hour complimentary
consultation.

Ph: 800-897-8836

"IT'S ALL ABOUT
THE FUN STUFF"

www.budstyerassociates.com

With more than 100 years of combined outdoor hospitality experience,
Gorin+Cohen Consulting Group LLC provides expert experience in all aspects
of RV park and campground design, development, investment, operations and
marketing. The Gorin+Cohen team exclusively works with investors, developers,
campground owners, park buyers and sellers providing experience based
consulting services at affordable fees.

www.gorincohenconsulting.com
info@gorincohenconsulting.com

EQUIPMENT FINANCE
Full Circle Finance has been financing the campground industry
for nearly 20 years. We finance park models, bath houses, yurts,
laundry equipment, honey wagons, hardware,/software, pool
equipment, jumping pads, playground equipment, picnic tables,
fire rings and just about anything else you can think of for the
hospitality industry. If it's equipment used for your business,
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or
visit us online www.fullcirclellc.us Kevin@Fullcirclellc.us APPLY NOW

FINANCING FOR RV PARKS & CAMPGROUNDS
Ameris Bank offers the SBA and USDA federal loan programs
nationwide for financing RV parks and campgrounds. These loans
have lower down payments and longer repayment terms than
conventional bank loans. Financing available for business
acquisition, partner buyout, business expansion, new business
startup, and refinancing for better repayment terms.

Ameris Bank | VP Government Guaranteed Lending
1412-C Castle Ct. | Houston, TX 77006
(C) 281.384.2595 | (F) 404.240.1508 | bruce.hurta@amerisbank.com
https://www.amerisbank.com/Business/Borrow/Government-Guaranteed-Lending
20
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FINANCIAL SERVICES
MCPS for Campgrounds is the industry’s largest credit/debit card
processor with very low rates to save you money. We have a
virtual terminal, PCI Compliance Protection with up to $100,000
indemnification and many other services. We are on the Suppliers
Council of ARVC and over a dozen state and regional associations.
We work with most of the reservation services. MCPS processes
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com www.mcpsforcampgrounds.com

MERCHANDISE AND SUPPLIES
SMORSTIX - The perfect Marshmallow Roasting Stix. The original
since 1999. Packaged bulk or with pre-loaded clip-strips or
floor display. Made of 100% untreated white birch without any
additives, dirt or grime. SMORSTIX are a generous 30" length to
keep everybody at a safe distance from the fire. Trees & forests are
left undisturbed which is a good lesson when teaching the kids to
leave our forests the way we found them.

Ph: 877 766 7784
smorsales@smorstix.com www.smorstix.com

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

PLAYGROUND EQUIPMENT
The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com

industrye-news.com
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PRINTING SERVICES
Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We are graphic design and printing
experts. We provide custom designed park maps, rack cards,
direct mailers, business cards as well as all other design and
printing needs your property has.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

RECREATION EQUIPMENT
The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com

RESERVATION SOFTWARE
Campspot is the industry’s leading campground management
and reservation software. Our powerful, cloud-based platform
automatically optimizes to fill your reservation grid and drive
revenue. Campspot is easy to customize, use, and show others.
With no setup, support, or subscription fees, we guarantee you’ll
book more. Schedule your FREE demo!

Join Campspot
www.joincampspot.com/book-more
Contact: Griffin Engel
Phone: (616) 226-5500 x107 Email: sales@campspot.com
22
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RESERVATION SOFTWARE
Ready to upgrade your reservation system? If you're looking for
simplicity with flexibility, Open Campground is an affordable and
easy to use solution for your reservation system needs. Supports
use in house and reservations by the guest.
Check out the FREE demo today!

www.OpenCampground.com
Email: info@opencampground.com

With over 30 years of innovation and 6,000 properties, RMS
provides customizable, easy-to-use cloud-based reservation and
property management software for RV parks and campgrounds.
RMS helps drive bookings, boost operational efficiency and
streamline communication with guests to increase revenue and
maximize business potential.

11120 Roselle St,
Suite B San Diego, CA 92121
Email: hello@rmsnorthamerica.com https://www.rmsnorthamerica.com/

MySites Reservations System uses the latest technology to
manage both online and internal bookings. With both robust
mobile features and real time reporting, you can access and
manage your business anywhere in the world.
The best part, it’s FREE.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

RESORT MANAGEMENT
Specializing in acquisitions and sales of RV properties
Nationwide. If you have considered selling, let’s discuss how we
may be able to assist you in ways others cannot. Not ready to
sell? We offer full-service management options for far less than
you might imagine

Contact: Randy Hendrickson, 805-253-1562
Email: Randy@1Horizon.com www.1Horizon.com
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SANITATION
Phelps Honey Wagon, Inc. works to provide the best mobile
sewage handling system in the country. Making every effort to
set you up with a system that will best fit your needs. Proven
industrial equipment that makes sewage handling 'so sweet'
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019
800-463-3707
info@phelpshoneywagon.com www.phelpshoneywagon.com

WEBSITE DESIGN/HOSTING
Southeast Publications provides site maps for your campground
at NO COST to you. We can design your rack cards, mirror
hangers, business cards, banners and more. FREE listing on
MobileRVing.com and mobile app.

Call today 888.832.3292
www.SoutheastPublications.com
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442
ContactUs@SoutheastPublications.com

Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We offer custom websites that are
designed to convert visitors. We integrate seamlessly with all
online reservation platforms and our website services include
full managed hosting, maintenance and access to our 5-star
in-house technical team.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

WIFI INTERNET SERVICES
TengoInternet delivers WiFi that Works for property owners.
We are the largest outdoor WiFi provider with 14+ years
of experience and over 1,500 successful installations.
TengoInternet's turnkey wireless solutions increase occupancy,
meet budget, increase guest experience and enable operations.
Guaranteed

512-469-7660
sales@tengointernet.com www.tengointernet.com
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