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Camping is a top lifestyle activity— 
why brands should take note

INDUSTRY news
with Editor Jamie Macready

NEARLY half of customers 
say brands have a better 
chance of attracting them 
if they understand their 
lifestyles. Yet, the 2020 
New Heartland Generational 
Study found that 84% of 
consumers feel like brands fail 
to relate to them personally 
through their commercials, 
ads, and sponsored content. 
Sometimes brands are so 
self-absorbed, they forget to 
find out what their customers 
actually care about.  It’s the 
data-informed, creative-
disconnect syndrome many 
brands and their agencies 
struggle with.

Over the past year, there 
has been a huge shift in 
where customers look for 
entertainment and places 
to unwind and connect with 
family and friends. As COVID 
wiped live music off of our 

summer and fall schedules, 
camping replaced concerts as 
a preferred pastime according 
to two recent reports from 
Kampgrounds of America 
(KOA).

In its 2020 North American 

Camping Report, the KOA 
noted how 29% of travelers 
replaced cancelled or 
postponed plans with a 
camping trip.

CAMPING: A UNIQUELY 
NEW HEARTLAND PASTIME

Camping has always been 
a multi-generational, family 
activity, especially for the 
60% of Americans who call 
the New Heartland (Midwest, 
Southwest, Southeast) home.

It’s true that the recreational 
economy represents $900 
billion in customer spending—
the fourth most profitable 
industry behind hospital 
care, financial services, and 
insurance. It’s also true that 
New Heartland customers 
contribute $500 billion to the 
recreational economy, which is 
well over half of its total value.

Clearly, your New Heartland 
customers love camping and 
recreational activities such as 
hunting and fishing. And the 
camping train shows no signs 
of slowing down as more and 
more consumers in the New 
Heartland hop on. Last year, 
participation in camping grew 
by 11% in the South alone.

But as of late, camping 
has attracted new advocates 
with an expanded definition 
of how camping is done. 
The pandemic introduced 
10+ million households to 
this distinctly New Heartland 
pastime, sparking a new 
passion and developing 
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PARK • STREET • CAMP
SITE PRODUCTS

Enjoy the Outdoors
...with Pilot Rock Grills &  Firerings

TM

Charcoal Grills - Sizes for single 
sites and for large groups.

Campfire Rings - The pleasure 
of a campfire with or without 

a cooking grate.

Open and covered grills; 
four grate adjustment styles.

Many sizes and styles 
to fit your campsites.

RJ Thomas Mfg. Co., Inc.
Cherokee, Iowa • 800-762-5002

pilotrock@rjthomas.com • pilotrock.com

a generation of camping 
enthusiasts that are more 
diverse, and mobile than ever, 
based on KOA’s findings in 
their 2021 North American 
Camping Report.

 CAMPING + TECH, A 
COMBO AS GOOD AS 
S’MORES

Technology has also stepped 
up in the past year to meet 
the challenge of making new 
audiences aware of some of 
the more remote and rural 
locations in our country.

Technology-first companies 
like HipCamp—an app 
connecting campers to 
camping experiences that 
range from cheap and  
exciting to extravagant and 
unique—hope to see more 
changes in the type of 
customers gravitating towards 
camping. Hipcamp founder 
Alyssa Ravasio had this to  
say to National Geographic  
last month:

“We’re really interested 

in making the outdoors feel 
accessible and safe and 
welcoming for people, even  
if they weren’t fortunate 
enough to be raised with 
the outdoors as part of their 
culture and upbringing.”

Since Hipcamp was founded 
in 2013, technology has been 
creeping its way into the 
camping world.

 The for-profit company, 
which pitches itself as “the 
AirBnb of the outdoors,” began 
vying for Series A funding in 
2017. By June 2018, Hipcamp 
raised $9.5 million. At the 
time, it was valued at just 
$28.5 million. At the beginning 
of this year, Hipcamp closed 
Series C funding with $57 
million at a more than $300 
million valuation.

During the pandemic, 
Hipcamp was a lifeline for 
wineries and farms. 

Full Article: 
https://bit.ly/3w9N26G

mailto:pilotrock@rjthomas.com
https://bit.ly/3w9N26G
https://www.pilotrock.com/product/charcoal-grills/
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Together outdoors coalition forms  
to promote recreational growth

RECENT history has shown 
that one has been very clear 
– more people are getting 
outside and enjoying some 
form of recreation, whether 
that means going camping, 
fishing, hunting, biking, riding 
ATVs and more. Think of any 
outdoor activity and it’s a safe 
bet more people are enjoying 
now than ever before. The 
outdoor industry has taken 
notice and many of the 
organizations and associations 
have joined forces to help 
promote the enjoyment of 
the outdoors and promote 
the idea of getting outside to 
everyone.

The Outdoor Recreation 
Roundtable (ORR) works to 
promote the growth of the 
outdoor recreation economy 

and outdoor recreation 
activities and is the leading 
recreation coalition with 
33-member associations 
serving over 110,000 
businesses. As a major part of 
ORR, the Together Outdoors 
coalition is being established 
to support the industries in 

raising awareness of equity 
and inclusion issues in outdoor 
experiences and provide 
education and awareness 
to help eliminate existing 
barriers. What this means 
is the coalition will provide 
training, resources, grants 
across the entire outdoor 

spectrum. This support 
is to help manufacturers, 
retailers, service providers, 
stakeholders and individuals, 
whether they be the CEO or 
a parts-counter employee, to 
support equity and inclusion in 
all forms of outdoor recreation. 
After all, the Great Outdoors 
belongs to everybody.

ORR has partnered with 
THOR Industries, one of the 
world’s largest manufacturers 
of recreational vehicles, 
to establish a coalition to 
help ensure everyone feels 
welcome in all facets of 
outdoor recreation activities – 
from camping and fishing to 
boating, off-roading, archery 
and beyond. 

Full Article: 
https://bit.ly/3ziKBko

https://bit.ly/3ziKBko
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More than 100,000 acres have 
burned in Arizona wildfires

TWO growing wildfires in 
eastern Arizona have burned 
more than 109,000 acres as of 
Monday afternoon, according 
to officials at the interagency 
Incident Information Center.

The Telegraph Fire has 
scorched 56,626 acres in and 
near the southern edge of 
Tonto National Forest and is 
0% contained, according to 
Incident Commander Dave 
Bales. He said the cause of 
the fire is "human," but is also 
still under investigation.

The Incident Information 
Center said the fire is  
less than 1 mile from  
the community of  
Top-of-the-World, which has 

about 250 people,.

"It is a fast moving and 
dynamic fire," the center's 
website (InciWeb) says. 
Growth is attributed to the 
winds and the brush, such as 
chaparral, the center said

Officials ordered an 
evacuation for residents in the 
area of Top-of-the-World, the 
Pinal County Sheriff's Office 
said Sunday morning.

"If you choose to ignore 
this advisement, you must 

understand emergency 
services may not be able to 
assist you further," the office 
said on Twitter.

The fire had burned a few 
miles south of Superior, a 
town of about 3,000 people.

To the east, the Mescal  
Fire in the Mescal Mountains 
has burned 52,887 acres  
and is 8% contained, 
according to the Incident 
Information Center.

"Firefighters made  
progress today building and 
reinforcing fireline, despite 
the continued hot and dry 
weather," the center said. 

Full Article: 
https://cnn.it/3gecXoe

https://cnn.it/3gecXoe
https://www.campgroundownersexpo.com/
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Crowd of swimmers on the beach in Lake George, New York

Travelpulse: Top family-friendly 
campgrounds in the US

LOOKING for a family-
friendly campground? From 
pitching a tent on a Wisconsin 
lake or renting a tiny house 
in the Pacific Northwest to 
pulling up an RV on the New 
England coast or staying at 
a western-themed ranch in 
California, there are many 
unique campgrounds to 
experience this summer that 
are fun for the whole family. 
Here are ten from RVontheGo.
com that are worthy of your 
bucket list:

 FREMONT JELLYSTONE
Location: Fremont, 
Wisconsin

Fremont Jellystone Park in 
Fremont, Wisconsin is nestled 
on 98 stunning acres along 
the shores of Partridge Lake. 
Jellystone’s Yogi Bear, Boo Boo 
and Cindy Bear are on site 
to greet guests and ensure 
plenty of smiles during each 
visit. Partridge Lake offers 
nearly 1,000 acres of shallow 
reedy water (a favorite hiding 
place for large schools of 
bluegill, perch, bass, northern 
pike, catfish and walleye). 
Campers can bring a boat or 
rent one on site. With planned 
events and activities, and 
amenities like a swimming 
pool, playground, mini-golf and 
game room, there’s something 
to keep every member of the 
family busy having fun all day 
long. Accommodations include 
tent sites, RV sites, cabins and 
cottages.

 NARROWS TOO
Location: Trenton, Maine 

(Bar Harbor Region)

At Narrows Too RV 
Campground, camp goers 
enjoy spectacular views of 
the ocean. This central Bar 
Harbor location overlooking 
Mt. Desert Island makes 

Narrows Too a great place 
to set up camp — whether 
you want to stay onsite at 
the RV resort and relax with 
friends and family — or simply 
explore all that the amazing 
region has to offer. Once you 

have explored everything 
there is to do at Narrows Too, 
take a day trip and go hiking 
in Maine’s 47,000-acre Acadia 
National Park. Or take a stroll 
through historic downtown 
Bar Harbor only minutes away, 
where visitors can take in 
activities like whale watching 
adventures and coastal 
kayaking tours followed by 
enjoying some fresh lobster.

 O’CONNELL’S YOGI  
BEAR PARK
Location: Amboy, Illinois

O’Connell’s Yogi Bear Park 
RV Campground in Amboy, 
Illinois continues to draw 
families to the beautiful Sauk 
Valley by providing great 
fun in a relaxing outdoor 
environment. Located just 
90 miles west of Chicago, 
this campground is a world 
away from city life. Grab 
your bathing suit and bring 
the entire family to one of 
the three pools and two 
waterslides. Ready to dry off? 
Take a spin on the playground, 
pick up a game of basketball 
or volleyball, toss some 
horseshoes, play games in the 
arcade or grab a bite at the on-
site restaurant. With activities 
planned all day and amenities 
for everyone, the fun never 
stops here at O'Connell's Yogi 
Bear RV Campground. Choose 
your camping getaway by 
reserving a tent site, RV site 
or a variety of vacation rentals, 
from a rustic cabin to a deluxe 
cottage with lake view (check 
out a 360-degree tour).

Full Article: 
https://bit.ly/3wg82bQ

A couple relaxing on the banks of the Tuolumne River in Yosemite  
National Park

https://bit.ly/3wg82bQ
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Pennsylvania 
campgrounds are 
ready for visitors

RECENTLY the Pennsylvania 
Campground Owners 
Association (PCOA) has 
received calls and emails 
from a considerable number 
of campers asking whether 
campgrounds and RV parks 
have any availability for 
upcoming summer holidays 
and weekends.

Camping is among the 
cleanest, safest, healthiest, 
and best value for family 
vacations. That consideration 
has spiked popularity in 
camping and outdoor 
recreation. The long cold 
winter and the pandemic 
that kept many folks at home 
for months has encouraged 
families to look to get out and 
camp. RV sales are through 
the roof. 

The PCOA website  
(www.pacamping.com), 
which promotes 232 member 
campgrounds, has a feature 
called “Pick A Site” where 
campgrounds with available 
reservations for upcoming 
weekends are listed. This 
feature is great for campers 
looking last minute to find a 

campsite.

PCOA Executive Director 
Jason Vaughan explains, “With 
campgrounds being busier 
than ever, the answer may 
be booking a stay between 
Sunday and Thursday, days 
which traditionally have more 
campsite availability. With 
internet access, you could 
take the family camping, 
and still get to attend that 
virtual meeting...in between 
Discovering Your Outdoor 
Moments. Campfires, smores, 
fishing & hiking are a few of 
the ways that you can spend 
your time mid-week this 
summer!”

Pennsylvania campgrounds 
are looking forward to hosting 
you in the coming months. 
While we are all looking for 
a return to normalcy soon, in 
the meantime PCOA parks 
have guidelines that will help 
ensure the safety of individuals 
and families while they are 
engaging in outdoor activities!

Source: Press Release

http://www.pacamping.com
https://thejumppad.com/
mailto: thejumppad@gmail.com
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THE National Association of 
RV Parks and Campgrounds 
(ARVC) has announced 
RVshare, the first and largest 
peer-to-peer RV rental 
marketplace, has officially 
joined the ARVC Integrated 
Partnership Program as an 
Elite Partner. The partnership 
will help expand RVshare’s 
lead generation by exposing 
the brand to the more than 25 
million American RVers and 
campers on the go who can 
visit GoCampingAmerica.com 
to find their next adventure.

As part of the agreement, 
RVshare will be the exclusive 
peer-to-peer RV rental option 
for campers visiting the 
GoCampingAmerica.com 
website. RVshare will also 
create educational blogs to 

educate campers visiting 
GoCampingAmerica.com 
about the benefits of RV 
rentals.

With the camping industry 
seeing such a boom of 
interest, especially from new 
campers, who say private RV 
parks and campgrounds are 
their #1 destination, it has led 
to a market shortage of RVs 
available for purchase, so it 
makes perfect sense for  
ARVC and RVshare to work 
together to bolster this 
exciting opportunity for  
anyone to rent an RV.

“RVshare has created 
an amazing way to remove 
one of the biggest hurdles 
facing most campers – how 
to actually find and afford 
an RV, especially in a time 

where the demand for RVs is 
higher than the amount that 
can be produced,” says ARVC 
President and CEO  
Paul Bambei. “Not everyone 
has access to an RV, but now 
not only can anyone find one, 
but it drives new business to 
our member parks too. It’s a 
win-win.”

RVshare has helped millions 
experience RV travel by 
simplifying the process to find 
and book an RV rental. More 
than 93% of owners on the 
platform have 5-star reviews 
and RVshare anticipates RV 
renters will travel more than 
40 million miles this summer.

“With millions of campers 
visiting GoCampingAmerica.
com, it only makes sense 
to partner with RVshare 

to offer those looking for 
another option to have the 
adventure of a lifetime in an 
RV, at a fraction of the cost 
of purchasing a new unit,” 
Bambei says.

RVshare has more than 
100,000 vehicles available 
across North America ranging 
from affordable travel trailers 
to luxury motorhomes and 
can accommodate any 
outdoor adventure, whether 
it’s a weekend of camping 
or a cross-country tour. 
With thousands of satisfied 
customers, RVshare has  
the perfect RV for any 
vacation, tailgate, or 
temporary lodging needs.

Full Article: 
https://bit.ly/3vfLczX

INDUSTRY NEWS

GoCampingAmerica.com partners 
with RVshare to drive new business 
to ARVC parks

https://bit.ly/3vfLczX
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KAMPGROUNDS of 
America, Inc. (KOA) has 
announced the release of 
The Kid’s Guide to Camping. 
Written by award-winning 
author Eileen Ogintz, the book 
is a fun, fresh, interactive take 
on camping aimed directly 
at the newest generation of 
campers.

Within this ultimate guide 
to camping, kids will discover 
the joys of RVing, campfire 
stories, off-roading, and more. 
The Kid’s Guide to Camping 
features 128 pages of tips, 
tricks, facts and fun. It also 
includes games and puzzles to 
enjoy around the campfire as 

well as tips from KOA 

camping kids.
“One of the coolest 

parts of this guide is the 
inclusion of real tips from the 
children of some of our KOA 
campground owners,” said 
Whitney Scott KOA’s chief 
marketing officer. “Pairing the 
first-hand knowledge of our 
youngest KOA campers with 
the expertise of writer Eileen 
Ogintz really created a fun, 
informative book for kids.”

Eileen Ogintz is a national 
family travel expert whose 
syndicated column Taking 
the Kids is the most widely 
distributed column in the 

country on family travel. She 
also created TakingtheKids.
com which helps families 
make the most of their 
vacations together. Ogintz 
is the author of seven family 
travel books in addition to The 
Kid’s Guide to Camping.

According to the KOA’s 2021 
North American Camping 
Report, the majority of 
campers (54%) report having 
children in the household. 
Among first-time campers, 
the incidence of camping with 
children is even higher – three-
fourths camp with kids.

“With more young children 
trying out camping with their 

families, the release of this 
book really makes sense,” said 
Scott. “Moreover, with many 
campgrounds adding even 
more amenities and activities 
to cater to families, like 
family-style bathrooms, splash 
pads, and themed weekends, 
supporting that work with a 
quality publication creates 
great synergy.”

The Kid’s Guide to Camping 
is available at major sellers like 
Amazon and Barnes & Noble. 
It can also be purchased at 
select KOA campgrounds.

Source: Press Release

INDUSTRY NEWS

KOA announces release of  
The Kid’s Guide to Camping

https://koacarecamps.org/
https://www.youtube.com/watch?v=_bguUUCYg0Q
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Travels with the Mullallys:  
Looking for glamour in camping

WHEN I first heard about 
“glamping” a few years ago, 
the outdoors purist in me 
scoffed at the thought of a 
camping experience being 
anything other than getting 
down and dirty. The idea of 
putting glamour and camping 
under the same tent seemed 
a little too millennial.

Recently, a place called 
Mendocino Grove reappeared 
on my radar. One of the 
pioneers of modern camping, 
the Grove had expanded 
and apparently added a lot 
more glamp to the camp. 
The description of safari-
style tents appointed with a 
queen bed and heated linens, 
nightstands, reading lights, 
lanterns and bath towels was 
rather appealing. A sauna plus 
hair and body wash in the 
bathhouse showers sounded 
like spiffy perks.

The website mentioned 
gas barbecues and clean-up 
stations sprinkled around the 
33-acre site and that each of 
the 60 glampsites had a wood 
fire pit grill.  The more I read 
about sundecks, hammocks, 
games, hot beverage bar 
and s’mores kits, the less 
baggage I felt like hauling. 
The emphasis was on the 
accouterments and they 
offered a “camp box” rental 
complete with tablecloth, 
dishes, cast iron cookware, 
paper towels and even olive 
oil.  I didn’t know how downy 
the duvet was going to be 
or fluffy the towels would 
feel, but if glamping was 
synonymous with traveling 
light, I was curious to find out 

if the Mullally pack was cut 
out to be glampers. I booked 
a dog-friendly tent and we 
headed north with our duffel 
and an ice chest.

For us, a destination is also 
an excuse for a journey to 
enjoy the familiar and discover 
the new. As a bread lover and 
bakery hunter, I couldn’t drive 
past Point Reyes without a 
stash from the Brickmaiden 
Bread artisan bakery. Further 

up the road, Millerton Point 
State Park’s dog-friendly loop 
trail boasted sweeping views 
of Tomales Bay and a chance 
to be awed by the geological 
fact that this 15-mile long 
inlet is a submerged section 
of the San Andreas Fault. By 
the time we reached Bodega 
Bay, we were famished and 
there’s no faster fresher 
refueling stop than ordering a 
soft roll bloated with ¼ pound 

of crabmeat from Spud Point 
Crab Company.

Sixty miles north, Stornetta 
is a fabulous 1,665-acre hiking 
haven. This coastal prairie 
has been dear to us since it 
became the first mainland 
unit of the California Coastal 
National Monument in 2014. 
Across the road, we took time 
to wander around the 151-year-
old Point Arena Lighthouse 
and the outdoor museum. 
The new Druid Circle built of 
five Mendo Blue stone pillars 
is adjacent to a stone path 
labyrinth created as part of 
America’s Art Line’s interactive 
outdoor artworks program 
along the 39th Latitude. The 
most impressive architectural 
addition is the stone entry that 
mimics a coastal ranch fence 
using Mendo Blue boulders 
for posts and mica schist from 
the Mojave Desert for pickets 
along with accents of pebble 
waves at the foot of the posts.

Onward we stretched our 
legs on Navarro State Beach to 
admire the ongoing restoration 
of the 140-year-old Captain 
Fletcher’s Inn. We rolled into 
Mendocino at low tide with 
time to let our dog Gem romp 
on Big River’s wide sandy 
shore along the stunning 
estuary. In town, we  
stumbled on the Bee Day 
celebration and learned  
about the Bee Bold Alliance’s 
work to promote the 
protection of pollinators.   
(www.Beeboldalliance.org)

By then it was time to 
check-in so we drove ¼ mile 
south to the top of a forested 
hill where the congenial 

http://www.Beeboldalliance.org
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masked camp host directed 
us to our tent overlooking a 
lush hillside with a peek of 
Mendocino to the west. We 
rolled the guest cart to our 
glampsite where firewood, 
camp box and s’mores kit had 
already been delivered.

I walked Gem to the new 
dog wash station to suds  
her and rinse off the sand 
and salt from her earlier 
frolic before I indulged in a 
rejuvenating hot shower.

As the chill of dusk began 
to creep up from the Pacific, 
my husband David stoked the 
crackling fire and I cranked 
our heated blanket thermostat 
and buried our pajamas under 
the duvet. Our pot of hearty 
chicken vegetable soup was 

simmering on the open fire 
while our bed and PJs were 
slowly warming up to toasty. 
I tossed the salad, grilled the 
bread and filled our bowls 
with steaming soup, the 
perfect menu on a crisp north 
coast evening. We tidied up 
camp and retreated under the 

blankets to inhale the  
pine-scented evening breeze 
and listen to the hum of  
road traffic recede under the 
roll of the surf echoing off  
the headlands.

The next morning, I walked 
to the Meadow Commons for 
hot cocoa and slinked back 

under the covers with two 
complimentary bowls  
of yogurt topped with berries, 
nuts, granola and honey.  
As soon as the sun melted  
the clouds, we left for a day  
of wandering.

We lingered at the 
picturesque Point Cabrillo 
Light Station State Historic 
Park enchanted by the 
panoramic setting as well 
as the restored lightkeeper 
houses available as vacation 
rentals. In Fort Bragg, the 
picturesque Noyo Harbor  
is a mandatory stop for fish  
& chips on the rustic Sea Pal’s 
deck. 

Full Article:
https://bit.ly/2TZtYtK

https://bit.ly/2TZtYtK
https://youtu.be/AgINMrFlUTQ
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WE’VE thrown in the towel.
Eight years and three-and-

a-half months after taking 
possession of Walnut Hills 
Campground (in Staunton, 
Virginia), we’ve passed the 
baton to new owners — only 
the fifth in the campground’s 
52-year history. That might 
seem like we lacked stick-to-
it-iveness, but campground 
owners are like dogs, in a 
temporal sense. Each year 
spent catering to the RV 
crowd is equivalent to eight 
or nine years of a normal 
human’s. That’s an awful lot 
of living crammed into a short 
spell, and it’s exhausting. 
Small wonder that the average 
tenure for campground 
owners is only seven years 
before they decide to tackle 
something a little less 

strenuous, like sheep-herding 
or brick-laying.

CHANGE HAPPENS
Short though our ownership 

might have been, it was, 
however, long enough to 
witness a sea-change in the 
business and in the industry 

overall. It’s all busier, bigger 
and more demanding than 
it was a mere eight years 
ago, from the amount and 
size of the traffic rolling onto 
the grounds, to the out-sized 
expectations of many campers 
for all the comforts they left 
at home, to the fraying of 

whatever “community” they 
may once have enjoyed.

The campground biz, 
as long-time campers 
already know, is becoming 
increasingly commodified: 
more corporate, more 
Disney-fied, less attuned to 
the very things that once 
separated camping from 
other forms of transient 
lodging. What is “glamping” 
if not a campground form 
of gentrification? What 
are the proliferating rows 
of “cabins”— really just 
downsized cottages — if not 
a suburbanized version of a 
Motel 6, one long building 
chopped up into individual 
units, at some campgrounds 
with just an alleyway between 
them? Slap on some faux logs 
and stick a fire ring out front 
and voila! It’s back to nature.

Does that sound bitter? It’s 
only meant to be descriptive, 
as seen from the vantage 
point of a campground owner 
who’s been watching these 
trends unfold for almost a 
decade. The truth is that the 
world of private campgrounds 
is rapidly following — no, 
charging — down the path 
already forged by the larger 
lodging industry. Thanks in no 
small part to the COVID-19 
pandemic, but preceding 
it as well, the campground 
sector has become a hot 
investment sector and the big 
boys are charging in. If you’re 
a campground owner, this has 
become a golden moment to 
sell — and selling they are.

INDUSTRY NEWS

Walnut Hills RV Park and its scenic lake.

RV park owner throws in the towel 
because the business has changed
By Andy Zipser
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MORE LOCAL 
CAMPGROUNDS HAVE 
RECENTLY BEEN SOLD

Shenandoah Acres, a 
522-site campground within 
spitting distance of Walnut 
Hills, sold last year to a 
holding company for $3 million 
— which then turned around 
and sold it this past February 
(that’s right — less than a year 
later) for $17 million. The  
buyer is Sun RV Resorts, 
which already owns several 
hundred properties in the  
U.S. and Canada.

Small Country Campground, 
a 150-acre property about a 
40-minute drive from us in 
Louisa, sold 18 months ago for 
approximately $4 million. The 
sellers, Bill and Ruth Small, 

built the campground from 
scratch starting 45 years ago. 
Our campground, a bit smaller 
at 43 acres and only 150 sites, 
nevertheless went for $3.1 
million. That’s not $3.1 million 
going into our pockets, of 
course — there are mortgages 

and loans to pay off, not to 
mention a hefty tax bite — but 
there will be enough to see us 
through a modest retirement

So it’s carrot-and-stick. On 
the one hand, campground 
prices are attractive enough 

to tempt those of us who 
wearied of the long hours and 
crushing workload. On the 
other hand, the fun that made 
all that stress tolerable has 
been slipping away with each 
passing year, done in by the 
commodification mentioned 
above. One of the traditional 
selling points for prospective 
campground buyers has 
always been “the lifestyle” — 
work outdoors, no commute, 
enjoy the kinds of amenities 
unavailable to most people 
most of the time — but that 
increasingly is becoming a 
myth. In eight years, I doubt I 
had the opportunity to get into 
our swimming pool more than 
a handful of times.

Full Article: 
https://bit.ly/3xbZqmF
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Cabins at Walnut Hills

https://bit.ly/3xbZqmF
https://www.youtube.com/watch?v=-oI8P2ZzvbI
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ARVC announces Ricky Kalmon as 
OHCE2021 keynote speaker

INDUSTRY NEWS

THE National Association 
of RV Parks & Campgrounds 
(ARVC) announces Ricky 
Kalmon, a mindset expert, 
motivational speaker and 
celebrity hypnotist, will be 
the keynote speaker at the 
2021 Outdoor Hospitality 
Conference and Expo (OHCE). 

Kalmon's is set to perform 
his high-energy "Leverage 
Your Mindset" keynote at the 
conference, using his unique 
skillset to change the way his 
audience lives, works, and 
thinks. After such an eventful 
year, with so many ups and 
downs, his message about 
how matter how successful 
you may be - there are always 
new heights to achieve.

Kalmon works with Fortune 
500 companies, sales teams, 
leaders, executives and sports 
teams (watch this great 
video of him hypnotizing the 
Cincinnati Bengals) teaching 
them how to reinforce their 
thoughts and beliefs to 
enhance their results. By 
creating awareness of your 
thoughts, Kalmon reveals how 
to enhance your mindset to 
eliminate doubt and ignite your 

positive intentions
In addition to the keynote 

address at OHCE, Kalmon 
will also interact with ARVC 
members before and after 
the conference through 
interviews, videos and more 
to create a well-rounded 
conversation – and maybe 
even some of his signature 
hypnotism?!

“ARVC members create 
memorable experiences for 
guests that last a lifetime. 
Our memories are all stored 
like software in our mindset. 
My programs show you how 
to leverage your mindset for 
personal and professional 
growth. I am excited to be 
the keynote speaker at your 
conference!" says Kalmon.

Leveraging Your Mindset 
offers attendees ways to turn 
their best intentions into their 
greatest accomplishments on 
a consistent basis. Tapping into 
the most powerful asset, the 
mindset, attendees will learn 
how to begin to grow beyond 
excellence, into a spectacular 
realization of ones best self. 

“Ricky Kalmon is an 
outstanding speaker and 

we cannot wait to hear his 
keynote message. It has 
been a challenging last year, 
with so many highs and 
lows, but we know that 
we have to make sure we 
are ready to keep moving 
forward,” says ARVC Executive 
Director of Education and 
Events Susan Motley. “Our 
industry is primed to continue 
unprecedented growth, but 
we have to be ready and in 
the right mindset to capitalize 
on that growth. Owners and 
operators of RV parks/resorts, 
campgrounds and glamping 
businesses have to know  
how to stay motivated 
and keep those around us 
motivated. Ricky’s keynote is 
just the ticket to make sure 
you are ready!”

As a mindset expert, 
motivational speaker, celebrity 
hypnotist and TV personality, 
Kalmon has amazed audiences 
around the world. Millions 
have watched his special 
guest appearances on ESPN, 
Hallmark Channel, Fox, FX, 
TV Guide, HLN, and CNN. 
His uniqueness comes 
from the way he combines 
music, audience participation 

and comedy to create an 
unforgettable experience that 
is unmatched by anyone. His 
programs will keep you on the 
edge of your seat and take 
you on a Vacation of the Mind! 
It’s the only show where the 
audience becomes the stars!  

Learn more about Kalmon 
at https://rickykalmon.com, 
where you find his book, 
podcast, blog and more in 
anticipation of the keynote 
address.

OHCE2021 will be back 
in-person and better than 
ever this year, taking place 
from Nov. 8-11, 2021 in 
Raleigh, N.C. You can view a 
full breakdown of the pricing, 
register for the conference, 
book your hotel stay and  
apply for a scholarship at 
www.arvc.org/OHCE.

More details on the event 
will be announced soon, 
including information on how 
to apply for ARVC’s Hosted 
Buyer Program, Takeaway 
Tours, session speakers, 
learning tracks, new content 
and more.

Full Article:
https://bit.ly/3czVEvx

https://rickykalmon.com
http://www.arvc.org/OHCE
https://bit.ly/3czVEvx
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BRANSON, Mo. - 
Campgrounds around the 
Ozarks are filling up fast. It 
could be hard for you to get a 
spot if you didn’t plan far  
in advance.

America’s Best Campground 
employee Austin Sanders  
said this might be their  
best year yet.

”[People] are glad to come 
back to Branson. We have a 
lot of repeat customers that 
come here for the shows and 
stuff,” Austin Sanders said.

Sanders said people 
are ready to get back to 
normal. But, some campers 
say securing a spot at the 
campground has not been 
quite as easy this year.

”The problem is the RV 
parks have not kept up with 
the sales of vehicles, so 
it’s very difficult to do an 
unplanned trip,” said  
camper Jim Johnson.

Johnson and his wife Kay 
came from Oklahoma for a 
weekend at the campground. 
But knowing how busy it’s 
been, Johnson says they had 
to secure their spot months  
in advance.

”People are desperate to 
get out, and what better place 
to go than your own house,” 
said Johnson.

Johnson said he realizes 
RVing is not cheaper than 
staying at a motel.

”The advantage is you know 
who slept in that bed last 
night and you can fix your own 
meals,” Johnson said.

He said another fallout from 
the pandemic is that parts for 

vehicles or campers may be 
hard to find.

”The RV dealers that I’ve 
talked to are having trouble 
finding RVs to sell, as well 
as tow vehicles. That tow 
vehicle I’m driving, I’ve had 
it two years and the dealer 
offered me what I payed for it,” 
Johnson said.

Sanders said, despite the 
challenges, they’ve faced he  
is excited to see the turn 
around this year.

”If you want to make 
reservations for the Fourth 
of July weekend, make them 
soon. Our cabins are almost 
completely booked. I have  
a couple of them left for a  
few days and then RV sights 
are getting pretty full,”  
Sanders said.

Source: 
https://bit.ly/3zknbL9

Campgrounds around the  
Ozarks filling up fast

INDUSTRY NEWS

JUMP PAD with SHADE COVER
COMBINED DEAL

CALL RANDY ON 704 902 1786

Deal only available on 20x25 size
SAVE $1000
Order now for July delivery

https://bit.ly/3zknbL9
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THE National Association of 
RV Parks and Campgrounds 
(ARVC) has announced 
ResNexus, an all-in-one 
professional-grade, property 
management software for 
any campground or RV Park 
operating a reservation 
system, has officially 
joined the ARVC Integrated 
Partnership Program as a Title 
Partner. ARVC and ResNexus 
will be working together to 
provide innovative solutions 
to ARVC members seeking 
reservation management 
software and increase brand 
visibility for ResNexus 
throughout the year within the 
outdoor hospitality industry. 

ResNexus joins ARVC’s 
Integrated Partnership 
Program with a stated goal to 
provide unmatched support 
and industry innovation. 
As part of the partnership, 
ResNexus will be providing 
education to the outdoor 
hospitality industry through 
sponsorship of an Engaging 
Educational Webinar as part 
of the ARVC Webinar Series, 
a featured-length case study 
to be added to the ARVC 
Resource Database and 
as an Expo Sponsor at the 
2021 Outdoor Hospitality 

Conference and Expo (OHCE) 
in Raleigh, NC, November 
8-11, 2021. These educational 
opportunities will provide 
the ARVC community with 
valuable insights into the  
value of reservation 
management-related topics 
and best practices to bring  
the most ROI to a 
campground, RV park/resort  
or glamping business.

“We are thrilled to be 
partnering with ResNexus on 
this Title-level partnership,” 
says ARVC President and 
CEO Paul Bambei. “We 
are excited to make our 
relationship with ResNexus 
even stronger by increasing 
ResNexus’ opportunities to 
actively engage with the ARVC 
community. This partnership 
will create great ways for 
members to learn about the 
important role reservation 
management systems play in 
the growth of any business.”

ResNexus offers 
professional-grade property 
management software for the 
use of campground owners in 
their park, including creation 
of ADA compliant websites, 
property management 
software, marketing services, 
integration with Online 

Travel Agencies, Wi-Fi door 
locks, credit card processing, 
card abandonment, 
text messaging, yield 
management, and more. 
Services that could cost a 
business thousands of  
dollars if applied individually 
are available together  
with ResNexus, saving 
customers money.

"ResNexus recognizes 
the role that ARVC plays in 
our campground industry as 
the distinguished national 
association connecting 
campground owners 
throughout the nation. 
ResNexus is an active 
member of ARVC, and has 
been for many years. We are 
working together in a number 
of ways to help ensure 
our customer's and ARVC 
members succeed,” says 
Travis Orton, Director of Public 
Relations for ResNexus. “We 
recognize the valuable tools 
and resources ARVC provides 
to its members, helping them 
manage and run successful 
operations, and we are thrilled 
to be an ARVC partner.”

ResNexus will have a visible 
and important presence at all 
ARVC events, including as an 
Expo Sponsor at OHCE2021 in 

Raleigh, N.C. from Nov. 8-11. 
“ResNexus is more than 

just a software company,” 
says David Mayfield, Sales 
Executive for ResNexus. 
“With some of the highest 
customer satisfaction rates 
in the hospitality industry, 
ResNexus is a customer 
service company that  
creates software.

“There are dozens of 
property management 
systems on the market today, 
but ResNexus stands out as 
an industry innovation leader,” 
he says. “We constantly 
enhance our product and add 
benefits to our clients. But 
we do it in a way that is user 
friendly and intuitive. No other 
reservation system does more 
for your business at the price 
we offer. Whether  
you’re opening your first 
campground or your 
twentieth, ResNexus is 
designed to make managing 
and operating your  
business easy.”

ARVC members can learn 
more about ResNexus 
property management 
software at  
www.resnexus.com.

INDUSTRY NEWS

Industry leader ResNexus joins  
ARVC partnership program

http://www.resnexus.com
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Search availability added  
to KOA website

KAMPGROUNDS of 
America, Inc. (KOA) has 
announced the release of 
search availability on their 
website. This new functionality 
will allow guests to see 
site availability at multiple 
campground locations at a 
regional level, making booking 
easier across KOA locations.

“One thing we know is 
that there is a big increase in 
the popularity of camping,” 
said Whitney Scott KOA chief 
marketing officer. “According 
to the most recent edition 
of KOA’s Monthly Research 
Report, over 52.6 million 
households are planning 
to camp this year. With 4.3 

million new households 
camping in 2021, a lot of 
people are trying to find a 
great spot to camp. It’s critical 
we make it easy for them to 
find a quality KOA site.”

With increased demand 

across camping and at KOA, 
the ability for consumers 
to search via availability 
not only makes it easier for 
campers to book, but also 
offers campgrounds a distinct 
competitive advantage. The 

new functionality will increase 
conversion rates and bookings 
for all KOA campgrounds 
from both their own campers 
and new guests who found 
their location based on their 
preferred dates.

“There’s a real advantage 
for both the guest and the 
campground owner with this 
addition to KOA.com,” Scott 
said. “You have the ability to 
fill open dates and draw in 
new guests who can search 
across multiple locations.  
It’s a win-win.”

For more information, visit 
www.KOA.com. 

Source:  
Press Release

http://www.KOA.com
https://pro.staylist.com/
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GLAMPING in New England 
is a mostly seasonal affair, 
lasting from spring through 
to fall. Some cabins and 
Airstreams, however, offer 
year-round camping. Either 
way, you can enjoy the 
outdoor life without giving up 
home comforts.

HUTTOPIA WHITE 
MOUNTAINS | ALBANY, 
NEW HAMPSHIRE

This woodland retreat at the 
base of the White Mountains 
stands by Iona Lake, 10 miles 
north of the busier village of 
North Conway, which is home 
to artisan shops, restaurants 
and the Conway Scenic 
Railroad.

The Huttopia White 
Mountains retreat has 97 free-
standing accommodations 
ranging from wood and canvas 
tents to chalet-style cabins, 
all set around a central square 
with heated swimming pool, 
Wi-Fi and outdoor games. 
There’s an Airstream cafe and 
a bathhouse with dishwashing 
facility.

HUTTOPIA SOUTHERN 
MAINE | SANFORD, MAINE

Sanford is about 20 miles 
inland from the tony seaside 
town of Kennebunkport, a 
lively hub for dining, shopping 
local arts and craft stores, 
and for beach lounging. This 
lakeside woodland retreat 
has woodland canvas tents 
and chalets, and full Vista tiny 
houses with home comforts in 
miniature.

There’s a bathhouse and 

dishwashing center, and 
the main lodge has Wi-
Fi, a grocery store, indoor 
games and a cafe. Outdoors, 
there a heated pool, bocce 
and volleyball courts, and a 
playground.

SANDY PINES 

CAMPGROUND | 

KENNEBUNKPORT, MAINE

Kennebunkport’s Sandy 
Pines Campground, near 
beautiful Goose Rocks 

Beach, offers a variety of 
accommodations, including 
designer glamp tents and 
unique luxury cabins. Add-on 
teepees for kids are available.

Communal bathrooms 
include an area with big sinks 
for dish and clothes washing. 
The main lodge has Wi-Fi, a 
lounge with a fireplace and 
grocery store. There’s a heated 
saltwater pool, bike rentals, 
paddleboards and kayaks.

AUTOCAMP CAPE 
COD | FALMOUTH, 
MASSACHUSETTS

Located on Cape Cod’s 
southwestern corner, just 
outside one of the Cape’s least 
touristy towns, Falmouth, 
AutoCamp Cape Cod offers 
year-round Airstream “suites” 
– with heat/AC and deluxe 
en suite bathrooms – and 
seasonal glamp tents, which 
share the round-the-clock 
communal bathrooms located 
in the Clubhouse.

The Clubhouse also has a 
commissary selling essentials 
– from s’mores kits to local 
beer – and an indoor fire pit. 
Each camp has its own fire pit 
and grill.

 UNDER CANVAS ACADIA | 
SURRY, MAINE

Under Canvas campsites 
are located near national 
parks, and this northern Maine 
location puts glampers near 
gorgeous Acadia National 
Park, but also on the scenic 
waterfront of Union River Bay. 

Full Article: 
https://bit.ly/3v83e7j
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Huttopia White Mountains

Under Canvas Acadia

USATODAY: 10 of the best glamping 
sites in New England

https://bit.ly/3v83e7j
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Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

ADVERTISING SERVICES
 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We are online and print advertising 
experts (Google, Facebook, Instagram, Good Sam & State 
Associations) and can expertly craft the right advertising mix  
that introduces new guests to you.

AQUISITIONS
 

www.rvparksforsale.com  
Phone: 830-896-5050  Fax: 866-300-0146  
info@rvparksforsale.com  612 Sidney Baker St. Kerrville, Texas 78028

SPECIALIZING IN RV PARKS AND CAMPGROUNDS. 
We offer professional Park Brokerage Services to those seeking to 
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas, 
and Campgrounds in Texas and Oklahoma. We offer a lot more than 
typical Realtors or unlicensed Business Brokers, plus we have over 
30 years experience just in this specialized Property.

 

Pinnacle Park Homes has served the campground industry for over 
15 years.  With our focus solely on park models and camping cabins, 
Pinnacle Park Homes has become a leader in the industry.  We 
deliver to 48 states and our homes arrive complete – they are not a 
kit. We offer a rental line exclusively to campground owners that are 
designed to bring a return on investment in a short period of time.

Call us today or visit the web.  866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773 
Email: info@pinnacleparkhomes.com   www.pinnacleparkhomes.com

CABINS/PARKS MODELS

http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:info@bigrigmedia.com
http://www.rvparksforsale.com
mailto:info@rvparksforsale.com
mailto:info@pinnacleparkhomes.com
http://www.pinnacleparkhomes.com
https://www.bigrigmedia.com/rv-park-website-design/
https://www.bigrigmedia.com/rv-park-website-design/
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With more than 100 years of combined outdoor hospitality experience,  
Gorin+Cohen Consulting Group LLC provides expert experience in all aspects  
of RV park and campground design, development, investment, operations and  
marketing. The Gorin+Cohen team exclusively works with investors, developers, 
campground owners, park buyers and sellers providing experience based  
consulting services at affordable fees.

www.gorincohenconsulting.com
info@gorincohenconsulting.com

Visit our website to request  
a one hour complimentary 
consultation.

Ph: 800-897-8836

CONSULTANTS
 

  
Phone: 608-592-2128  
mrbud@budstyerassociates.com    www.budstyerassociates.com

At Bud Styer and Associates LLC we offer marketing, operations, 
and campground improvement consulting services to 
campground and RV park owners and management, camping 
entrepreneurs, and individuals contemplating a career in the RV 
park and camping industry.
Bud Styer won't simply tell you what to do... 
He'll work BESIDE YOU and he will SHOW you how to do it!

CONSULTING 
ACQUISITIONS 
OPERATIONS

"IT'S ALL ABOUT 
THE FUN STUFF"

Ameris Bank offers the SBA and USDA federal loan programs 
nationwide for financing RV parks and campgrounds.  These loans 
have lower down payments and longer repayment terms than 
conventional bank loans.  Financing available for business  
acquisition, partner buyout, business expansion, new business 
startup, and refinancing for better repayment terms.

Ameris Bank | VP Government Guaranteed Lending
1412-C Castle Ct. | Houston, TX 77006
(C) 281.384.2595 | (F) 404.240.1508 | bruce.hurta@amerisbank.com 
https://www.amerisbank.com/Business/Borrow/Government-Guaranteed-Lending

FINANCING FOR RV PARKS & CAMPGROUNDS

MCPS for Campgrounds is the industry’s largest credit/debit card 
processor with very low rates to save you money. We have a 
virtual terminal, PCI Compliance Protection with up to $100,000 
indemnification and many other services. We are on the Suppliers 
Council of ARVC and over a dozen state and regional associations. 
We work with most of the reservation services. MCPS processes 
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA 
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com   www.mcpsforcampgrounds.com

FINANCIAL SERVICES

http://www.gorincohenconsulting.com
mailto:info@gorincohenconsulting.com
mailto:mrbud@budstyerassociates.com
http://www.budstyerassociates.com
mailto:bruce.hurta@amerisbank.com
https://www.amerisbank.com/Business/Borrow/Government-Guaranteed-Lending
mailto:rvcreditcards@yahoo.com
http://www.mcpsforcampgrounds.com
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Ph: 877 766 7784 
smorsales@smorstix.com   www.smorstix.com

SMORSTIX - The perfect Marshmallow Roasting Stix. The original 
since 1999. Packaged bulk or with pre-loaded clip-strips or 
floor display. Made of 100% untreated white birch without any 
additives, dirt or grime. SMORSTIX are a generous 30" length to 
keep everybody at a safe distance from the fire. Trees & forests are 
left undisturbed which is a good lesson when teaching the kids to 
leave our forests the way we found them.

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We are graphic design and printing 
experts. We provide custom designed park maps, rack cards, 
direct mailers, business cards as well as all other design and 
printing needs your property has.

PRINTING SERVICES

MERCHANDISE AND SUPPLIES
 

Ph: 949 545 6105 
info@blubandoo.com     www.blubandoo.com/destination

BLUBANDOO – since 1993, offers customized USA made face 
protection using Recycled Plastic Bottles, with a give-back to our 
National Parks as a part of your purchase. Choose from adjustable 
youth or adult sizes. Also available, customized thermal full face 
and neck protection. Ideal for your guests or employees. We make 
beautiful products with low minimums and fast delivery.
Order now in time for holiday selling.

mailto:smorsales@smorstix.com
http://www.smorstix.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:info@bigrigmedia.com
mailto:info@blubandoo.com
http://www.blubandoo.com/destination
https://www.bigrigmedia.com/rv-park-website-design/
https://www.bigrigmedia.com/rv-park-website-design/
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Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

 

The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

RECREATION EQUIPMENT

RESERVATION SOFTWARE
 

Campspot is the industry’s leading campground management 
and reservation software. Our powerful, cloud-based platform 
automatically optimizes to fill your reservation grid and drive 
revenue. Campspot is easy to customize, use, and show others.  
With no setup, support, or subscription fees, we guarantee you’ll 
book more. Schedule your FREE demo!

Join Campspot
https://software.campspot.com/book-more
Contact: Griffin Engel
Phone: (616) 226-5500 x107   Email: sales@campspot.com

Ready to upgrade your reservation system? If you're looking for 
simplicity with flexibility, Open Campground is an affordable and 
easy to use solution for your reservation system needs. Supports 
use in house and reservations by the guest. 
Check out the FREE demo today!

www.OpenCampground.com 
Email: info@opencampground.com

PRINTING SERVICES

http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:thejumppad@gmail.com
http://www.thejumppad.com
https://software.campspot.com/book-more
mailto:sales@campspot.com
http://www.OpenCampground.com
mailto:info@opencampground.com
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RESERVATION SOFTWARE

Staylist is not only the next generation online booking tool, we are 
also a comprehensive campground management software. We pride 
ourselves in the user experience and maximizing your revenue. Our 
intuitive platform allows you to put into place a dynamic pricing 
strategy, you can also automatically generate incremental revenue with 
pre-and post arrival stray nights, our contactless check in service does 
not require your guest to download an app they simply check in online,  
our grid maximizer will place reservations back to back ultimately 
increasing your booking efficiency and open up dates that perhaps 
were not once available. We have so much more to offer! Give us a call 
today to see how we can help increase your bottom line!

Tracy Porier     Tracy@staylist.com     865-248-0045     pro.staylist.com

 

With over 30 years of innovation and 6,000 properties, RMS 
provides customizable, easy-to-use cloud-based reservation and 
property management software for RV parks and campgrounds. 
RMS helps drive bookings, boost operational efficiency and 
streamline communication with guests to increase revenue and 
maximize business potential.

11120 Roselle St,  
Suite B San Diego, CA 92121  
Email: hello@rmsnorthamerica.com   https://www.rmsnorthamerica.com/

 

Say hello to NewBook! Your all-in-one, cloud-based, campground 
management and reservation software. Our full suite of features 
are designed to help you maximize efficiency, boost revenue and 
increase your bookings. But why are we different? The NewBook 
platform is upgraded multiple times a year at no extra cost, and 
developed using suggestions from our clients. It’s campground 
management made simple.

Claim your free demo at www.newbook.cloud
Phone: (310) 855 3773
Email: sales@newbook.cloud

MySites Reservations System uses the latest technology to 
manage both online and internal bookings. With both robust 
mobile features and real time reporting, you can access and 
manage your business anywhere in the world.  
The best part, it’s FREE.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

mailto:Tracy@staylist.com
mailto:hello@rmsnorthamerica.com
https://www.rmsnorthamerica.com/
http://www.newbook.cloud
mailto:sales@newbook.cloud
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
https://www.youtube.com/watch?v=cxoRAX094Bc
https://www.youtube.com/watch?v=cxoRAX094Bc
https://www.rmsnorthamerica.com/
https://www.rmsnorthamerica.com/
https://pro.staylist.com/
https://pro.staylist.com/
https://pro.staylist.com/
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SANITATION

Phelps Honey Wagon, Inc. works to provide the best mobile 
sewage handling system in the country. Making every effort to 
set you up with a system that will best fit your needs. Proven 
industrial equipment that makes sewage handling 'so sweet' 
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019 
800-463-3707 
info@phelpshoneywagon.com   www.phelpshoneywagon.com

WEBSITE DESIGN/HOSTING

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

WIFI INTERNET SERVICES
 

TengoInternet designs, builds and supports outdoor WiFi & connectivity 
solutions for management groups and owner/operators in the outdoor 
hospitality industry - including private campgrounds & resorts, state  
& municipal parks, oil field housing, mobile home communities, 
outdoor malls and smart cities. Headquartered in Austin, Texas, Tengo 
has been serving the outdoor hospitality industry in the US and Canada 
with award-winning service for over 19 years, building over 3000+ 
networks and serving over 6 million connected devices in 2019.

512-469-7660 
sales@tengointernet.com   www.tengointernet.com   

 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We offer custom websites that are 
designed to convert visitors. We integrate seamlessly with all
online reservation platforms and our website services include  
full managed hosting, maintenance and access to our 5-star  
in-house technical team.

WEBSITE DESIGN/HOSTING

mailto:info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:sales@tengointernet.com
http://www.tengointernet.com
mailto:info@bigrigmedia.com
https://www.bigrigmedia.com/rv-park-website-design/
https://www.bigrigmedia.com/rv-park-website-design/
https://www.youtube.com/watch?v=2mWi3jQA_rs&t=3s
https://www.youtube.com/watch?v=2mWi3jQA_rs&t=3s
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ARTWORK RATES
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Campground E News has become the premier news source for owners and 
managers of Campgrounds and RV Resorts throughout the United States and 
Canada.

Published weekly, it reports on events almost as they happen giving readers 
the most up to date information available to the industry.
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competitive choice for those wanting to reach out to this market.
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