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RV parks and campgrounds now
essential services

HILTON HEAD ISLAND,
SOUTH CAROLINA -- On
June 6, 2022, the RV industry
scored a significant victory
in Washington, D.C. The
Department of Homeland
Security released a new
directive to allow RVers to
continue camping in RV Parks
and Campgrounds during
national emergencies.
RV Parks and campgrounds
across the United States
are now classified as
essential services.
This is a massive win for the
industry, and it couldn't have
come at a better time. With
the country still reeling from
the effects of the pandemic,
many RVers were worried
about what would happen if
another shutdown occurred.
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But now, with this new
directive in place, they can
rest assured that they'll be
able to keep their homes on
wheels parked at their favorite
campground or RV park.
YouTube channel 3 Dogs and
an RV shared this information
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on June 15th with their
viewers, summarizing recent
news found on the RV Travel
website. Watch the video here
- https://bit.ly/3MVpKZP.
At the start of the 2020
camping season, many
RVers and campers were

excited to hit the open road
and enjoy some time in
nature. However, their plans
were quickly derailed by the
outbreak of COVID-19. Many
state and local governments
shut down campgrounds and
RV parks in response to the
pandemic. This devastated the
industry, as businesses were
forced to close their doors and
lay off employees.
Sean Fullerton, an avid
RVers and owner of NSN
Management in Tulsa, shares,
"RVers found themselves
stranded when officials
demanded that parks
immediately shut their gates.
This forced out long-term
RVers and transient
campers, leaving them
without a place to stay."
When the Covid-19
pandemic began to spread
worldwide, officials at all
levels of government were
scrambling to contain the
virus. In many cases, local and
state officials issued blanket
closures of businesses that
were not deemed "essential,"
including campgrounds.
Officials from Kampgrounds
of America Inc., as well as
the RV Industry Association
and National Association of
RV Parks and Campgrounds,
started to lobby governors'
offices throughout the
U.S., pleading for
campgrounds to be
declared "essential services."
Full Article:
https://bit.ly/3QpZUA8
industrye-news.com
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LGBTQ+ campground opens in
the Poconos

SMITHFIELD, Pa. —
While it may not look like it
now, the campsites at
Camp Out Mt. Nebo near
East Stroudsburg are booking
up fast.
"Our season is booking
up already, and we see the
booking increasing as we
go further into the summer
already. It's pretty crazy.
For our first season, it's
pretty good," said owner
Steven Louden.

industrye-news.com

This isn't your typical
campground. Camp Out Mt.
Nebo is the newest adult
camping resort catering to the
LGBTQ+ community.
Louden is the owner of
the camping resort that just
opened in April. He says he
wants the campground to be
a space where those in the
LGBTQ+ community can feel
included and be themselves.
"One thing they'll realize is
they're not alone, and they can

meet other people and share
stories, and hopefully relate,
and hopefully their transition
will be easier in their comingout process," Louden said.
For the past two years,
the owners say they've been
looking for the right spot to
open Camp Out. That's when
they came across the former
Foxwood family campground
in Smithfield Township.
"This is one of our favorite
areas. We love being right by

the Delaware Water Gap," said
Louden. "We love being close
to downtown Stroudsburg.
It kind of diversified things
a little bit where we are at a
campground, but we're not in
the middle of nowhere. We
have things to do besides just
our campground."
The property offers a variety
of options - you can camp
in a tent, stay in one of the
resort's cottages or cabins, or
bring your RV.
There's a pool, pavilion with
barbecues, and a piano bar.
"We bring in some of the
best pianists from Manhattan,
some of the best drag from
the Lehigh Valley area, and our
DJs are some of the best in
the area as well," Louden said.
"So aside from just a great
camping experience, we really
have a great entertainment
experience as well."
For more information on
Camp Out Mt.Nebo, visit:
https://poconocampout.com/
Source:
https://bit.ly/3mWKLbY
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Getaway announces upcoming
openings and new lodging offerings
a U.S. expansion continues

BROOKLYN, NY -- Getaway,
the leading health and
wellness hospitality company
on a mission to make space
in the world for free time,
announced it is opening nine
new Outposts by the end of
this year across the United
States and piloting new
lodging experiences for the
first time ever. As demand for
disconnected, wellness travel
continues, Getaway, which
has opened Outposts in new
markets every year since its
founding in 2015, aims to
create more spaces for free
time in nature for all to enjoy.
Getaway is launching its
small cabin concept within
a two-hour drive of new
markets including previously
announced Indianapolis, IN;
St. Louis, MO; Cincinnati, OH;
Columbus, OH; Greenville, SC
and Milwaukee, WI, opening
throughout the remainder of
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2022. The company is also
opening additional Outposts
near Atlanta, GA; Chicago, IL
and Washington, D.C., due to
growing consumer demand in
the Southeast and Midwest
with current Outposts
sustaining an average of 94%
occupancy over the last year.
The expansion brings the total
number of Getaway locations
to 28, more than double the
Outposts open in 2020, and
brings the total number of
cabins to over 1,000.
From tiny cabins to fully
pitched tents, Getaway
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is diversifying its lodging
offerings for the first time.
This summer, it is introducing
Getaway Campgrounds,
an immersive experience,
designed to help campers
and outdoor enthusiasts get
away with an added layer
of comfort. Now available
to book in Catskills, NY near
New York City and Moss,
TN near Nashville, Getaway
Campgrounds offers private,
secure campsites built for
comfort, modern bathrooms
and amenities designed to
help guests soak in their

surroundings. Guests can
book a fully set-up camping
experience, complete
with a pitched tent and
premium bed linens, or bring
their own tent for a more
traditional experience. The
new campsites are ideal for
those looking for a safe and
welcoming space in nature
to slow down and reconnect
with one another.
"At Getaway, we're seeing a
cultural shift in travel as more
urban dwellers are seeking
short, frequent escapes
to nature to focus on their
mental health and well-being.
Our cabins and campsites
offer space for people of all
walks of life to honor their free
time, disconnect from work
and technology and reconnect
with their loved ones and
themselves," said Jon Staff,
Full Article:
https://prn.to/3QuZp7R
industrye-news.com
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KOA, Campbell’s Chunky partnership brings
new product to select campgrounds
BILLINGS, Mont. –
Kampgrounds of America,
Inc. (KOA) and Campbell’s®
Chunky® are bringing special
camping-inspired soup cans
to campgrounds across the
United States. Campers at
100 KOA’s will be among the
first to try Campbell’s Camp
Chunky which features
classic soups in limited
time-only cans that feature a
camping motif.
Campbell’s Camp Chunky
cans inspire consumers to
fuel their adventure through
two limited-time-only labels,
featuring fireside favorites,
Classic Chicken Noodle Soup
and Steak and Potato Soup.

industrye-news.com

Each can of the convenient
heat-and-eat soup offers a
mealtime option that contains
13 grams of protein to help
campers fill up right after a

day of adventure.
“Our new camping limitedtime labels offer a nutritious
and convenient meal option
for campers to enjoy around
the campfire all season
long,” said Mark Tumelty,
vice president of marketing,
Soup and Broth, Campbell
Soup Company. “Through
our partnership with KOA,
we’re excited to share with
consumers new moments
to enjoy Chunky that expand
eating occasions outside of
cold weather months.”
Celebrating 60 years of
helping campers make
memories in 2022, the KOA

and Chunky partnership
connects two brands long
synonymous with camping.
“Millions of Americans hold
a special place in their hearts
for the KOA and Campbell's
brands,” said Diane Eichler,
KOA’s vice president of
marketing. “At KOA, outdoor
hospitality is our trademark,
and what better way to
extend hospitality to our
campers than with the world’s
best-known comfort food,
Campbell’s Soup.”
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Source: Press Release
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Four industry trends every campground
should be aware of
option for modern campers?
Here are four campground
industry trends that you can
use to your advantage.

THE number of campers has
increased dramatically over
the years, and a recent study
by Kampgrounds of America
(KOA) shows that there were
over 10 million new camping
households in 2020. That
means that over two-thirds of
American households consider
themselves campers, with
46% of them going camping
at least three times in 2020.
The fallout of the pandemic
has made people more
eager to escape their homes
for more natural scenery.
And with the prevalence
of remote working, many
people are embracing the
digital nomad lifestyle and
taking “workations” in scenic
vistas rather than toiling away
in their home offices. The
result is that many campers
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are more likely to increase
their camping habits, and RV
ownership is becoming more
popular, with RV ownership
growing by at least two million
since 2005.
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This is all great news for
campgrounds and RV parks,
but what can campgrounds
do to prepare for this influx of
new business, and how can
they remain a competitive

1. Campers want to connect
when they disconnect.
A large part of the increase in
camping’s popularity is due to
the introduction of younger
and more diverse campers.
The KOA report shows that
48% of campers in 2020 were
either millennials or Gen-Z,
and 37% of campers were
people of color—a massive
increase over 2012, in which
only 12% of campers were
people of color.
The market is changing and
becoming more universal.
New campers mean new
expectations. The most
classic example is Internet
connectivity. Remember
when hotels used to try and
charge their guests for Wi-Fi
connection, and how long that
lasted? Not long. Wireless
connectivity is now seen as a
required amenity, not a service
you can charge for.
Studies show that 84%
of RV users want internet
connectivity while traveling,
and 59% said they’ve worked
from their RV at least once.
This goes back to the digital
nomad idea of “workations”
and emphasizes how essential
Wi-Fi is to many campers.
As paradoxical as it sounds,
campers want connectivity
when they go to disconnect.
To make your campground
a hot destination for all these
new campers, you’ll want
to make sure they have
industrye-news.com

INDUSTRY NEWS

the access they want. That
means Wi-Fi extenders and
boosters routed throughout
your grounds. If that’s not
an option, make sure your
central cabin area at least has
Wi-Fi access, with shaded
seating for those digital
nomads. In addition, for really
remote areas, companies like
Starlink are beginning to offer
business-level solutions for
remote connectivity.
2. Electric vehicles and
power consumption are
on the rise.
With growing sustainability
concerns, rising gas prices
and a strengthening electric
market, all signs point to an
electric vehicle future. Nearly
seven million electric vehicles
were sold in 2021 alone. It’s
not just street car Teslas out
there anymore, either.
Electric pickup trucks, vans
and station wagons are hitting
the market.
This transition from gasguzzling engines to electric
motors means fewer
emissions but more power
consumption. If you’re
accustomed to letting guests
plug in for free, you might
have to reconsider when
a fleet of electric vehicles
comes rolling in to charge
overnight, and you see your
next power bill.
The solution is power utility
meters. The only fair way
to handle the situation is to
charge each person based

industrye-news.com

reserve campsites in the
most efficient way for your
purposes. Your reservations
are scattered all over your
sitemap on a variety of dates.
That means that if someone
wants to reserve a site for
their family camping trip for
the week, they might find you
have no room for them. But
if you start shuffling some
of the existing reservations
around to different, identical
campsites, you might reveal
room for that family campout
after all. It’s all about combing
smaller gaps to make larger
ones without changing
anyone’s site specifications or
stay dates.
Several property
management companies
offer site optimization
software that can do this
automatically, saving you time
and making your busy season
even more profitable.

on the amount of power they
use. Install utility meters for
each site through a company
like EKM Metering or Wild
Energy. If you really want to
future-proof your campground
and you have the funds to
spare, you could invest in
electric vehicle charging
stations. In addition, there
are grants available. For
electric vehicle owners,
this will really put your
campground on the map.

3. You can optimize your
site reservations.
When the busy season
rolls around, campsites
get reserved very quickly.
Before you know it, you’re
fully booked, and no one can
make reservations anymore.
But there’s more availability
hidden within the cracks
if you could only reveal it.
That’s where site optimization
comes in.
Campers obviously don’t

4. Generate more
revenue with lock fees.
Some campers don’t want
just any site with electric
hookups that can fit a 50-foot
RV; they want the one by the
creek and the bathrooms.
Maybe it’s the same site
they go to every year. If you
provide your guests with the
option of lock fees, they can
lock in a specific campsite
for an additional fee to make
sure they get exactly what
they want.
Full Article:
https://bit.ly/3OhUzJl.
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RVshare launches new brand
campaign: "Use Your Outside Voice"

AUSTIN, Texas and
AKRON, Ohio -- RVshare
announces today the launch
of its imaginative new brand
campaign, "Use Your Outside
Voice," created in partnership
with the creative team at
Copacino Fujikado. As the
largest online community
for RV renters and owners,
RVshare's company ethos
is centered on the spirit of
the open road. As RVing has
become more popular than
ever the past few years,
RVshare's campaign captures
the unbridled freedom RV
travel provides.
"Use Your Outside Voice"
reminds travelers of the
spontaneous delights that
await on a road trip – the
joy of testing the booming
echoes of a canyon, hollering
out the window, flopping
onto a top bunk because you
called "dibs," or having ice
cream for breakfast… It's all
because you can - embrace
it! RVshare empowers RV
renters and owners to use
their outside voices and
welcome the nonconformity,
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while traveling. We were
inspired by the sheer
number of options RVshare
provides on their platform allowing renters to choose
from thousands of vehicles
across the country - with so
much at your fingertips, the
opportunities for memories
and adventure are endless,"
said Copacino Fujikado's CEO
Scott Foreman.

and uncomplicated moments
of RV life.
"We're thrilled to work with
the brilliant minds at Copacino
Fujikado to introduce our
new brand campaign 'Use
Your Outside Voice,'" said
RVshare's VP of Marketing
Martijn Scheijbeler. "RVshare
offers the liberty to go where
you want, when you want to,
without inhibition. Our team
hopes this campaign, along
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with RVshare's renewed
brand identity, fuels inspiration
for both RV aficionados
and road trip enthusiasts
alike to hit the open roads
with RVshare."
"It's been a great journey
developing this campaign with
RVshare. 'Use Your Outside
Voice' is all about stepping
outside of your daily routine
to savor the exhilarating
moments people experience

On June 9, RVshare
debuted a series of
memorable campaign videos,
directed by Janssen Powers
and the expert filmmaking
team at Farm League. The
new spots are available to
stream on YouTube and social
media, and will be running
in eight key markets across
the U.S. The brand has also
introduced a striking new
logo in tandem with the
campaign, embodying the
lively, inclusive spirit of
RVshare. Watch the first of
the video series at here.
Full Article:
https://prn.to/3b9oiGc
industrye-news.com
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Board of Directors nominations open
We need your voice on the National ARVC Board of Directors!
THE National ARVC Board
of Directors nomination period
is open for the two voting
areas that have openings with
three-year terms beginning
on November 11, 2022. If you
are interested in serving on
the National ARVC Board of
Directors and would like to
nominate yourself or
someone else you must
submit the appropriate
nomination documentation
to Susan Motley, senior
executive director of
education and events, no
later than July 13, 2022 for
compilation and submission
to the Nominations and
Elections Chair.

This year nominations are
being accepted in Area 5
(AR, CO, IA, KS, LA, MO, NE,
NM, ND, OK, SD, TX) & Area
1 (CT, MA, ME, NH, RI, VT).
Area 5 nominees cannot be
from South Dakota as the
National ARVC bylaws require
that all representatives come
from different states. For a

complete list of current Area
Directors or a full copy of the
ARVC bylaws please visit
www.arvc.org.
Each nomination should
include the following:
A biography stipulating
the nominee's abilities and
outlining involvement.

At least15 certifiable voting
member signatures** in
support of the nominee.
A letter from the nominee
certifying their willingness and
reasons they wish to serve.
To be eligible, a nominee
must:
Have at least two (2) years
experience as an RV park or
campground owner/operator.
Be an owner/operator or
an employee designated
as the representative of a
voting member RV park or
campground in good standing
with National ARVC;.
Full Article:
https://bit.ly/3xYzAG9

Bringing Return Business to
Campgrounds!
www.TheJumpPad.com

industrye-news.com
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Rest & Relax ROI launched
RV Park, Resort & Campground Marketing Services

CHESAPEAKE, United
States – Rest & Relax ROI
is now offering tailored
marketing services for
RV resorts, parks and
campgrounds including
lead and sales management,
automation and
website design.
Rest & Relax ROI, a
digital agency, is now
offering marketing systems
for RV resorts, parks and
campgrounds including
reputation management,
resell services, reach
campaigns and retargeting.
Theses activities are built on
the customized Rest & Relax
ROI’s M5 system that features
RV park centric solutions to
manage marketing.
Since 2000, Director, Mark
Rowan, has been many
different businesses and
organizations throughout the
United States with various
marketing strategies and
tactics. With this new
venture, RV resort marketing
will be the primary focus of
the agency.
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“It is a joy working with RV
park, resort and campground
partners,” said Director
Mark Rowan. “It became
increasingly evident that
helping more businesses in
this industry was the right
move. Correlating their
needs with Rest & Relax
ROI’s capabilities really
became the deciding factor
in focusing efforts in this
direction. Our strategy is to
focus on optimizing the Four
R framework which includes
strategies built around
reputation, resell, reach
and retargeting. All of these
elements when fully optimized
means outstanding growth for
our partners.”
Lead management and
sales systems are one of the
products being offered by
Rest & Relax ROI. Automated
processes involving lead
follow up, data cleanup
and camp site booking are
essential parts of their model
for RV resorts. An essential
element of the M5 system
is centered on phone call
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management and the ability
to remove some of the
burden of constantly
manning telephones.
Reputation management
is an important part of any
company’s online presence
in order to instill trust
and provide non-biased
information from customers
who have interacted with
the company. Rest & Relax
ROI provides automation
capabilities making gathering
feedback a more manageable
and systematic process.
Website design, advertising
and social media management
round out the main services
that Rest & Relax ROI
provides to RV resorts. These
front-end capabilities allow the
agency to offer and end-toend system of building online
opportunities for their clients.
For more information
about Rest & Relax ROI visit
https://restrelaxroi.com.
Rest & Relax is a
Hackworth brand. Founded

in 1991 in Chesapeake,
Hackworth Reprographics,
Inc. has additional locations
in Suffolk, Williamsburg
and Richmond, Virginia. In
2019, Hackworth Graphics
& Printing and Hackworth
Technology subsidiaries
were created to better serve
customers throughout the
Mid-Atlantic. Since 2012,
sister print provider The
Graphics Shop has been a
part of the Hackworth family
of companies. Hackworth
also manages the on campus
print shop at the College of
William & Mary. The diverse
range of business capabilities
allows Hackworth to provide
professional marketing,
printing and technology
services to help businesses
grow in Hampton Roads as
well as throughout the
United States.
Source:
https://bit.ly/3b6voLm
industrye-news.com
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Tucson KOA launches Campground
Virtual Tour

TUCSON, Ariz. – Potential
campers looking to visit
Kampground of America,
Inc.’ Tucson / Lazydays
KOA Resort location have a
new tool to plan their stay.
The RV park has launched
a Campground Virtual Tour
of the entire property. The
technology was teased
several years ago by KOA as
part of the “Campground of
the Future” display at RVX.
The Campground Virtual
Tour allows potential guests
to see the roads, sites, and
overall landscape of the
flagship property all while
getting specific information
on individual campsites within
the property.
“We are excited to try
out this new technology
to help improve the guest
experience at our property”
stated Kimberly Wootteon,
Sr. Director of Marketing and
Revenue Management for
KOA OAK. “We thank the
Arizona Office of Tourism
industrye-news.com

and Campground Views for
making this happen.”
Tucson / Lazydays KOA
Resort offers Pull-thru RV
Sites with full 30/50-amp
hookups, grassy luxury sites
and RV Sites with a KOA Patio
and a fireplace! Two-bedroom
Deluxe Cabins feature all the
comforts of home including
linens, temperature control,
and a fire experience. Tent
sites are also available. The
completed installation of the
two PowerParasols® solar
shade structures allow guests
to camp, gather and even
barbeque under a patented
structure that produces clean
solar energy. Onsite amenities
include onsite food and
beverage from BBQ Rush,
two pools, mini golf, nine-hole
putting course, fully stocked
camp store and more.
The Campground Virtual
Tours were developed
independently by Campground
Views, Inc. and previously
launched with now over 875

campgrounds and RV parks
with over 35,000 campsites
available to campers.
Heralded by campers as the
“Holy Grail” for modern day
campers, the tool reduces
barriers to the outdoors by
making it easier for potential
campers to see, tour and pick
their perfect campsite.
The Arizona Office of
Tourism funded the project as
part of the Outdoor Recreation
Revitalization Program to aid
industries impacted by the
COVID pandemic. Outdoor
recreation has experienced
a spike in participation
straining resources of

campgrounds and RV parks.
The Campground Virtual
Tours were identified as a
valuable tool to improve the
camper experience while
also benefiting the Outdoor
Recreation destinations within
the State of Arizona.
250 non-state owned
properties within the State
of Arizona are eligible for
potential inclusion in this
program. Interested park
owners and operators are
encouraged to visit for
more information:
https://bit.ly/3xY0a23
Source: Press Release

June 17th, 2022

| CAMPGROUND NEWS

11

Popularity of camping continues with
strong Fourth of July holiday outlook

THE KOA Monthly
Research Report – June
Edition indicates that 21.5
million camping households
are planning Fourth of July
camping trips this year,
representing an 8.6% increase
in campers over the same
holiday in 2021. Following the
release of Kampgrounds of
America, Inc’s (KOA) annual
North American Camping
Report in April, camping
outlook continues to grow
despite external uncertainties
like gas prices.
“Despite economic shifts,
campers are proving to be
very resilient and eager to
explore,” said Whitney Scott,
chief marketing officer of
Kampgrounds of America.
“We know that most campers
are still planning one or more
camping trips and, rather
than simply not traveling, the
outdoors offer an escape and
are often more reasonable
than other forms of travel.”
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Looking closer at the Fourth
of July, many campers are
looking to extend their trips.
More than one in four (26%)
Fourth of July campers plan to
camp the entire week before
or after the holiday, while 27%
indicate they will extend the
weekend by one or two days.
“Our monthly research
reinforces what we are seeing
in our own business,” said
Scott. “Advanced deposits
for Fourth of July are up 5%
in camping nights over our
record-breaking year of 2021.”
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Looking ahead, nearly threefourths (74%) of campers
who camped in 2021 say they
intend to do the same this
year. It is projected that 11.95
million households will enjoy a
camping trip in June alone.
Campers are taking changes
to gas prices and economic
shifts in stride by traveling
shorter distances (34%) or
taking fewer trips (33%),
some of which are simply
staying longer at destinations.
It also appears that campers
are pivoting from other types

of travel, with four in ten
indicating they have opted to
camp in place of other travel
or vacation options.
Focusing on the subset
of campers who are likely
not going to camp this year,
economic uncertainty was the
most significant contributing
factor. Of these households,
30% said financial concerns
would keep them from
camping, while 25% cited
gas prices. Overcrowding at
popular campgrounds also
presents a barrier impacting
one-fourth (26%) of campers.
When asked about the
outlook for the year, 65%
of camping households said
they plan to camp in 2022. Of
those, 32% indicated that they
would not change their plans
due to increased fuel costs,
while some will take fewer
trips (30%) or camp closer to
home (29%).
Interestingly, intent to
purchase an RV, which fell in
May (30%), increased to 34%.
Campers are also indicating a
higher threshold for gas prices
before changing plans ($4.72
per gallon in May versus
$5.74 per gallon in June),
indicating that despite external
factors, there is a reluctance
to change plans.
To view the full findings of
the KOA Monthly Research
Report – June Edition,
past and future editions,
and review the research
methodology, visit the KOA
Press Room at:
https://bit.ly/3HtJItu
Source: Press Release
industrye-news.com

Yellowstone evacuees flood
gateway towns
AS heavy rain and
record-high water battered
Yellowstone National Park
on Sunday and Monday
forcing officials to close
it, hundreds of evacuees
streamed south, not knowing
where they’d lay their heads
or fill their stomachs.
Most ended up in the
nearest town - Jackson
- retreating to makeshift
waystations like the Teton
County Fairgrounds.
Thirty-eight recreational
vehicles and campers and
four groups in tents staked
out temporary quarters
outside the town’s rodeo
arena Monday night, said
fairgrounds manager Rachael
Grimes, where they spent a
night before moving on.
As they rescheduled their
summer vacations, they told
of their exodus and how
a communion with nature
turned into a flight to safety.
Barcelona, Spain resident
Miguel Ruiz had been roadtrip
touring national parks around
the American West and
awoke Monday at the Indian
Creek Campground near the rising, raging
Gardner River.
“The river’s going up, up,
up and there’s a bridge,” Ruiz
recalled Monday. “It was
coming close to the bridge!”
Nearby, Russell and Diane
Thomas were stopped and
stretching their legs by the
Yellowstone National Park
sign overlooking the swollen
Snake River. The Gilmer,
Texas, couple had been
driving around Yellowstone on
industrye-news.com

Leon Mooijan and his family expected Yellowstone to be a highlight of
their five-week trip across the U.S., but the Dutch family was stymied by
closures caused by high rivers, floods and washed out roads and bridges.

High water in the Lamar River washed out the Northeast Entrance Road.

Monday before others turned
them south.
“I thought the zombies
were coming out,” Russell
Thomas said, ”because
we’re driving and there’s
nobody around.”
Monday brought mostly
nice weather and it wasn’t
until later that day that Jordan
Klingsberg’s family, from
Boca Raton, Florida, heard
about the calamity to the
north, he said.
“People really didn’t know

what was going on,” he said.
“We were waiting for the
bathroom and someone came
up to us and said, ‘You know
the park is closed?’”
For some, the evacuation
resembled more of a classic
day in Yellowstone instead of
a worrisome trek - bison
jams and Old Faithful
eruptions included.
Along with Jackson, those
washed out of Yellowstone
gathered in the park’s gateway
communities to the east and

west Tuesday to regroup and
rearrange plans.
Jackson bustled as it found
itself in a tourism whirlpool,
with park evacuees heading
out, hopeful Yellowstone
visitors stalled going in.
Michael Gray, a visitor from
York, Pennsylvania who landed
in Jackson, had been on a side
trip with a traveling companion
to Cody on Monday while his
family was camping at the
park’s Fishing Bridge RV Park.
Then, the park
entrances closed.
“They wouldn’t let us back
in the gate,” he said outside
his Imagine RV at the Jackson
fairgrounds Tuesday. The
Grays and another family had
been traveling together in a
pair of RVs. But without the
two husbands and second
truck, Alicia Gray and the rest
of the gang were stranded at
Fishing Bridge.
They had one car, six people
and two campers to tow.
“We didn’t even have
enough seatbelts for the
group,” she said.
It took more than two hours
of negotiations before Michael
Gray and his traveling buddy
got through the East Entrance
to evacuate their two families.
The Grays took the event
in stride. “It was crazy on
Sunday, it just poured all day,”
Alicia Gray said, calling the
experience “an adventure.”
“The kids won’t forget it,”
she said.
Full Article:
https://bit.ly/3QrcoYk
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Even with $5 gas, people are still
driving RVs to Alaska

Randy Ferguson of California said
he wasn’t going to let high gas
prices get in the way of his Alaskan
vacation.

ONE gallon of unleaded gas
costs, on average, about $5 in
the U.S. today.
Those prices could be
enough to give even the most
zealous road-trippers pause.
But vacationers hellbent on
getting their dream Alaskan
vacations say they aren’t
going to let anything stop
them - not this time.
“It’s been on my bucket
list for 40 years,” said Randy
Ferguson of Anaheim, Calif.
from his camp chair
in Soldotna.
Ferguson drove up
from Anaheim in his RV for
his first ever Alaska trip.
And he said it’s living up to
his expectations.
“It is. And I said, I don’t care
how much the price of fuel
is,” he said. “I’m going.”
Ferguson’s already hit
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Seward and Homer, and he
plans to go up to Denali and
Fairbanks, too.
That’s even though it costs
as much as $500 to fill up his
tank every week or so. He’s
spent more on gas in this
last month than he did on a
23-state road trip last year.
But it’s a price he’s willing
to pay.
“Here’s the credit card, fill
it up - bingo, bango, boingo,
I’m as happy as can be,”
he said.
John Saranzak is in a

June 17th, 2022

similar boat.
Saranzak is newly retried
from Dayton, Ohio. And he
has the same logic for making
the trek now.
“I’m getting older, and I
thought, better do it while I
can,” he said. “That’s why
we’re spending a lot of
time here, too, to get to
know the area, not just do
the tour stuff.”
Still, he’s paying twice
as much for gas as he had
planned to when he was first
budgeting three years ago.
That includes the higher-than-

normal gas prices in Canada,
where he said he paid close to
$8 a gallon on the way up.
“For the month of April, just
driving was $2,300,” he said.
“And for the month of May
was $2,200 so far.”
Gas prices are up - and
hitting records - across the
U.S. It’s a spike that experts in
large part attribute to Russia’s
invasion of Ukraine, and one
that does not seem to be
letting up any time soon.
That’s something all drivers
are noticing at the pump.
But for vacationers driving
RVs, which require a lot
of fuel, those costs are
particularly notable.
Klondike RV Park Owner
Al Belknap said he’s seen a
mixed bag of reactions from
would-be campers.
“We had a lot of
reservations already set
up,” he said. “We take
reservations real early, in
January and February. And
now we’re starting to see
some cancellations. But I think
a lot of people are trying to
stick to their plan, no matter
the cost.”
His campground was still
packed in mid-June, with
RVs sporting a wide array of
license plates.
It’s a shift from the last
two years, when COVID-19
restrictions made it hard for
out-of-staters to get through
Canada. Instead, Alaskans
were driving RVs around their
own state.
Full Article:
https://bit.ly/3OnEdiv
industrye-news.com
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ADVERTISING SERVICES
Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We are online and print advertising
experts (Google, Facebook, Instagram, Good Sam & State
Associations) and can expertly craft the right advertising mix
that introduces new guests to you.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Campground & RV Park E News is a weekly online magazine
published to Campground and RV Park owners each week.
The magazine brings up to date national news and informative
articles to the readers, delivered directly to their email inbox.

419 Saint Francis AveSmyrna TN 37167
Email: jamie@industrye-news.com
www.industrye-news.com Ph: 317 408 6849

Assoc Editor:
Jamie Macready

AQUISITIONS
SPECIALIZING IN RV PARKS AND CAMPGROUNDS.
We offer professional Park Brokerage Services to those seeking to
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas,
and Campgrounds in Texas and Oklahoma. We offer a lot more
than typical Realtors or unlicensed Business Brokers, plus we have
over 30 years experience just in this specialized Property.

www.rvparksforsale.com
Phone: 830-896-5050 Fax: 866-300-0146
info@rvparksforsale.com 612 Sidney Baker St. Kerrville, Texas 78028

AQUISITIONS
WE BRING PARK BUYERS & SELLERS TOGETHER
Parks and Places is an experienced campground brokerage.
We have a proven track record whether you are looking to
BUY or SELL a park. We sold 33 parks in 2021 with a value
of $78 million.

More info online: www.parksandplaces.com
Call: 616-301-0765
Email: sales@parksandplaces.com
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CABINS/PARKS MODELS
Pinnacle Park Homes has served the campground industry for over
15 years. With our focus solely on park models and camping cabins,
Pinnacle Park Homes has become a leader in the industry. We
deliver to 48 states and our homes arrive complete – they are not a
kit. We offer a rental line exclusively to campground owners that are
designed to bring a return on investment in a short period of time.

Call us today or visit the web. 866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773
Email: info@pinnacleparkhomes.com www.pinnacleparkhomes.com

CONSULTANTS

CONSULTING
ACQUISITIONS
OPERATIONS

At Bud Styer and Associates LLC we offer marketing, operations,
and campground improvement consulting services to
campground and RV park owners and management, camping
entrepreneurs, and individuals contemplating a career in the RV
park and camping industry.
Bud Styer won't simply tell you what to do...
He'll work BESIDE YOU and he will SHOW you how to do it!

Phone: 608-592-2128
mrbud@budstyerassociates.com

Visit our website to request
a one hour complimentary
consultation.

Ph: 800-897-8836

"IT'S ALL ABOUT
THE FUN STUFF"

www.budstyerassociates.com

With more than 100 years of combined outdoor hospitality experience,
Campground Consulting Group formerly Gorin+Cohen Consulting Group LLC
provides expert experience in all aspects of RV park and campground design,
development, investment, operations and marketing. The Campground Consulting
team exclusively works with investors, developers, campground owners, park buyers
and sellers providing experience based consulting services at affordable fees.

www.campgroundconsultinggroup.com
info@campgroundconsultinggroup.com

FINANCING FOR RV PARKS & CAMPGROUNDS
Ameris Bank offers the SBA and USDA federal loan programs
nationwide for financing RV parks and campgrounds. These loans
have lower down payments and longer repayment terms than
conventional bank loans. Financing available for business
acquisition, partner buyout, business expansion, new business
startup, and refinancing for better repayment terms.

Ameris Bank | VP Government Guaranteed Lending
1412-C Castle Ct. | Houston, TX 77006
(C) 281.384.2595 | (F) 404.240.1508 | bruce.hurta@amerisbank.com
https://www.amerisbank.com/Business/Borrow/Government-Guaranteed-Lending
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FINANCIAL SERVICES
MCPS for Campgrounds is the industry’s largest credit/debit card
processor with very low rates to save you money. We have a
virtual terminal, PCI Compliance Protection with up to $100,000
indemnification and many other services. We are on the Suppliers
Council of ARVC and over a dozen state and regional associations.
We work with most of the reservation services. MCPS processes
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com www.mcpsforcampgrounds.com

MERCHANDISE AND SUPPLIES
BLUBANDOO – since 1993, offers customized USA made face
protection using Recycled Plastic Bottles, with a give-back to our
National Parks as a part of your purchase. Choose from adjustable
youth or adult sizes. Also available, customized thermal full face
and neck protection. Ideal for your guests or employees. We make
beautiful products with low minimums and fast delivery.
Order now in time for holiday selling.

Ph: 949 545 6105
info@blubandoo.com

www.blubandoo.com/destination

SMORSTIX - The perfect Marshmallow Roasting Stix. The original
since 1999. Packaged bulk or with pre-loaded clip-strips or
floor display. Made of 100% untreated white birch without any
additives, dirt or grime. SMORSTIX are a generous 30" length to
keep everybody at a safe distance from the fire. Trees & forests are
left undisturbed which is a good lesson when teaching the kids to
leave our forests the way we found them.

Ph: 877 766 7784
smorsales@smorstix.com www.smorstix.com

PLAYGROUND EQUIPMENT
The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com
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PRINTING SERVICES
Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We are graphic design and printing
experts. We provide custom designed park maps, rack cards,
direct mailers, business cards as well as all other design and
printing needs your property has.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

RECREATION EQUIPMENT
The Jump Pad has taken the market by storm and is the ideal kid
magnet for campgrounds and RV resorts. Available in a variety of
sizes, the Jump Pad is a series of inflatable "pillows" along a flat
play jump area. No installation is required. Insurance companies
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com www.thejumppad.com

RESERVATION SOFTWARE
Campspot is the industry's leading campground management
and reservation software. Features like dynamic pricing,
powerful grid optimization, and lock site are designed to
generate more revenue for your park. And with no setup,
support, or subscription fees, we guarantee you'll book more.
Schedule your FREE demo today!

Visit software.campspot.com/book-more
or contact Casey Cochran
Phone: 616-226-5500 | Email: Sales@campspot.com

Ready to upgrade your reservation system? If you're looking for
simplicity with flexibility, Open Campground is an affordable and
easy to use solution for your reservation system needs. Supports
use in house and reservations by the guest.
Check out the FREE demo today!

www.OpenCampground.com
Email: info@opencampground.com
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YOUR AD

COULD BE HERE!
Contact Jamie at:
jamie@industrye-news.com
www.industrye-news.com Ph: 317 408 6849

RESERVATION SOFTWARE
Say hello to NewBook! Your all-in-one, cloud-based, campground
management and reservation software. Our full suite of features
are designed to help you maximize efficiency, boost revenue and
increase your bookings. But why are we different? The NewBook
platform is upgraded multiple times a year at no extra cost, and
developed using suggestions from our clients. It’s campground
management made simple.

Claim your free demo at www.newbook.cloud
Phone: (310) 855 3773
Email: sales@newbook.cloud

With over 30 years of innovation and 6,000 properties, RMS
provides customizable, easy-to-use cloud-based reservation and
property management software for RV parks and campgrounds.
RMS helps drive bookings, boost operational efficiency and
streamline communication with guests to increase revenue and
maximize business potential.

11120 Roselle St,
Suite B San Diego, CA 92121
Email: hello@rmsnorthamerica.com https://www.rmsnorthamerica.com/

Staylist is not only the next generation online booking tool, we are
also a comprehensive campground management software. We pride
ourselves in the user experience and maximizing your revenue. Our
intuitive platform allows you to put into place a dynamic pricing
strategy, you can also automatically generate incremental revenue with
pre-and post arrival stray nights, our contactless check in service does
not require your guest to download an app they simply check in online,
our grid maximizer will place reservations back to back ultimately
increasing your booking efficiency and open up dates that perhaps
were not once available. We have so much more to offer! Give us a call
today to see how we can help increase your bottom line!

Tracy Porier
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Tracy@staylist.com

865-248-0045

pro.staylist.com
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SANITATION
Phelps Honey Wagon, Inc. works to provide the best mobile
sewage handling system in the country. Making every effort to
set you up with a system that will best fit your needs. Proven
industrial equipment that makes sewage handling 'so sweet'
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019
800-463-3707
info@phelpshoneywagon.com www.phelpshoneywagon.com

TELEVISION / CABLE SERVICES
RVParkTV.com by Its All About Satellites
Since 1996
• TV Systems & Programming - No Converter Boxes!!
• Guaranteed Speed Broadband Internet
• 100% Coverage Wi-Fi Networks - No More Dead Spots!!
Dedicated to helping the outdoor hospitality industry
affordably keep your campers happy and engaged.

Call 800-951-1979 Today

WEBSITE DESIGN/HOSTING
Since 2000, Big Rig Media has helped hundreds of RV property
owners pack their parks. We offer custom websites that are
designed to convert visitors. We integrate seamlessly with all
online reservation platforms and our website services include
full managed hosting, maintenance and access to our 5-star
in-house technical team.

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

WIFI INTERNET SERVICES
TengoInternet designs, builds and supports outdoor WiFi & connectivity
solutions for management groups and owner/operators in the outdoor
hospitality industry - including private campgrounds & resorts, state
& municipal parks, oil field housing, mobile home communities,
outdoor malls and smart cities. Headquartered in Austin, Texas, Tengo
has been serving the outdoor hospitality industry in the US and Canada
with award-winning service for over 19 years, building over 3000+
networks and serving over 6 million connected devices in 2019.

512-469-7660
sales@tengointernet.com www.tengointernet.com
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INDUSTRY news
Campground E News has become the premier news source for owners and
managers of Campgrounds and RV Resorts throughout the United States and
Canada.
Published weekly, it reports on events almost as they happen giving readers
the most up to date information available to the industry.
Advertising rates compared to distribution make the e news a very
competitive choice for those wanting to reach out to this market.

CLICK

Subscribe today, it is
FREE, and get the latest
Campground E News hot
off the ‘press’.
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DISPLAY AD RATES
FULL PAGE: $540
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QUARTER PAGE: $200
Vertical • 4.5”H x 3.7”W
Horizontal • 2.3”H x 7.7”W

EMAIL BANNER: $1800 JPG 6.2”x1.35” 48 weeks
Campground E News is published by Industry E News LLC,
419 Saint Francis Ave, Smyrna TN 37167.
Emailed every Wednesday 48 weeks of the year to industry decision
makers in the USA and Canada.
Ad rates shown are based on a weekly booking. However, we have
a MINIMUM 4 week booking policy for display ads as we believe
repetitive advertising works far better than a one off ad placement.
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VENDOR LISTINGS: $240 48 weeks
VIDEO EMBED: $30 per video

ARTWORK RATES
Advertising rates are based on artwork being
supplied to our specification in either high res jpg
or pdf format.

TERM DISCOUNTS
12 WEEKS: 7.5%
48 WEEKS: 15%

24 WEEKS: 10%

DEADLINES

Display ads: Book by 10am Monday prior to publication
Supply artwork: Monday 12 noon prior to publication. jpg or pdf to our
specifications with no crop marks or bleed.

TERMS

New clients invoiced on booking. Existing clients 14 days.
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